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Hirshon-Garfield 
Consolidates With 
Peck Advertising 


H-G Offices in Boston, 


Miami Are Not Affected, 


But Will Be Renamed 


New York, April 8—Peck Ad- Q 
vertising Agency will announce| } 


Monday that Hirshon-Garfield 
will be consolidated with the Peck 
agency as of May 1. 

The statement, issued by Harry 
Krawit, Peck president, says Sid-| 
ney Garfield will be a member of 
the Peck board and chairman of 
its executive committee. Harry 
Peck continues as the agency’s 
board chairman. Peck quarters at 
400 Madison Ave. will be enlarged, 
and its Los Angeles office will be 
expanded. 

Hirshon-Garfield has had bill- 
ings of around $7,000,000 for sev- 
eral years. 

The Boston and Miami offices 
of Hirshon-Garfield are not in- 
cluded in the deal and will be op- 
erated separately. Both offices 
have been autonomous. 

Gabriel M. Stern, v.p. in charge 
of the Boston office, will announce 
a change of name for the agency 

(Continued on Page 81) 


Dash Dog Food Goes 
to Ayer as Armour 
Shuffles Once More 


Cuicaco, April 7—Armour & Co., 
which late last May revamped its 
agency setup by taking the food 
products accounts away from 
Foote, Cone & Belding and dis- 
tributing them among Henri, Hurst 
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No ‘Deadheads’ Loom, but... 
Program Raids, Revisions, Rejections 


Sma 


& McDonald, Tatham-Laird and 
John W. Shaw Advertising (AA, | 
May 31, ’54), is moving still fur-| 
ther in the direction of multiple | 
agencies, 

The advertising of Armour pet 
foods (notably Dash dog food) this 
week went to N. W. Ayer & Son, | 
and the advertising of canned 
meats will be assigned shortly to 
a new agency. 

Both of these product lines were 
assigned to Henri, Hurst & Mc-| 
Donald in last year’s move. This | 
agency will continue to handle 
Armour institutional, public rela- 
tions and farm relations advertis- 
ing. (Henri, Hurst announced this 
week that it has been appointed to 
handle advertising of Holloway 


BIG SPLASH—Jordan Mfg. Corp. will 
run color pages like this for its 
swimsuits in the May issues of 


Charm, Glamour, Mademoiselle, 

Modern Screen, Motion Picture, 

Photoplay and Seventeen, Gilbert 

Advertising Agency, New York, 
handles Jordan. 


Sponsor's Clue 
Is Ledger, Not 
Rating, Says Mohr 


New York, April 7—A network 
tv advertiser this week called on 
the industry to stop beclouding 
the ratings issue with “high-flown 
terminology” and clarify the situ- 
ation by accepting the findings of 
one service or maybe two. 

Jack Mohr, director of market- 
ing for Lentheric, alternate-week 
sponsor of “Chance of a Lifetime” 
on 23 DuMont stations, made the 
suggestion in a statement to Ap- 


| VERTISING AGE. Mr. Mohr prefaced 


his remarks with the admission 
that he spoke as a sponsor who is 
relatively new to tv. 

“But we are not so new that we 
have not developed an opinion re- 
garding the rating services, most of 
which leave me cold. 

“In my book there’s only one 
reason for paying the price of 
tv—that’s to move merchandise,” 
the Lentheric executive continued. 
“And that’s the one thing that 
ratings don’t measure. All I want 
to know about my program is 
whether it will get Mr. and Mrs. 
Viewer to buy our product. 


= “Everything is so complicated. 
One question about ratings starts 


NEW YoRK, April 7—Calling it 
“the first case of its kind,” Coty 
Inc. today filed a federal suit 


Blagainst Kevion Products Corp., 
William H. Weintraub & Co. and|j® 


the Columbia Broadcasting System 


cnarging them witn misappropria- |} 
\cion of advertising material, false|} 


'representation and copyright in- 
| iringement. 


| The action, filed in southern dis- 
fe | trict court, alleges misuse of an ad-| 
m@ |vertising theme, 
| copy claims embodied in the plain-| @ 
“ae | titt’s current advertising and sales! 
~ | campaign to introduce Coty 24, the! 


trademark and 


company’s “entirely new type of 
lipstick.” 

The complaint characterizes Coty 
24 as “the longest wearing lipstick 
offered for sale in the U. S.” and 
“the only lipstick which forms a 
thin coloration that becomes 
bonded to the lips. 

“Said lipstick has the unique 
characteristic that when applied 
in the evening it may be removed 
with soap or cream before retiring 
and permits the user thereof to 
awaken in the morning with alive 

(Continued on Page 8) 


pe eel og ee 
We Give You 50° ‘ . 
® — THomas J. WEBB» 
KICK, NOT MILDNESS—That’s the 
theme of this Thos. J. Webb Co. 
b&w ad scheduled for all Chicago 
dailies April 14. It’s part of a local 
drive which will include radio and 
tv spots and bus cards, all backed 
by an offer of two coupons each 
worth 25¢. Arthur Meyerhoff & Co. 
is the agency. 


(See editorial on Page 12) 

New York, April 7—That hassle 
involving an adman and a church 
man (AA, April 4) went into 
round two this week. 

The Rev. Charles Howard Graf, 
of St. John’s in the Village, who 
quit the board of directors of the 
American Church Union because 
of “a barely legal” puzzle contest 
the union is sponsoring to raise 
funds, this week wrote AA: 

“Of every $5 of ‘contributions’ 
through the contest, $4 will go to- 
wards expenses. A pretty price to 
pay for sweet charity.” 

The national puzzle contest, 
operated by Keith S. Sutton, is 
being handled by the latter’s 
agency, S. Duane Lyon Inc. 


® Father Graf said, “The only fi- 
nancial figures which have been 
provided so far have been mine, 
gathered from notes taken at meet- 
ings and from a question-answer 
form, favoring the contest idea, 
which was sent to board members. 

“Repeatedly I have read that my 
figures are ‘inaccurate’ or that 


Rector Calls ‘80%-Expense’ Benefit Contest 
‘A Preity Price to Pay for Sweet Charity’ 


‘they depend.’ Mr. S. Duane Lyon 
has been very bashful about 
stating just what the true figures 
are.” 


® He also took exception to the 
agency man’s criticism that the 
clergyman should not have spoken 
about “such a mundane thing as a 
puzzle contest” to his congregation 
on Passion Sunday. Father Graf 
replied: 

“Perhaps he can tell his rector 
what, when and where to preach. 
For myself, I did not know there 
was a closed season on sin.” 

Earlier, Mr. Lyon said that the 
contest had won the approval of 
five bishops, two theologians and 
three heads of religious orders. 
Father Graf challenged Mr. Lyon 
to identify these people. ““Remem- 
ber,” he said, “the mother who 
said to her son, ‘I know a dozen 
boys who eat spinach.’ The boy 
replied, ‘Name one.’ ” 

Advertising copy for the contest 
was rejected by three Episcopal 
church publications for various 
reasons. 


Last Minute News Flashes 


House, a line of frozen food prod-) off a barrage of high-flown termi- 
ucts being introduced by the| nology—‘coincidental,’ ‘day-part,’ 


Thompson restaurant chain.) | ‘diary,’ ‘probability samples,’ ‘Aud- 


= Other segments of Armour ad-| imeter,’ ‘Audilog,’ ‘Recordimeter’— 


vertising are unaffected: 
e Dial soap, Dial shampoo and a 
variety of industrial and other 
products stay with Foote, Cone & 
Belding. 


e John W. Shaw Advertising con- 
tinues for Chiffon soap flakes, 
Liquid Chiffon, Armour Suds and | 
margarine, shortening, lard and| 
Miss Wisconsin cheese. 
e Tatham-Laird continues to han-| 
dle sausage and smoked meats. 
Other minor agency affiliations | 
also continue unchanged. 


which just becloud the issue. 
“I’m told that there are a num- 
ber of services, each just a little 
different from the other and each 
with its own group of supporters. 
“But why all the different rat- 
ings? Can’t the industry accept the 
findings of one service, or maybe 
two? If they are meaningful, why 
do networks feel that they have 
to buy virtually all of them, and 
agencies several? The payoff, to 
my mind, comes when one service 
is taken as gospel and cost-per- 
thousand viewers is computed 

(Continued on Page 77) 


Men's Clothing Group Plans Big Ad, PR Drive 


WASHINGTON, April 8—The National Assn. of Retail Clothiers & 
Furnishers is polling 2,000 leading men’s wear shop members regarding 
a multi-million dollar advertising and public relations program to 
boost men’s wear sales. Plans call for a leading national agency and a 
p.r. company to be retained by a special organization supported by the 
mills and the manufacturers. Retailers would tie in at the local level. 


Gorham Divisions Move from K&E to Donahue & Coe 


PROVIDENCE, April 8—Gorham Co. has named Donahue & Coe to 
handle advertising for its Sterling Flatware and Holloware divisions, 
effective June 1, succeeding Kenyon & Eckhardt. The company’s Stegor 
division (stainless steel) is handled by Charles W. Hoyt Co. 


Haze Morse Heads ABP Promotional Services 


New York, April 8—Haze Morse joins Associated Business Publica- 
tions Monday to handle promotional services. He has been in charge 
of public relations for the Grocery Manufacturers Assn. 

(Additional News Flashes on Page 81) 


Mean Major Shakeup on TV Row 


Networks Plot Program 

‘Revolutions ; Sponsors 

Hunt New Audiences 
By Maurine Christopher 


New York, April 8—Network 
television is in the midst of a big 


‘program shakeup. 


Three major factors are in- 


_|volved, First, there has been a 
-|new outbreak of raiding fever, 


with CBS making a strong play for 
some ABC shows and NBC snaring 
a CBS star. 

Second, there are the program 
revisions that have been ordered 
by the networks to perk up their 
schedules. As usual when this hap- 
pens, several advertisers have 
been asked to switch times to 
make way for the new shows. 

Third, there is a growing list of 
sponsors who are rushing in re- 
placement programs for their 
sagging shows, and a much small- 
er list of advertisers who are cut- 
ting back on their tv commitments. 


= CBS has stirred up a great deal 
of activity in the first two cate- 
gories. In a determined effort to 
reinforce its No. 1 billings posi- 
tion, Columbia is using a combi- 
nation of the tactics which put 
the network there: That is, raiding 
the opposition’s hot shows and 
creating promising new proper- 
ties. 

The “U. S. Steel Hour” was 
lured over from ABC and will al- 
ternate with the new show 20th 
Century-Fox is producing for 
General Electric Co. on Wednes- 
days at 10 pm. EST. These 
telecasts replace the “Pabst Blue 
Ribbon Bouts,” which are switch- 
ing to ABC. The beer company de- 

(Continued on Page 77) 


Popai Becomes 
More Animated; 
So Do Displays 


CuicaGco, April 7—The Point-of- 
Purchase Advertising Institute’s 
ninth annual exhibit and sympo- 
sium closed here today, but not be- 
fore more than 12,000 persons had 
visited the colorful show and ex- 
amined the evidence of a contin- 
uing swing toward motion and 
mechanization in advertising dis- 
plays. 

It was the biggest show in 
Popai’s history. There were 115 
booths, with thousands of items, 
displayed on two floors of the 
Palmer House, compared with only 
93 booths last year. Popai now has 
185 member organizations—also a 
record high. 

Highlights of the three-day af- 
fair were a forum, attended by 500, 
and a luncheon, which had a turn- 
out of 800. Ralph Head, of Batten, 
Barton, Durstine & Osborn, was 
panel moderator of the forum. Ap- 
pearing on the panel were Donald 

(Continued on Page 80) 
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Paper or Glass. ..? 


Machine Tool Firm Goes to Consumer 
in 20-Year Fight for Cartoned Milk 


Ex-Cell-O Corp. Opens 
Drive to Convert the 
Home-Delivery Market 


By L. S. Botts 


Detroit, April 5—What is the 
relationship between milk and 
machine tools? 

Or, to put it differently, why 
should a leading capital goods 
manufacturer be entering con- 
sumer magazines wi. .ch-look- 
ing color ads on such subjects as 


TIME AND THE TIMES—Pure-Pak dairy 
month color page scheduled for 
Life, June 13, gets the day started 
with the New York Times, a gold 
watch, a caged parakeet—and car- 
toned milk. Fred M. Randall Co., 
Detroit, is the agency. 


Lorillard's Kent 
Blames Slump on 
Headline Hunters 


New York, April 6—Hitting 
medical “headline hunters” and 
scientists who “seek a short-lived 
prominence through hurried and 
inconclusive studies,” H. A. Kent, 
board chairman, P. Lorillard Co., 
told the annual stockholders meet- 
ing yesterday that the tobacco in- 
dustry’s “volume situation will be 
corrected” in time and that the 
industry will resume its steady 
growth. 

Mr. Kent pointed out that Lor- 
illard, which “has weathered cru- 
sades, epidemics and adverse crit- 
icism” before in its 195-year his- 
tory, recorded its second best year 
in 1954, despite a decline in sales 
and earnings. 

Commenting on allegations that 
there is a relationship between 
cancer and cigaret smoking, Mr. 
Kent stressed that, “Not one of 
the scientists who have commented 
on the health factor has arrived 
at a definite conclusion or ex- 
pressed the desire to evaluate both 
sides of the story. 

“We are interested in one thing 
only—the truth,” he declared. 
“Every effort is being put forth to 
secure a final and definite answer. 

“It may appear to you that the 
industry has been lax in answer- 
ing articles already published,” he 
said. 


s “But, please remember, re- 
search moves slowly, and state- 
ments from us without conclusions 
would serve only to fan the flame 


of controversy. We do not believe 


that the alleged connection exists, 


but we will never stop in our 


(Continued on Page 79) 


serving breakfast, mixing cakes 
and preparing midnight smacks? 

Behind these questions is the 
story of Ex-Cell-O Corp., whose 
strong presence in the consumer 
field represents one of the longest 
reaches in advertising. For Ex- 
Cell-O is not an industrial firm 
which suddenly found itself with a 
consumer product to sell. 

Ex-Cell-O has never made a 
consumer product, does not now 
and has no intention to. Since its 
founding 36 years ago, the compa- 
ny has stuck strictly to the man- 
ufacture of machine tools, air- 
craft and automotive precision 
parts and—since 1935—packaging 
machinery. 

Two facts help to make Ex- 

(Continued on Page 78) 


FTC Presses Probe 
of ‘Truthfulness’ 
in Chesterfield Ads 


WASHINGTON, April 6—The Fed- 
eral Trade Commission today re- 
buffed a hearing examiner who 
ruled that the terms “milder,” 
“soothing and relaxing” and “no 
unpleasant after-taste” are “per- 
missible puffery” in a cigaret ad. 

The first three of these phrases 
had been used by Liggett & Myers 
in ads for Chesterfield and were 
part of a complaint which the 
commission issued against Chester- 
field advertising three years ago. 

On the basis of a preliminary 
hearing, Hearing Examiner Wil- 
liam L. Pack saw no substantial 
public reason to quibble over 
these terms. “The answer to these 
questions would seem to vary from 
person to person, depending upon 
the preference, taste and reaction 
of the individual smoker,” he de- 
clared (AA, July 26, ’54). 


® But today the commission, in 
reviewing his ruling, said it does 
not agree these are “laudatory, 
harmless or mere puffing terms.” 

“Puffing refers generally to an 
expression of opinion not made as 
a representation of fact,” FTC said. 
“Just where lies the line between 
puffing and misleading advertising 
is often difficult to determine. 

“However, in our judgment, the 
questioned representations present 
sufficient factual issues—as_ to 
qualities which Chesterfield cig- 
arets may or May not possess—to 
warrant completion of these pro- 
ceedings.” 

The commission agreed with Mr. 
Pack on one point—that the term 
“cooler” could be considered puf- 
fery, and it dropped that one part 
of the complaint. 

The other parts go back to Mr. 
Pack for further hearing. In addi- 
tion, the major point in the com- 
plaint—whether or not Liggett & 
Myers falsely advertised that 
Chesterfield will not irritate the 
throat—also must be settled. 


FTC DROPS QUIZ OF 


_PHILIP MORRIS ADS 


Wasuincton, April 6—The Fed- 
eral Trade Commission agreed to- 
day to drop a complaint against 
Philip Morris advertising which 


'goes back to 1942. 


A cease and desist order had 


been issued in the case but was re- 


called by the commission after the 
court of appeals questioned wheth- 
er there was adequate evidence. 

In voting to dismiss the com- 
plaint, FTC said the formula for 
a drying agent which was involved 
in the complaint was subsequently 
changed, and the issues involved 


|in the case are moot. 


« ete une a 
iad PRE te sg ER ee 


The Finest Gifts Are at 


NATIONAL JEWELRY WEEK _- 


Apprsl 22nd im 38th 


PRRE WHEN Ce CERNE SRK KHORSDERS RW 


GIFT PROMOTION-—National Jewelry Week gets 


Your Jeweler’s 


SOO SS WROCOTAER WEEE ARLOT SATION 


a lift in this color 


spread in Life, April 25. The ad was placed for National Wholesale 
Jewelers’ Assn. by Lewin, Williams & Saylor. 


Kefauver Says Broadcasters Don’t Get 
Full Picture of TV Programming Criticism 


WASHINGTON, April 6—Sen. Estes 
Kefauver (D., Tenn.) expressed 
doubt today that the National 
Assn. of Radio & Television Broad- 
casters is giving its members a 
well-rounded picture of the criti- 
cism of tv programs that has been 
lodged by qualified experts. 

Thumbing through printed mate- 
rials which have been distributed 
by NARTB to its tv code subscrib- 
ers, he said he has the impression 
the association is selecting mate- 
rial favorable to the industry’s 
point of view. “I think NARTB 
would be doing a greater public 
service,” he said, “if it provided 
the industry with a well-rounded 
picture instead of leading the sta- 
tions to believe there is nothing to 
all this discussion of tv’s program- 
ming problems.” 

His observations were offered 
after the Senate’s special commit- 
tee on juvenile delinquency re- 
sumed hearings on the tv indus- 
try’s effort to regulate itself. 
NARTB President Harold Fellows 
quoted extensively from experts 
who said there is no evidence that 
tv by itself is a major factor in the 
juvenile delinquency problem. Mr. 
Fellows said the industry is deeply 
concerned “because it is the public 
preference which in the final anal- 
ysis controls the industry.” 


® Without raising his voice, Sen. 
Kefauver expressed dissatisfaction 
with the materials NARTB is pub- 
lishing. He pointed out it seemed 


to quote exclusively from experts | 


‘55 ABP Awards... 


Gimmicks Replace | 


Creativity in Ads, 
Sayre Observes 


New York, April 5—Defining 
merchandising as “the art of 
moving people to move goods,” 
Judson §S. Sayre, president of 
Norge, a Borg-Warner Corp. sub- 
sidiary, said today that in the 
home appliance field a dearth of 
creative advertising ideas has led 
to the use of unlimited gimmicks 
by manufacturers seeking to entice 
dealers to push their products. 

Speaking before a meeting of 
the Sales Executives Club of New 
York, at which the main event 
was the presentation of awards in 
Associated Business Publications’ 
sixth annual contest for out- 
standing advertising in merchan- 
dising papers, Mr. Sayre outlined 
the steps taken by his company to 
score a 252% increase in sales in 
the first quarter of this year over 


the corresponding period of 1954. | 


Norge, he said, relies heavily on 
(Continued on Page 52) 


who agreed with its point of view. 
He contended the industry ought 
to be informed about other experts 
who feel that tv programs are a 
factor in promoting delinquency 
among disturbed children. 

“IT am familiar with what you 
are doing,” the senator said, “and 


(Continued on Page 6) 


3-Hour Lunch Is All 
Work for Goldblatt's 
Eager Easter Rabbits 


April 5—Goldblatt 
Chicago department store 


CHICAGO, 
Bros., 


chain, employed four trained rab- 
bits, in the week before Easter, to 
sell hats in a window of its down- 
town store. 

The rabbits were housed in a 
six-feet-long glassed-in pen. When 
they wanted to eat, they jumped 


AFFECTIONATE BUNNY—Trained rab- 
bit ignores pretty mannequin bust 
as he “kisses” plastic toy bunny. 


up on their hind legs and “kissed” 
a plastic bunny. This caused the 
imitation rabbit to light up and 
released food for the real rabbit 
into a dish at the other end 
of the pen. After consuming the 
mouthful, the rabbit rushed back 
to nuzzle his plastic “friend.” Cus- 
tomers, amused by the rabbit, 
racing from “kisses” to the tasty 
pellets, stopped State St. traffic. 

Each bunny worked only a 
three-hour shift each day; only 
one was in the pen at a time. 
Charming, hat-bedecked manne- 
quin busts were all around, but 
each rabbit, true in his fashion, 


/ bestowed his “affection” where it 


counted most. 


Advertising Age, April 11, 1955 


Co-op Ad Pushes 
First Observance 
of Jewelry Week 


New York, April 5—Worried 
about discount operators and man- 
ufacturers who are selling directly 
to retailers, the National Whole- 
sale Jewelers’ Assn. is sponsoring 
National Jewelry Week, April 22 
to 28—the first nationwide promo- 
tion for the industry. 

Lewin, Williams & Saylor is 
handling the promotion and has 
lined up 17 participating advertis- 
ers for a spread in the April 25 
Life. 

The manufacturers (Ronson is 
represented twice) were sold a 
package deal. In addition to the 
space in Life, each will be get- 
ting extra promotional support 

,from jewelry wholesalers. Their 
products will be featured in trade 
ads and retail displays. The whole- 
salers will even have special sales 
order slips listing these manufac- 
turers in a special “preferred” 
category. The entire promotion is 
designed to demonstrate—to the 
retailer and manufacturer—the 
importance of the wholesaler. 


® Represented in the omnibus ad 
are Anson (jewelry), Forstner 
(jewelry), Ronson (lighters and 
electric shavers), J-B (watch 
bands), Waltham (watches), Com- 
munity (silver), Feature Lock 
(rings), La Cross (manicure sets), 
United Clock, Poole (silver), Pa- 
per-Mate (pens), Gemex (watch- 
bands), Remington (electric shav- 
ers), General Electric (automatic 
skillets), Carvell Hall (cutlery), 
Universal (coffeemakers) and Zip- 
po (lighters). 


Litigation Ahead?... 


Utah Stamp Law 


Ignores Court 
Precedents: S&H 


New York, April 6—Trading 
stamps continue to make hot news. 

In Oklahoma, Safeway Stores 
won dismissal of a contempt of 
court citation filed when it began 
giving its own Cashsaver coupons 
to offset green trading stamps giv- 
en by others (AA, March 28). But 
the chain lost its case against a 


ficourt order which prevents Safe- 


way, as well as other retailers, 
from giving double coupons on 
Wednesdays. 

In Utah, where a new law be- 
comes effective May 10, making it 
illegal for merchants to reduce 
prices by use of trading stamps 
(AA, April 4), proponents and op- 
ponents of the biil are still en- 
gaged in bitter controversy. 

The Intermountain Food Re- 
tailer, in its current issue, charges 
Sperry & Hutchinson Co., largest 
trading stamp company in the 
country, with having set up a lob- 
by to defeat the bill. The publica- 
tion predicts that S&H will un- 
doubtedly take the new act into 
the courts and says there may be 
extended litigation. 


@ In the meantime Sperry & 
Hutchinson, in an open letter to 
State Sen. Sherman P. Lloyd— 
author of the bill and also secre- 
tary-counsel of the Utah Retail 
Grocers Assn.—charges that his 
bill to amend the state’s Unfair 
Practices Act penalizes retail mer- 
chants who provide housewives 
with trading stamps as a discount 
for the payment of cash. 

| “This was achieved,” the S&H 
letter (addressed to the Salt Lake 
Tribune) says, “by declaring that 
Sepaey- stamps are a price cut. This 

(Continued on Page 68) 
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‘Tribune’ Veteran 
Heads McCormick 
Successor Group 


Five ‘Chicago Tribune’ 
Executives Are Named 
Trustees of the Estate 


Cuicaco, April 6—Chesser M. 
Campbell, v.p. of the Tribune Co., 
was elected here Tuesday to suc- 
ceed Col. Robert R. McCormick 
as president of the vast empire of 
the late publisher. 

Col. McCormick planned for 
the smooth continuation of the 
policies and principles of his news- 
papers and other holdings. 

His will, made public today, 
named five trustees, four of whom 
have long been executives of the 
company and will retain their 
positions with added powers. 

The will gave the largest part 
of his estate, after many bequests, 
to two charitable trusts, the 
Robert R. McCormick charitable 
trust and a fund to preserve Can- 
tigny Farm here. 


= The trustees were chosen, the 
will states, “because their very 
long association with me has given 
them especial knowledge of the 
ideals and principles which have 
(Continued on Page 24) 
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CHALLENGE—Auto dealer A. C. Clay, 
West Roxbury, Mass., ran a series 
of five ads in his local paper to tell 
the public what he thought of the 
bait ads of his competitors. 


Eastern Auto Dealer 
Uses Newspapers to 
Challenge Bait Ads 


West Roxsury, Mass., April 7 
—A Chevrolet dealer here has 
taken it into his own hands to do 
something about bait advertising. 

Cc. B. Clay, Clay Chevrolet Co., 
worked up a lather over the “no 
money down—take it away” ads of 
his competitors. So he ran a series 
of ads in the Parkway & Roxbury 
Transcripts challenging the private 
finance plans and low prices of- 
fered by other dealers. 

“Sure,” one of his ads says, “we 
believe in advertising—honest ad- 
vertising—but misleading and bait 
ads make us sizzle.” 

“T not only felt that this kind 
of advertising was misleading, but 
that dealers were enticing cus- 
tomers into their salesrooms from 
my territory,” Mr. Clay told AA. 

“So I put together some copy 
telling just what I thought of the 
situation and pointing out just 


(Continued on Page 68) 


' \|vinced specific products or serv- 
© \ices will satisfy their desires? 


|||most commonly overlooked and 


iithe advertising program to the 
|| basic marketing plan which a com- |. 


Wood 


of Col. R. R. McCormick, Chesser 


Maxwell 
SUCCESSOR GROUP—As he returns from Europe to attend the juneral 


Campbell 


M. Campbell, v.p. of the Tribune 


Co., is greeted by two members of the Chicago Tribune: J. Howard 


Wood, business manager, and W. 


Don Maxwell, managing editor. 


All three learned Tuesday that they had been named trustees of 
the Colonel’s huge estate. 


99% of Effective Advertising Is Result of 
Conflicts, Lavenson Tells Young Presidents 


(See story on Page 35) 
PHOENIx, April 5—James H. La-_ 


tives such as bonuses, profit shar- 
ing and cash awards for increased 


venson, head of the Lavenson Bu- | sales. 


reau of Advertising, Philadelphia, 
told a 


“The drummer of old,” Mr. Katz 


seminar on advertising|said, “today is a suave business 


sponsored by the Young Presi-| psychologist whose deeds result in 


dents’ Organization that 99% of | 
all effective advertising was the 
result of disagreement as to what | 
the advertising was intended to | 
accomplish. 

A formula for the development 
of an advertising program as a 
part of management’s over-all 
program to build sales must pro- 
vide answers to six questions, Mr. 
Lavenson said. The six questions 
are: 

1. Who are the customers? 

2. Who are the potential custom- 
ers? 

3. What interests customers 
about a product or service? 

4. How can customers be con- 


5. What medium should be used 
and why? 

6. What are potential sales and 
how much can be spent to create 
them? 

“Implied in these six basic 
points,” Mr. Lavenson said, “is 
the basic advertising principle 


the source of trouble for most un- 
successful advertising programs. 
It is the vital necessity of gearing 


pany has chosen to follow and 
which should guide manufactur- | 
ing, engineering and sales.” 

= Joseph M. Katz, president of | 
Papercraft Corp., Pittsburgh, told 
his seminar that salesmen’s in- | 
come has been substantially in- 
creased in recent years by incen- | 


keeping factories humming and 
employment at an even keel. As 
a result, the financial rewards in 
the field of salesmanship are gen- 
erally higher than in all other 
fields of endeavor.” 


= Herman Kesler, president of 
American Metal Specialties Corp., 
Hatboro, Pa., told the management 
seminar that management plan- 
ning was vital to business success 
today. 

“The goal of an individual busi- 
ness,” he said, “is to make a profit. 
Profit can be made only by selling 
goods and services in excess of 
costs of production. 

“A sound program of sales fore- 
casting can help assure that prof- 
it,” Mr. Kesler said. “Instead of 
‘flying by the seat of the pants,’ it 
is necessary today to substitute 
preconceived, tested and sound 
planning to reach sales objectives. 
It is also necessary to review and 
compare results with forecasts so 
we can be certain performance is 
keeping pace with predictions.” 


‘McCall's’ Promotes Healy 

R. Scott Healy, account special- 
ist in McCall’s grocery products 
division, New York, has been 
named promotion manager of the 
division. Mr. Healy was promotion 
manager of True before joining 
McCall’s earlier this year. 


‘Look’ Names Brett to Sales 

J. Warren Brett, formerly with 
Shell Oil Co., has joined the New 
York sales staff of Look. 


Wail of Newborn Alerts Marketers... 


By Stanley E. Cohen 
WaAsHINGTON, April 5—Jet pro- 
pulsion, electronic marvels and 
nuclear power are the glamor 
symbols of our times. But for the 
marketer, there’s no symbol more 
significant than a very ancient one 


Weiss to Analyze 
Late Developments 


in Discount Selling 


New York, April 7—E. B. Weiss, 
merchandising consultant and AA 
contributor, will take another look 
at discounting and off-list selling 
in a series of four articles to appear 
in ADVERTISING AGE beginning next 
week. 

Mr. Weiss’ series on the “off-list 
revolution,” which appeared in AA 
last August and September, was 
widely hailed as the most impor- 
tant and most challenging analysis 
of the discount house and off-list 
selling movement which has ap- 
peared anywhere. It was the sub- 
ject of feature treatment in such 
important business publications as 
Electrical Merchandising, Amer- 
ican Druggist, Furniture Age and 
Office Appliances, and AA readers 
bought thousands of reprints of the 
series. 


® In his new series, Mr. Weiss will 
report—and analyze—the major 
developments in the off-list re- 
volution during the past eight or 
nine months, and thus bring the 
series up to date. 

The four articles will discuss: 

1. Late developments among the 
discounters. 

2. Late counter moves by tradi- 
tional retailers. 

3. Late policy changes by man- 
ufacturers and wholesalers. 

4. The near-term marketing fu- 
ture—including fair trade. 

The series will appear in the 
Feature Section, beginning next 
week, and will run in consecutive 
weeks. Reprints will be available 
as soon as the series has been com- 
pleted. They should be ordered at 
once from Library, ADVERTISING 
AGE, 200 E. Illinois St., Chicago 11, 
Ill. The price is $1 for single copies, 
80¢ for 5 to 49 copies, and less for 
larger quantities. 


Keiser Opens New Agency 
Charles B. Keiser has resigned 

/as a partner of Morse Advertising 

Agency, Scranton, to form his own 


agency in the same city. 
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Yesterday‘s Babies Ride Bikes Today; 
Soon They'll Buy for Their Own Kids 


—the feeble cry of the newborn 
babe. 

In the five years since the 1950 
census, that sound has been heard 
nearly 20,000,000 times, a constant 
reminder that yesterday’s forecasts 
understate today’s opportunities. 
And the outlook for five or ten 
years hence is more promising 
than anyone could have known 
only a few years ago. 

The babies of the 1950s—and the 
millions that preceded them in the 
1940s—constitute an important fac- 
tor in today’s markets for foods, 
clothing, toys, drugs and innum- 
erable other goods. But don’t for- 
get: In only six more years, the 
first of the “bumper crops” of 
wartime babies will be reaching 
its majority. It will be ready to 
establish its own generation of 
families, beginning again the fam- 
ily cycle pattern which has been 
such a vital element in America’s 
postwar consumer goods prosper- 
ity. 


® Who can assign cause and ef- 
fect? Initially the full employment 
and the high rates of family for- 
mation of the early 1940s were a 
wartime phenomena. But the years 
passed—fifteen successive years of 
flourishing family life. Now they 
(Continued on Page 82) 


Chirurg Issues 
to Stockholders 
Annual Report 


Boston, April 6—Is an adver- 
tising agency a business? 

James Thomas Chirurg Co. 
thinks so, and reaffirms the fact 
this year by issuing its annual re- 
port for stockholders, a practice it 
has been following since 1945. 
(Needham, Louis & Brorby, Chi- 
cago, is believed to be the only 
other agency that makes public its 
annual report.) 

“Such a report represents a de- 
parture from general advertising 
practice,” Mr. Chirurg told AA. 
“Yet we have never been able to 
see why our stockholders, clients, 
vendors and prospective clients 
shouldn’t know the facts and fig- 
ures about our agency just as they 
would expect to know them about 
any company with whom they do 
business.” 

In the report, the agency points 
to the fact that three years ago it 
established the James Thomas 
Chirurg Fellowship in Advertising 
at Harvard University as an ex- 
ample of its “belief in advertising 
in business and business in adver- 
tising.” 


® Stockholders, clients and pros- 
pective clients checking the annual 
report this year will find that: 


e Assets of the agency in 1954 
were $713,562, compared with as- 
sets of $739,171 in 1953. The agen- 
cy’s net worth in 54 was $439,906; 
in 53 it was $423,270. 


e Accounts added in the course 
of the year were International 
Shoe Co.’s Sundial shoes; an in- 
formation campaign on cashmere 
for Forte, Dupee, Sawyer Co.; all 
divisions of Robert Gair Co.; 
Brown Co. (to help it determine 
marketability of Nibroc paper 
wipers); Commonwealth Chevro- 
let; Better Home Heat Council. 


e Chirurg opened a Philadelphia 
office in 1954. 
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Zenith Quits ‘Omnibus’ in Row Over 
Rejected Phonevision Commercial 


Cuicaco, April 8—The cele- 
brated “Omnibus” exposition of 
subscription tv, which last week 
was causing the anti-toll-tv forces 
to make “equal time” demands 
(AA, April 4), this week provoked 
an equally unfavorable reaction 
from the other side of the street. 

Indirectly at least, it caused 
Zenith Radio Corp. to cancel its 
sponsorship of the Ford Founda- 
tion-produced show. Direct cause 
of the cancelation was that CBS 
refused to allow the program to 
carry a commercial for Phonevi- 
sion, Zenith’s subscription tv sys- 
tem, either April 3 or April 10. 

Behind this, however, was Ze- 
nith’s feeling that the March 27 
telecast, far from being slanted in 
favor of toll tv, was actually “un- 
fairly slanted to create an un- 
favorable reaction” against the 
embryo medium. 


Actually, Zenith was not giving 
up much. Since “Omnibus” makes 
its seasonal exit next Sunday, the 
appliance company was only bow- 
ing out of two broadcasts—April 3 
and April 10. 

There were those who suggested 
the action was essentially a public 
relations move made with one eye 
on FCC hearings on pay-as-you- 
see tv scheduled for next month. 

Last year, when American 
Broadcasting Co. refused to allow 
Zenith to use a Phonevisicn com- 
mercial in football telecasts, Zenith 
continued its sponsorship and did 
not publicize the issue 

Zenith’s cancelation was con- 
tained in a letter to CBS by Joseph 
S. Wright, v.p. and general coun- 
sel. Mr. Wright called the CBS 
ban “an arbitrary and unwar- 
ranted censorship, and for that 
reason we refused to participate in 


the program of April 3, and ask 
that our name not be used in any 
way in connection with the forth- 
coming ‘Omnibus’ program of April 
o> 


rr" 


® In a letter headed “Dear Joe,” 
Richard S. Salant, CBS v.p., re- 
plied to Mr. Wright by denying 
both the “censorship” charge and 
that the commercial ban “stemmed 
from our intent to oppose sub- 
scription television.” 

The real reason, said Mr. Salant, 
was that Phonevision lay outside 
the list of products which he said 
Zenith had agreed last fall should 
be advertised on “Omnibus.” 

Furthermore, he said, the Phone- 
vision commercial did not deal 
with a product at all, but rather 
with “controversial public issues.” 

he CBS executive made it clear 
that he was not accepting Zenith’s 
program cancelation. “We look 
to you for payments ior both 
broadcasts,” he wrote. 

Mr. Salant termed “outrageously 
and knowingly wrong” a statement 
by Mr. Wright that “On March 27, 
1955, you [CBS] presented on 


New twist in home permanents...in lowa ! 


THE DES MOINES 
REGISTER anv TRIBUNE 


An “A’”’ schedule newspaper in an “‘A-1I’’ market! 


For instance. ..in one short year one famous 
brand went from 20.6 to 24.8% among Iowa 
farm women, while jumping from 14.3 to 20.4% 
in lowa cities and towns*. That’s just one ex- 
ample of the kind of response an advertised cos- 
metic can get in the lowa market—where 


Gardner Cowles, President 


REPRESENTED BY 


Scolaro, Meeker & Scott—New York, Chicago, Detroit, Philadelphia 
Doyle & Hawley—Los Angeles and San Francisco 


1,310,000 alert readers regularly get buying in- 
formation in the Des Moines Sunday Register. 
You see, the more-than-500,000 circulation of 
the Des Moines Sunday Register gives you not 
just a city and its suburbs, but the entire state of 
lowa...cities, towns, villages, farms. 


*THAT “FOR INSTANCE” comes from the pages of 
our latest BRAND INVENTORY IN THE HOMES OF 


IOWA SUBSCRIBERS to the Des Moines Sunday Reg- 
ister. Have you seen it? Write for your copy on your 
company letterhead, today. 


‘Omnibus’ a program on subscrip- 
tion television which was unfairly 
slanted to create an unfavorable 
reaction on a program which we 
[Zenith] sponsored and over our 
objections to same.” 

Mr. Salant countered by assert- 
ing that Zenith had seen the pro- 
gram copy for the subscription tv 
segment, had said it did not want 
the segment omitted and had in- 
stead asked that certain changes 
be made. These changes, Mr. 
Salant said, were made by the pro- 
gram’s director, Robert Saudek. 


® As to the “unfair slant,” Mr. 
Salant had this to say: 

“The clear facts are that there 
were two spokesmen in favor of 
subscription television on this pro- 
gram: One spokesman who could 
be characterized as a neutral... 
and one spokesman, Mr. George 
Storer, who was opposed to sub- 
scription tv. The quality of the 
sound in that portion of the pro- 
gram devoted to Mr. Storer’s re- 
marks unfortunately was inferior 
and difficult to understand. 

“As a result of this unfortunate 
operational error, if the program 
was unfair at all it was unfair to 
the opponents. . .of subscription tv.” 

Mr. Salant mentioned again a 
complaint by the Committee 
Against Pay-As-You-See Televi- 
sion that the program “was indeed 
unfair to them,” and he reiterated 
a CBS promise to stage a “mcre 
comprehensive” discussion of pay 
tv on some Sunday after April 10. 

“Our plans for this program are 
now actively proceeding,” he said. 


® The rejected Zenith commercial 
went as follows: 

“Have you ever wondered why 
you never saw a first-run Holly- 
wood movie or a new Broadway 
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play on your home television set? 
Have you wondered why certain 
heavyweight champivunship fights 
are no longer on home tv? 

“The answer is simple! 

“Advertising sponsors of the 
home tv you now enjoy simply 
cannot pay the price to bring you 
first run Hollywood movies, Broad- 
way plays and many other big 
box-office events. But there is a 
way for you to get this great en- 
tertainment in addition to the fine 
fare you now enjoy on home tv. 
Subscription television can bring 
you on the same screen you are 
now watching progrems not now 
available on an advertising spon- 
sored basis. 


= “Subscription television has been 
perfected and is now ready to 
serve you all the world’s great 
box-office entertainment. You 
would have the opportunity, if you 
chose to pay a small fee, to see 
these great events without the 
inconvenience of leaving your 
home, and at a fraction of the pre- 
sent box-office cost. 

“Subscription television would 
supplement the present progruin- 
ming and provide an extra and op- 
tional service which you would 
use only as you want it and when 
you wanted it. 

“The Federal Communications 
Commission in Washington wants 
to find out whether it would be 
in the public interest to approve 
subscription television as a sup- 
plement to present broadcasting. 

“The commission has asked all 
interested persons to send them 
comments on or before May 9, 
1955. Are you interested? 

“For further information write 
Zenith Radio Corp., Chicago 39, 
Ill—who brought you this an- 
nouncement in the public interest.” 


This is the kind we make for the 
Growing Greensboro Market!" 


BUBBLE GUM 
FACTORY 
Z@SauRGu eB Sew 


BUBBLES MAY BURST, but hard facts stand up under 
searching analysis ... For example, your examination of the. 
facts about the Greensboro ABC 
1/5 of North Carolina’s $3-billion total retail sales are made in 
the Growing Greensboro Market—which has 1/6 of the state’s 
4-million population. The obvious conclusion is this: If you 
wae a ring up — hag ieee of effort in this 
market, better schedule the ,000-plus daily salesmen 

GREENSBORO NEWS and RECORD . —— 


Only medium with dominant coverage in the Growing Greensboro 
Market and with selling influence in over half of North Carolina! 


Sales Management Figures 


«greensboro _ faa 
News and Record \@giae 
* GREENSBORO, NORTH CAROLINA \t—-—/7 * 


Represented by Jann & Kelley, Inc. 
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AMERICA'S LARGEST FAMILY 
MAGAZINE 


Reaching 11,000,000 households every Sunday 


Memo to Advertisers; 


IT'S KINDA LIKE THE 
DIFFERENCE BETWEEN 


| BRIDESMAIDS & BRIDES 


Aavertising and wedlock are things 

you have to have 4 feel for. We mean 
to say that what looks the same can be a 
lot aifferent. 


Take readers, and circulation, for 
example. To statisticians and census 
takers, one human digit is just a 
millionth of a million. 


But don't ever make that kind of mis- 
take when you're buying space--or 
getting married! 


There has been a tendency here of late 
to speak Lightly of regular, every- 
issue readers ; to consider secondary 
or occasional circulation as equally 
valuable. 


In some cases--believe it or not--such 
turnover readers have been added, 
hoarded and accumulated. When this is 
done, @ publication with only 4 few 
million ABC circulation can, in due 
course, count thirty, forty, or fifty 
million readers who passed by! 


However, We hastily point out that 
This Week Magazine actually does have 
11 million regular, certified 
circulation. Every Sunday just about 
11 million families read 
Eleven million is 
But 11 
customer families 
for every issue of a magazine makes 
this one the most important unit of 
circulation any aavertising man is 
likely to ever set eyes upon. 


We aren't afraid of ad men--or grooms-- 
mistaking the bride for a herd of 
bridesmaids. But you gotta watch 

these mathematicians who aren't 
familiar with the more exact sciences-=- 
such as the science of persuasion, 

for instance! 


America’s Largest Fa 


SHARES THE POWER AND PRESTIGE OF THESE GREAT 


The Baltimore Sunday Sun 
The Birmingham News 
Boston Sunday Herald 
The Charlotte Observer 
Chicago Daily News 
The Cincinnati Enquirer 
Cleveland Plain Dealer 
The Dallas Morning News 
Des Moines Sunday Register 
The Detroit News 
The Houston Post 
The Indianapolis Star 
The Jacksonville Florida Times-Union 
Los Angeles Times 
The Memphis Commercial Appeal 
Miami Daily News 
The Milwaukee Journal 
Minneapolis Sunday Tribune 


mily Magazine 


NEWSPAPERS WHICH DISTRIBUTE IT. 


The New Orleans-Times-Picayune States 
New York Herald Tribune 
Norfolk Virginian-Pilot 
The Philadelphia Sunday Bulletin 
The Phoenix Arizona Republic 
The Pittsburgh Press 
Portland Oregon Sunday Journal 
Providence Sunday Journal 
Richmond Times-Dispatch 
Rochester Democrat and Chronicle 
St. Louis Globe-Democrat 
The Salt Lake Tribune 
San Antonio Express and Sunday News 
San Francisco Chronicle 
The Spokane Spokesman-Review 
The Washington Sunday Star 
The Wichita Sunday Eagle 
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EL Paso Le} 
The Fabulous 


.NATION’S LARGEST 


TRADE TERRITORY 


BLANKETED BY — 


The Zl Paso Times 


AN INDEPENDENT NEWSPAPER 
MORNING AND SUNDAY 


El Paso Herald-Post 


A SCRIPPS-HOWARD NEWSPAPER 
EVENING 


OVER 90,000 
CIRCULATION DAILY 


TWO Separate Newspapers e 30° Line BUYS BOTH! 


| |Kefauver Says Broadcasters Don't Get 


Full Picture of TV Programming Criticism 


(Continued from Page 2) 

I think you have a fine association. 
But you have a tremendous re- 
sponsibility and you have to stay 
on top of it. You have to take off 
the gloves and go after this prob- 
lem or the public will lose confi- 
dence in your effort.” 


members any details about Dr. 
McCoby’s reports. 

The committee also heard Fed- 
eral Communications Commission- 
er Frieda Hennock, who contended 
‘that FCC ought to require stations 
to submit special reports showing 
the amount of crime and violence 
they put on the air during each 
® Earlier the committee had heard broadcast day. 
testimony from Dr. Eleanor E.| She contended that FCC should 
McCoby, who had studied tv’s pursue “a rigorous policy of refus- 
impact on Cambridge, Mass., school ing renewal of licenses of offend- 
children since the fall of 1951.\ing stations which disregard their 
Sen. Kefauver brought out the fact | public service responsibilities by 


that NARTB had not given its | continuing to victimize immature 


| 
: 
! 


brick sidewalks 


Like 
on 
Beacon Hill . 


WHDH 


is a 
habit in 
Boston 


Boston’s peculiar paving problem provided the 
nation’s newspaper readers with plenty of laughs. 


But the over $5,000,000,000 annual purchasing 
power of Bostonians is no laughing matter. 


As a powerful independent station, WHDH is in 
a perfect position to program to Boston’s 
peculiar tastes. It does ... and so successfully 
that WHDH is a habit in Boston. 


Next time you have a product or service to sell, 
buy time on the one station that’s a habit 
in Boston... WHDH! 


REPRESENTED NATIONALLY BY JOHN BLAIR AND COMPANY 


50,000 » 
WATTS 


BOSTON * 850 ON THE DIAL 


Owned and operated by The Boston Herald-Traveler Corporation 
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Advertising Age, April 11, 1955 


audiences with a concentrated and 
profuse deluge of crime, brutality, 
sadism and outright murder.” 

One of Miss Hennock’s ideas— 
a national radio and tv children’s 
week during which all programs 
would be evaluated in terms of 
their suitability for children—ap- 
pealed to Sen. Kefauver. When he 
asked what could be done to bring 
this about, Miss Hennock suggested 
that he get time on all four net- 
works and go on the air and appeal 
to the public to support the idea. 
He expressed doubt that he could 
do it by himself and suggested that 
perhaps she ought to join with 
him. 


® The NARTB presentation, in 
iddition to summarizing statements 
of experts who doubt that tv is a 
serious menace to children, in- 
cluded a “progress report” on 
NARTB’s code enforcement ef- 

forts. a 

Edward F. Bronson, director of 
code affairs, said a special monitor- 
ing program is now being con- 
ducted relating to children’s pro- 
gramming and covering 22 stations 
in nine cities. 

In addition, he said, the Amer- 
ican Research Bureau has been re- 
tained to monitor stations in about 
200 cities and that NARTB’s own 
staff is monitoring 260 hours of 
network programming monthly. 

Also, he said the code board 
staff, enlarged to four fulltime 
persons, has contacted 140 pro- 
ducers and distributors of film to 
encourage code compliance. 

Finally, he said a pilot study on 
viewer attitude has been completed 
by a “nationally known and ac- 
cepted survey firm” and that the 
results are being evaluated by a 
subcommittee of the code review 


| board to determine what might be 
‘done along similar lines and in 
|greater detail in the future. 


Pabst Boosts Dillingham 


| William O. Dillingham has been 
/named exec. v.p. of sales of Pabst 
|Brewing Co., Chicago. Formerly 
|general manager of Pabst’s New- 
|ark division and exec. v.p. of 
Hoffman Beverage Co., Pabst sub- 
sidiary, Mr. Dillingham succeeds 
Forrest L. Fraser, who has resigned 
| to open a sales and marketing con- 
'sultancy. George W. Fraser has 
been promoted from assistant v.p. 
.of Hoffman Beverage Co. and the 
| Pabst Newark division to exec. v.p. 
'of Hoffman and general manager 
‘of the Newark division. 


Smart Soft =e 
Bottlers Use Balloons to. . Ny 


@ Increase brand recog- 
nmiton 


@ Increase sales with 
balloon give-aways 
@ Merchandise radio and TV advertising 


Because 


PIONEER Qualatex Balloons 


@ Are inexpensive and long lasting 


@ Have real toy value as premiums 


@ Reach parents thru demand 
of the kids 

@ Carry your message 
wherever they go. 


Get ideas, samples and im- 
rint information from our 
remium Department. 


RUBBER og F 
pa COMPANY a 
‘ iffin Read © Willard, Ohie 
BALLOONS [vay] Ane) 


Se fix’ : : bpd aay os A os tar; Bria, ag é i no Opa iy : , “a aE tf ; eS) tees i s/ ; § 4 ee 
ane Pig ilo. ct ‘ PR, ihe AS Peis . Ft oa i: 5 Oe ge? Wey EE es on s : yes . aattontie. ti ee) Ee Sa SS eR rake LR eg il ography G, as ce oy 
bo hee: és Bee ; Oe ae meen, i eee pats mee Bote albeit fi Seb vk ee 2 ike rate \, oY ee os ad es {, Pe ee Dee We BES 
& andy mre { z She ie po aby fs ye pk 4 . % BS XS Sew a be uF pot bay! tesa DEO ae we ae PRS? 2 5 . ee A an A fetes ere #4 see ; ade ie * EN: ee ae set gt hae ® ofthe i J ay , meas ob ae: ~ 2 : bie EERE ) ee 
— — | | 
= YING 9128 | a 
= be 3 r oe 
: ae geet ea ; 
ae m aie 
eo ; ? ie | 
o ie 
ae . eS 
ee —— an | 
ape: ) 
ae sig \ | | 
ees RN St Sian aL: AALS a ; 
ab] om aor | 
sa ne = 
a am RI SSS EEE SITE OES Be AE ESE AS a er Sa RE PIRES SPT SER RDS SE ea SN AO DM en OD nC ncn, een Te eg vO nr 
a ! if ie & 
Looe ‘ ‘ ee Re eee i , 
: : , aa 94 hy : " : a a [ a 
ee ‘ — ae Oe Re co = 3 
aed | ot yp 
és ; . * : oe ti —_ er ae oad F = be me é 3 
Re: | Ae ~ 4} Sele Fy ee 
= a i - 4 ae Be eee 
__- lt ~ ee oe ‘ 
| i ee ¢ Pe Se ee eg De 
a a ose me fees ; 
eet f 3 . < = : = . 4 * S £ : i . | 
: : i ae: 5 — ; 
aS = = 3 ' : ex] iy * 
v2 : a _ 9 = 
C_ | : 40 : 
5 or Le <— Ps 
| Bae | eee iy - & 
: A | oO ee af < Pe e 
i i e ater > Ag ; | 
' 4 2m $ : i Rees : 2 os 4 £ “fs 
: fy Cen SAAN oc co A Pe a ae Seat 
‘ Se es ee <7 Rea 4 . ee ph toed ; ies 
a Fa a — oa 
| Ff f of i | 
: i, 4 f a ea 
: } j ei fo = f? : ag SEES a 
me. ———— ie a ee 
z | f A é ji ee 0 i me 4 g = e 
| eee A ‘Soe is ii Fa Tee eae fi ee , 
bree £ Ee ‘if j ese ‘ is 3S oe q a 
f 7 hi i 2 : yh gees : x ; | 7 
a en Eee — ie it bea A _— 1 
5 | _f: - § — 
ue 8 A cea a me Ger io 22 — 
ow Ee iis | aa | «a 
- at + ge + oa 
Bi: ‘ H ' ot See % a PS. ee b | : 
¥3 { '# eat eg eS EE ho 
| a fe ‘ii se _ fe ae 
| Hees | 4 '33 i ' 4 = ese Paes 3 . ' “ 
By 4 if i i aie eS ame ES - 
As L iz ie : 4 sey" Sas ie oh 
; ' e : as 3 : : : a iid Se) bee se 
| 0 ag oe o 
Ee am ee "| ae | adh gd “SF 
i ii iil ue ite i” | ; et ea Ate . as 
: i, sis Ag We i ae fades <<? > ; — 
eg ——— || Pe 
. . (oe «ae ff Ft. » tt oe 
| 7 . i : ae ae ning an 5 se oy oe 
we ee " . ee ‘ 4 i : ; i j ree SP Be | YY a ; 
: ae ais taiate: ne ; . ig ; : $ 4 i ; t Ps 7 : spe o | = ’ s i 
P - Rive. 4 24 iia F 4 q me 
| | A i ag 
ee | a at ‘ &§ ae 
: i Pe a f i 2 ee as 
: a on 4 . d } 4 
- a ee Ee a as ee, 
: i ak — | ME / 
eo 4 ee ——— ee 
” : 4 eo: =a 7 x 
: | 3 es ; a ——— 
— bh ae if 
~ ae, y ‘ sass nnite semitone * ee eee Sn ae . h E %y 2 : . ia 
; : . Ta ete “x re Lpepesle peeracaat ioscan fe erie - 5 3 rR fs - ~— . | saat 
os s ggg tie oon = es sik ee — é cchiieiae ghee OPT oe Se re tae a a =e : eg 
: ; a we £ amt? someon a mroxscns aS - . je ae Pi SBS. mg pone - aa eee , 3 ie 
: ; & . - pence - - ox ioe Meigen ge Sepia mewn * % ibaa Ros 2 gh A ae i Gale 
= } Ts been 3 near x ids % : 3 one s Si ecmenes, 3 ae Z i i 4 ee ™ E 
— —— fm man nt a ee en oa it a a : 
Oe ee = eal | Write teday 0... e 
os 4 cS eR - F ax Som * ge ecedbioanainini sei aint et wanes A i a ooh :' ae 
: - I nen Me rn Gio renee dine ‘ - roe ong Recomm sae eT eae R EME sancti Pi % a co 
. — GE Ey RCM, SS CORES, . ha Rr ie meta A agement. — 3 § 6% i 
roeaae Oy ae ee eee a | ; i 
5 eS ; 7 oe — 7... augsees om x re aes te seatanenanend sien sin Hanis AA « eae ne te et Ne tinge “ gpa te ms ake a since oT PSs ya 4 | ae 
ned item - . ; 
a eo TF Se Pc NR eI a : , iG 
é Bi, eta ete a Zz : , oa aA SR eA SE * 0 ln eee — ace i o— gene rs ee <<" ce ; eg | by 
, de RE Sia a= wn een Ee e | 
ee ie eT * cnicddackekuan nidindal i ESAS od iis pene cinema Nir is cealial etn 7 3 i \ ce 
‘ : ge PE Be Ie a : sata er ee ‘ Wate ay ers eae os Hs a oe ‘6 
sok ye ‘ ‘ os 2 , ‘ ~ ch : : ee Wg S wis : # I ane 4 
et y ra Batis : 4 oe fe ’ i : ‘ ‘ A ’ : y ‘ " pigs - a “ % oa tae ; a 
other SF ait ay CA SS a jee 1s GAYS is age oS ae & Ss bin, FF in rt . 4 ees 3 ‘ee oe = je ee ne hee 4 mM?) a ae ee pt a oft bee as Nap ody by Fi ‘ay hapa pees Wed They §: Or ak: Sig See sk “eh . Fee hee raf ye x : eae oe ai ane dh 28 
ie Ae «MOL: ots Be AE Tas Rees, Uae i OO ae Tae ON US UGE Tata SUES 2a PES REPS IEL AIS, DR MMT UE eae LOT CES eee eae fe eaet ret AEN Me ar oh Meee tai eee (oe EN | ae a a cae dee amanda Po SMe gee on oe 
Pietee > mt s Ss Sek =P. Be 3 Saas sock Ee am er ag Py af ee oF e So Sie: ts Sy At Bae at ey aan ane ; 5 ni a ory" ay peo + f ae : a3 ‘Sep y aa % 4 er * Ve 7 ites Fee ‘ ee £ SNe Sos ee <i Co aa F Portes pale oe 


a 2 a 


. 


= ot. ee ee. 


= 
4. 


> 


eee) 3 bam a 


4 


aes 


 Denetration 


At last we've harnessed hot atoms for 
transportation. $55 million went into 


“tia In self-protection, modern man 


to take a “controlled atomic bomb” 
under the ocean? Here is the captain 
of the USS Nautilus’ long-awaited and 
much-publicized story of that voyage! 


ton tn USN and woman) has developed a 
Sh Avenge = mental insulation. He can hear 
JSree-for-all 


Why will 1,500,000 people (mostly neither New 
Yorkers nor churchgoers) fight their way onto ($s 


: . 
Fifth Ave. next Sunday? Rufus Jarman reveals ve2 ? 
the high points of Manhattan’s Easter Parade, i ” 
where the big headache used to be communist. 645 q ) ) 


—and is now comaperciations and crazy hats. 


read and not remember. Those 


DESERT ISLE 


career sits 7G $2000 things that really penetrate are 


¥ Delia looked typical. 
She wore her hat in the 


office and typed with Efe ss te 
yt It’s only rock, bush and sand. But a 


her gloves on. But after . rset : 
e mysterious millionaire has made it 


hours? That was an- into the world’s most exclusive re- 
other matter! (New York sort. Joe Alex Morris whisks you to e s 
Girl, nocturnal short Andros in the Bahamas, where there's 

story by Paul Horgan.) room for only 100 guests. 


Chor rpromazine ~The Saturday Evening Post. 


NEW DRUG THAT 
MELTS ANXIETY 


& ‘ 
: A woman shackled as insane now 

You think it costs a mint to buy into the — holds a job. A man near death from 

majors? Arnold Johnson just picked up — hiccups was cured in minutes. Steven 


the A’s for Kansas City for practically f M. Spencer tells how a myster us 

no cash down! Arthur Mann ha new drug relieves tension, nauea, 

“scooped” the inside story, hangovers, too — and why it’s too 
powerful for everyday use, 


number who buy it every week or 


GENIUS IN JAIL 


Nathan Leopold had the IQ of a genius. He had studied 
14 languages before he was jailed for the sadistic Leo- 
pold-Loeb murder, How does prison affect a mind like iis 
that? Read John Bartlow Martin’s close-up of America’s —_ 

most notorious criminal — 30 years later. > 


the amount of time they spend 


The Saturday Ev ening 


Si 


{WE INSIDE STORY 
OF THEM KANSAS city &S 
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A /E0 Frank 


J. Taylor tells what you 


about s¢ 
ver knew n, 
ne boa ’ our Garde 
ges T rial 
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Agency Promotes F. P. Noto 

Associated Advertisers Inc., 
Harrisburg, Pa., has appointed 
Frank P. Noto, an account execu- 
tive, radio-tv director. 


’ 


ATTENTION, 
PHY SICISTS! 


Physicists say a reaction flows from every 
action—even in the plumbing-heating-air- 
conditioning industry. We believe it. But when 
an ad gets an observable reaction in our field, 
it’s news—and THE CONTRACTOR, remember, 
has most news! 


™ (ontractor 


PLUMBING © HEATING 
AIR CONDITIONING ® APPLIANCES 
Grand Central Terminal Bldg., N.Y. 17,N.Y. 


Coty Files Suit 
Against Revlon, 
Weintraub and CBS 


(Continued from Page 1) 
color on her lips.” 

Revlon, it is alleged, has been 
making claims for its product, on 
its CBS television shows, which 
are similar to Coty claims. But 
these, the complaint says, are mis- 
representations and false, because 
Revlon’s lipstick “is the same lip- 
stick, without any change in 
formula, which defendant Revlon 
has been selling for years. The 
color of said lipstick will not stay 
upon the lips for any appreciable 
length of time after normal re- 
moval of the lipstick itself.” 


The complaint asks no monetary 
damages. “What we’re interested 
in is an injunction,” a Coty attor- 
ney said. 

At a press conference today, 
Philip Cortney, Coty president, 
said, “I did everything I could to 
prevent this lawsuit.” Referring to 
the industry practice of one man- 
ufacturer appropriating another’s 
theme, he said he felt the suit 
would “do a great deal of good to 
our industry.” 


= Mr. Cortney said he had person- 
ally called Charles Revson to ap- 
prise him of the similarities in 
Revion and Coty advertising. Mr. 
Revson said he would look into it 
and call back, but he never did, 


according to Mr. Cortney. Protests | 
were registered with the Toilet 


Ia i ee Gt eh 


Goods Assn. and the National Bet- 
ter Business Bureau before the suit 
was instituted, Mr. Cortney stated. 

The Coty campaign, placed by 
Franklin Bruck Advertising, began 
in January of this year. Revlon and 
the co-defendants, it is alleged, be- 
gan using the same theme and 
claims and infringed on Coty’s 
“Wake up beautiful” trademark as 
of last month. 

Norman B. Norman, exec. v.p. of 
William H. Weintraub & Co., in 
charge of the Revlon account, said 
the suit was based on “an old, old, 
old rehashed thing.” The Lady 
Esther lipstick of 1943, he asserted, 
was “practically identical” with 
Coty’s new product, and the spe- 
cific words in question “have been 
in advertising for the past 50 
years.” Further, he pointed out, 


Let's separate the boys from the men! More BOYS’ LIFE reader families own auto- 
mobiles than the reader families of any of the 50 magazines in the 48th Starch Consumer 
Magazine Report. And guess who strongly influences the sale of automobiles and a dozen other 
heavy consumer items of family buying... 


1,100,000 ABC net paid circulation BOYS’ LIFE, 2 PARK AVENUE, NEW YORK 16, N. Y. 
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Revion has had a cream on the 


market for two years. called 
Waking Beauty. 
® Hazel Bishop Inc., generally 


considered the originator of the 
current so-called indelible lip- 
stick market, issued a statement 
saying that Hazel Bishop had ad- 
vised Coty that its agency, Ray- 
mond Spector Co., “had originated 
this very same campaign idea in 
1950 and has continued to work on 
it ever since.” 

A spokesman said further: “It 
was very strange that the same 
caption and much of the copy 
which appears in the Coty cam- 
paign had been prepared by the 
Spector organization as early as 
1951 and 1952. These included the 
phrase, ‘Wake up in the morning 
beautiful.’ ” 

The defendants have 20 days in 
which to file a reply to the suit. 


Nielsen Revenue 
Tops $12,300,000 


for Record Year 


Cuicaco, April 7—A. C. Nielsen 
Co. and its subsidiaries, “world’s 
largest marketing research organi- 
zation,” had total income of $12,- 
322,000 in the fiscal year ended 
Aug. 31, 1954, according to the 
company’s annual report. 

This is a new high, exceeding 
last year’s record income by 
12.3%. The parent (domestic) 
company’s volume alone was $9,- 
993,000—up 10.6% for the year. 
Net profit, including foreign oper- 


ations, was $500,000, compared 
with $285,000 in the preceding 
year. 


With service revenues up 15.4% 
from 1953, the food and drug divi- 
sion continued to supply the major 
portion of Nielsen’s revenue—$7,- 
132,700 during the ’54 fiscal year. 
The radio-tv division also hit a 
new high, with revenues of $2,- 
789,900. 

The company reported that for- 
eign subsidiaries (now operating 
in Canada, the United Kingdom, 
Australia, New Zealand, the Neth- 
erlands, Belgium and Germany, 
with expansion planned for Eire 
and Switzerland) continued to ac- 
count for an increasing share of 
total Nielsen revenue. 


TPA Names Bruce Eels V. P. 
Bruce Eels has been named v.p. 
in charge of the western division 
of Television Programs of Amer- 
ica, tv film producer-distr!butor. 
He joined the company in 1953 and 
has been manager of the division. 
Mr. Eels’ appointment marks the 
start of a major West Coast ex- 
pansion by TPA. His headquarters 
are in Los Angeles. 
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Gains Spell Growth... 


The Daily News gained 
more lines of TOTAL 
advertising in January 
and February than any other 
Chicago newspaper 


Daily Sunday 
DAILY NEWS ... . gain: 343,971 
American .... . . gain: 189,659 gain: 60,264 


Sun-Times... . . . gains 143,154 gain: 67,204 
Tribune. ...... gain: 36,500 gain: 137,641 


Source: Media Records, Inc. (zone linage included) 


Advertisers in all classifications are turning to the Daily News for 


the best results in Chicago. For example: 


MAGAZINE PUBLISHERS 


placed more advertising in the Daily News during Jan- 
uary and February than in any other daily Chicago news- 
paper. It pays to follow their wise lead . . . and use the 
Daily News. 
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were New York's glowingest, SHOWINGEST 


GROWINGEST 


ND HOW we're growing! In just three 
months of 1955, we've already gained 
over half a million lines of retail advertising 
.. far more than any other New York paper. 
We've already passed the halfway mark of 
our whopping million-line retail gain in 
1954, which was the largest retail linage 
growth of any New York paper! 


Naturally. Our newsstand showing is some- 
thing to crow about. Both daily and Sunday 
circulation shows a big increase over last 
year. Our March 31 Publisher’s Statement is 
over 680,000 weekdays, over 910,000 on 
Sunday. And the J-A isn’t carried off to 
Never Never Land. We’re carried home to 


A) The J-A gained !/2 MILLION lines of retail 
| advertising in the first three months of 1955 
... far more than: any other New York newspaper. 


q York it’s better i in the evening | .. and it’s best in the 


oe lod waged ‘REPRESENTED “4d HEARST aetbaiabiaia i aia | 


paper we know 


more New York city and suburban living 
rooms than any other nickel daily paper and 
any other Sunday paper selling for twenty 
cents or more. And because we’re read by 
on-the-go, ready-to-spend families, the ads on 
our pages start plenty of buying action. 


We're aglow with excitement and drama 
and up-to-the-minute shopping tips from 
the stores. We're jam-packed with lively 
entertainment, fast-reading news and fea- 
tures for every member of the family... 
evening after evening, Sunday after Sunday. 


Want to crow, too? Make more of your 
advertising J-A advertising...and watch 
your sales grow. 


THE fi AMERICAN 


PEOPLE 
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Puzzle Contests for Churches and Charities 


As far as we are concerned, the Rev. Charles Howard Graf, rector 
of St. John’s Church in New York, deserves the accolade of the week. 

As AA reported last week, Father Graf quit the board of directors 
of the American Church Union in protest against what he called “a 
barely legal” and “scandalous” puzzle contest the union is sponsoring 
to raise funds. 

By the same token, the brickbat of the week was earned by S. 
Duane Lyon, New York agency man who places the puzzle advertis- 
ing, for expressing the opinion that it was not proper for Father Graf 
to talk “from the pulpit about such a mundane thing as a puzzle 
contest,” and for chiding a religious magazine which refused to ac- 
cept the puzzle advertising as “un-Christian” by saying: “Now, come, 
come; who are they to say it’s un-Christian?” 

_Puzzle contests, which have been widely used for religious and 
charitable fund-raising efforts, have annoyed us for a long time. 
They still annoy us. Although there is a good deal of doubt in many 
people’s minds about their legality, we are willing to concede that 
they are legal. We don’t believe they should be, but we are willing to 
concede that at the present moment they apparently are considered 
legal by the appropriate authorities. 

But we don’t believe their legality has very much to do with their 
use. Because we don’t believe they are ethical, and we object to 
churches and charities using a type of advertising which raises even 
the slightest question of ethics or good taste. 

We can’t for the life of us understand, for example, why the Amer- 
ican Church Union (an Anglo-Catholic group of the Protestant 
Episcopal Church) should be willing to sponsor advertising which 
is not acceptable to three Episcopal magazines. 

Churchmen of all faiths, and charitable souls of all persuasions, 
seem to us not at all backward in condemning the mores of the gen- 
eral population; and not a few of them have managed to hint, at one 
time or another, at the “deplorable ethics” of certain kinds of adver- 
tisers and advertisements. 

Under these conditions (or, for that matter, under any other con- 
ditions), it continues to amaze us that those whose conduct in all 
regards should be above suspicion are so willing to use fund-raising 
devices which smack of the carnival come-on. Most commercial ad- 
vertisers wouldn’t dare touch this sort of thing, because they know 
they’d be severely censured. But religious and charitable groups 
apparently believe it’s all right for them to use devices of doubtful 
ethical virtue because they’re being used “in a good cause.” 

This strikes us as moral sophistry of the highest order, if there is 


such a thing. 
Fair Trade Goes Through the Wringer 


The Department of Justice and the Federal Trade Commission have 
been belting away at the fair trade statutes more vigorously than any 
government department has done in 20 years, but we still have our 
doubts that anything will happen to the federal enabling legislation 
which makes state fair trade laws possible. 

Whatever individual members of Congress may think about fair 
trade, there is a good deal of evidence that the white flags so brave- 
ly waved by the representatives of retailers—particularly “small re- 
tailers”—will play a big part in preventing change in existing law. 

In many respects, fair trade has been a dud. And it has gotten 
worse as time has gone on, since it has been so little enforced. The 
state laws have given manufacturers a chance to pay lip service to 
fair trade, but in too many cases lip service has been all that has de- 
veloped. Fair trade prices have been cut with impunity, and with 
considerable abandon. 

Even though elimination of present statutes might make it some- 
what more difficult for manufacturers to maintain resale prices, those 
who really want to maintain their prices can do so—with or without 
specific statutory action. 


“— 


—Jack F. Prior, Advertising Manager, 
J. Carroll 


John 


Department Store, Newark, O. 


“People who don’t have ulcers cause ‘em!” 


What They're Saying 


Merchandising Services 
Held Important Function 

We often say in our agency that 
the amount of money being spent 
is not as important as the amount 
of money that the world thinks 
we’re spending. If a campaign 
costs $100,000 and the excitement 
and movement it creates in the 
trade and elsewhere causes most 
people to think it is costing up- 
wards of $200,000 to $300,000, then 
that particular campaign is a very 
successful one; and incidentally, 
one that has tremendous merchan- 
dising possibilities. 

It has been my experience that 
many publishers look upon mer- 
chandising services as an added 
cost of doing business that they’d 
rather eliminate. They see it as 
something that muddies up the 
media selection process and slows 
up space selling. Many publica- 
tions go into the question of mer- 
chandising half-heartedly and 
without any meaningful direction, 
merely because it is something 
their competition is offering and 
they feel they have to do it too. 
Others don’t go into it at all be- 
cause they feel it’s expensive. I’m 
of the strong belief that magazine 
merchandising services can be 
made more effectual and mean- 
ingful, and if this proves to be an 
expensive process, then by all 
means the publishers should 
charge for it. 

It is far better for a magazine to 
offer a small list of merchandising 
services if they are penetrating 
and built out of the character of 
the book, than it is to offer long 
lists that are general, unimagina- 
tive and superficial. 

—From a speech by Milton M. Rock- 
more, president, Rockmore Co., New 
York, “Merchandising the Advertis- 
ing,” March 19, Atlanta Advertising 
Institute. 


The Perfect Product 

If you were looking for a prod- 
uct you would like very much to 
sell, it might have something like 
the following characteristics: 

1. It should appeal to a mass 
market on a huge volume with a 
tiny profit per unit. 

2. It should have a repeating 
market so that people would come 
back daily for more. 

3. It should be a high-quality 
product that would build its 
reputation on its own value—one 
that customers would seek out for 
themselves because it was good. 

4. It should have distinctive 
qualities and unique values that 
no one else could copy and which 


set the product apart from all com- 
petitors no matter what the price. 

5. The product should stand up 
to every scientific test—even to 
the point where you could say that 
you do not know what new tests 
inquisitive scientists might come 
up with in the future, but it would 
meet those tests also. 

6. You would like to have doc- 
tors and dentists and scientists 
recommend the product without 
reservation. 

I suggest that, if you found such 
a product, you would think the 
millenium had arrived. Good fluid 
milk is your product. 


—Former Gov. Thomas E. Dewey, ad- 
dressing the dairy industry luncheon 
of the New York Sales Executives 
Club, March 15. 


Opportunities Ahead 
for the Business Press 

Industry has been decentraliz- 
ing and splitting up jobs and re- 
sponsibilities for some time. Add 
to this trend the complications of 
the peacetime atom and automa- 
tion, and you have perfect spawn- 
ing grounds for hundreds of new 
industrial, technical, professional 
and merchandising publications. 
Business papers have a distinct 
advantage in this respect. They 
operate in a protected field, free 
of the fear of competition from 
other media. No television, no 
radio lurks in the shadows. Their 
diversification and their speciali- 
zation for narrow fields of interest 
serve as their protection. They 
need only the ingenuity and fore- 
sight to grasp the opportunities. 

—Henry Zwirner, circulation man- 

ager, Fairchild Publications, at As- 


sociated Business Publications’ East- 
ern Clinic. 


Not Always Attuned 

It seems a bit unfair to pick on 
crazy, mixed up adolescent like 
tv, so let’s defer judgment even 
regarding the commercials, which 
average no worse than the al- 
leged entertainment. Some of the 
screaming and repetition is pretty 
hard to take, but our schizophren- 
ic friends in the advertising field 
doubtless realize this. It so hap- 
pens that our first love, profes- 
sionally speaking, was advertis- 
ing. We still consider it the most 
fascinating and frustrating pursuit 
in the world. It isn’t easy to grind 
out ads or commercials that are 
original, dignified, subtle and dy- 
namic all at one time. They must 
also sell widgets, and widget 
makers are not always attuned to 
|fine cultural distinctions. 
—_ Progress, Phoenix, March, 


BLS oe a ee 


Advertising Age, April 11, 1955 


Rough Proofs 


After worrying along for fifteen 
years as a partnership, Ted Bates 
has become a corporation and 
elected 21 vice-presidents. That 
ought to solve just about every- 
thing. 


The newest and most determined 
iconoclast is Elwood Whitney, who 
tells perfume makers that running 
a picture of a pretty bottle, giving 
it an unpronounceable name and 
referring to a “conquest” isn’t nec- 
essarily advertising. 


If Mr. Whitney’s ideas gain gen- 
eral acceptance, a woman with love 
problems will lose confidence in 
the idea of picking a perfume so 
devastating that it will promptly 
lead her into all sorts of enjoyable 
temptations. 


“The Zoo Parade,’ which has 
given the public a very good idea 
of reptilian and other wildlife, is 
losing Ken-L-Ration as a sponsor 
after May 28. Too bad some lead- 
ing maker of snake-bite remedy 
can’t take over. 


Oklahoma’s law which prohibits 
advertising of eye-glasses has been 
upheld by the Supreme Court. Oh, 
well, the people who need glasses 
most probably couldn’t read the 
ads anyway. 


Discounters and other off-list 
sellers don’t agree with Attorney 
General Brownell that fair trade 
is odious. If there were no fair 
trade and other list prices, what 
would they have to discount? 


“Teen-agers feel ads raise prod- 
uct costs, Scholastic finds.” 

But that doesn’t keep them from 
selling dad on buying the adver- 
tised products. 


British tv commercials will be 
inserted at the beginning and end- 
ing of the programs. Not even Jack 
Benny’s popular Lucky Strike 
quartet would have a chance of 
being integrated. 


Department stores, says Julien 
Elfenbein, can’t expect their sup- 
pliers to “hire lawyers to sue other 
retailers and underwrite their in- 
efficiencies and inertia.” 

Maybe he means they should get 
the lead out of their pants. 


Pabst gave the U.S. Air Force 
a chance to plug recruiting on a 
recent Wednesday night fight 
show, and the only thing that went 
sour was the decision on the fight. 


Safeway, which uses trading 
stamps only to fight competition, 
Says they are a form of price- 
cutting. 

Maybe that’s why a lot of thrifty 
shoppers seem to like them. 


Baseball managers know the 
beautiful spring weather their 
home towns have been enjoying 
during the training period will 
promptly disappear as soon as the 
regular playing season begins. 
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Action speaks in the pages of The Inquirer... where advertisers talk 
effectively to a willing audience (with $8 billion to spend each year). 
¥ No wonder these advertisers have made The Inquirer First Choice for 
Action in Delaware Valley, U.S.A. ... tops in every important advertis- 
ing classification, and now in its 21st consecutive year of total adver- 
tising leadership. Want action? Speak to us. 


.S DELAWARE VALLEY, U.S.A. 


Philadelphia is at the heart 
of this 14-county area of 
Pennsylvania, New Jersey 
and Delaware. America’s 
3rd Market, it is the 
World’s Greatest Indus- 
trial Area . . . where over 
one million families have 
an effective buying income 
of over $8 billion annually. 


he Philadelphia Bnguirer 


Constructively Serving Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: 


NEW YORK 
ROBERT T. DEVLIN, JR. 
342 Madison Ave. 
Murray Hill 2-5838 


CHICAGO 
EDWARD J. LYNCH 
20 N. Wacker Drive 

Andover 3-6270 


eee 


DETROIT 


GEORGE S. DIX 
Penobscot Bidg. 
Woodward 5-7260 


West Coast Representatives: 


SAN FRANCISCO 


FITZPATRICK ASSOCIATES 
155 Montgomery St. 
Garfield 1-7946 


LOS ANGELES 
FITZPATRICK ASSOCIATES 
3460 Wilshire Boulevard 

Dunkirk 5-3557 
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To influence the men 


who lead community life... 


BES 6 & 


= I 


SS 


talk to the men who lead 


When it’s leaders in community affairs you seek to influence . . . Fortune gets results. 


Wells Organizations—specialists in church fund-raising—is an interesting case in 
point. Wells finds that business leaders make the best prospects for its financing 
services. For these are the same leaders who are most influential in the church... 


business 


school . . . hospital and other community activities in their home towns. 


Fortune’s direct line to 250,000 of these leaders is used consistently by Wells—and 


with highly successful results.* 


For'a closer look at how Wells and other advertisers are successfully reaching centers 
of influence, both industrial and community, ask your Fortune representative to 


review his Results Case Book with you. 


Fortune Magazine, 9 Rockefeller Plaza, New York 20, N.Y. JUdson 6-1212 


FORTUNE GETS BBCUSS 


* “I'd like to tell you how pleased Wells Organizations is with 
the results we are obtaining from our schedule in Fortune. 
We not only are getting a satisfactory number of inquiries from 
interested church leaders but are converting a gratifying percent 
of these inquiries into service agreements with their churches. 
In the past 60 days alone, 4 more churches employed Wells 
to direct fund-raising canvasses as the end result of inquiries 
originating with Fortune readers.” Joe W. Edwards, Vice 
President and Director of Promotion, Wells Organizations. 
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Ted Bates Adds Clorets: 

James O'Neil Joins Agency 
American Chicle Co. Long 

Island City, has appointed Ted 

Bates & Co., New York, to handle 

advertising for Clorets mints and 

gum. The account formerly was 


with Dancer-Fitzgerald-Sam ple. 
Bates already handles American’s 
Chiclets and Beeman’s pepsin 
chewing gum. 


James O’Neil Jr., formerly with 
Continental Baking Co., has joined 
Bates as an account assistant. 


IOOIGORIG INGE IT OUT OUTE 
g: 


Davenport, lowa— Rock island, Moline and East Moline, Ill. 


DAVENPORT NEWSPAPERS 


-City 
in advertising lineage FIRST in Quad 
os the Quad-Cities! circulation! 


FIRST in advertising lineage in ALL IOWA! 
Morning Democrat Evening Daily Times 
Sunday Democrat & Times 


Headquarters: Davenport, lowa Represented Nationally by JANN & KELLEY, INC. 


*Copr. 1954 Sales Mgmt. } 
Servey of Buying Power 4 
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< 
successful advertisers know the first way is the best way % 


to sell the $443,975,000* Quad-City market 


»~ 


ex 
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Easter Bonnets 
Are Featured in 


Canned Salmon Push 


SEATTLE, April 5—Easter hats 
and canned salmon combined to 


produce “an Easter promotion 
which did not lay an egg,” in the 
words of L. A. Petersen, sales man- 
,ager for New England Fish Co., 
which has headquarters here. 

| The promotion ran in four 
|southern markets—Memphis, New 
Orleans, Corpus Christi and San 
Antonio—for one month prior to 
March 21. Billed as an “Easter 
bonnet contest,” the promotion of- 
fered 25 women’s hats, valued from 
$17.50 to $22.50 retail, in each of 
the four markets, for the best 
Statements on “I like Pillar Rock 
‘canned salmon because...” 

| Newspaper advertising in each 
‘market was designed to catch 
‘feminine attention by inclusion of 
‘a fashion drawing of a hat done by 
\Gerry Hinckle, West Coast fashion 


artist. The same illustration was | 
used on point of purchase banners. | 

Some replies answered in “the 
rhyming mood of spring,” it was 
reported by Pacific National Ad- 
vertising Agency, which handles 
the account. 


Finney Leaves Cohen to Join 
Vidicam Pictures as Partner 

Peter Finney has resigned as 
v.p. in charge of radio-tv of Harry 
B. Cohen Advertising Co., New 
York, to join Vidicam Pictures 
Corp., New York, as a partner and 
exec. v.p. in charge of creative 
production. Mr. Finney has been 
executive supervisor of such net- 
work tv shows as “Admiral Broad- 
way Revue,” “Show of Shows,” 
“Stop the Music,” “Lights Out,” 
“Danger” and others, and before 
that was a writer, director and 
producer in radio. 

Vidicam will move its headquar- 
ters May 1 to 210 E. Fifth St. 
(formerly Beethoven Hall), which 
is being converted into large sound 
stages. 


COLUMBUS, OHIO... 


the City of the Future 


IS GOING PLACES... 


iti 


By the year 2020 Columbus population will pass the million mark*, 


— 


and that calls for a lot of automobiles! 


Based on the 1954 Sales Management Survey of Buying Power, Columbus 
automotive sales were $127,889,000, and increasing rapidly every 


month toward a projected total of more than a quarter of a billion dollars 


by 2020. 


Vast new freeways now under construction are a forerunner of many traffic 
assists planned for Columbus, Ohio's fastest growing metropolitan area. 


Columbus offers automotive manufacturers a rare opportunity to boost 


*SOURCE: Col-Met 


Survey, based on 
Study of the Econ- 
ometric Institute of 
New York. 


homes Sunday, and 2 out of 3 homes in the rich 12-county retail trading zone. 


New York 


Chicago 


To keep up with Columbus . 


future car sales beyond their fondest expectations, 


And the Dispatch, Columbus, Ohio's foremost advertising medium, dominates 
more than 4 out of 5 Columbus homes daily and more than 9 out of 10 


. . the City of the Future, 


keep your advertising in the Dispatch. 


The Columbus Dispatch 


Nationally represented by O'Mara & Ormsbee, Inc. 


Detroit 


San Francisco 


Los Angeles 


Advertising Age, April 11, 1955 


NBBB Has Doubled 
Services Since ‘53, 
Annual Report Says 


NEw York, April 5—Services of 
the National Better Business Bu- 
reau have doubled during the past 
two years, according to the 
NBBB’s annual report. 

During 1954 the bureau closed 
344 major cases involving national 
advertising, an increase of 55% 
over ’53. These cases, the report 
says, involved hundreds of copy 
corrections nationally, many of 
which resulted in further correc- 
tion at the regional and local level. 

Misleading or confusing claims 
about prices or values over-shad- 
owed all other sources of com- 
plaint. 

The bureau notes in its report 
that in its advertising case work, 
94 out of every 100 companies vol- 
untarily cooperated in making cor- 
rections, when complaints were 
brought to their attention. 


® In special industrywide pro- 
grams, NBBB secured approval for 
advertising improvements in the 
tire and automobile industries. In 
cooperation with the automatic 
merchandising industry, it re- 
leased standards to govern the ad- 
vertising and sale of vending ma- 
chines. 

Recommended standards for 
trade-in allowance and advertis- 
ing of television receivers and ma- 
jor appliances also were issued, 
and a program for the improve- 
ment of room air conditioning ad- 
vertising was launched. 

Noting substantial improvement 
in cigaret advertising, the bureau 
reported almost 100% compliance 
with its cigaret advertising stand- 
ards, published late in 1953. 


® The bureau’s division of solici- 
tations, which furnishes reports 
and information on fund-raising 
appeals, recorded a 50% increase 
in requests for information in 1954. 
During the year the division es- 
tablished a special panel composed 
of 250 executives chiefly respon- 
sible for passing on fund-raising 
appeals for their companies. Its 
first project, a study of corporate 
support of hospitals, is now under 
way, and a report will soon be is- 
sued. 

During 1954, NBBB published 
219 bulletins, a gain of 43 over 
the previous year, and it received 
16,000 individual requests for in- 
formation. The bureau’s member- 
ship now numbers 1,858 companies 
and organizations, and its annual 
revenue in ’54 was $299,199.84. The 
budget for 1955 has been set at 
$350,000. 


Apple Jell-O Campaign Set 

General Foods Corp., White 
Plains, N. Y., is currently intro- 
ducing Apple Jell-O in a nation- 
wide drive. The product has been 
tested in the Midwest for the past 
few months (AA, Jan. 10). It is 
the first new flavor for the gelatin 
product since Lime Jell-O was 
added in 1930. A heavy campaign 
includes television, outdoor, point 
of sale and four-color pages in 
magazines, through Young & Rub- 
icam, New York. The magazines 
are American Home, Better Homes 
& Gardens, Collier’s, Life, Look, 
McCall’s, Reader’s Digest, Sunset 
Magazine, The Saturday Evening 
Post and Woman’s Home Compan- 
ion. 


Mutual Shifts George Herro 


George P. Herro, publicity and 
promotion manager of the mid- 
western office of Mutual Broad- 
casting System, Chicago, has 
transferred to the network’s mid- 
western sales staff. Elizabeth 
Troughton, Mr. Herro’s assistant 
for the past two years, will take 
over his promotion and publicity 
duties. 
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Why we declined 


$102,500 


Occasionally honest skeptics, and newcomers to advertising, ask whether we actually 


refuse legitimate advertising. 
They wonder if our Consumers’ Guaranty isn’t a dodge, a device, a gimmick. 
Let us answer with a true story. 


Last week a major manufacturer, of excellent reputation, offered us ten black-and-white 
pages. We had solicited the business and we wanted that order; let’s be clear about 
that. But then we found the copy theme that was to run throughout the campaign 


included a claim that our laboratories could not justify. 


The product is a good product. It is nationally known. It can be found in almost every 
food outlet and drug store. But even after a number of friendly meetings with the man- 
ufacturer, and his agency, we still can’t substantiate one of his major claims. And we 


wish we could. 


We wish we could because those ten pages we rejected represent $102,500 in revenue. 
We wish we could because this is only one case, in one week—but typical of the respect 
for the truth that forces us to turn down more than $1,000,000 a year. We, like you, 


are in business to sell, and we don’t like to rebuff any customer, for any reason. 


But 31,000,000 women depend upon our Guaranty*. That matchless confidence is 
priceless to us, and to our advertisers. If you would like that high-voltage, low-cost 


sales power to go to work for you ask us to call, today. 
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MERICA’S TECHNOLOGICAL GENIUS is no 
ivory-tower hermit but a man of interests 
broad and deep. For today he turns to a maga- 
zine, like Newsweek, to fill his news needs on 
the fronts outside his specialty. 

And the company he keeps is the best. For 
in the Newsweek million, 95.5% of the family 
heads are people of consequence in business, 
industry, the professions and government— 
average family income of $11,896. 

No other magazine of so large—or larger— 
circulation offers such a heavy concentration of 
business and family purchasing power. 
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TV Lowers Barrier: 
New Show Is Going 
to Be About People 


New York, April 7—Pity the 
poor radio-tv producer. He has no 
new program frontiers to conquer. 

There just isn’t anybody to ded- 
icate a show to any more. “Dr. 
Christian,” “Young Dr. Malone” 
and an upstart by the name of 
“Medic” have the medical profes- 
sion sewed up. The nurses’ divi- 
sion is represented by “Janet 
Dean, Registered Nurse.” 

G-Men are covered by the “FBI 
In Peace and War” and the under- 
cover operator franchise is held 
by “I Led Three Lives.” The police 
are taken care of by “The Lineup” 
and “Dragnet” and secret service 
men get their recognition from 
“Treasury Men in Action.” 

“Mr. Peepers,” “Our Miss 
Brooks” and “Halls of Ivy” have 
priority on the teaching profession. 
For the newspaper business there 
are “Big Story” and “Big Town.” 


® The private eye can build up 
his ego by watching any number 
of shows, such as “Sherlock 
Holmes,” the “Files of Jeffrey 
Jones” or “Boston Blackie.” Cow- 
boys have a still longer list to 
choose from, ranging from the vet- 
eran Gene Autry to the up-and- 
coming Annie Oakley. 

Even dogs get the hero treat- 
ment in a couple of new hits— 
“Lassie” and “Rin Tin Tin.” 

About the only remaining obvi- 
ous category would have to be 
just plain people, which is exactly 
what will be eulogized in Liggett 
& Myers’ tv replacement for the 
“Stu Erwin Show” on ABC-TV. 

Produced by Cunningham & 
Walsh, the new L&M program 
will be titled “Mr. Citizen.” This 
series, according to the press re- 
lease, will “faithfully dramatize 


Chapman 


Bradt 


Packard 


James E. Herbert, sales manager, 


true stories of private citizens who, 
with no thought of personal gain 
or reward, act to help their fellow 
men.” 


Four Ladies Offer 
Feminine Advice 
to All-Male Group 


Cuicaco, April 5—Business pa- 
pers should follow the lead of con- 
sumer magazines and _ provide 


Tuts LITTLE 


FLOWER is Virginia, 
my baby’s playmate 
from next door, Vir- 
de- 
veloped leukemia and 


is living through ex 


ginia recently 


pensive treatments. 
Our neighborhood and my baby are very much 
upset abour Virginia. She is one of six children 
and while her daddy has a good job, the ex- 
penses of her illness are about to throw him. 


This is a 214 by 45 by 6-foot terminal barge 
presently in use at Dubuque, lowa. As one of 
our better picces of equipment, we have selected 
it as Virginia's barge. She is offering it for sale 
and the sales commission will go to her. Ik is 
offered at $40,000.00 and we think the price 
is fair and square. If you arc interested, won't 
yoo please hurry and look at the barge and call-— 


MERRILL MARINE SERVICES 


180) Railway Exchange Buitding 
Phone CHestnet 1-457) 


St. Louis 1, Mo. 


BARGE FOR VIRGINIA—This half page 
ad in the April 2 issue of The 
Waterways Journal was placed by 
E. M. (Jack) Merrill, Merrill Ma- 
rine Services, St. Louis. It an- 
nounced that the $2,000 commis- 
sion on the $40,000 barge shown 
was being set aside to help de- 
fray the medical costs incurred by 
a neighbor of Mr. Merrill when 
his daughter Virginia developed 
leukemia. 


merchandising helps to their ad- 
vertisers. 

Martha Dunlap, advertising 
manager of National Truck Leas- 
ing System here, told Chicago 
Dotted Line Club members today 
that merchandising helps prepared 
by the publication would be an in- 
ducement to her to buy space. 

She was one of four women in- 
vited to be the first of their sex 
to address the all-male Space rep- 
resentatives organization. 

Her organization, Miss Dunlap 
said, likes direct mail pieces for 
customers and member companies 
(similar to distributors in other 
companies) and point of sale ma- 
terials. 


= Other members of the all-female 
panel were Terry Koeller, Terry 
Koeller & Associates and midwest- 
ern representative of Associated 
Business Publications; Hazel Steen, 
production manager of Schnell & 
Associates, and Florence Neigh- 
bors, media buyer of Goodkind, 
Joice & Morgan. 

Miss Dunlap and Miss Neighbors 
both asked the space reps not to 
call on them too often. They also 
stressed that salesmen should 
know their industry, their publica- 
tion and what their magazines can 
do for the client. 


Biow-Beirn Names Two 
| Biow-Beirn-Toigo, New York, 
‘has promoted Emile Frisard, a 


been with the agency since 1949. 


'Beirn-Toigo as an account execu- 
tive in the Procter & Gamble 
group. 


Duquesne Brewing Appoints 

Duquesne Brewing Co., Pitts- 
burgh, has appointed Edward M. 
Brown assistant to Vic Maitland, 
new director of advertising and 
|public relations. Mr. Brown for- 
merly was ad manager of J. E. 
Miller Co., Philco appliance dis- 
' tributor. 


THE NATIONS 
NUMBER ONE 


BRAND-HAM 


Herbert 
RETAIL KUDOS—Harry B. Price Jr., honored as Brand Names Appliance 
Retailer of the year, is congratulated by Mort Farr, Upper Darby, 
Pa., who received the honor last year, at the Price fiftieth anniver- 
sary celebration in Norfolk, Va. With them are representatives of 
some of the brands retailed by Price’s: Roy A. Bradt, v.p., Maytag 
Co.; B. A. Chapman, v.p. and general manager, and D. A. Packard, 
general sales manager, Kelvinator division, American Motors Corp.; 


\copywriter, to head one of the| 
agency’s four copy groups. He has | 


E/APPLIANCE 
For 1954 — 


Farr Currie Price _ Wilkins 


Motorola; Arthur A. Currie, radio 


and tv sales manager, Sylvania Electric Products, and George H. 
Wilkins, eastern divisional sales manager, Magnavox. 


Price Marks Golden 
Anniversary Award 
as “No. 1 Dealer’ 


NorFo.tk, Va., April 5—Price’s 
Inc., appliance dealer here, recent- 
ly celebrated its 50th anniversary 
with a spectacular two-day com- 
munity party at the Norfolk Civic 
Auditorium. Some 22,000 persons 
attended the festivities. Price’s, 
with six stores in the Norfolk- 
Portsmouth area, now grosses $3,- 
500,000 a year. 

The party turned out to be a 
double celebration, for, in addi- 
tion to marking its. birthday, 
Price’s had just been named ap- 
pliance retailer of the year by the 
Brand Names Foundation. 

To kick off the celebration, a 
planeload of Price’s personnel flew 
to Kenosha, Wis., to pick up 59 
gold and white Nash Ramblers 
from American Motors Corp. The 
cars which made the 1,200-mile 
journey to Norfolk were pur- 
chased especially for the Golden 
Anniversary year. 


Parker Aircraft to Gregory 

Parker Aircraft Co., Los An- 
geles, has appointed Willard G. 
Gregory & Co., Los Angeles, to 
handle its advertising and public- 
ity. Trade magazines in the avia- 
tion field will be used. 


Pencil Co. Names Marschel 
St. Louis Pencil Co., maker of 
Knight Line pencils for advertis- 
ing and gift purposes, has ap- 
pointed Jack Marschel director of 
sales. He formerly was general 
sales manager of Ritepoint Co. 


Robert H. Higgons, formerly with | i 
Hicks & Greist, has joined Biow- | 


= 


JERRY KEEFE has been named sales 
promotion director of Autopoint 
Co., advertising specialty division 
of Cory Corp., Chicago. Mr. Keefe 
formerly was manager of WFJL, 
Chicago fm radio station, 


Advertising Age, April 11, 1955 


Current Deals and Offers 


Listed below are a variety of offers by advertisers taken from the 


Thursday, March 31 issues of 


newspapers in ten cities. The ten are 


widely scattered geographically and are used often by advertisers as 


test markets. For that reason, 


ADVERTISING AGE feels that the offers 


listed here give a fairly representative sample of deals that are being 


offered by advertisers. 


The newspapers used here are the Boston Herald, San Francisco Call- 
Bulletin, Hartford Times, Louisville Times, Dallas Times Herald, St. 
Louis Post-Dispatch, Grand Rapids Press, Cleveland Press, Pittsburgh 
Press and Madison Capital Times. Since many of these offers are na- 
tional and tend to appear in many of these newspapers on the same 
day, whenever an offer is listed for the first time, all the other cities 


in which it appears are given. 


the newspapers in those cities. 


These offers are not listed again for 


Product or Store Ad Size Offers 
St. Louis Post-Dispatch 

Bab-O cleanser 5x200 3¢ off on giant size, 2¢ off on regular size. 
Also in Louisville. 

Dad’s root beer 3x120 eo small bottles, get “mom” size bottle 
or 5¢. 

Blanton Creamo margarine 1x220 $1.50 in Eagles stamps with every pound pack- 
age. 

Meadolake margarine 5x150 Coupon worth 1l¢ on pound package. 

Allsweet margarine 3x300 Sterling silverware at half price with certif- 


icate inside pound package. Also in Cleve- 
land, Pittsburgh, Louisville, Hartford, Dallas, 
San Francisco. 


Pittsburgh Press 


AG food stores 


Domino sugar 
Canada Dry beverages 


Maxwell House coffee 
Lipton soups 


Variety of offers, including 10¢ off on Spic 
‘n’ Span, Cheer, Ivory flakes, l¢ sale on 
Sweetheart soap, free flower seeds with Si- 
moniz floor wax, free flower bulbs with Hi- 
Lite furniture polish. 

Send in for free reducing diet booklet. Also 
in Cleveland, Madison, Louisville and Dallas. 
Send in label from any flavor drink, get back 
purchase price. 

15¢ off 2-lb. can. Also in Cleveland. 

Save 10¢ on vegetable soup. 


Sweetheart soap 5x120 Buy three cakes, get one for l¢. 

Dexol powder bleach 4x250 Buy one package, get second for 5¢. 

Salada tea bags 5x200 Buy 48 bags at regular price, get 16 for l¢. 
Also in Cleveland. 

Thom McAn shoes 5x200 Wear shoes for a week, return if not pleased. 
Also in Cleveland, San Francisco, Madison. 

Cleveland Press 
Red Heart dog food 4x210 Get $1 dog dish for one label, 50¢. Also in 


Decaf instant coffee 
Borden’s instant coffee 


4x180 
2x195 


Grand Rapids, Hartford, Dallas, San Francisco. 
Send for free sample packets. 
20¢ off on 5-oz. jar. Also in Louisville, Dallas. 


Madison Capital Times 


Nestle’s cookie mix 2x170 
Ken-L ration dog food 4x275 
Shedd’s peanut butter 

Maxwell House instant coffee 


3x110 
5x200 


Coupon worth 15¢ in each package. 

Five cans or four jars for only 5¢. Send in 
coupon. 

Coupon worth 10¢. Also in Grand Rapids. 
15¢ off on regular jar. Also in San Francisco. 


Louisville Times 


Southern Supply Co. 5x230 
5x120 


4x195 
4x150 


Miracle Maize corn 
bread mix 

Blue Vim detergent 

Nescafe instant coffee 


Free automatic steam iron or ironing board 
and pad with purchase of Hotpoint washer. 
A $4.25 pancake griddle for $1.98 and box 
top. 

15¢ off regular price. Also in Grand Rapids. 
$2.85 Silex coffee maker for $1, seal from jar. 


Dallas Times Herald 


Gordon’s jewelers Spread 
2x300 


Three Pages 


Hart Furniture Co. 


AG Food Markets 


Free gallon thermic jug with any purchase 
of $29.75 


$98 ironer free with purchase of Speed Queen 
automatic washer. 
Win Chevrolet in contest. 


Hartford Times 


Canada Dry beverages 4x150 


Air-Wick house deodorizer 


Rad White Crystal bleach 
Lipton tea bags 
Little Bo-Pizzas 

frozen pizza 


ga two for 33¢ sale on ginger ale, club 
soda. 

$1 decorative Air-Wick holder plus 69¢ Air- 
Wick for 98¢. 

Send in box top, get refund. 

Coupon worth 50¢ inside. 

Coupon worth 10¢ inside. 


Grand Rapids Press 


Nucoa margarine 5x195 


Coupon worth 10¢ in ad. 


Boston Herald 


Star Market Co. Page 


Stop & Shop Page 


Five-piece stainless steel place setting for 
only 99¢ with $30 worth of green cash regis- 


ter tape. 
Buy two turkey pies at regular price, get 
third for l¢. 


San Francisco Call-Bulletin 


Swift’ning shortening 

Golden Grain minute 
macaroni 

Morton frozen pot pie 


6x245 
4x150 


3x105 


7-Minit angel pie mix 4x130 


9¢ off on 3-lb. can. 
Coupon in ad worth 10¢ on package. 


Send in labels from two packages, get 50¢ 
back. 


Send in box top with letter saying how family 
enjoyed cake, price refunded. 


Old ‘Greener Grass’ 


Dilemma Atfflicts 
Reps, Bernard Says 


zines. “Newspapers had them a 
long time,” he added. 

Mr. Bernard also advised the 
reps to help seek ways to make it 
easier for advertisers to buy space 


New York, April 6—Newspaper 
representatives generally pay too 
much attention to the advertising 
business they don’t have and not 
enough to the business they al- 
ready have signed, according to 
Donald M. Bernard, advertising 
director of the Washington Post & 
Times-Herald. 

Speaking before the New York 
chapter of the American Assn. of 
Newspaper Representatives, he 
cited several big-spending adver- 
tisers who have moved to maga- 


in newspapers. He said mechanical, 
shrinkage and other problems 
“make it awfully hard to do busi- 
ness with newspapers—harder 
than buying in tv, radio or mag- 
azines.” 

Finally, he proposed that efforts 
be made to improve relations be- 
tween the AANR and the Newspa- 
per Advertising Executives Assn. 
A committee of past presidents of 
both groups, meeting to discuss 
mutual problems, would be helpful, 
he said. 
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(ADVERTISEMENT) 


. Look Beyond Housing Boom for 


4 A new school room needed 
every five minutes to catch up and 
keep pace with existing demand! 


P 


Thousands of new light commer- 

cial buildings required to follow 

ee home building’s trend into the sub- 
urbs and beyond them! 

‘ Other thousands of new indus- 


: trial plants being located conven- 
ood ient to outmoving labor pools! 

; 2,500 to 2,600 motels and luxury 
motor courts being built annually 
eae to house a nation on the move! 
a All of the foregoing building ac- 

a tivities, the editors of Practical 
Builder and Building Supply News 
point out, are but stepping-stones 
to what economists predict for 
1960: The biggest population in- 
crease in all time and a housing 
boom of comparable proportions. 

Pointing up the staggering need 
for new and vastly expanded school 
facilities, Douglas Whitlock, coun- 
sel for the Structural Clay Prod- 
; ucts Institute, quotes the Associa- 
tion of College Administrative Of- 
ficers to the effect that, “To meet 
the existing need for facilities in 
which to educate our young people, 
it will be necessary to build a class- 
room every 10 minutes. If we are to 
‘catch up’ and meet the anticipated 
demand for the next five years, we 
will need a classroom every five 
minutes—24 hours of the day!” 


Stores and Offices Needed 

In relation to housing, store and 
office facilities have lagged far be- 
hind their normal potential. The 
primary postwar need was hous- 
ing, and all conditions governing 
home ownership were extremely 
favorable. Now, according to real 
estate analyst Roy Wenzlick, a 
commercial building boom that will 
dwarf the previous annual volume 
is already asserting itself. 

There is an additional expanding 
volume of modernizing, air condi- 
tioning and general up-grading of 
existing stores. 

And, tremendous commercial 
building activity is to be found in 
literally thousands of new shop- 
ping centers. 
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Industrial Decentralization 

We've been reading and writing 
for years about decentralizing in- 
dustry. Today this decentralization 
is being forced by the shift of 
homemaking into the suburbs and 
beyond them. As people move far- 
ther out from established centers, 
industry is being forced to relocate 
for the convenience of its labor 
supply. As confidence in the busi- 
ness future grows, industrial ex- 
pansion and relocation are being 
accelerated. 

The worker’s demand for mod- 
ern, roomy, light and well venti- 
lated working conditions, readily 
accessible to his dwelling place, is 
speeding this decentralization. 

As of now, Practical Builder and 
Building Supply News editors point 
out, the lag in industrial building 
his been erased. By 1975 (within 
tie next two decades) it is esti- 


a riated that half a trillion dollars 
: j vill need to be invested in new in- 
am custrial plants and equipment. 


Yotor Courts and Motels 


Another almost uncharted area 
for building products sales is the 
sprawling motorcourt and motel 
market that has already experi- 
enced a 150% boom since 1945. 

Strategically located in relation 
to major highways, modern in de- 
sign, luxury built and expertly 
managed, these answers to the need 
of an increasingly mobile America 
spell big business for the building 
products manufacturer and the 
builder. 

Johns-Manville economist Har- 
old Berlin predicts that the con- 
struction industry will contribute 


Bigger Building Products Market 


one-sixth of our gross national 
product total in 1955. This means a 
construction market of $60 billion. 
Nearly $40 billion of this is light 
construction, and since new resi- 
dential building will account for 
only $15 billion, the tremendous 
importance of the non-residential 
and the modernization and repair 
markets should be easily apparent 
to men responsible for their com- 
panies’ sales and advertising plans 
for the months to come. 


Home Building Still “Hot” 


Meanwhile, home building con- 
tinues to maintain an impressive 
pace. And in the face of many fore- 
boding observations, it is well to 
heed the analysis of George Cline 
Smith, F. W. Dodge economist, that 
today’s private construction boom 
is still only 75% as high as the 


1926 peak! 

Practical Builder researchers 
point to another interesting set of 
statistics that should ease the minds 
of those who worry too much about 
“borrowing from th. future”... 
it’s a comparison of ¢ nnual expend- 
itures for housing w:th annual dis- 
posable income. For example, we 
spent 13.7% of our income for 
housing in 1929. In 1939, we spent 
12.7%; in 1949, 10.3; and in 1953, 
11%. 

To Practical Builder editors, 
these figures point up the fact that 
while we are dealing with a much 
bigger market and more people 
with a lot more mone, the housing 
industry still has a long way to go 
before it can equal the share of the 
consumer’s dollar it got in 1929. 
Much is said about our high living 
standards, but few seem to realize 
that we’ve been spending less (pro- 
portionately) for housing—not 
more. 


Housing: A Huge Market 


Despite the tremendous need for 


(ADVERTISEMENT) 


building products in non-residen-|rent VA delinquencies are about 
1.13 percent of all cases; about dou- 


tial building and in remodeling, al- 

teration and repair, the 3742% of} ble FHA’s .5 percent. 

the total light construction market) IN THE NEXT GENERATION 

that new residential building is ex-| steel building products will be to 
the steel industry what the rail- 


pected to represent in 1955 is a 
huge market... . roads were to it before 1900 and 
Assuming that builders will erect | what the automobile industry has 
been to it since 1900. So says 


1,300,000 units this year (a mini- 
mum figure), it would mean that| Bennett Chapple, assistant execu- 
they will need: tive vice-president of marketing, 
13,000,000,000 feet of lumber United States Steel Corp. 
18,200,000 doors 1955 WILL BE BUILT-IN YEAR 
239,200,000 yards of concrete as the variety of built-in kitchen 
26,000,000 windows appliances find themselves in new 
5,200,000 kitchen appliances homes. The development of these 
9,100,000 plumbing fixtures products are giving new merchan- 
1,560,000,000 sq. ft. of flooring dising tools to builders and bring- 
65,000,000 light outlets ing them closer to the installation 
23,400,000 squares of roofing work required. 
7,488,000,000 sq. ft. of sheet rock, MORE PEOPLE PLAN TO BUY 
or 832,000,000 yards of plaster. HOMES this year than in any year 
since 1948, according to the Fed- 
eral Reserve Bank’s survey of con- 
sumer buying intentions. This goes 
for remodeling, too. Prospects also 
are good for appliances and furni- 
ture, although new auto purchases 
are not expected to increase. 


Briefs From May PB... 


NO DOWN PAYMENT trans- 
actions on VA business during Feb- 
ruary showed them to be 40 per- 
cent of volume; discounts were re- 
ported to be up to 5 percent. Cur- 
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3 an Indiana advertiser 


t): 
me on request): ’ 
We are most certainly ps sie 7 

ith the many requests for ™ fe a 
‘rs oduct which have com 
‘cal Builder. And we 
to let you know 
te the interest of your F 


i ink PB 
builder-subscribers- We thi 


does @ splendid job of being 


practical in all phases of the 


home building field.” 


Say 


are never : 
that we apprect™ 


No matter how thick you slice it, selling the light construction industry simmers 
down to this cold-cash fact: It’s the builders who are buyers. Home buyers, realtors, 
mortgage men, yes, even architects, actually have little to do with determining 


type or make of building products. Their influence on purchases is small at best...and 


even then debatable. As practical 
it is the builder who buys... with one 
other on keeping the final structure 1 
don’t reach buyers. That’s the whole p 
media to reach the light construction 
more builder-circulation, more bii/de 


And, what’s more, at the lowest ost. 


builder has pointed out again and again, 

eye on quality and installation cost and the 

ight price-wise. So if you don’t reach builders, you 
pint...and the main one to consider in choosing 
market. PB offers you more builder-buying-power, 
y-readership, than any other publication. 

Get the point? 


...0f the light 
construction industry 
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For every advertising dollar, TV GUIDE delivers: 


1306 total primary readers 


... more than any other magazine 


599 adult women primary readers 


... more than any of the four women’s service magazines 


. . more than any of the four top supermarket magazines 


507 adult men primary readers 


... more than any of the three leading men’s magazines 


200 boy and girl primary readers 


. . more than any of the four big weeklies and bi-weeklies 


Sources: 

Circulation based on A.B.C. statements for six months 
period ending June 30, 1954. 

Rates based on one time, full page, black and white, 

SRDS 12/54. 

Readers per copy, Starch 48th Consumer Magazine Report. 


Advertising Offices : 


NEW YORK CHICAGO PHILADELPHIA DETROIT SAN FRANCISCO 
488 Madison Ave. 6 N. Michigan Ave. 302 N. 13th St. 76 W. Adams Ave. 821 Market St. 
PLaza 9-7770 RAndolph 6-9470 LOmbard 3-5588 WOodward.2-5115 YUkon 2-0166 
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Average C: ‘culation 


First 12 issues, 1965... 3,003,000 
First 12 issues, 1954... 2,217,000 


A one year gain of.... 786,000 


BUY MORE CUSTOMERS 


Pee 


TV GUIDE readers are better customers: 


Higher incomes 


Median non-farm household income of TV GUIDE readers is $4,985— 


22%, higher than the national average. And 94%, of these households 
have incomes of $3,000 and over. 


There are 358 people in every 100 TV GUIDE households— 
9% higher than the national average. And TV GUIDE has more 


readers per copy than any other magazine. 


Source: Ste 48th Consumer Magazine Report 


Reach all of your customers, cover every family 
member, more effectively and economically... 
invest your advertising dollars in TV GUIDE. 


America’s Television ‘agazine... 
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a 1 00 000 BIRTHS in ‘BA Tribune Veteran 
, Bi ECORD BABY BOOM’ Heads McCormick 


Bs ae Successor Group 
FAMILIES veanty : Ua MLO Yy @& didut (Continued from Page 3) 


: guided me in the management of 
seLeiue AND THE Es 7 : the Tribune Co.” 

HAWAIIAN 1S. | Mr. Campbell has been with the 
Tribune for 34 years. He was ad- 
vertising manager from 1935 until 
1949, has been vice-president since 
1951 and was elected to the board 
of directors in 1953. 

Another trustee is J. Howard 
Wood, business manager of the 
Tribune and treasurer of the Trib- 
une Co., the holding company, 
which reported gross revenues of 
nearly $250,000,000 for 1953. 

William Don Maxwell, manag- 
ing editor of the Tribune; Arthur 
Schmon, president of the Tribune 


NOW REACHIN 
obo 


ABOUT HOSPITAL DISTRIBUTED 


* SAMPLING 
GiteBy PROGRAM 


Gift-Pax delivers your product to new 
mothers, at their bedside in the hospital. 


WRITE FOR MARKET COVERAGE BOOKLET! 


ACT NOW... INC., 225 LAFAYETTE ST., NEW YORK 12.N.Y. WA 5-9996 


The Seattle Times 1955 Consumer Analysis 
Here are the answers to your questions about... 
SEATTLE’S BUYING HABITS...useful, up-to-the- 
minute authentic data on Market, Methods, Foods, 


Home Equipment, Toiletries and General Buying 
Habits. 


Se 


eee as eae 


The Seattle Times 1955 Consumer Analysis is the accepted and standardized 

analysis—as conducted in other leading markets by major newspapers in Milwaukee, Washington, 
D. C., Honolulu, Indianapolis, Omaha, St Paul, Columbus, Salt Lake City, Cincinnati, Long Beach, 
Portland (Me.), Portland (Ore.), Sacramento, Fresno, Modesto, Phoenix, San Jose, Newark, Duluth. 


Get your copy today. Ask your local O’Mara & Ormsbee man. Or write to Advertising Manager, 
THE SEATTLE TIMES, Seattle 11, Washington. 


Ghe Seattle Gimes 


Member, Consolidated Consumer Analysis Newspapers 
Represented by O'Mara & Ormsbee, Inc. * New York * Detroit * Chicago * los Angeles + San Francisco 


ee ah oa fe ee 


Advertising Age, April 11, 1955 


Co. paper mills and other Canadian 
subsidiaries, and Ruth “Bazy” 
Tankersley, niece of the Colonel, 
are the other trustees. 

These five will be part of an 
eight-man board of directors of 
the Tribune Co. The other mem- 
bers of the board are Mary King 
Patterson, Alfred Cowles and 
Henry D. Lloyd Jr., all of the New 
York Daily News, which is part of 
the Tribune Co. 


@® The three Tribune executives, 
Messrs. Campbell, Wood and Max- 
well, will be executors of the will. 

Under the terms of the will, all 
of Col. McCormick’s stock in the 
Tribune Co. will be given to two 
charitable trusts to be adminis- 
tered by the three executors plus 
Mr. Schmon and Stewart D. Owen, 
assistant managing editor of the 
Tribune. 

Each of the 2,000 shares of 
stock believed to be represented in 
the company is said to be valued at 
about $42,000. Col. McCormick was 
the largest stockholder. 

The Tribune Co., which is con- 
trolled by a family trust, the Mc- 
Cormick-Patterson Trust, owns 
the Chicago Tribune, New York 
Daily News, Ontario Paper Co., 
Quebec Paper Co. and 11 other 
subsidiaries in Canada and the 
U. S. 

It also owns WGN and WGN- 
TV, Chicago, WPIX, New York, 
timber holdings and shipping in- 
terests. 


® Mr. Campbell has been active 
in the leadership of several or- 
ganizations. He was director of the 
Newspaper Advertising Executives 
Assn. for five years. For another 
five years he served as a director 
of the Mutual Broadcasting Sys- 
tem. 

In 1947 he was elected to the 
board of directors of the Bureau 
of Advertising. He has been a 
member of the board of directors 
of the American Newspaper Pub- 
lishers Assn. since 1954 and a di- 
rector of ANPA Research Institute. 


Warwick & Legler Adds One 


Warwick & Legler, New York, 
has been appointed to handle ad- 
vertising for Williams Baking Co., 
Scranton, Pa. The agency has ap- 
pointed James P. MacPherson, 
formerly sales promotion manager 
of Brown-Vintners Co., and more 
recently with Lloyd Whitebrook 
Co., to its staff. 


WHY 
THE MADISON AVE. “CROWD” 
LIVES ON LEXINGTON 


Members of the advertising pro- 
fession have high living standards. 


That’s why they prefer to live in 
a distinguished hotel, with dis- 
criminating neighbors, at a smart 
and convenient location. 


Attractively decorated, comforta- 
bly furnished single rooms with 
tub-and-shower, and radio, are 
now available at the special month- 
ly rate of $150, including maid 
service. 


LAUNDRY and VALET SERVICE AT 
SPECIAL DISCOUNTS TO MONTHLY 
GUESTS 


Delightful restaurants, with 
good food at moderate prices. 


Phone Assistant Manager 
PLaza 5-1200 


BELMONT PLAZA HOTEL 
Lexington Avenue at 49th Street 


a TISCH Hotel 
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To sell more 


where more is sold 


irs FIRST 3 FIRST 


One of every four consumer units residing in the 

3 compact city and suburban markets of New York, 
Chicago and Philadelphia earns $6000 or more 

per year —62% greater than the average for the 
remainder of the U. S. This super-abundance of buying 
power provides the basis for the average 3-market 
family to spend 5% more for Drugs, 31% more 

for Food, 33% more for Furniture, Furnishings and 
Appliances and 103% more for Apparel than the 
average family in the rest of the nation. 


In these concentrated, most profitable sales areas, 

thé family coverage of General Magazines, 

Syndicated Sunday Supplements, Radio and TV 

thins out. Therefore, your advertising sells 

more merchandise when you use First 3 Markets 
Group to blanket the great city and suburban areas of 
New York, Chicago and Philadelphia. In these top 
markets there is no substitute for FIRST 3 MARKETS’ 
more than 3-of-every-5 family coverage. To make 
your advertising sell more where more is sold 

...it’s FIRST 3 FIRST. 


Circulation in excess of 6,000,000. 


New York Sunday News 
Coloroto Magazine 

Chicago Sunday Tribune 
Magazine 


Philad > Sunday Inquirer 


“Today” 


Rotogravure * Colorgravure 


New_York 17, N. Y. News Building, 220 East 42nd Street, VAnder)i' 6-4894 * Chicago 11, IU, Tribune Tower, SUperior 7-0048 
San Francisco 4, Calif. 155 Montgomery Street, GArfield 1-7946 + Los Angeles 5, Calif, $460. Wilshire Boulevard, DUnkirk 5-8557 
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‘55 AFA Convention 
Is Attracting More 


Admen from Abroad 


Cuicaco, April 5—The interna- 
tional flavoring at the Advertising 
Federation of America convention 
here this summer will be topped 
with a strong Latin American sea- 
soning. 

Fairfax M. Cone, president of 
Foote, Cone & Belding and honor- 
ary chairman of the convention, 
reports that this year there is 
widespread interest by South 
Americans in the AFA meeting 
scheduled for June 5-8 in the 
Palmer House. In addition, there 
will be European delegations and 
a sizable group from Japan to 
study American methods. 

Theme of the convention, 
adopted by Chicago host clubs, is 
“Advertising and Business—Part- 
ners in Progress,” according to Sid- 
ney R. Bernstein, editor of Apver- 
TISING AGE and general chairman 


Pate 8 —* 
GREENVILLE, S. C. 
+ ae ACO Bis 


IN CIRCULATION! 


Advertisers want circulation within 
the City and Retail Trading Zones, 
where it counts and can pay off. 
The Greenville Newspapers give 
advertisers far more for their 
money in circulation. 


Here’s the comparison: 

DAILY SUNDAY 
GREENVILLE... . 94,724 75,030 
Columbia ..... 82,527 60,465 
Charleston .... 67,552 47,297 


ABC 9-30-54 Net Paid City 
and Trading Zone Circula- 
tion Figures 


The Greenville Market also leads all 
others in South Carolina in Popula- 
tion, Incomes, Retail Sales, Autos & 


Trucks, Wages and Employment. It's 


your first market in South Carolina. 


The Greenville News 


of the convention. Mabel Oben- 
chain is co-chairman. 

Host clubs are the Chicago Fed- 
erated Advertising Club and the 
Women’s Advertising Club of Chi- 
cago. . 
Advertising education will also 
be an important part of the con- 
vention program. 

Some of the speeches and speak- 
ers during the convention will be: 
“The Economic and Social 
Forces at Work of Which Adver- 
tising Is a Vital and Necessary 


Part”—Dean John E. Jeuck, Uni- 
versity of Chicago business school; 
Perry Stryker, an editor of For- 
tune; Prof. William Henry, Uni- 
versity of Chicago, and Prof. Dallas 
Smythe, University of Illinois, at 
the Monday session. 


® Walter R. Barry, v.p. and man- 
ager of the grocer products divi- 
sion of General Mills, will be the 
speaker at the Monday luncheon. 

Tuesday, a dozen of the ablest 
advertising leaders will engage in 


a free-for-all debate on “What 
Changes Can We Expect in Adver- 
tising?” 

The general trend in retailing 
and distribution will be discussed 
Wednesday by Lawrence Sizer, v.p. 
of Marshall Field & Co.; E. B. 
Weiss, retail consultant; Burleigh 
Gardner, president of Social Re- 
search Inc., and Stephen Masters, 
president of Masters Inc., New 
York discount house. 

Other features will include a 
speakerless banquet and such an- 
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nual awards as the Advertising 
Woman of the Year, Hall of Fame 
elections, National High School 
Essay contest winners and AFA 
Club Achievement awards. 

Alpha Delta Sigma, advertising 
fraternity, will hold its convention 
jointly with AFA at the Palmer 
House. Both conventions will close 
after a joint session in which pro- 
fessors, students and admen will 
discuss ways to get better and 
more up-to-date teaching mate- 
rials and instruction to students. 


Radio, NBC Spot Sales 


Ray Jewell, Manager, California Prune Advisory Board 
Harold Brogger, Assistant Manager in charge of 
Advertising and Promotion, California Prune Advisory Board 
Mildred Wrenn, Media Manager 

Botsford, Constantine & Gardner, San Francisco 

Stanley G. Swanberg, Executive Vice Pres. and 

Account Representative, Botsford, Constantine & Gardner 
Martin Percival, San Francisco Division Sales Manager, 


Candid Photo by Dennis Stock. Taken at California 
Packing Co. plant, San Rafael, California 


Decision-makers who market 


food products are 


The California Prune Advisory 
Board and its agency, 
Botsford, Constantine & Gardner, 
are Sold on Spot as a 


basic advertising medium! 


To move an unusually large output of smaller prunes, the 
California Prune Advisory Board is using Spot Radio exclu- 
sively...a saturation advertising schedule in the nation’s key 
markets. This successful Spot Radio campaign : 


e delivers effective selling coverage at low cost 


e increases consumer demand for prunes 


e earns big-league merchandising co-operation 
by the stations represented by NBC Spot Sales 
e wins the acceptance of retail food stores 
who stock more prunes than ever before 


You, too, can profit from these advantages. Whether your sales 
problem is strong seasonal push or big-volume selling the year 
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. . . i i kotch| the page will tell the consumer to! The agency is Leber & Katz,| sociates, and Mr. Thomson was 
Magazines Will Give Linge ippenb aloud pay ears a ers this Western Union opera-| New York. with International Minerals & 
= M h di i P h mailing to the trade, consisting of| tor to find out the name of the Chemical Corp. 
- erchandising fus a gatefold with a preprint of the| nearest store Carrying begs pro-| Waldie & Briggs Names Three 
gg insi an editorial on the| ducts. The magazine also will pro- Waldie & Briggs, Chicago agen-| Jn#’'] Research Expands 
| . to Skotch Ice Ads See photo of stacked ice| vide a diecut “Esky” featuring the|cy, has appointed Fred Gross as-| International i pperee ss 
a q HaMILTon, O., April 5—The|Karry Kartons on the back. Both Koolers and grills tor display in| sistant production manager, Rob- ates, New York, has opened an 
- Hamilton Metal Products Co. will|the ad and window streamers will| retail stores. ert Spick a copywriter and office in Mexico. The office, lo- 
: get added mileage out of its ads|carry the headline, “Instead of : , George Thomson assistant Tre-| ated at Vallarta, will provide 
in June Coronet and Esquire and|Ice...Go with Skotch Ice.” = The ad in Look will feature the | search manager. Mr. Spick, Wh0| .omplete market research facili- 
the June 28 issue of Look. The Esquire ad will be a four- canned ice, and the mages will | started as a trainee at Waldie &lties for Mexican industry. It will 
§ The ad in Coronet will be a| color page, makng use of Western feature the product in a poster for | Briggs, returns from William Hart be under the direction of Ralph W. 
; ; four-color spread featuring the|Union’s “Operator 25” service. |its annual picnic promotion kit to | Adler Inc. Mr. Gross previously Johns Jr., who also heads Mexi- 
5 newest member of the Scotch|A line of copy at the bottom of | 10,000 supermarkets. |was with Warren Wetherell & As- can Merchandising & Marketing. 
a International Research now has 
offices in 27 countries. 
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Needham, Louis Appoints 


Needham, Louis & Brorby, Chi- 
cago, has appointed Tom Johnston 
to its copy staff. He formerly was 
with McCann-Erickson. The agen- 
cy has also appointed Jon Fernan- 
dez, formerly with Cecil & Pres- 
brey, to the television-radio de- 
partment of its New York office. 


New Book by 
James D. Woolf 


381 Chapters 


A selection of 
the best of his 
““Salesense”’ articles 


400 pages dealing 
principally with the 
creative aspects 
of advertising 


Advertising Age, The National 
Newspaper of Marketing, is not 
normally in the business of pub- 
lishing books. But this book is a 
“demand performance.” Hun- 
dreds of our readers—both 
agencies and advertisers—have 
been besieging us with requests 
for Jim Woolf’s “Salesense” ar- 
ticles in book form as a perma- 
nent reference work. Hand- 
somely-printed and lavishly 
illustrated, this new volume is 
an exceptional value at $5.95 
including all postage and han- 
dling charges. QUANTITY DIS- 
COUNTS: 5 to 10, the price is 


Stations Represented by NBC Spot Sales: 
around, Spot Radio and Spot Television should be a basic part 


RADIO TELEVISION $5 each; 11 to 25, $4.50; over 25, 
WRE Woeshington, D. 6 KPTV Portland, Ore. $4 each. Mail coupon below. 

of your overall plan. etn ts mcs 
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, d the NBC Western WRC-TV Washington, D. C. Advertising Age 
More and more advertisers are Sold on Spot, because more ee aon" cotwcrs NE Clanalend ; 200 B. Tilinols St. Chicago 
| X want ......., of SALESENSE IN 
customers are Sold on Spot... i oy se nk for oka) attr & 
4 : can urn 
A my money will be refunded 
_.. and some spots are better than others! SPOT SALES | RP 
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Magazines are wonderful. Almost everybody 
reads them. 


But what makes the Home-Edited magazines 
distributed with Sunday newspapers most 
wondertul of all is the way they’re read. 


Of course they deliver enormous coverage 
of their markets, not just little pieces of it, but 
they deliver top readership, too. 


Because they’re local! 


oma dail of the ae 
Sunday newsBaE | 


iy ee 


In these magazines, the reader can read about 
himself and his kids and his neighbors and 
his friends. And believe it or not, there's 
nothing he'd rather read about. 


When these magazines are so well read, by 
so many, is itany wonder that the advertising 
is read, too—and acted on? 


That's why these Home-Edited magazines sell. 


THESE ARE 28 OF THE NEWSPAPERS PUBLISHING THEIR OWN HOME-EDITED MAGAZINES 


Akron Beacon Journal Cleveland Plain Dealer 
Atlanta Journal and Constitution Columbia State 
Baltimore Sun Columbys Dispatch 
Boston Globe Denver Post 

Buffalo Courier-Express Detroit News 

Chicago Daily News Heuston Chronicle 
Cincinnati Enquirer Indianapolis Star 


HANDSOMELY PRODUCED IN ROTOGRAVURE FOR THE VARIOUS NEWSPAPERS BY THE FOLLOWING: 


Art Gravure ey of Ohio, Cleveland . . . Art are Co 
Corporation . . . Neo Gravure Company, Chicago . . Standard 


Louisville Courier-Journal St. Louis Globe-Democrat if 
Milwaukee Journal St. Louis Post-Dispatch j 
Newark News St. Paul Pioneer Press ae 
New Orleans Times-Picayune Syracuse Post-Standard 
Pittsburgh Press oledo Blade 

Portland Oregonian Washington Star 

Seattle Times Youngstown Vindicator 


ration, New York City . gee Post . . . Detroit Gravure 
ravure Corporation, Louisville . . . St. Louis ‘Post-Dispatch. 
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you gef more firepower in the HOME-EDITED 
MAGAZINE of the PORTLAND OREGONIAN 


Big game calls for a big gun... . not bird shot. And 
your “big gun” in this part of the country is the 295,000 
circulation (nearly a million readers) of the Northwest's 
largest newspaper, The Sunday Oregonian with its 
Northwest Roto Magazine. Folks here like reading 
Northwest Magazine, because it’s loaded with inter- 
esting articles about them and this land so bountifully 


endowed with beauty and wealth. Your sales message 


2 


Pes tai 


oe 


ony 


Pity the Poor Jurer! 
Pages 6 and 7 


in Northwest Magazine is in the right place to bring 


you business. 


Here = another good reason for advertising in Northwest 
Mac zine: The competitive advantage of being in a 
marc: isolated by hundreds of miles from the nearest 
met: politan areas gives you a clear shot at the target 
sn which you will score a perfect bullseye when 


you ‘ re your sales message in the Northwest Magazine. 
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_ How Chemical Research 
fives Us a Better life 
~~ jn Our Town 4 
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CHEMISTRY PROGRESS—G. M. Basford 
Co., New York, is distributing mats 
of 1,200-line and full page news- 
paper ads to companies located in 
chemical plant cities, on behalf of 
Chemical Progress Week, May 16 
through 21. Last year, according 
to the Manufacturing Chemists’ 
Assn., 260 newspapers ran the ads. 


Witherspoon Opens N. Y. 
Office; Adds Account 


Witherspoon & Ridings, Dallas 
and Fort Worth public relations 
counsel, has opened a New York 
office. Operated temporarily from 
the Jackson Heights, N. Y., resi- 
dence of Mrs. Ruth Ridings Burns, 
head of the new office, the office 
will be located at 900 W. 190th St., 
New York, after June 1. 

Witherspoon & Ridings has 
added its third hotel account with 
its appointment as p.r. counsel by 
Grand Imperial Hotel, Silverton, 
Colo. 


Are You Killing 
Sunday Comic Ads? 


Are you one of the many advertisers 
switching Sunday comic ads to maga- 
zine supplements? 

Well, if you are, big boy, better 
watch for leaks. 

If you switched your Orlando comic 
ads to This Week, Parade or Ameri- 
can, you ar losing Central Florida’s 
400,000 population and its 500 mil- 
lion $ market. 


Why . . . Because Orlando Sentinel’s 
home-printed, home-edited, local Flo- 
rida Magazine has three times the cir- 
culation of ALL OTHER SUPPLE- 
MENTS combined, in our immediate 
five county area.* 


These include the American Week- 
ly, distributed by Miami Herald; This 
Week Magazine, distributed by Miami 
News and Florida Times-Union and 
Parade, distributed by the St. Peters- 
burg Times. 

Circulation of all three of these sup- 
plements in our five counties total less 
than 17,000—while Our Own Florida 
Magazine totals almost 60,000. That’s 
better than a three to one ratio over 
the combined field. 

In Orange County alone, Orlando 
Sentinel’s Florida Magazine leads This 
Week 28 to 1; it leads American 
Weekly 31 to 1; it leads Parade Maga- 
zine 855 to 1. 

If you’re switching from comics to 
Sunday Magazines, look out for de- 
railments, such as Orlando and Cen- 
tral Florida’s 500 million $ market. 


Florida Magazine can also give you 
ROP color. 


*Source: ABC March 31, 1954 


Orlando Sentinel-Star 


MARTIN ANDERSEN — 
Editor, Owner, 
Ad-Writer & Galley Boy 


Orlando, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 


American News Co. 
Stockholder Group 
Protests ‘54 Loss 


New York, April 5—Percy D. 
O’Connell, president of the Amer- 
ican News Co., told the organiza- 
tion’s annual meeting here that 
American News is recovering from 
a sharp business decline suffered 
early last year. The first quarter 
loss was put at $113,955, after 
taking into account a $124,000 fed- 
eral income tax refund. 


A dissident stockholders’ com- 
mittee said earlier that the com- 
pany’s net sales in 1954 “decreased 
$13,174,462 from 1953, and net 
profits were off more than 45%.” 
The committee, which includes 
Henry Garfinkle, president of 
Greater Boston Distributors, Man- 
hattan News Co. and Garfield 
News Co., had said the sharp de- 
cline in earnings “raises serious 
questions as to the ability of the 
present management to run this 
vast enterprise efficiently.” 

The committee, however, did 


not introduce an opposition slate, | 


and the present directors of Amer- 
ican were reelected. 

Other members of the complain- 
ing committee include Harry Cof- 
fey, realtor and investor, and John 
M. Foley, attorney. Roy M. Cohn 
is counsel to the group, as is Ed- 
win M. Slote. 

Mr. Slote said that Audit Bureau 
of Circulations figures indicate that 
Union News Co. made money last 
year, while American lost money. 
Union is a subsidiary of American. 


Piel Joins Film Company 
David Piel, who has written and 


Advertising Age, April 11, 1955 


produced sales training and pro- 
motion films for several years, has 
joined Science Pictures, New 
York, as an associate producer for 
commercial, industrial and adver- 
tising films. Mr. Piel is the pro- 
ducer of “Golden Time,” a color 
spectacular for children, which is 
due to start on NBC-TV this 
spring. 


Burson-Marsteller Moves 

Burson-Marsteller Associates, 
New York public relations organ- 
ization, has moved to new offices 
at 11 East 36th St. 


Moore Publishing Com 
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WHO SPENT WHAT? Some 15 companies 
each invested a million dollars or more in 
businesspapers in ’54 according to ABP’s 
latest report on LEADING ADVERTISERS IN 4 
BUSINESSPAPERS which includes ad expen- 5 
ditures of close to 1,400 companies. Here, 

a task force of the Division of Business- a 
paper Information checks reports: 

Philip W. Muller, Asst. General Manager, Breskin Pub- 
lications, Inc. (right); James H. Moore, J 

ny (left); H. Judd Payne, 
Publishing Director, Architectural rd. 


, 
SER 


f., Pres., 


SEND FOR THESE: 


LEADING ADVERTISERS IN BUSINESSPAPERS IN 1954 
Fourth annual report. Lists expenditures of 1400 
companies spending $50,000 or more in business- 
papers (see above). Report available April 10th. 


KNOW-POWER... the story of America’s business 
press in action. The booklet gives some history and 
some fresh perspective on the role of business- 
papers in the growth of our economy. Important 
and interesting reading. 


Y * 
3-4 . 


BACKING THE BUSINESS CENSUS... 
Two jobs were assigned to a 
new ABP Business Census 
Committee . . . to promote all- 
out cooperation of business this 
year in answering Census ques- 
tionnaires . . . and to stimulate 
further use of Census figures. 
Working together are... 
Clarence Judd, Director of Research, Fair- 
child Publications (left) and A. W. Von 
Struve, Public Information Officer of the 
U. S. Bureau of Census. 
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Advertising Age, April 11, 1955 


Fisher Co., Toronto 
Agency, Is Renamed 


Thompson-Peterson 


Toronto, April 5—As of this 
month, James Fisher Co., which 
has carried on business as an ad- 
vertising agency here under the 
Same name for 35 years, becomes 
the Thompson-Peterson Adver- 
tising Agency. 

Executives of the agency stated 
that changing such a long-estab- 
lished and widely-known name 


called for careful consideration. 
But they believe the new name 
does two important things the old 
name did not. First, it closely 
identifies present top manage- 
ment, Allan L. Thompson, presi- 
dent, and Harold V. (Pete) Peter- 
son, v.p. Second, the inclusion of 
the final two words makes explicit 
the nature of the company’s busi- 
ness. 

Mr. Thompson, president for 
the past seven years, “grew up” 
with the James Fisher Co. His 
service extends back more than 
30 years. Likewise, Mr. Peterson 


first became associated with the 
company in 1924 and became v.p. 
in 1950. 


= No changes in the company’s 
policies or personne! are contem- 
plated. The present board of di- 
rectors—H. M. Duff, George E. 
Fowles, Sidney G. Law, George A. 
Martin and Haro!d C. Mason— 
will continue to serve. 


Elgin Names Agency; 

Buys American Microphone 
The ordnance division of Elgin 

National Watch Co., Elgin, Ill., has 


appointed Waldie & Briggs, Chi- 
cago, to handle industrial and 
trade advertising for its electron- 
ics production. The account in- 
cludes work for American Micro- 
phone Co., Pasadena, maker of 
sound recording and reproduction 
equipment, which has been ac- 
quired by Elgin as part of its prod- 
uct diversification program. 

The purchase of American Mic- 
rophone Co. follows Elgin’s re- 
cent acquisition of Neomatic Inc., 
Los Angeles maker of miniature 
electronic components (AA, Nov. 
8). 


Who spent the 405 million dollars? 


Once again... in 754... more money 
was invested in businesspapers than in 
all the weeklies . . . or in all the women’s, 
general and farm magazines combined !* 
How come? And who’s doing all the 
spending ? 


The why of it is easy. Advertisers know 
that adequate use of businesspapers is 
a basic part of every sound ad program. 
The fact is, all good selling is specialized 
. and nothing specializes like the 
business press. Businesspapers sell to 
specific prospects for specific products 
...ajob no other media can do so well, 
or at anything like so small a cost! 


As for who spent the 405 million dollars, 
the answer is almost as broad as business 
itself. The latest edition of Leading 


Advertisers in Businesspapers lists 1,400 
companies who account for more than 
a third of the total. This sizeable report 
(worth checking as a yardstick of your 
own ad-budgeting) is one of many ABP 
services, carried through in cooperation 
with advertiser and agency groups. 


ABP’s many-sided activities not only 
help businesspaper advertising do a 
better job, but they also help keep 
ABP’s member-papers the leaders in 
practically every field. They’re all paid 
subscription papers, so strong editorially 
that they’re well worth the readers’ 
dollars—and yours. 


THE ASSOCIATED BUSINESS PUBLICATIONS 
Founded 1906 » 205 East 42nd St., New York 17, 


*Space and production. Source: McCann-Erickson, Inc. prepared for Printers’ Ink. 


papers... better businesspaper advertising 


NEW AWARDS SPOTLIGHT TOP 
ADS OF '54... Judging ABP’s 
two contests for advertising in 
businesspapers, top executives 
in merchandising and industry 
do ashirtsleeves job of selecting 
campaigns that made ad dol- 
lars work hard. Here are some 
of the judges at work: 

At right, judging the Industrial 
Contest... 

R. R. Zisette, Vice Pres., SKF Industries, 
inc.; Dr. Sydney Steele, Director of Plan- 
ning Staff, Atlas Powder Company; 
Robert N.D. Arndt, Exec. Vice Pres., Ar 
Preston, Chapin, Lamb & Keen, Inc. 

At left, judging the Merchan- 
dising Contest... 

B. W. Lerner, Vice Pres., Sun Ray Drug 
Company.; Carole Stupell, Pres., Carole 
Stupell Ltd.; Sol Edelman, Vice-Pres. and 
Gen. Mgr., Sachs Quality Stores. 


600 


++ advertising 


, always pays in the... . .(} 
E ft h: ) i Vw i 


NORTH CAROLINA 


~ MARKET 
BETTER e+ « Coverage 


than ever before is yours with 
RADIO in the......... 


— Becounty 


Winston-Salem 


BEST. + » buy morning, 


afternoon and evening is 
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You See What Is Happening At A Glance 


omgedlteam te BOARDMASTER Visual Control 
— Saves You Time, Money. 

% Gives Graphic Picture of Your 
Operations at a Glance. 

% Simple to Operate, Type or 
write on Cards, Snap in Grooves. 

% Ideal for Production, Traffic, 
Sales, Inventory, Scheduling, Etc. 

¥& Made of Metal. Compact and 
Attractive. Over 50,000 in Use. 


Full price $4g5° with cards 


24-page illustrated 

F a F iq BOOKLETNo.V-200 

i Without Obligation 
; Write Today for Your Copy 


GRAPHIC SYSTEMS, 55 West 42nd St., New York 36 


GF to Televise Rodeo 

General Foods Corp., White 
Plains, N. Y., will sponsor the 
“Roy Rogers World Championship 
Rodeo” over NBC-TV June 21 at 
8 p.m., EST. The special live tele- 
cast will originate from the Coli- 
seum in San Antonio. Benton & 
Bowles is the producing agency. 


National TV Names Grainger 

William G. Grainger has re- 
signed from the sales staff of the 
NBC Film Division to become 
president of National Tv Distribu- 
tors, New York, tv film producer- 
distributor. 


Conant & Co. Moves 

Conant & Co., public relations, 
has moved to larger quarters at 
295 Madison Ave., New York. 


Refiner’s Ads 
Again Urge: Eat 
Sugar, Stay Slim 


New York, April 5—American 
Sugar Refining Co., in its annual 
report, outlines for stockholders 


mote business. 


miscellaneous revenues for 1954 of 
$308,837,059 compared with $306,- 
865,964 in 53. Net profit in 1954 
was $7,622,762 compared with $6,- 
551,997 in 53. 


“Our three brands—Domino, 


20% more than in 1951 
for a 1954 total of $24,168,000! (Sls. Mgt. 1952-54) 


More than is sold in Oakland, 
Dayton, Memphis or Fort Worth! 


We've got more people, making more, spending more, 
and watching Channel 8 more than ever before! 


t- ule es 


° 


a 


WRATHER-ALVAREZ BROADCASTING, INC. 
REPRESENTED BY PETRY 


Aad SAN DIEGO, CALIF. 


America’s more market 


what advertising is doing to pro-| © 


The company reports sales and| J 


Wes erewprens of Dernce Gage 
he Cowes Gog 


SS 
peasant me * ~ one - > : 
SHEE TEN OCEENG AMEE ae ARREST Shane Kamae 


SOFT-BOILED CALORIES—A merican 
Sugar Refining Co. is continuing 
into 1955 the campaign it reports 
to have found particularly effec- 
tive in 1954 highlighting the copy 
theme “stay slim and trim and get 
Domino’s ‘energy lift’ too.” Media 
schedule calls for use of 400 news- 
papers and color pages in Life. 
Ted Bates & Co. is the agency. 


Franklin and Sunny Cane—were 
again supported in 1954 by aggres- 
sive advertising campaigns,” 
American Sugar’s annual report 
says. “Large-space copy appeared 
in various trade publications, and 
in more than 400 newspapers 
throughout our sales territories. 
In addition, Domino packaged 
sugars, including the new Stay- 
Soft one-pound cartons of Old 
Fashioned brown, light brown and 
confectioners, were again featured 
in full-page, four-color advertise- 
ments in Life. 

“The new Domino reducing di- 
et booklet—offering nutritious, 
appetizing, sugar-containing men- 
us to calorie-conscious people— 
was introduced in 1954. It met 
with very heavy demand, and a 
second large printing is now in 
distribution. 


s “This booklet reflects the pat- 
terns of our advertising themes, in 
which we stress (1) the low- 
calorie content of sugar compared 
with many other foods regularly 
included in reducing diets; (2) 
that no single food (including 
sugar) is fattening unless more 


|| calories are taken in than the body 


uses up; and (3) that sugar, be- 
sides adding flavor and enjoyment 
to meals, provides energy faster 
than any other food. 

“The company is also continuing 
to participate,” the report declares, 
“in informative advertising and 
public relations programs spon- 
sored by Sugar Information Inc., 
on behalf of the entire industry. 
This campaign, now in its second 
year, includes full-page b&w in- 
sertions in six national magazines 
and newspapers in 34 leading mar- 
keting areas.” 

At the American Sugar Refin- 
ing Co., AA was told that the com- 
pany’s advertising program for 
1955 will be similar to 1954, in- 
cluding the use of 400 newspa- 
pers and Life. The copy theme: 
“It’s smart to stay slim and trim 
and get Domino’s ‘energy lift’ too.” 
The company also will continue 
to distribute its diet menu book- 
let. 

Ted Bates & Co. is the agency. 


Gaskin Joins Mayers 

Charles Gaskin, formerly mer- 
chandising manager of Cappel- 
MacDonald Co., Dayton, has been 
named v.p. of the sales prize and 
incentive division of L. C. Mayers 
Co., New York, wholesale gift- 
ware distributor. 


Globe Names Ad Manager 


Miss Isabelle Smullen, who has 
been assistant advertising mana- 
ger, has been named advertising 
manager of Globe Hoist Co., Phil- 
adelphia. 
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Chicago's Merchandise Mart—one of 
America’s key selling centers—a market 
place where thousands of retail stores 
shop for products to be sold to Ameri- 
cans from coast to coast. 
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The Merchandise Mart and LIFE 


set the pace for “More sales for you 


in this Changing America’ 


Bold Words of Confidence. The Mart’s theme, ‘‘The Best 
Things of LIFE Are Here,” was spelled out in a gigantic sign two 
stories high on The Mart building. It greeted an estimated 114,000 
buyers and sellers attending Chicago’s January markets and 
conventions. 


The Changing American Market. Today’s market is a chang- 
ing, expanding market. More families are making more money. 


& as 
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MORE SALES FOR YOU 3 


in this changing America 


Main Lobby of The Mart sparkled with the ex- 


More people are moving to the suburbs. More new homes are 
being built. More new types of living, working, having fun are 
coming into being in every section of the country. 


It’s a great new era in America. A great era of sales opportuni- 
ties .. . and all signs point to a peak selling year in 1955. 


After Seeing LIFE’s Motion Picture, “The Changing American 
Market,” the managing executives of The Merchandise Mart 
proposed that The Mart join forces with LIFE to kick off this 
great sales year. ; 


Throughout The Mart, dramatic displays carried out the theme 
of LIFE’s film, “The Changing American Market”. . . and 1,100 
tenants tied in to remind buyers “Your Sales Start at The Mer- 
chandise Mart.” 


ae ae 


citement of the month-long promotion. Every- 
where LIFE displays reminded buyers of the sig- 
nificance of “‘The Changing American Market” 
and gave them basis for optimism about the 
nation’s economy—and about their buying. 


Giant moving display depicted dramatic de- 
velopments in our mode of living during the 
past ten years and pointed out today’s bound- 
less profit opportunities. (We'll be happy to 
send you a pictorial digest of this animated 
display upon request.) 


ne” vied. Sy Si ia eed ie AO 


LIFE Headquarters was meeting place for visit- 
ing manufacturers and buyers—2,000 saw 
LIFE’s film . . . saw how the market is chang- 
ing and growing—how the American consumer 
has his greatest opportunity in years to pur- 
chase the best things of LIFE now. 
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4 Spent: 


GENERAL ELECTRIC built a life-size model of GOLD SEAL’S impressive display was bul! SIMMONS used a master board and framed all 
one of their recent advertising spreads in LIFE. around an effective “‘Advertised-in-LIFE” tie-in. the advertising they have run in LIFE since 1936. 


P f P G. D. WRIGHTSON, senior Vice-President and General Manager of Simmons, 
LIFE advertisers were quick to inform gives a typical comment: “LIFE and The Mart have created an atmosphere 


buyers that “ Advertised-in-LiFE” of optimism. We feel the results in our selling. We feel our buyers will carry 
“ this ‘frame of mind’ back to their stores and that it will reflect in a better 
means More sales 


—— selling job. It’s LIFE’s ability to always get the big job done right that has 
for you in this Changing America 


caused Simmons to be a consistent LIFE advertiser since LIFE began.” 
MANUFACTURERS MAKE A POINT... 


Present and Past Presidents of the Men’s and Boys’ Wear 
Club of The Mart were in complete accord on the success of the 
promotion. Said new President, Irving Rosenthal of Wembley, 
Inc. (left): ““The best market ever . . . LIFE’s activities are a 
major factor. It seems that most people coming in to buy neck- 
wear ask what we plan to feature in our 1955 LIFE advertising.” 
Declared retiring President A. M. Hage of Interwoven: ‘‘All 
our members are delighted, as you can tell, by their showroom 
use of ‘The Changing American Market’ and ‘Advertised-in- 
LIFE’ displays.” 


more sales for 
inthis op 


“The effective LIFE program at The 
Merchandise Mart has demonstrated 
your ability to engender enthusiasm 
among the buyers for ‘The Changing 
American Market,’ and the prosperous 
months ahead that this market will in- 
evitably bring to them. 


“LIFE has grown to be a vital force in 
our changing and dynamic American 
economy. It plays an important part 
in the marketing of Gulistan carpets.”’ 
“We at Englander certainly believe 

in the power of LIFE, which is why we 

scheduled your magazine to break the 
story of our national Sleepstakes con- 
test.” 


CHARLES A. KARAGHEUSIAN 
Chairman of the Board 
A & M Karagheusian, Inc. 


IRA PINK, President 
Englander Company, Inc. 


“We all realize the econ- “LIFE’s film, ‘The Chang- “The best expression 


omy is changing, but 
LIFE’s dramatization of 
the facts brings it home 
emphatically to the home- 
maker's purchasing 
agents who visit The 
Mart.” 


WALTER KLEEMAN 
Peoples Outfitting Co. 
Springfield, Ohio 


ing American Market,’ 
plus exhibits and displays 
point up very sharply to 
the retailer the sound base 
upon which to build more 
sales. It is a challenge to 
all to engage in more cre- 
ative selling in ’55.” 


“Vic” JEORNDI 
(Treasurer of NARDA) 
Jeorndt & Ventura, Inc 
Kenosha, Wisconsin 


THE MART MAKES A POINT, TOO... 


“Buyers and sellers alike were unanimous in their praise of LI! {'s 
hard hitting and extremely effective promotion, and our joint effo! 
sparked continued confidence in the dynamic economy of ‘lhe 
Changing American Market.’ 


“Good business ahead was the consensus among the manufac! 
and retailers at the market just concluded. Increased opport 
for sales to the expanding middle-income group generated a h 
optimism throughout the home furnishings industry.” 


WALLACE O. O11 MAN 


General M: 


Merchandise Mar! 


ee ee 
sk PF 2 Fea a 


of how we feel about the 
LIFE activity here is that 
we aim to build our big 
dealer meetings around 
your*Changing American 
Market’ theme.” 
MAAGE E. LA CouNTE 
Columbia Electric & 


Mfg. Co. 
Spokane, Washington 
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“Our LIFE promotion was great. We had lots 
of people call for merchandise advertised in LIFE— 
so I know the promotion helped us. When you tell 
a customer a product is advertised in LIFE, it means 
something to him and to the cash register.” 


HERMAN GOTTSCHALK, Gen. Mgr. 
Mages Store for Men 
Merchandise Mart 


y 


ONLY LIFE IS BIG ENOUGH ‘ 


o™ Only LIFE is big enough to reach the greater 
é part of America’s new and changing market. 

°~, LIFE reaches more people than any other 
weekly publication. Each issue of LIFE is read 


4 by 26,450,000 people. * 


o* LIFE’s local impact reaches deep into every mar- 
ry ket area. In the average community, LIFE is read 
by better than | out of every 5 people each week.} 


‘ 
® 

eo LIFE’s advertising revenue is proof of LIFE’s 
e ability to sell. Again in 1954 manufacturers in- 
4 


Merchandise Mart . . . in promotions on a city- 
vested more advertising dollars in LIFE than in _ Wide scale . . . in continuity promotions in the 
any other magazine—a record $114 millions. nation’s leading department stores . . . or in a 


modern living. 


LIFE’s editorial content reflects This Changing 
America . . . it provides advertisers with the na- 
tion’s biggest showcase for products designed for 


Another FAMOUS PRODUCT Avother FAMOUS PRODUCT 


“Our LIFE promotion was very successful and 
created a lot of interest. LIFE-advertised products 
get the best public acceptance. It was surprising 
how many calls I had from manufacturers’ repre- 
sentatives offering to help me with the LIFE pro- 
motion.” 

ViRGIL LONARGAN 
Ford-Hopkins-Steinway Drug Store 
Merchandise Mart 


chet SR SR A SN RN Co RAE NNN RR Gk MR MR, oe oS a oe, 


the year— 


merchandise. 


That’s why in this 


— ee wee ce eee «st 
—n ae = . ee ee ee ee 


changing American market 


*Source: A Study of Four Media, 1953, 
by Alfred Politz Research, Inc. 


+A Study of the Cumulative Audience of 
LIFE, by Alfred Politz Research, 1950 


tAudits and Surveys, Inc. 


LIFE’s merchandisability is unmatched by any 
other magazine. Last year, retailers put ““Adver- 
tised-in-LIFE” to work for them more than all 
other magazines: 19,000,000 advertiser-purchased 
displays; 284% million lines of retail newspaper 
tie-ins; and in a probability sampling of magazine 
tie-ins in 2,395 retail stores, LIFE led the next 
magazine by a margin of 102%. 


Whether in the spectacular tie-in at Chicago’s 


single LIFE tie-in at the retail counter—round 


. » » LIFE has tremendous influence in moving 


¢ 
* ee 
4 
. ‘ ° cA ae 


“The LIFE Changing American Market promo- 
tion was terrific. We at the General Camera Com- 
pany had an increase in floor traffic. The manu- 
facturers were extremely enthusiastic. I certainly 
believe in featuring LIFE-advertised merchandise.” 


Tep GLICKMAN 
The General Camera Company 
Merchandise Mart 
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is the most significant 
symbol in U. S. selling 4 
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Advertising Age, April 11, 1955 


Lawyers and PR Men produce a more moist cake and 11 |805 for a four-color page. Adver- 


_were interested in improving tex- | tising on order as of July 8 will be 


Should ‘Understand’ ture. _— accepted at present rates. 
_ A complete listing of the sug- 


Each Other: Perry _ gestions is available on request ‘New Jersey Business’ 


from the institute, which is at 221 | oan 
New York, April 5—The lawyer | W. 57th St. (Changes Ownership, Moves 
and the public relations man can | : With its April ‘ssue, New Jersey 
be friends, says Glen Perry, as- , i Business, a local onthly, is being 
sistant director of the p.r. depart- | Redbook’ Increases Rates published under new ownership. 
ment of E. I. du Pont de Nemours| Redbook, New York, will boost |Co-publishers arc Joseph V. Leffy 
& Co., Wilmington. its guarantee from 2,000,000 to 2,-|and Calvin Louderback. 


. . s | 

In an article in the current is- | 100,000 with the September, 1955, The publicatio:: has severed its | 
sue of the Public Relations Journ-| issue. Advertising rates will be ad- | association with © ‘cater Philadel- 
al, Mr. Perry maintains that the! vanced from $5,945 to $6,240 for a| phia and moved is office to 744 


idea that the two are “hereditary | b&w page and from $8,385 to $8,- | Broad St., Newark 
enemies” is not only a myth, but 


J. M. BUNDSCHO, INC., Advertising Typographers 
180 North Wabash Ave. * RAndolph 6-7292 + Chicago 1 


a costly one for public relations. 

“It is hard for me to see where 
public relations people can get a 
greater return on their invested 
effort than in creating mutual un- 
derstanding with the legal depart- 
ment,” writes Mr. Perry in the 
Public Relations Society of Amer- 


Now Available—1955 Buying 


cose wee HADItS Of Greater Omaha Families 


to bring about mutual understand- 
ing and cooperation have contrib- 


uted to the performance of both 
departments. “Both groups,” he 
says, “share the objective of keep- 
ing our company out of trouble 
if it isn’t in, and getting it out if 
it is.” 

Disagreements, he continues, 
often arise from the fact that “by 
and large, a lawyer tells the com- 
pany what not to do, while public 
relations people tell it what to do, 
in order to be saved... 

“From the legal point of view, 
what might seem to you ridiculous 
triviality in criticizing the wording 
of a sentence could easily be the 
difference between winning and 
losing a case were the matter to 
come to trial at some future time. 
Or it might be the difference be- 
tween a suit being brought or not.” 


Most Consumers 


Don't Like Cake 
Mixes, Test Finds 


New York, April 5—A survey | 
conducted by Home Testing Insti- 
tute indicates that very few con- 
sumers are satisfied with present- 
day cake mixes. 

The Institute is an independent 
market research organization that 
conducts surveys and product tests 
via mail, using a consumer panel 
composed of 12,000 families. 

In the current study, 134 panel 
members who use mixes were 
asked: “If you could develop a 
cake mix exactly the way you 


wanted it, what features would it aiiniestal er ae 
@ Store Distribution 


have?” 


lith Annual Survey 


Greater Omaha Market 


of the 


@ Brand Preferences 


= The results: only 18 (14%) said 
they were satisfied with what they 
were using; 50 (37%) had no sug- 
gestion to offer, and the remain- 


ing 66 (49%) made a total of 103 New IIth Annual Edition Gives Brand Preferences In 


suggestions for the improvement 
of cake mixes. 


The suggestions most frequently Q 6 ,8 63 Omaha-Cou nc i | B / u ffs H omes 


offered by housewives (22) had 
to do with flavor. Eleven stressed 


For the eleventh consecutive year, The 
the point that cake mixes lack 


that “homemade flavor.” World-Herald offers advertisers this detail- 
Nineteen panel members were ed study of consumer buying habits, brand 

concerned about packaging (some preferences, own ership, and store distribu- 

wanted larger ones, others small- A _ d : 

er), 13 wanted a mix that would tion of branded products in the Omaha- 


Council Bluffs market of 96,863 homes. 
The 1955 Consumer Analysis shows 


er brand standings for more than | °() prod- 
LA\ ]--- reaches ucts, including food, drugs and ‘viletries, 
(o) R | 5500 soap products, household appliances, homes 
(ase MIPOLICE. and equipment, beverages, tob:cco, and 
SN iICHIEFS 
— who BUY cloth- 


eae 
ry 


ee ing, arms and equip- 
|=. ment for 250,000 policemen. 

*. Uniforms, weapons, commy- 
. nications, conveyances, 


LAW and ORDER. 


automotive products. 

Get your copy of this fact-revealing mar- 
ket study now! Address request to our Na- 
tional Advertising Department, or contact 
the nearest O’Mara & Ormsbee office. 


The Omaha World-Herald is read in 3 out 
of 5 homes in Nebraska and Western lowa 
—a market of 1/2 million people with 2 bil- 
lion dollars to spend. 


Omaha World-Herald 


O'Mara & Ormsbee, National Representatives 


g parking meters, traffic sys- . — = —_——e=, 
— terns: SELL ‘em by TELLING =z — . 
wa— 251,139 Daily 


261,246 Sunday 


1475 BROADWAY NEW YORK 18. N Y oe A.B.C. Publishers’ Statement for Sept. 30, 1954 
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YOU THIN 


320 Engineers Bidg. 
Su. 1-2654 Woodward 1-7554 
Cleveland 14, Ohio 


T’S LATER 
THAN 


ONLY 14 DAYS LEFT FOR COMPLETE PLATES 
FOR PROOFS ONLY 9 DAYS LEFT 


Take advantage of this once a year opportunity to 
reach all of the nation’s Super Market operators who'll 
be attending their 18th annual convention in Cleveland, 
May Ist-4th. Regular low local rates apply for this issue. 


BUY A NATIONAL AUDIENCE AT LOCAL RATES 


In The Grocers’ Spotlight SMI extra, which delivers you 
the entire audience of Super Market operators attending 
this convention. 


Only one paper guarantees you 12,000 bonus circu- 
lation at the SMI Convention. Only one is distributed 
by the Super Market operators of Cleveland. Only one 
will have complete distribution at every hotel, every 
newsstand, every motel, and every leading Cleveland 
restaurant. 


tHE GROCERS’ 
SPOTLIGHT 


Complete plates April 25th 
Proofs April 20th 


Closing dates: 


Walter G. Carter 
475 Fifth Avenue 
New York 17, N. Y. 
Murray Hill 3-2136 


717 Fox Bidg. 


Detroit 1, Mich. 


Advertising Age, April 11, 1955 


National Nielsen Ranking of Radio Shows 
Two Weeks Ending Feb. 26, 1955 
All figures copyright by A. C. Nielsen Co. 


Current Homes* 
Rank Program : (000) 
EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) (1,238) 
1 Amos ‘n’ Andy (Brown & Williamson, CBS) ..............cccccccescscccesecseceseeee 3,669 
2 Bee RE GE Tes GD ctemritcnrnesnctnncdansenesicrscccsecensosersecesccossescores 3,027 
3 You Bet Your Life (DeSoto-Plymouth Dealers, NBC) .........ccccccccccccccceeeee 2,706 
4 ieee MD: UNIONS CRCIUUE TIPU, GIEED acccccsccccccssisasccccccncccccsccccccccsccsdcecces, 2,706 
5 I UN a a lls sanleonentbedantesorcocsecedceccecel, 2,660 
6 Our Miss Brooks (American Home Products, CBS) .0................ccccccccccceeeeees 2,614 
7 SPIE, CIID remrretnisgitcence cei sconces: vethaccbisctescececesiesecbsesescoees 2,522 
8 Perea i am I, FD haces sessssscserccncccccesesccsccssctessccdcicdscnces 2,476 
9 Bergen & McCarthy (Kraft Foods, CBS) ...........ccccccsccccsccescsscesessessnneeane 2,339 
10 My Ultle Margie (Philip Mortis, CBS) ..........cccccccssccssscccsccossccscscessccsnsenses 2,247 
EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) x (917) 
1 oy Uy RE Sam | ESRI rte Ee vege 16 Siege pl ae 1,880 
2 News of the World (Miles Laboratories, NBC) ...........0.ccccccccccccccccccecececeee 1,789 
3 Amos ‘n’ Andy Music Hall (Brown & Williamson, CBS) .....000.000000000...... 1,605 
WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,651) 
1 Di ew NN coisas xacescntbansdisbsccasdneriesccseciscacoesiee 2,752 
2 Our Gal Sunday (American Home Products, CBS) ..........000cccccccccccceeeeees 2,706 
3 Helen Trent (American Home Products, CBS) ............cccccccccccsscecceeesecceee 2,660 
4 Our Gal Suntday (Participating, CBS) ....cccccccecscccsccccscosccsscsecssccsescscsscesseccees 2,460 
5 Ma Perkins (Procter & Gamble, CBS) ..... i Sdecinfa ibd lagleada pacypobed Cancgt canes «steak cock de 2,614 
6 Guiding Light (Procter & Gamble, CBS) .................ccccccccccccescsececeecveeseeeees 2,568 
7 Young Dr. Malone (Procter & Gamble, CBS) ..0...........ccccccccccccscceseeeeseeees 2,568 
8 This Is Nora Drake (Bristol-Myers, CBS) ...........cccccccccccsscccssscesseesceeee 2,522 
- Perry Mason. (Procter @& Gamble, CBS) .....:s:ccccssscscsescccccssscccsscsssensesssssnscee 2,522 
10 SE We UD, RUUNEN Oe I BE ooo iass con ncescckiccdesncdscesicss soversccocccne 2,522 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (550) 
1 Adventures of Rin Tin Tin (National Biscuit, Mutual) 0.0.2.0... ccccccceceee 1,467 
2 Sunday ‘Gatherin’ (General Foods, CBS) ..........cccccccseesessessesesseseeerennees 1,146 
3 ne UNE. CIPO WIN snc seciacepsdcbasasodsbcicnsdaverscencreccces 1,101 
DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (871) 
1 nS CuI MU sd sha eos esbbneteaxbedans Gasanedues soocadsadace 2,110 
2 meres i, Rapan Corn Geert, CU conc isaccccicesleccccsccnccccetesscnccscsccocesucbacs 1,651 
3 ek A I, ID aii ncctadevesicseeccassoeandbobinctsdeddiclcen cde 1,513 


*Percentage of homes reached (‘Nielsen-Rating’”) may be determined by comparing 
the total number of homes reached with 45,859,000, the 1955 Nielsen estimate of 
total U. S. radio homes. 


FCC Okays Cowles’ Request Texaco Buys Newscasts 

for Des Moines TV Station | The Texas Co., New York, will 
The Federal Communications|sponsor 22 weekend news pro- 
Commission has approved the ap-| grams over ABC Radio, starting 
plication of Cowles Broadcasting | April 16. Time for the five-minute 
Co. for tv channel 8 in Des Moines.| weekend news package _ was 
Cowles had won an initial deci-| bought through Kudner Agency. 
sion over Murphy Broadcasting | The series will continue through 
Co. (AA, Aug. 30), but the compe- | Nov. 27. 

tition was heading for further lit-| 
igation until the two companies, Chad Appoints Dubin 

entered into an agreement which Mickey Dubin has left MCA-TV 
enables Murphy to obtain an in-|to become executive sales direc- 
terest in the new station. Murphy tor for Chad Inc., Wilton, Conn., 
then withdrew its application. ‘tv and commercial film producer. 
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BLOW YOUR OWN HORN... but be sure youre playing to 
a packed house. The recognized leaders have set your stage . . . the Journal in the women’s service field . . . Time, 
top newsweekly . . . Life, mightiest of the mass weeklics .. and TRUE, America’s largest selling man’s magazine! 
The publication most readers prefer is the most profitab!e for you. If you have a product for men, it belongs in TRUE. 
Guarantee, 1,750,000 ABC .. . A Fawcett Publication. New York, Detroit, Chicago, San Francisco, Los Angeles. 
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Serving some 
of The Nation’s finest 
advertising agencies 


ELECTRO-MATIC 


attention to detail photo-engravers 


10 w. kinzie st., chicago « delaware 7-1277 


phone or write for your grey scale and color tint 


guide... it’s yours for the asking ...FREE! 


Advertising Age, April 11, 1955 


Toy Industry Has Estimated Retail Market 
of $900,000,000 a Year: ‘Toys & Novelties’ 


Cuicaco, April 5—The toy in- 
dustry has an estimated retail 
market of $900,000,000 a year, ac- 
cording to Toys & Novelties. 

In a report prepared by its re- 
search department—the first re- 
port of this kind ever made, the 
magazine says—Toys & Novelties 
presents a breakdown of the child 
population of U.S. and by states. 

With 47,000,000 children in the 
U.S. 14 years old or younger, sales 
figures break down to $19.20 year- 
ly purchase of toys for each Amer- 
ican child. By states, variation in 
‘the amount spent per child goes 
from a high of $29.20 in Illinois to 
a low of $7.60 per child in Missis- 
'sippi. 


= In addition to the children 14 Delaware 
‘years or old or younger there are 
also nearly 7,000,000 children, age | Georgia 


15 to 17, who represent a supple- 
mentary market for toys. 
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/ ittakes KPTV’s 
Television Giant 
to cover the 
Portland, Oregon 

scene! 


Ce STORER NATIONAL GAYLE V. GRUBB, V.P., West Coast Sales Manager, 111 Sutter St., San Francisco, SUtter 1-8689 

i. : TOM HARKER, V.P., National Sales Director, 118 E. 57th Street, New York, ELdorado 5-7690 
SALES HEA ; ‘ 

Bane DQUARTERS BOB WOOD, Midwest National Sales Manager, 230 N. Michigan Ave , Chicago, FRanklin 2-6498 
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a. TELEVISION 


Represented 
Nationally by 
NBC Spot Sales 


All estimates prepared by the 
Toys & Novelties research depart- 
ment were compiled through an 
analysis of data contained in the 
Census of Manufactures, Census 
of Retail Trade, and other stand- 
ard sources. 

The following table shows Toys 
& Novelties’ breakdown of toy 
volume and estimated annual sales 
per child under 15 by states and 
the District of Columbia: 


Estimated 

Annual 
| Sales Per 
Est. Toy Child un- 
Volume der 15 

| Alabama $ 11,700,000 $10.70 
Arizona 4,500,000 14.10 
| Arkansas 7,200,000 11.00 
California 82,800,000 26.60 
Colorado 8,700,000 20.00 
Connecticut 13,500,000 24.50 
1,800,000 18.30 

District of Columbia 6,300,000 27.90 
Florida 16,200,000 18.60 
| 14,400,000 11.70 
| Idaho 3,600,000 17.30 
Illinois 72,900,000 29.20 
Indiana 24,300,000 19.50 
Iowa 14,400,000 17.70 
| Kansas 11,700,000 20.20 
Kentucky 11,700,000 11.80 
Louisiana 12,600,000 13.00 
Maine 4,500,000 14.00 
| Maryland 14,400,000 19.90 
| Massachusetts 27,000,000 18.70 
Michigan 41,400,000 20.20 
Minnesota 17,100,000 18.00 
Mississippi 6,300,000 7.60 
Missouri 22,500,000 19.60 
| Montana 3,600,000 18.50 
Nebraska 7,200,000 17.80 
Nevada 1,200,000 23.70 
New Hampshire 2,700,000 15.40 
New Jersey 32,400,000 21.60 
New Mexico 3,600,000 12.90 
New York 94,500,000 24.10 
North Carolina 17,100,000 11.60 
North Dakota 3,600,000 16.70 
Ohio 52,200,000 21.70 
Oklahoma 10,806,008 15.10 
Oregon 10,800,000 23.00 
Pennsylvania 62,100,000 20.80 
Rhode Island 4,500,000 20.80 
South Carolina 8,100,000 9.90 
South Dakota 3,600,000 16.20 
Tennessee 13,500,000 12.20 
Texas 45,900,000 17.50 
Utah 3,600,000 13.20 
Vermont 1,800,000 15.00 
Virginia 17,100,000 15.60 
Washington 17,100,000 23.40 
West Virginia 9,000,000 12.70 
| Wisconsin 20,700,000 19.40 
Wyoming 1,800,000 18.60 
U. S. total $900,000,000 $19.20 


Norge Names Co-op A. M.., 
Appoints 2 Others, Boosts 5 

Eugene B. Shields has been 
named cooperative advertising 
manager of the Norge division of 
Borg-Warner Corp., Chicago. He 
formerly was a regional ad and 
sales promotion staff member in 
the radio and tv division of West- 
inghouse Electric Corp. Norge also 
has appointed Dan R. Nighswand- 
er, formerly assistant general sales 
manager of Thor Corp., conven- 
tional washer sales manager and 
J. J. Edwards, previously gas 
range product sales manager of 
|'Magic Chef Inc., gas range sales 
manager. 

Norge has promoted five staff 
members. They are Ralph S. 
Blakesley Jr., formerly a special 
representative, midwestern divi- 


|\sion sales manager; Frank D. O’- 


Sullivan, previously a district rep- 
‘resentative, eastern division sales 
i'manager; Walter C. Fisher, with 
the company since July, 1954, field 
sales manager; Charles F. Mikuta, 
with Norge since 1952, sales pro- 
motion manager, and Raymond E. 
Miller, previously sales promotion 
manager, refrigerator sales mana- 
ger. 


‘Scholastic’ Boosts Three 

G. Herbert McCracken, who 
joined Scholastic Magazines, New 
York, in 1922, has been promoted 
to senior v.p., and Don Layman, 
formerly sales promotion director, 
has been named to succeed him as 
advertising director. Mr. Layman 
also was named a v.p. John F. Car- 
ter, a member of the promotion 
department for the past year, has 
been named promotion manager of 
the magazines. Lawrence Milbauer, 
formerly with Fred Lange Associ- 
ates, has joined the promotion 
staff as a copywriter. 
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Picking, Holding 
Key Men Is No. 1 
Job of President 


PHOENIx, April 5—There are 
four vital functions which a 
company president should per- 
form, the most important of 
which is hiring the right key 
executives and firing those who 
fail. 

The three other vital presi- 
dential functions, according to_ 
a questionnaire given to 746) 
members of the Young Presi- 
dents’ Organization, are: 

1. Defining accurately the es-| 
sential nature of a business and 
devising company strategy to 
capitalize on this crucial asset. 

2. Stretching the company’s 
working capital to meet expan- | 
sion needs without endangering | 
financial soundness. | 

3. Negotiating astutely for 
the company on critical bar- 
gaining problems. 

The test was conducted by | 
Lyle M. Spencer, a YPO mem- | 
ber, who is president of Science | 
Research Associates, Chicago. 
The results were presented here | 
last week to 300 members at- | 
tending the organization’s fifth | 
annual school for presidents. 


® Effective selection of a top| 
management team is a presi- | 
dent’s first responsibility, Mr. 
Spencer said. It is, he asserted, | 
“one that produced a crucial in- | 
cident for more than 40% of. 
our members last year. 

“Unless he personally does a | 
superior job in this area, his 
company in the long run is un-| 
likely to be a good one.” 

Mr. Spencer said that the 
“odds are four times as high 
that a president will postpone 
too long the correcting of a 
known personnel mistake as 
that he will fire too early or 
unwisely. Procrastination about | 
replacing a weak key executive 
after his lack of ability has be- | 
come apparent proved eight, 
times as frequent a presidential | 
error as the failure to select the | 
right man in the first place.” 

More than one-third of the) 
presidents listed this problem as | 
the single most critical mistake. | 

“Another frequent mistake 
for which presidents blamed | 
themselves was failure to hire. 
an outstanding man ‘when you | 
run across him even if you have | 
no specific job available.’ 

“The right spot will show up | 
soon enough, but another good 
man won’t,” Mr. Spencer noted. | 


® More than half of the YPO)| 
members had either a “spec-| 
tacular success or a dismal fail- 
ure” last year in being able to 
spot the highly specialized mar- 
ket areas where their companies | 
could perform advantageously. | 
“No matter how competent | 
his treasurer or controller,” the | 
study said, “the president must | 
at all times be the chief finan- | 
cial officer of his company.” 
Almost one-third of the 746| 
presidents surveyed started 
their own businesses. Further, | 
11% worked their way up; 8% 
were hired because of outstand- 
ing jobs in other companies; 3% 
married the boss’s daughter and | 
44% are presidents of family- 
controlled companies. 
Presidents received salary 
and other increases of about) 
$1,500 during the year, giving | 
them an average annual income 
of $41,000. They raised their 
personal life insurance $12,000, 
to approximately $112,000. Their 
personal net worth remained 
relatively constant at about) 
$270,000. About 80 of the young | 
presidents are millionaires. 
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of total circulation is in City and 
Retail Trading Zone. (Highest ratio 
of all Chicago newspapers.) 


91.9% 


of City and Retail Trading Zone 
circulation is home-delivered. 


Here’s effective circulation WHERE you want it. It’s concentrated in 
the area where most people buy the most merchandise... not scattered 
all over the state. 


Here’s home-delivered circulation you can count, too. The American 
is the only Chicago newspaper that shows carrier-delivered circulation 
figures on an A.B.C. Publisher’s Statement. Every evening 205,175 
copies of the Chicago American are carrier-delivered, representing 
42.9% of the total City and Retail Trading Zone circulation of 477,983. 
(Total net paid circulation is 520,233.)* 


Evidence of such a high percentage of home-delivered circulation... 
plus a concentration of total circulation in the area which offers you 
the greatest sales potential... are just two of the PLUS advantages 
which make the Chicago American a better newspaper to help you 
sell more merchandise. 


*A.B.C. Publisher's Statement 
6 mos. ending Sept. 30, 1954 
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The Largest Evening Circulation in Chicago and Retail Trading Zone 
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Four A’s Names V.P.s 


| August Nelson v.p.s. Walter Haase 
The American Assn. of Adver-|has been named executive sec- 


tising Agencies, New York, has |retary-treasurer of the organiza- 
appointed Kenneth Godfrey and |tion. 


Prestige is precious... 


and worth its price! 


If you would win the prestige of acceptance for 
your products, then— 


consistently and persistently present your 
product story where and when your prospects 
might expect to find it, and— 


associate your product line with the industry 


through its official publications and direc- 


tories. 


1955 IRE DIRECTORY advertisers who wish to enjoy “‘pres- 
tige position” in the edition must give us engravings in May. 
We will make electros at our own expense and release the 
originals to you immediately for other use. Send them to us 
first — and secure a “prestige position!” 


Engineers are educated 
to specify and buy! 


INSTITUTE OF RADIO ENGINEERS 


THE | 


Advertising Department 
1475 Broadway, New York 36, N. Y. 


RE DIRECTORY 


TV, Magazines Will 
Boost New Blue Jay 


Plastic Corn Plaster 


Cuicaco, April 5—Blue Jay 
Products—via Leo Burnett Co.— 
began placing a heavy schedule 
of television and magazines for its 
new plastic corn plaster on the 
first of April. 

TV shows on which the product 
will be promoted are “Today” and 
“Tonight” over the NBC-TV net- 
work and on the “Morning Show” 
on CBS-TV. 


= Magazine schedule, using small 
ads, includes Collier’s, Family Cir- 
cle, Good Housekeeping, House- 
hold, Ladies’ Home Journal, Life, 
Look, McCall’s, Modern Romances, 
Royal Neighbor, The Saturday 
Evening Post, True Confessions, 
True Story, Woman’s Home Com- 
panion and Woman’s Day. 

The new plastic Blue-Jay has a 
skin color that makes it inconspic- 
uous, according to the manufac- 
turer. It has no rough edges to 
catch nylon stockings, the company 
says. 


‘Sport’ Adds 32 Advertisers 
Since September, 1954, Sport 
Magazine, a Macfadden publica- 
tion, has added 32 new advertisers. 
In its March 21 issue, AA inadver- 
tently reported that Sports Illus- 
trated had added 25 new advertis- 
ers; actually it was Sport Maga- 
zine. Since the announcement, 
Sport has added seven more ad- 
vertisers, for a total of 32 new- 
comers since last September. 


YOU MIGHT BROAD JUMP 26 84’°*— 


BUT... 


YOU NEED WKZO RADIO 


TO COVER GROUND 


PULSE REPORT—100% YARDSTICK 
KALAMAZOO TRADING AREA—FEBRUARY, 1953 
MONDAY—FRIDAY 


(a) Does not broadcast for complete six-hour period and the 


share of audience is unadjusted for this situation. 


~ i Y 


Sam —_ 

0 0) ates MO ° 
She Sel; er Stekons 
WKZO — KALAMAZOO 

WKZO.TV — GRAND RAPIDS-KALAMAZOO 
WJEF — GRAND RAPIDS 

WJEF-FM — GRAND RAPIDSKALAMAZOO 
KOLN — LINCOLN, NEBRASKA 

KOLN.TV — LINCOLN, NEBRASKA 

Associated with 
WMBD — PEORIA, ILLINOIS 


IN WESTERN MICHIGAN! 


If you “look before you leap” in your Western Michigan time- 
buying, you'll choose WKZO, Kalamazoo—5000 watts . 


. « CBS. 


Station B. Pulse figures, left, show that WKZO gets more than 


twice as many listeners as Station B, morning, afternoon and 


6 a.m 12 noon 6 p.m. 
_|__12 noon 6 p.m. __ midnight — 
~ WKZO | 59% (a) | 59% #=| «48% ~~ 
B 2 RX iz = ee Nielsen credits WKZO with 181.2% more daytime homes than 
c 5 (a) Se a 
D 4 Se 3 
“Soak VG I peor ee, 
MISC. 9 14 ee Nae night! 


Let your Avery-Knodel man give you the whole WKZO story. 


CBS RADIO FOR KALAMAZOO 
AND GREATER WESTERN MICHIGAN 


Avery-Knodel, Inc., Exclusive National Representatives 
* Jesse Owens set this world’s record at Ann Arbor, Michigan, in 1935. 
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Getting Personal 


Compton v.p. Bill Heggen has been appointed by the Greater New 
York Fund as chairman of the ad, publishing, printing, entertain- 
ment and services section of the private firms division. This is the 
second time around for Bill, 
who served in the same ca- 
pacity in the 1952 campaign 
...Marty Monroe, WOR ac- 
count exec, won a two-week 
vacation in Palm Beach, all 
expenses paid, for himself 
and his family by bringing 
in more new accounts, woo- 
ing clients away from com- 
peting stations, etc, in a 
WOR sales contest... 

Francis Lynch, New York 
Space cadet for Premium 
Practice, and Jeanne Mooney 
of Cunningham & Walsh’s 
research department have 
scheduled a June marriage 
... Jerry Samuelson, tv di- 
rector, WCAU-TV, Phila- 
delphia, is the father of a 
boy, Brad Elliot, born March 
21...Jackson Taylor, senior 
v.p. and management ac- 


FOURTH TRIP—Victor O. Schwab, 
president, Schwab & Beatty, New 
York, holds up his right hand to 
indicate his fourth Mediterranean 


trip aboard American Export 
Lines’ Exochorda, and his left, to 
show he’s already booked for the 
same ship next year. He and Mrs. 
Schwab sailed March 25 for Spain. 


count supervisor at Lennen 
& Newell, New York, has 
been appointed chairman, ad 
committee, Multiple Sclero- 
sis fund drive... 

Bob Mullen, Remington 
Rand media director, is a 
new father, with a 5%-lb. 
son born March 12... Linnea 
Nelson, radio-tv analyst, 


Kudner Agency, New York, 
is a horticulturist. She visited another blossom fan down South re- 
cently, Mrs. John Rivers, wife of the president of WCSC and WCSC- 
TV, Charleston... 

Ray Becker, who’s in charge of sales of Ohio Display Co., Cin- 
cinnati, leaves shortly, with Mrs. Becker, to attend the Interna- 
tional Brewers Congress in Baden-Baden, Germany. They’ll spend 
seven weeks visiting various European countries... 


When Ray Hawley was named exec. v.p. of Gunn-Mears agency 
a couple of weeks ago, AA identified him as “author of ‘Understand- 
ing Advertising,’ used as a textbook in many schools.” That’s right, 
but he had a co-author on the volume—James B. Zabin of Posner- 


Zabin agency, who says the royalties were small enough, and total 
blackout is too much... 


Carter H. White, general manager of the Record and Journal, 
Meriden, Conn., has been elected to a three-year term on the board 
of directors of the Meriden Chamber ef Commerce. . . 

Justin D. Hartford, editor and publisher of the Herald, Ports- 
mouth, N. H., and Margaret P. Manson, business manager of the 


Herald and assistant treasurer of the publishing company, were 
married recently. . . 


William F. Malo, commercial manager of Station WDRC, Hartford, 
Conn., is marking his 25th year with the station. .. Hal Tanner, pub- 
lisher of the News-Argus, Goldsboro, N. C., is a newly-elected v.p. 
of the local chamber of commerce... 


Bailey Guard, publisher of Breeder’s Gazette, Louisville, has 
been putting Abraham Lincoln stamps on his letters—and marking 
the envelopes, “A Letter Is Worth 4¢.” He believes the proposed 
penny increase in first class is a reasonable approach to the postal 
deficit; both second and third class have been increased recently, 
while first class has remained the same since 1934... 


Leslie Harris, v.p. in charge of CBS-TV film sales, is the father 
of a daughter, Myra, born March 18 in North Country Community 
Hospital, Glen Cove, Long Island. This is his third child... Fred 
Spence, v.p. in charge of the Will Grant Advertising Agency’s inter- 
national division, New York, is a member of the board of trustees, 
New York County chapter, National Mutiple Sclerosis Society... 

Frank Gianninoto, New York industrial designer, and president 
of the Package Designers Council, is the author of an article in the 
April 2 issue of The Saturday Evening Post about the great changes 
in packaging for self-service shopping since the end of World War 
II... Jules Blum and his wife are the parents of their fourth child, 
a daughter, 8 lb., 12 oz., born March 14 at Doctors’ Hospital in Phila- 
delphia. Jules is a WIBG salesman... John Connery, national ad 
manager of National Geographic, is the father of a son, Robert F., 


born Feb. 27, Lying-In Hospital, New York. The Connerys live in 
Darien, Conn.... 


C. Stuart Mitchell, Compton account exec in New York, and his 


wife have named him C. Stuart Mitchell III. The child, their first, 
weighed in just under eight pounds Feb. 28... 


When Commander Whitehead, the Schweppesman, drew door- 
prize winners’ tickets at a meeting of the New York Sales Execu- 
tives Club, first name he selected was that of Frank Johnson, ac- 
count executive for Schweppes at Ogilvy, Benson & Mather. Frank 
waived his legal rights to the award... 

J. J. Banchi, manager of the RCA Tube Division’s service parts 
marketing section, and T. D. O’Shea, acting manager of the equip- 
ment and parts service section, were singled out for the 1954 
achievement award of the division’s Great Circle Club for the out- 
standing promotion of the year. The promotion moved thousands of 
different RCA service parts for tv receivers and record-changers . .. 


Mr. and Mrs. Sam W. Papert II (Sam is president of the Texas 
Daily Press League) of Dallas, announce a new salesman—Samuel 
W. Papert III. The baby arrived on Saturday, March 26... 
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Ho 
Canadas 


s 


“rate” the 


The table reproduced here is one, we think, it will pay every advertiser in Canada to check, 
and check again ! 

It shows this revealing fact about the Star Weekly's effectiveness as a selling medium, as judged 
by the sales leaders who have to “get results”: 


Together these 50 advertisers spend over one-quarter 
of ALL their magazine expenditure in ONE 
publication—the Star Weekly 
The top fen advertisers, in fact, go even farther! 


They put 31.7% of their total outlay in this classi- 
fication into the Star Weekly. 


that the advertising linage placed by these 50 firms 
in the Star Weekly is greater than in any other 
publication in the magazine and week-end field. 
They do so because this one publication does the 
biggest selling job for advertisers large and small— 
and at the lowest cost. 


How does your program compare >? Everybody’s 
business is ‘‘different’’, of course. But it’s a fact 


Reach the most interested 


Big audience > 
in Canada aa 


Published at 80 King St. West, Toronto 
Montreal Advertising Office: University Tower 
U.S. Representatives: Ward-Griffith Company Inc. 


LISTED ARE 


THE 50 ADVERTISERS 


with the largest expenditures in the 8 English-language Canadian 
magazines and week-end newspapers in 1954.* 


StarWeekly 


NOGMhO N= 


9. 
10. 
11. 
12. 
13. 
14, 
15. 
16. 
17. 
18. 
19. 
20. 


21. 
22. 
23. 


24. 


25. 
26. 
27. 
28. 
29. 
30. 


31. 


32. 
33. 


34. 
35. 
36. 
37. 
38. 


39. 


40. 


4). 
42. 


43. 


44, 
45. 
46. 
47. 


48. 
49. 
50. 


ADVERTISER expenpiTures* | wm STAR WEEKLY | STAR WEEKLY 
. Lever Bros. Limited $688,031.00 | $276,380.00 40.1% 
. Procter & Gamble Co. of 

Canada Ltd. 661,699.00 | 302,200.00 45.6% 
. General Foods Limited 503,336.00 | 209,071.00 41.5% 
. Standard Brands Limited 439,795.00 | 108,400.00 24.6% 
. General Motors Limited 437,062.00 — — 
. Government of Canada 350,216.00 | 107,500.00 30.6% 
- Kellogg Company of Canada 
Limited 325,365.00 87,850.00 27.0% 
als 
| i Yd 
Chrysler Corporation of 

Canada Limited 320,397.00 34,105.00 10.6% 
Kraft Foods Limited 296,802.00 | 104,375.00 35.1% 
Canadian Cellucotton Products | 293,793.00 | 140,700.00 47 8% 
Colgate-Palmolive Limited 280,870.00 | 118,051.00 42.0% 
Canadian General Electric 271,737.00 13,100.00 4.8% 
Ford Motor Co. of Canada Ltd. | 239,115.00 24,000.00 10.0% 
Gillette Safety Razor Co. 231,671.00 | 108,140.00 46.6% 
Du Pont Co. of Canada Ltd. 209,761.00 30,600.00 14.5% 
Coca-Cola Limited 208,647.00 17,200.00 8.2% 
Campbell Soup Company Ltd | 207,109.00 | 121,200.00 58.5% 
Imperial Tobacco Sales Co. 200,632.00 34,000.00 16.9% 
Andrew Jergens Company Ltd. | 199,263.00 29,873.00 14.9% 
Ponds Extract Company of 

Canada Ltd. 198,332.00 52,414.00 26.4% 
H. J. Heinz Co. of Canada Ltd.| 180,320.00 | 45,995.00 25.5% 
Swift Canadian Company Ltd. | 174,086.00 49,800.00 28.6% 
Cluett Peabody & Co. of 

Canada Ltd. 172,448.00 63,680.00 36.9% 
Dominion Oilcloth & 

Linoleum Co. Ltd. 169,142.00 12,400.00 7.3% 
Nancy Sasser (Buy Lines) 164,845.00 _ —_ 
Goodyear Tire & Rubber Co. | 162,889.00 | 36,450.00 22.3% 
Canada Packers Limited 155,740.00 50,425.00 32.3% 
Nestlé (Canada) Ltd. 154,465.00 | 66,900.00 | 43.3% 
Sylvania Electric (Canada) Ltd.| 154,060.00 24,900.00 16.1% 
Noxzema Chemical Co. of 

Canada Ltd. 145,103.00 39,200.00 27.0% 
Canadian Westinghouse Co. 

Limited 143,629.00 49,280.00 34.3% 
Trans-Canada Air Lines 134,820.00 | 29,200.00 21.6% 
Sterling Drug Manufacturing 

Limited * | 133,619.00 33,832.00 25.3% 
Canadian Kodak Limited 131,958.00 20,400.00 15.4% 
Fry-Cadbury Limited 128,744.00 59,200.00 45.9% 
Canadian Industries Limited 124,704.00 33,180.00 26.6% 
Dominion Textile Co. Ltd. 122,068.00 24,400.00 19.9% 
Frigidaire Products of Canada 

Limited 119,350.00 25,800.00 21.6% 
Personal Products Co. Ltd. 114,857.00 | 34,775.00 30.2% 
Sherwin-Williams Company 

of Canada Limited 109,056.00 36,800.00 33.7% 
Savage Shoes Limited 104,900.00 43,800.00 47% 
British Overseas Airways 

Corporation 104,616.00 20,360.00 19.4% 
Libby, McNeil and Libby of 

Canada Limited 103,650.00 34,000.00 32.8% 
General Steel Wares Limited 99,246.00 35,275.00 35.5% 
Outboard Marine & Mfg. Co. 98,638.00 22,610.00 22.9% 
Sunbeam Corporation 96,376.00 c- sa 
Quaker Oats Company of 

Conada Ltd. 95,362.00 | 59,175.00 | 62.0% 
Lambert Pharmacal Company 94,619.00 1,500.00 1.5% 
S. C. Johnson & Son Limited 92,095.00 | 44,800.00 48.6% 
Bristol-Myers Company of 

Canado Ltd. 91,571.00 38,025.00 41.5% 

$10,440,609.00 $2,955,321.00 28.3% 


RY 
+, 


~ The publications included are the Star Weekly, Weekend Magazine. Canadian 


Home Journal, Chatelaine, Maclean's, New Liberty, Reader's Digest, and Time 


Magazine. 


Firms selling Alcoholic Beverages are not included as four of the eight publications 


do not carry this classification. 


Authority: Toronto Star Records Dept. 
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““Send No Money’’... We'll Send Facts 
Free About modern Direct Selling 


“The Quickest Way to National 
Sales" will open your eyes to an 
open road to fresh, extra sales 
and profits, detouring ‘‘conven- 
tional” channels, yet a proved 
avenue to tremendous volume. 
Modern Direct Selling now ac- 
counts for eight to nine billions’ 
annual sales, moves big-ticket 
products and services as readily 
as small items. All important 
facts of the field are authorita- 
tively given in our free book, 


now in its tenth printing and 
credited with successfully launch- 
ing hundreds of Direct Selling 
operations, both as separate 
entities and as auxiliary sales- 
and-profit builders. Attach this 
advertisement to your business 
letterhead, mail it today for free 
postpaid copy of “The Quick- 
est Way to National Sales." 
Address: H. J. Bligh, Rm. 812-8, 
307 North Michigan Avenue, 
Chicago 1, Illinois. 


Starch Offers 


On-Air Testing 


of Commercials 


New York, April 5—Daniel 
Starch & Staff, with the help of 
WFBG-TYV, Altoona, Pa., is offer- 
ing advertisers and agencies an on- 
the-air copy testing service. 

Jack Boyle, Starch’s director of 
tv research, suggested that spon- 


sors could use this service in a) 
variety of ways: 


(1) to test new 
copy themes with Altoona talent, 
(2) to “sneak preview” filmed 
commercials and (3) to contrast 
copy techniques by using cut-ins 
on a network show. 

To obtain these findings, the re- 
searcher uses a random phone 


MODERN HOME—With an exterior of glass, redwood and porcelain 
enamel, this three-story building, complete with dining and sundeck 


area, is the new home of San Francisco’s Honig-Cooper agency. The 
building occupies about 45% of the corner site and gives the agency 
some 8,000 square feet, with room for expansion on the third floor. 


sample of 200 men and women or 
(in the daytime) 200 women. They 
are called before the show is 
broadcast and asked to tune in the 


“Best darn salesman I’ve ever seen!”’ 


You know that the salesman who 
makes the most calls gets the most 
orders. That’s why Mt. Washington 
TV is the ‘‘Best darn salesman’’ you 
can buy —it makes more calls — reaches 
more people in Maine, Vermont and 
New Hampshire. 


That’s why the sponsors of Two For 
The Money, Red Skelton and Voice of 
Firestone hired Mt. Washington TV 
... because Mt. Washington TV does 
make the most calls... and at about 
half the cost of any other three TV 
stations in the area combined. 


ces-asc WV VT W  channete 


program; for their cooperation, 
they are given a choice of premi- 
ums. 

After the program the respond- 
ents are telephoned to find out if 
they saw the commercials and if 
not, why not. Those who recall the 
commercial are then asked, “What 
was brought out about the product 
in this commercial?” The cost per 
commercial is $300. 

Mr. Boyle said agencies includ- 
ing Young & Rubicam, McCann- 
Erickson, Batten, Barton, Durstine 
& Osborn and J. Walter Thomp- 
son have already made use of the 
service. 


® The Altoona station § plans 
to schedule a special new night- 
time program—perhaps a strong 
film package—and use it to build 
up a following. This show will 
then be used to test commercials 
without alerting the audience in 
advance. 

Starch’s experience in network 
commercial testing to date indi- 
cates that commercials seem to do 
best—in terms of impressing the 
audience with the product’s sales 
points—on hour dramatic pro- 
grams scheduled late enough at 
night for the distraction factors, 
such as children, and conversation, 
to have leveled off. . 


Denver Publicity Office Bows 

Forest W. Amsden, formerly a 
reporter with the Denver Post, and 
Paul H. Brownlee, a Texas stock- 
broker, have formed a_ publicity 
company, with offices at 1545 
Glenarm PI., Denver. Principal ac- 
counts will be companies placing 
initial stock sales through Mr. 
Brownlee. 


Use records by stars like these 


as your next premium 


* * Mitchell 


Fran 
Warren Ayres 
* 
* Savannah 
Billy Churchill 
Daniels 


2 


These are just a few of the famous, big-name 
recording stars whose records are now being 
offered as premiums with real mass appeal. 


Put your product name right on the label. 


Here is a partial list of other great names 
available to you! 


* Paul Wing Milt Herth Trio 


Get complete information today. Write, wire 
or call any of the offices listed below, 
Dept. AA-104. 


630 Fifth Avenue, New York 20, New York © JUdson 2-501] 
445 N. Lake Shore Drive, Chicago 11, Ill. © Whitehall 4-3215 
1016 N. Sycamore Ave., Hollywood 38, Calif. « HONlywood 4-5171 
1525 McGavock Street, Nashville 3, Tenn. + Nashville 5-669] 
In Canada, Call Record Department, 


RCA Victor Company, Ltd., 1001 Lenoir St., Montreal, Quebec 


) TMKS.0 custom 
IN record 
sales 


WIS MASTER'S VOICE 


RADIO CORPORATION OF AMERICA + RCA Victor Record Division 
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Ads Helped Campbell 
Get Frozen Soups in 


Stores—Merriman 


NEw York, April 
toughest problem Campbell Soup 


Co. faced in introducing its froz-| 


en soups was getting space in re-| 
tail outlets and the company found | 
the best way to lick this problem 
was heavy, high-impact adver- 
tising at the start. 

James F. Merriman, market re- | 
search manager of Campbell, de-| 
scribed the planning behind the 
frozen soup venture in a talk last 
Thursday before the New York) 
chapter of the American Marketing | 
Assn. 

In one of the rare public ap- 
pearances of a Campbell executive | 
—he drew a packed meeting—MTr. | 
Merriman explained how the com-| 
pany made a thorough investiga- | 
tion of the entire frozen food field 
before entering it. 

Campbell discovered that while. 
ucts, making for a tight squeeze 
in retail frozen food compartments. | 
the field was growing steadily, 
there was a plethora of new prod- | 


| 
| 


s Mr. Merriman said that in these 
circumstances there was only one 
way to insure distribution: “Make 
sure your product sells.” 

Campbell made sure by launch- 
ing the soups with heavy advertis- 
ing support. In major markets, 
full-page newspaper ads (in two 
colors where possible) were used, 
coupled with 20-second and 60- 
second television spots. In _ sec- 
ondary markets, newspapers alone 
were used. The ads were always 
scheduled for the day before “food 
day” advertising, so that Campbell 
would not have to compete with 
a mass of other products. 

Mr. Merriman stressed that ex- 
tensive initial promotion is nec- 
essary with new products to stimu- 
late consumer demand, which, in 
turn, guarantees adequate distri- 
bution at retail. He pointed out 
that if this is not done at the start, 
distribution problems ‘‘become 
much tougher later on—you have 
to make all sorts of deals.” 


a Mr. Merriman reported that 
Campbell is now making nine 
frozen soups, that sales have far | 
exceeded expectations and that. 
sales of its regular canned soups) 
have not suffered. | 

He also singled out Leo Burnett 
Co. for doing an “outstanding job” 
in promoting the new Campbell 
line. He said the copy strategy de-| 
vised by the Chicago agency had 
helped considerably in getting fast 
distribution and repeat sales. 

In relating how the company 
had researched the frozen field, 
Mr. Merriman said Campbell 
checked 30 major markets to get 
a composite picture of the indus-| 
try. Trade practices in the indus- 
try were particularly investigated. | 


= One of the market research men 
in the audience asked later wheth- | 
er Campbell had made any con- 
sumer studies prior to introducing | 
the soups to determine acceptabili- | 
ty of the products. Mr. Merriman | 
replied that since he was talking 
to a research audience, he hadn't. 
wanted to mention this, but as! 


NORTH CAROLINA 


1. Buying Center of Craven County 

2. Quality of Market—105. ° 

8. Effective Buying Income 
$20,979,000. 


THE RICH NEW MARKET IS 
SERVED EXCLUSIVELY BY 
THE EVENING SUN JOURNAL 
REQUEST MORE FACTS—ADVERTISE IN NEW BERN 
Nationally Represented by 
WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices” 


long as someone asked, he would. 

He then said that Campbell made 
one pre-introductory survey of 
consumers and “if we had abided 
by the results of this study, we 
would never have brought out the 


5—The| 


frozen soups.” The survey, Mr. 
‘Merriman said, showed that “con- 
sumers were not willing to pay 


The show, sponsored by U. S. Steel 
over ABC-TV since October, 1953, 
will be seen alternate Wednesdays 
at 10 p.m., EDT. A'ternate sponsor 
on CBS will be General Electric 
Co., with a one-hour drama. 
“Steel Hour” is currently aired 
Tuesdays over ABC at 9:30 p.m., 
EST. Elgin Watch Co. is current 


ed for 95% of circulation; this has 
now been cut to 75%. Publisher 
John H. Johnson told AA that 
newsstands cannot be relied upon 
so heavily any more because the 
10-year-old monthly “has become 
more conservative, editorially.” A 
one-year subscription is being of- 
fered for $2; single copies are 30¢. 


one-half of what they eventually 
paid” for the frozen soups. The 
big factor here was that “consum- 
ers were unable to taste the prod- 
uct,” he said. 


alternate sponsor. A U. S. Steel 
spokesman said tec change will 
provide additiona’ coverage and 
will eliminate al! filmed broad- 
casts. 


Josephson Leaves CBS 
to Form Own Business 
Marvin Josephson has resigned 
from the legal department of CBS 
Television to form Broadcast Man- 
‘Ebony’ in Subscriber Drive agement, to represent radio and 
Ebony, Chicago, is conducting | tv organizations and talent. The 
the first subscription drive in its|;company’s offices will be located 
burgh, will move its televised |history with a direct mail and tele-|at 5 E. 57th St., New York. 
“Steel Hour” to Columbia Broad-|phone campaign in urban centers) Among other clients, Mr. Jo- 
casting System from American|with a large Negro population.| sephson will represent Information 
Broadcasting Co., effective July 6. | Newsstand sales formerly account-! Productions, which produces “You 


U. S. Steel Moves ‘Steel Hour’ 
from ABC-TV to CBS-TV 
United States Steel Corp., Pitts- 
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Are There.” He will also serve as 
a business adviser to advertising 
agencies in negotiating network 
and national spot contracts. 


PATERSON 


NEW JERSEY 
3rd City in New Jersey Covered With 
THE PATERSON CALL 

In 1953 the Morning Call carried 
more than 6,594,000 lines of local 
advertising. Department Stores and 
national chain food companies 
know, from long experience, the 

ople of Paterson read and are 
influenced by their advertising in 
the Call. 

REQUEST MORE FACTS—ADVERTISE IN THE CALL 
Nationally Represented by 
WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


LIKE CALIFORNIA WITHOUT 


Jr, 
Ais pee ies 
VALLEY OF THE BEES ~~ 
¥, D A dia 
rE vt Toy 


¥ NOT COVERED BY LOS ANGELES 
AND SAN FRANCISCO NEWSPAPERS 


California’s Billion Dollar Valley lies inland—isolated from dis- 
tant Coast cities by mountains. This independent, self-contained 
area is bigger than Pennsylvania, has more population than 
Nebraska. 


Valley families have nearly $3% billion in buying power (more 
than Kentucky), account for more retail sales than Louisiana.” 
You're not selling California unless you're selling the Valley. And 
to cover it in depth, you need the three Bee newspapers, each the 
strong local favorite in its part of the Valley. 


* Sales Management's 1954 Copyrighted Survey 


McCLATCHY NEWSPAPERS 


NATIONAL REPRESENTATIVES . . . O’MARA & ORMSBEE 


in all principal advertising centers 
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Warner, Lambert Merge Bl I 1] | 
’ Stockholders have approved the alz S ueen 
In PEQ RIA It $s the merger of Warner-Hudnut Inc., 
New York, and Lambert Co., New- . 4 
ark. Name of the new company is. of May With Big 
JOU RNAL STA Warner-Lambert Pharmaceutical 
Co. Its annual sales approach 


ie * 
=i ee | $100,000,000, and it has about 7,- D ff d ] D 
“ | 000 employes. a 0 ] rive 


MILWAUKEE, April 5—Bright 
Named by Free & Peters yellow daffodils, the ones Blatz 


Brewing Co. has been stocking up 


Oo. C. Summers 
Nat’l Adv. Mgr. 
says: 

® TEST and SELL 
IT in the $630 Mil- 


Go ‘ é ? x! 


Edward B. Coughlin, formerly 
of WOR-TV, New York, and 


; , on (AA, March 14), are starting 
er | Charles R. Kinney, previously | ;, show up now ms sestaurenta, 
© Metropolitan Pe- manager of WIKK, Erie, Pa., have| taverns, beer depots and many 
oria Ra Hi joined the television sales staff other places where beer is sold. 
the 250, 000 0. C. SUMMERS of Free & Peters, New York, sta- Tens of thousands of flowers are 
beth in Spee tion representative. hs gg in these cheery sur- 
3rd in n BUYING INCOME (Per Capita) roundings. 

@ MAJOR ILLINOIS MARKET... Huberth Leaves Loeft _ Blatz has launched a spring drive 
2nd ONLY TO CHICAGO Blanche Huberth has resigned/it feels will fill the role once 


1955 PEORIAREA FACT FOLDER as copy chief of R. M. Loeff Ad-| played by bock beer in renewing 
ree vertising, Chicago, after three| the demand for beer after the tra- 
7 . Mi th n the $1,-| ditionally slow winter months. 3 ; ; 
ee tar soles m~ hag "Time a The dattodil carries the theme| BEER BOUQUET—Blatz Brewing Co., Milwaukee, uses a daffodil theme 
test held in 1953 to evaluate di-|of the spring promotion as the in both outdoor and back-of-the-bar point of sale advertising in 
|rect mail response. wide variety of advertising boosts its spring promotion campaign. 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


‘the slogan, “Taste that Golden 
| Flavor... Milwaukee Blatz Beer.” 
|/And in order to carry out plans, 
Blatz practically got a corner on 
the artificial daffodil market in 
the Milwaukee and Chicago areas, 
then went to New York for more. 

The spring promotion, consid- 
ered one of the most energetic in 
the brewery’s history, is slated to 
run through April, May and June. 
It will be conducted throughout 
Wisconsin, Illinois, Michigan, Iowa 
and selected markets elsewhere. 


® Material being used includes a 
light and gay 24-sheet poster, 
sprinkled with daffodils and de- 
picting a lovely girl with the “‘gold- 
en flavor” message; extensive 
point of sale material for display 
: in bars and package outlets. 
<< ee eee A sua Material for on-premise outlets 
includes mounted festoons for 
e + 4 back-of-the-bar displays, built so 
Is the shipping space you need available right now? they can be expanded or contracted 
according to display area available. 
Carton toppers and bottle toppers 
also are provided. 

Off-premise pieces include a gi- 
ant three-dimensional silk screen 
daffodil, erected on a Decapole for 
use over mass floor displays; 
bright wire banners for overhead 
use calling attention to the various 
Blatz packages, shelf talkers, car- 
ton toppers, and jumbo basket and 
push cart displays. 

Daffodil name tags will be avail- 
able for use by bartenders, waiters 
and waitresses in taverns and res- 
taurants taking part in the promo- 
tion, as well as clerks in grocery, 
drug and package stores. 


RR ks te eae 2 


® “In off-premise outlets, our aim 
is to blanket the stores with our 
fresh approach to beer selling,” 
J. Harold Colton, Blatz v.p. in 
charge of sales, declared. 


The Howard Co., Milwaukee, 
. e e 4 produced the point of sale material, 

ited Air Frei he! including a selling broadside for 
You know when you use Un g salesmen featuring on-location 
photographs of display material in 
use. William H. Weintraub & Co., 


New York, is the agency for the 
outdoor posters. 


© Vancouver, B. C. 
United Air Lines flies an average of 121,000 ton miles of air geste 


freight every day —representing a not-so-small mountain Portland 
of machinery, flowers, auto parts and other cargo. To keep 
this vast amount of freight flowing smoothly and on 

- schedule United’s “payload control” center at its Denver 
: operating base, keeps constant watch over the more 
than 254 cargo-carrying Mainliner® flights daily. 


ator Gaden, Seranne Resign from 
jew York-Newark e e 
EF Phase Gourmet;’ Open Consultancy 
\weshiagten 0.0. Eileen Gaden and Ann Seranne 
have resigned as associate editor 
and executive editor, respectively, 
of Gourmet magazine, to form 
Seranne & Gaden, consultants and 
coordinators in the promotion of 
food and food fashions. Offices 
and test kitchen are located at 10 
E. 67th St., New York. The com- 
pany will specialize in the prepa- 
ration and presentation of food 
for photography, developing new 
dishes and supervision of publi- 
city and press parties. 

Mrs. Gaden is widely experi- 
enced in food photography and 
Miss Seranne has written five 
cookbooks. 


Bes Moines “M489 Toledo 


Hawai 


| Control specialists at Denver monitor a nationwide, private 

: line telephone and teletype circuit 24 hours a day. And by this use 
of payload control, shippers anywhere in the U.S. can know 
immediately when and how much they can ship—by regular or 
(exclusive with United) Reserved Space Air Freight. 


For full information call your local United office located 
in principal cities coast-to-coast. Also write for the ins teil 
new and informative booklet, “Industry’s Flying Partner”: Reserved Space Air Freight service 
United Air Lines Cargo Sales Dept. K, 5959 S. Cicero, Chicago, II. now available to 84 countries 
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LW the Queen shops 


for appliances— 
a washer 


NUTT 


the King is on the golf course—lets her be the buyer! 


When it comes to shopping for appliances — the 


Queen, a typical COMPANION reader-—is the 
merchant’s dream! 


She knows what she needs and what she wants. 
With her larger than average family—labor.saving 
devices have a special importance to her. To be 
informed on the various brands and what the» will 
do for her is part of the job of running her “« iste.” 


That’s why COMPANION editors devote so much 
editorial space to the newest ideas in appliances 
and equipment.* They understand her need for 
short cuts. They help her choose the right appli- 
ance for her particular requirements. 


You can help her, too. Tell her about your prod- 
uct in the magazine ‘she looks to for guidance— 
the Woman’s Home COMPANION. 


the Companion 
caters to the Queen in her Castle! 


*The COMPANION 
publishes more 
editorial linage on 
equipment and appli- 
ances than any other 
women’s magazine 
— any weekly! 
Source: Lloyd H.Hall Co. 


The Crowell-Collier Publishing Company, 640 Fifth Avenue, New York 19, N.Y. 
— Publishers of Woman’s Home Companion, Collier's, The American Magazine 
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p< In the $59-billion-producing, $41-billion-a-year-spending Chemical 
a4. Process Industries, only two publications successfully separate 
“and serve production and management. Chemical Engineering 
and Chemical Week do it with an individualized editorial content 

and a selective, all-paid circulation policy. Other magazines do 

not do this—inevitably compete for the same reader . . . which 
dilutes your net audience, raises your coverage costs. These two 
McGraw-Hill leaders verify their strength all the way . . . prefer- 

enge studies, ABC reports, circulation gains, advertising leader- 

ship, duplication that’s lowest in the field. Ask your agency! 
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Plymouth Boosts James Zeder 
The Plymouth division of 
Chrysler Corp., Detroit, has pro- 
moted James C. Zeder Jr., form- 
erly assistant to Bruce E. Miller, 
director of advertising and mer- 
chandising, radio-television ad- 
vertising manager of the division. 
Mr. Zeder was associated with Mc- 
Cann-Erickson and Grant Adver- 
tising before joining Plymouth. 


Business Is Better Than Ever . . . in 


ROCKY MOUNT 


NORTH CAROLINA 


Per capita food sales—$315.09, more than 
double the State average. 
Per Capita Drug sales—$46.14, more than 
double the State average. 
One of the nine largest cities in the State. 
Sell in this rich market through advertising 
in one medium offering complete coverage. 
THE TELEGRAM 
Evening and Sunday 
Write for new market data folder now available 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


Hearing Aid Dealer 
Setups Hit by FTC 


WasHINGTON, April 5—Federal 
Trade Commission Hearing Ex- 
aminer Earl J. Kolb has issued 
an initial decision proposing to 
ban the use of exclusive dealing 
contracts by Beltone Hearing Aid 
Co. His decision is subject to re- 
view by the commission. 

Previously, the commission had 
issued a cease and desist order 
prohibiting Dictograph Products 
Inc. from using similar exclusive 
contracts. A case is still in hear- 
ing against Maico, the third major 
hearing aid firm using exclusive 
contracts. 

Mr. Kolb’s decision is similar to 
the finding in the Dictograph case, 
where the commission found that 
the use of exclusive dealing con- 
tracts tieing up leading distribu- 
tors has forced Zenith and others 
|\to sell their products through less 
idesirable types of outlets, such as 
\drug stores. 


MR. & MRS.—Mr. Seller and Mrs. Buyer are featured in this bulletin 

designed by Foster & Kleiser, San Francisco, to help the Advertising 

Federation of America and the Advertising Assn. of the West mark 

Advertising Recognition Week. The board will be displayed 
throughout the year. 


Brandt Names Ray Mee furniture and related lines. He 

Ray Mee has been named adver-_| will also assist the president, Paul 
tising and sales promotion mana- | Brandt. Mr. Mee is former ad man- 
ger of A. Brandt Co., Fort Worth, ager of the Westclox division of 
Tex., manufacturer of Ranch Oak |General Time Corp. 


to sell anything in Memphis and the Mid-South 


putitin CA PS Commenciat Apreat — Press-Scimirar 


From Data Supplied by 
LEE McCORMICK 


President, Memphis Automobile Dealers Association 


On 


*) A Million More Horses 


Memphis Streets! 


In 1954 new passenger car registrations in Memphis and Shelby 


County showed a 40 per cent increase over 1953. There are a 


million more automotive horses on Memphis streets. 


That sharp increase in new car sales is an accurate barom- 


eter reflecting the new prosperity of the New South. 


Manufacturers of 


when expansion plans 


all products related to the automobile, 


are under consideration, would do well 


to look long and searchingly at Memphis — tenth city in the 


nation in wholesale sales and the capital city of the Mid-South’s 


industrial empire. 


Two Dailies and The South’s Greatest Sunday Newspaper 


THE = \s se” MEMPHIS Bess Some 
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Advertising Age, April i1, 1955 


Landers, Frary 
Buys Electric 
Steam Radiator 


NEw BrITAIN, CONN., April 5— 
Landers, Frary & Clark, maker 
of Universal appliances and house- 
wares, has announced the pur- 
chase of Electric Steam Radiator 
Corp., Paris, Ky.—its second ac- 
quisition in the past eight 
months. 

Landers said it paid $800,000 
for all the outstanding capital 
stock of Electric Steam. The Ken- 
tucky company makes electric 
steam radiators, vaporizers, steri- 
lizers, bottle warmers and therm- 
ostats. 

Bret C. Neece, president of 
Landers, said the move is “another 
important step in the plans of 
Landers, Frary & Clark to round 
out more completely its lines of 
electrical appliances and house- 
wares.” 


@ Last August, Landers paid 
$1,500,000 to acquire the Dazey 
Corp., St. Louis maker of kitchen 
appliances. 

Mr. Neece said no _ changes 
would be made in the manage- 
ment of Electric Steam. Roy R. 
Fisher, who founded the com- 
pany in Detroit in 1939, will con- 
tinue as president. However, the 
appliance trade selling program 
of Electric Steam will be inte- 
grated into the Universal sales 
organization. 

Because of the modern facilities 
Electric Steam has at Paris, Lan- 
ders may eventually transfer man- 
ufacture of certain Universal 
lines to the Kentucky plant. 

AA was told that no decision 
has been made yet on the agency 
setup. Goold & Tierney, New 
York, handles advertising for 
Landers; Electric Steam’s agency 
is Frank R. Brodsky Co., Chicago. 
Dazey Corp. became a Goold & 
Tierney client immediately after 
it was purchased by Landers. 


Sears Spring Sale Book Out 

More than 1,000 price cuts and 
600 new merchandise items are 
included in the new Midspring 
Sale catalog now being distributed 
nationally by Sears, Roebuck & Co., 
Chicago. The 184-page book fea- 
tures seasonal merchandise and 
includes many items from the cur- 
rent general catalog which have 
been reduced in price, manufac- 
turers’ clearances and special pur- 
chases. Among items cut in price 
are ladies’ luggage, vacuum clean- 
ers, fishing tackle, women’s paja- 
mas, an electric clothes dryer and 
a boy’s bicycle. 


Consolidates Print and Time 

Kudner Agency, New York, has 
consolidated its print media and 
time buying departments under 
the general supervision of Hugh 
Johnson, director of media. Frank 
M. Nolan becomes assistant di- 
rector of media in charge of print 
media buying, and John P Mar- 
sich holds the same title for time 
buying. Anne Wade, assistant to 
Mr. Nolan, has been advanced to 
print media buyer. E. G. Wey- 
mouth continues as associate me- 
dia director. 


SALISBURY 


NORTH CAROLINA 
-NEWSPAPER 
-MARKET 
-COST 

The Salisbury Post 
Nothing Counts but Results 


Nationally Represented by 


WARD-GRIFFITH CO. 
The Word-Griffith Co. maintains offices 


in all principal advertisine 
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Why did the Nash Division of American i = r , — 
Motors select Sports Afield to advertise the new 


Nash Ambassador V-8 Country Club? What other 
magazine can match Sports Afield’s leadership in car 
owner readership? 96.9% of Sports Afield subscribers 


; own automobiles—over 30% higher than the national 
average! If your motive is automotive sales, your THE AUTHORITY FOR FISHING AND HUNTING 
| medium is Sports Afield! 
| 
ts ; 


A Hearst Magazine 
959 Eighth Avenue, New York 19, N. Y. 
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Schenley Boosts Sutton 

George W. Sutton has been pro- 
moted to advertising manager of 
Schenley International Corp., New 
York. Assistant ad manager since 
1933, he will handle all of the com- 
pany’s promotion of alcoholic bev- 
erages overseas. Before joining 
Schenley about eight years ago he 
was associated with Peck Adver- 


tising Agency, New York. 


Howard Joins Conner Agency 
formerly 
manager of Denver Transportation 
Advertising Co., has joined Con- 
ner Advertising Agency, Denver, 
as a stockholder and v.p., heading 
sales and 


Samuel G. Howard, 


account development, 
merchandising. 


21” Admiral ‘Giant’ 


eral Trade 


other 21” tv sets. 


Is No Giant, Says FTC 


WASHINGTON, April 5—The Fed-/is not 20% 
Commission has 
charged it simply isn’t true that| tubes.” 
Admiral’s “giant 21” picture tube” 
provides more screen area than 


| A commission complaint against 
Admiral Corp., Chicago, said “in 
truth and in fact the screen area 
of Admiral sets with the 21” tube 
larger than screen 
area of competing sets with 21” 


Puritan Sportswear Corp. 
THIS IS ‘BILL’ ST. SURE—(Another W-G Salesman)! Moves to Hicks & Greist 


William I. ‘Bill’ St. Sure is manager of our San Francisco office. ‘Bill’ has been with us 
since 1947 after spending two years with an advertising agency doing account work 


agent several years with small town ay. 
is extensive experience expla ‘B 


St. Sure, or any of our salesmen, will be delighted to work hard on ; f y 
problem you may have. Newspaper advertising gets immediate action! Advertise ™ & Associates to Hicks & Greist, 


-2nd space buying. Prior to that, ‘Bill’ s 


newspapers. 


newspapers! 


Please note individual advertisements of our newspapers throughout this ieee. 


ins the excellent job ‘Bill’ is doing. 


WARD-GRIFFITH CO. 


DAILY NEWSPAPER REPRESENTATIVES 


Park Lexington Building ..............+. 


Wrigley Building 
General Motors Building 
Statler Office Building 
22 Marietta Street 
318 Addison Bullding 
Russ Building 
Lincoln Liberty Building 
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any advertising 


both New York. 


tage Plaza 5-7028.................-0+++++sNEW YORK | AS an account executive and Ralph 

ac: Genreciter Fomituce Cor” hee 
SU iPpenilin 680000000000 Galaoreee [joined H&G as an assistant account | 
srt oeust as I ILSaADRLPEA | executive. 


FTC said the claim was made 
in radio and tv commercials, as 
well as publications and circulars. 


Puritan Sportswear Corp., Al- 
toona, Pa., has switched its adver- 
tising account from Ray Austrian 


Swen Thornblad, formerly with | 
Brooke, Smith, French & Dorrance, 
Picard Advertising Co. and Michel- 
Cather, has joined Hicks & Greist 


big unified 
Salt Lake 


Intermountain 


Market 
with 2 great 
newspapers 


! prosperous 
5 prospects 


WORTH SHOUTING ABOUT because the market is BIG and so are the 
POCKETBOOKS! Here you'll find 1'4 million persons with one billion, eight hun- 


dred million dollars in consumer spendable income locked-in by the Rockies and 


Sierras .. 


+n, 7* 5 
“ELieny re 


. both available at one low rate. 


The Salt Lake Tribune 


(MORNING & SUNDAY) 


. Served and sold by The Salt Lake Tribune and the Deseret News and 
Telegram Newspapers. . 


DESERET NEWS w 
Salt Lake Telegram (eveninc) 


2, 
2 4, 
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g > 
i ~~ 
, es) 


Represented Nationally by: MOLONEY, REGAN & SCHMITT, INC., Metropolitan Sunday Newspapers 
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ae It's Candy Carnival Week! 

~y 

ute . Fs J > (26, MARCH 28 
= /- 70 APRIL 2 


\ 


Enjoy 


Ca aT ' 
THE HEALTHY, n FOOD dia 


Ask for These Luscious Candies ond Chocolates 
At Your Favorite Counter Teday! 


Al 


CANDY CARNIVAL—Eighteen of Amer- 
ica’s leading candy manufacturers 
and Candy Industry Magazine 
pooled their efforts to sponsor 
Candy Carnival Week, March 28 
| to April 2, coinciding with the Na- 
| tional Assn. of Tobacco Distribu- 
| tors convention in Chicago. This 
ad, in Chicago morning papers, 
was supplemented by _ retailer 
window streamers, Bozell & Jacobs 
is the agency. 


‘Candy Industry’ 
Promotes Candy 


Carnival Week 


Cuicaco, April 4—Candy In- 
dustry, New York, is hoping that 
a Candy Carnival Week held 
here last week will be extended to 
a national campaign next year. 
Candy Carnival Week was held to 
coincide with the annual conven- 
tion of the National Assn. of To- 
bacco Distributors. 

The magazine, in cooperation 
with 18 leading manufacturers, 
ran two ads in the Chicago Sun- 
Times and the Chicago Tribune. 
More than 2,500 candy outlets, in- 
cluding ten major chains, sup- 
ported the effort with window 
streamers. 

Don Gussow, editor and publish- 
er of Candy Industry, will report 
on the Chicago effort this month. 
He will make a pitch then for a 
national campaign with an all-out 
effort for a national Candy Carni- 
val Week next year, Tony Jacobs 
of Bozell & Jacobs here told AA. 

Cooperating manufacturers were 
Beich, Boyer, Bunte-Chase, 
‘Charms, Clark, Curtiss, Hershey, 
‘Walter Johnson, Kraft, Mars, 
Reese, Bonomo, Chunky, Mason, 
|Nestle, Schutter and Stark & 
Sweets Co. 

Chains participating were At- 
lantic & Pacific Tea Co., Auto- 
matic Canteen Co. of America, 
Butler Bros. (Ben Franklin 
Stores), Ford Hopkins and Stine- 
way Stores, Fred Harvey Stores, 
S. S. Kresge Co., National Tea Co., 
Scott-Burr Stores, Sears, Roebuck 
& Co. and Walgreen Drug Stores. 


Blair Promotes Dorrell 


W. Ward Dorrell, research di- 
rector and program consultant for 
John Blair & Co. and Blair-TV, 
national radio and tv representa- 
atives, has been named a v.p. of 
the companies. 


TORONTO, CANADA 


Capital City of Ontario—Canada’s Richest 

Province—Having One-Third of Canada’s 

Total eure and 42% of Retail Sales— 
Blanketed by the 


TORONTO DAILY STAR 

— 400,000 circulation (largest in 
Canada) 

— 80% coverage of Toronto 

— 50% coverage of 45 prosperous 
Ontario centers 

SEND FOR OUR COMPLETE DETAILED meanest FACTS 


Wats 


lly Repr 


WARD-GRIFFITH co. 


The Ward-Griffith Co. maintains offices 


in-all principal advertising centers 
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@ The highest position that can be reached by a photo- 


engraver in America is to earn the name of Photoengraver to the Nation. 


For many years we have been climbing towards this high place. Work comes to us 
from advertisers and their agencies in all parts of the United States: from cities along 


the Pacific coast, the Southwest and South, Northern States along the Canadian 


border and the Great Lakes, throughout the midwest, and from the eastern shore. 


There are many good photoengravers in America, but when advertisers and agencies 
want the finest photoengravings that can be made for national advertising it is nat- 


ural for them to send their copy to America’s finest photoengraving plant. 


This is why, as the years pass, we keep moving gradually towards our high goal: the 


recognized position of America’s first National Photoengraver. 


av COLLINS, MILLER & HUTCHINGS, INC. 
S33. west CANE STHRECY Cyc aco 6)... sn eeee 


AMERICA'S me es. PHOTOENGRAVING PLANT 
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L&N Names Three V. P.s 


Lennen & Newell, New York, 
has named three copy group heads 
v.p.s. They are Ruth J. Cerrone, 
who joined the agency in 1951; Ed- 
ward F. Flynn, who joined in 
1952, and James Hausman, who 
also joined in 1952. 


; 


DAYTONA BEACH 


FLORIDA 
ulation: (U.S. Post Office 


63,096 
Florida's Soar "Round Resort Covered By 
DAYTONA BEACH NEWS-JOURNAL 
1. Daytona Beach is an unusual test 
market; its thousands of visitors 
come from all over the U.S., Canada, 
Cuba and South America. Its Sum- 
mer seasons now rival its Winters in 


tourist ularity. 
2. Over $48,723,000 effective buying in- 
com 


e. 
3. Over ,353,000 retail sales. 
4. A qua ity market index of 127. 

5. 1953 total advertising 15,275,865 lines. 
SEWD FOR OUR ADVERTISERS’ MERCHANDISING PLAN 
Represented by V. J. Obenauer Jr. in Jacksonville 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains oftices 
in all principal advertising centers 


| Newspaper Advertising Linage 


February February 
Classification 1955 1954 


Retail (total) ... 104,379,298 97,962,744 
Dept. Stores .... 38,305,921 36,130,658 


General .......... 27,748,002 26,572,885 
Automotive 11,040,265 9,240,357 
Financial _ ........ 2,708,091 2,456,860 
Total Display .. 145,875,656 136,232,846 
Classified ........ 48,518,920 44,498,856 

Tete Ssncink 194,394,576 180,731,702 


February, 1955 
Media Records Report for 52 Cities 


% January-February % 
Change 1955 1954 Change 


+ 65 210,460,607 197,952,013 + 6.3 
+ 60 77,748,312 73,490,934 + 58 
+ 44 52,532,772 49,198,931 + 68 
+19.5 21,019,854 19,431,900 + 8.2 
+10.2 7,224,134 6,528,065 +10.7 
+ 7.1 291,237,367 273,110,909 + 6.6 
+ 9.0 99,361,217 90,552,992 + 9.7 
+ 7.6 390,598,584 363,663,901 + 7.4 


ABC-Paramount Theatres 
Reports Earnings Increase 


American Broadcasting-Para- 
mount Theatres Inc., New York, 
reports that its net operating 
earnings in 1954 were $4,722,000, 
or $1.06 per common share, up 
slightly from $4,480,000, or $1 per 
share in 1953. Total income was 
$188,796,000 as compared with 
$172,196,000 in ’53. 

Theater income was $115,916,- 
000, as against $114,926,000 in ’53. 
|However, Leonard H. Goldenson, 


president of the corporation, said 
income for comparable theaters, 
after adjusting for theaters dis- 
posed of, increased $3,276,000 
over 53. Mr. Goldenson said the 
ABC division “made substantial 
progress—operating income in- 
creased from $54,758,000 to $70,- 
424,000. However, higher tv net- 
work operating and programming 
costs offset the profits from radio 
and the five owned stations and 
resulted in a loss, slightly larger 
than in 1953.” 


SAN DIEGO’S AIRCRAFT INDUSTRY... 


was a babe-in-arms back in 1927 when Lindbergh’s “Spirit of Saint Louis” was built 
in San Diego. Only a handful of visionaries dreamed that San Diego would one day 


be a leading aircraft center. 


Today, San Diego’s aircraft industry employs 33,149, adds 106,078 to the city’s popu- 
lation, and has an annual payroll of $66,412,400, with a backlog of $1,188,500,000. 


As the industry continues to grow — so also will the now tremendous purchasing power 
of San Diego’s aircraft employees and their families. Your share of the great aircraft 
payroll is assured, when you sell your goods and services through the pages of the 


San Diego Union and Evening Tribune. 


REPRESENTED NATIONALLY BY 


San Diego Union 


an 


THE MOST 
IMPORTANT 
CORNER IN 


THE WEST-HOLLIDAY CO., INC. 


Wakeley Willenson 


SERVICE TO PHOTOGRAPHY—The annual Germain awards for distin- 
guished service to photography were awarded recently, one to an 
individual, the other to a company. Shown here are Joseph Costa, 
chief photographer, King Features Syndicate, former winner, pre- 
senting awards to Bruce Downes, editor of Popular Photography, 
and Frank Wakeley, northeastern division sales manager, Eastman 
Kodak Co., who accepted on behalf of the company. Milton W. Wil- 


lenson, registrar, Germain School 
of Photography, sponsors the 
awards. 


Radio Station WKAT 
Favored by FCC for 
Miami TV Channel 


WASHINGTON, April 5—Feder- 
al Communications Commission 
Examiner Herbert Sharfman last 
week recommended that the com- 
mission decide a four-way compe- 
tition for Channel 10 in Miami in 
favor of the owners of Station 
WKAT, Miami Beach. 

Under his decision, subject to 
FCC review, the losers would be 
Public Service Television Inc., 
(owned by National Airlines); 
L. B. Wilson Inc., and North Dade 
Video Inc., a group of local busi- 
ness men. 

He said the WKAT group has a 
“clear lead’ on many important 
factors. While he respected Na- 
tional Airline’s record as an air 
carrier, he said this did not pro- 
vide assurance that it was unus- 
ually well qualified to operate a 
tv station. He said the L. B. Wil- 
son group’s record in Cincinnati 
deserves respect, but the death of 
the late L. B. Wilson has broken its 
main link with Miami. The North 
Dade group he characterized as 
“local amateurs” hoping to break 
into “the glamorous field” of tv. 
Previously, Mr. Sharfman rec- 
ommended that a syndicate involv- 
ing Niles Trammel, former presi- 
dent of NBC, and the two Miami 
newspapers—the Miami Daily 
News and Miami Herald, get 
Channel 7 in Miami. This deci- 
sion is also subject to FCC review. 


Compton Names 3 Execs 

Compton Advertising, New York, 
has added three executives to its 
market development department. 
They are James G. Bennett, form- 
erly president and national sales 
manager of Commonwealth Home 
Products; Benson Bieley, previ- 
ously eastern regional sales man- 
ager of Lehn & Fink Products, and 
William G. Crunick, formerly with 
Maxon Inc. 


PUT COLOR 


In Your 


ELIZABETH (N. J.) MARKET 
ADVERTISING 


One color and black, two colors 
and black and full R O P color 
Accepted by the 


ELIZABETH DAILY JOURNAL 
ELIZABETH, NEW JERSEY 


Write for details or contact 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


———— 
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a SuCCeSS 
with the ladies... 


Pepsi-Cola makes a bow to women in its 
advertising...and uses Ladies’ Home Journal 
as top medium for reaching them. | 


For the third year in a row, Pepsi-Cola is talking to 
women in women’s language. They talk to women about 


women. In terms of the modern woman’s good taste, 
good health, good figure—and good sense. 


In Ladies’ Home Journal, they have found an ideal climate 
for this advertising. Because Pepsi-Cola wants the kind 
of response from women that Journal editing gets from women. 


They get it. 


Today, in more and more grocery stores (where women 
are the No. 1 customers) Pepsi is the No. 1 soft drink. 


As Pepsi-Cola sales went up, Pepsi-Cola’s 
money-in-the-Journal went up, too. Among all magazines 
edited for women, Ladies’ Home Journal now gets 

top billing from Pepsi-Cola. 


“We never underestimate her— 
or her favorite magazine,” 


says Alfred N. Steele, 
President of the Pepsi-Cola Company. 


“To sell Pepsi-Cola, we acknowl- 
edge a woman’s leadership. In se- 
lecting media, we acknowledge the 
Journal’s leadership—and take 
successful advantage of the Jour- 
nal’s climate for reaching women. 


tt F <= ' "- 
WOMEN CAN BUY Pepsi-Cola in gro- 
cery stores—in cartons or coolers. 


“WOMEN CAN READ about themselves 
in Pepsi-Cola ads,” says Charles Der- 


We never underestimate her—or Grocers find that the Pepsi cooler in rick, Ad Director of Pepsi-Cola. “About 
her No. 1 magazine.” the store means a more relaxed shop- their own interests in fashions, diet, 
per, who buys more merchandise. health.” In Ladies’ Home Journal, 


women find these same interests cap- 
tured editorially. 


Never underestimate the power 


of the No. 1 magazine for women... | OURN | | 
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IN HAVERHILL, MASS. 
I1’S THE GAZETT 


George McLaughlin, 

Advertising Manager 

of the AZETTE 

at you these facts: 

—Retail Sales— 
$51,250,000 a new 
high. 

2—Food Sales— 
$16,947,000 a new 
high. 

3—World Shoe 
making center. 

4—Western Electric Co. Mfg. Center. | 


A trading zone population of 
110,488 reached by the 


HAVERHILL GAZETTE. 
NEED WE SAY MORE? 


| 
Watt Jin PR. A by | 
| 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


George McLaughlin 
Advertising Manager 


‘in all principal advertising centers 


Up to 21% More Ordinary Life 


Insurance 


Coming 


“for avery Promshers Dailtige soithoutie mee. CB ree Piaiey 


Se ETRE eee ey Conventions 


*Indicates first listing in this column. 

April 13. Brand Names Day dinner, 
Brand Names Foundation, Waldorf-As- 
toria, New York. 

April 16-21. National Business Publi- 
2 | cations, spring meeting, Boca Raton Hotel 
a. & Club, Boca Raton, Fla. 
| April 21-23. American Assn. of Adver- 
| tising Agencies, annual meeting, Boca 

Raton Hotel & Club, Boca Raton, Fla. 
| April 21-23. Southern California Adver- 

tising Agencies Assn., annual conference, 

El Mirador Hotel, Palm Springs. 

April 22-23. Advertising Federation of 
er = | America, Eighth District, Hotel Nicollet, 
Minneapolis. 

April 26-28. American Newspaper Pub- 
lishers Assn., annual convention, Wal- 
dorf-Astoria, New York. 

April 28-30. Greater Weeklies Associ- 
ates, national conference, Hotel Gover- 
nor Clinton, New York. 

*April 29-May 1. Advertising Federation 
of America, 9th District, first annual 
convention, Hotel Paxton, Omaha. 
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CONSUMER AD DEBUT—Bankers National Life Insurance Co., Mont- 
clair, N. J., enters the consumer advertising field for the first time 
with this four-color spread in the April issue of Fortune. The ad, | 
promoting the company’s new “Champion” policy, was placed by 
Franklin Fader Co., Newark, Bankers National’s agency. 


Star of the PET MILK-ARMOUR 
GEORGE GOBEL SHOW. (Not 
represented in these figures, but 
he'll be included in the next ARB 


Survey) 


STATION WTTV-NBC cums 
STATION C ewe emma ccesnaasess 
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HERE’S HOW WITTV AND NBC-TV STACK 
UP IN THE INDIANAPOLIS AREA 


Based on share of audience study for 91 night time quarter-hour 


NBC-TV periods in 42 counties surveyed by ARB*, January, 1955, 
WTTV Grade B. 
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SUNDAY-SATURDAY AVERAGE* 


WTTV STATION B STATION C 
34.9 38.9 15.5 


WITTV Television Serving Indianapolis, 
Terre Haute, Bloomington and ALL of 
the great HOOSIER HEARTLAND 


T 


A SARKES TARZIAN STATION 


BUSINESS OFFICE: Essex House, Indianapolis 6, Indiana 
Represented Nationally by MEEKER TY, Inc. 


Advertising Age April 11, 1955 


April 30. Midwestern Advertising Agen- 
cy Network, 2nd quarterly 1955 meeting, 
Bismarck Hotel, Chicago. 

May 2-3. Outdoor Advertising Assn. of 
America, 3rd annual painted display con- 
ference, Hotel Sherman, Chicago. 

May 3-6. Assn. of Canadian Advertis- 
ers, annual convention, Royal York Ho- 
tel, Toronto. 

May 5. International Advertising Assn., 
annual convention, Plaza Hotel, N. Y. 

May 5-8. American Women in Radio & 
Television, annual convention, Drake Ho- 
tel, Chicago. 

May 8-11. National Newspaper Promo- 
tion Assn., annual convention, Drake Ho- 
tel, Chicago. 

May 9-11. National Industrial Adver- 
tisers Assn., annual convention, Sheraton 
Park Hotel, Washington, D. C. 

May 11-13. Public Utilities Advertising 
Assn., 34th annual convention, Sheraton 
Hotel, Chicago. 

May 12-13. Inland Daily Press Assn., 
spring meeting, Drake Hotel, Chicago. 

*May 16-17. Chicago Tribune Forum on 
distribution and advertising, WGN Studio 
Theater, Chicago. 

*May 18. Student Marketing Institute 
second annual clinic, Hotel Roosevelt, 
New York. 

*May 18-21. Trans-America Advertising 
Network, annual meeting, Barclay Hotel, 
Philadelphia. 

May 22-24. Magazine Publishers Assn., 
36th annual meeting, The Greenbrier, 
White Sulphur Springs, W. Va. 

May 22-26. National Assn. of Radio & 
Television Broadcasters, annual conven- 
tion, Shoreham and Sheraton-Park Ho- 
tels, Washington, D. C. 

May 23-25. Sales Aids show, sponsored 
by Advertising Trades Institute, Biltmore 
Hotel, New York. 

May 25-28. Associated Business Publi- 
cations, annual spring conference, The 
Homestead, Hot Springs, Va. 

*May 30-June 1. National 
Transportation Advertising, 14th annual 
meeting, The Cloister, Sea Island, Ga. 

June 5-8. Advertising Federation of 
America, 5list annual convention, Palmer 
House, Chicago. 

June 8-10. National Sales Executives 
convention and sales equipment fair, 
Waldorf-Astoria, New York. 

June 12-17. Special Libraries Assn., ad- 
vertising division, 46th annual conven- 
tion, Hotel Statler, Detroit. 

June 15-17. American Marketing Assn., 
national conference, Schroeder Hotel, 
Milwaukee. 

June 19-22. Poster Advertising Assn. of 
Canada, Hotel London, London, Ont. 

June 20-22. Lithographers National 
Assn., annual convention, Lake Placid 
Club, Lake Placid, N. Y. 

June 24-26. Northwest Daily Press 
Assn., summer meeting, Ruttger’s Birch- 
mont Hotel, Bemidji, Minn. 

June 26-29. National Advertising Indus- 
tries Exposition, Hotel Morrison, Chicago. 

June 26-29. Advertising Assn. of the 
West, 52nd annual convention, Multno- 
mah Hotel, Portland, Ore. 

July 11-13. Newspaper Advertising Ex- 
ecutives Assn., summer meeting, The 
Greenbrier, White Sulphur Springs, W. 
Va. 

*Aug. 6-9. Mail Advertising Service 
Assn., annual convention, Statler Hotel, 
Los Angeles. 

*Aug. 15-19. Photographers’ 
America, 75th anniversary 
Conrad Hilton Hotel, Chicago. 

Sept. 10-14. Screen Process Printing 
Assn., International, 7th world conven- 
tion, Ambassador Hotel, Atlantic City. 

Sept. 12-14. Direct Mail Advertising 
Assn., 38th annual convention, Morrison 
Hotel, Chicago. 

Oct. 2-6. Outdoor Advertising Assn. of 
America, 58th annual convention, Jeffer- 
son Hotel, St. Louis. 

Oct. 17-18. Boston Conference on Dis- 
tribution, Hotel Statler, Boston. 


Assn. of 


Assn. of 
convention, 


Oct. 17-19. Inland Daily Press Assn., 
annual meeting, Drake Hotel, Chicago. 
Oct 17-19. Agricultural Publishers 


Assn., annual meeting, Chicago Athletic 
Club, Chicago. 

Nov. 14-16. Advertising Essentials Show, 
sponsored by Advertising Trades Insti- 
tute, Biltmore Hotel, New York. 

Nov. 14-18. Financial Public Relations 
Assn., annual convention, Hollywood 
Beach Hotel, Hollywood, Fla. 


Katz Names Alan Axtell 

Alan T. Axtell, formerly in the 
Chicago office of CBS Radio Spot 
Sales, has joined the tv sales staff 
of the Chicago office of Katz 
Agency, national advertising rep- 
resentative. 


In CANADA 


31% of the sales made 


in retail stores are 


made to Families reading 
THE STAR WEEKLY 


ask for information 


Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
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.) IN SAN FRANCISGO../T’S THE EXAMINER 


In any market one newspaper is \ewspaper Number One. 
In San Francisco and northern C \lifornia, it's The Examiner... 


first in news, circulation and adv: vtising. 


March circulation: Daily over 225.000: Sunday over 500,000. 


gS 


The San Francisco Examiner is represented 


nationally by Hearst Advertising Service. 
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Gimmicks Replace 
Mm Creativity in Ads, 
Sayre Observes 


: (Continued from Page 2) 
: its advertising in the business 
press to achieve dealer impact. 
“The challenge before adver- 
tisers,” he said, “is to merchandise 
their business paper advertising | ™® ! | CO eS aaa 
more constructively. Creative mer- < eli la conifer an dagrmonagdgnge 
chandising marks the difference 
between a good job and a medio-| 
cre one.” 


America’s besi-liked, easiest-to-sell name... ...in knit shirts and pajamas 


<&-** _—— 


® Herbert O. Bergdahl, exec. v.p., 
Associated Merchandising Corp., 
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9 a 1 
a Division 1 (To introduce new | iim the mest successful Do-tt-Yourselt idea of ait! put behind any Do-It-Yourself product! 
sie products or new packaging)— rs =o + magazines 
om Reynolds Metals Co.’s Do-It-Your- | Bam 
self Aluminum. Agency: Clinton 
E. Frank Inc., Chicago. 
Merit awards to Superior Electric Co. * i: we 
é (McCann-Erickson), Nylon textile fibers oe <a ’ NOW is the time sepenome 
Be department, E. I. du Pont de Nemours ¢: “-_ }, wORDER THIS RACK! Pap cee ~ | monev-manset 
Ba (Batten, Barton, Durstine & Osborn) and | § ; = we Tee | bes ~ ae 
ai Tracy Kitchens division, Edgewater Steel ; i a = 
Corp. (Ketchum, MacLeod & Grove). 
Division 2 (To promote pro-| i : YW sere 
ea duct features and give product in-/| Hm o" —" 
_ formation)—Le Chic division, B.| iim DO-IT-YOURSELF 
. Blumenthal & Co.’s Le Chic but- oF 


tons. Agency: Grey Advertising ee ALUMINUM i a G8 cn em Sane inate, aia 


Agency, New York. 

Merit awards to National Biscuit Co. 
(Needham & Grohmann), Television di- 
vision, Radio Corp. of America (Kenyon 
& Eckhardt) and Industrial Rayon Corp. 
(Grey Advertising). 


Division 3 (To merchandise con- 
sumer advertising to the trade)— 
Hills Bros. Coffee drive to show 
that the company’s name, adver- 
tised in newspapers, radio and tv, 
produces stepped-up store traffic. 
Agency: N. W. Ayer & Son, Phila- 
delphia. 

Merit awards to Easy Washing Machine 
Corp. (BBDO), L. Isaacson & Sons 


(Zlowe Co.) and Doeskin Products 
(Grey). 


Division 4 (To link merchandise 
with seasonal promotion)—Na- 
tional Turkey Federation’s effort 
to increase year-around sales 
through specific seasonal promo- 

ik tions. Agency: David W. Evans & 
: Associates, Salt Lake City. 

‘ Merit awards to Black & Decker Mfg. 

Co. (VanSant, Dugdale & Co.), Delta 

Power Tool division, Rockwell Mfg. Co. 

(Marsteller, Rickard, Gebhardt & Reed) 


and Donahue Sales Corp. (McCann-Erick- 
son). 


Division 5 (To encourage deal- 
ers to use sales promotion aids)— 
Amity Leather Products’ campaign 
to impress retailers with Amity 
promotion materials. Agency: 
BBDO, Chicago. 

Merit awards to Toastmaster Products | 
division, McGraw Electric Co. (Erwin, 
Wasey & Co.), Pittsburgh Plate Glass 


Co. (BBDO) and Wooster Rubber Co. 
(Ketchum, MacLeod & Grove). 


Division 6 (To advertise public | 
relations, institutional campaigns, 
policy announcements,  etc.)— 

i L. Isaacson & Sons’ effort to im-| 

press on retailers Donmoor’s qual- 
ity standards and _ leadership. | 
Agency: Zlowe Co., New York. 

Merit awards to Dunbar Furniture 
Corp. (Harold J. Siesel Co.), Polaroid 


Corp. (Doyle Dane Bernbach) and Avon- 
dale Mills (N. W. Ayer). 


Division 7 (Multiple page ad- 
vertising—three or more consecu- 
tive pages)—Television division, 
RCA, six-page announcement of a 
new line. Agency: Kenyon & Eck- 
hardt, New York. 

Merit awards to Withington (Ray Mills 
Advertising Agency), Jantzen Inc. (Bots- 
ford, Constantine & Gardner) and Co- 


operative Rose Growers (W. F. Finn & 
Associates). 
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FIRST AWARDS—Top winners in As- 
sociated Business Publications’ 
sixth annual competition are 


shown at right. Top row: Hills * 
Bros. Coffee, L. Isaacson & Sons. ES VE GE NE ee ee 
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vision. 
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The news is out that 
“Bride-To-Be”’, the latest entry 
in the bridal field, will soon make its debut. 


In avery real sense, this news points 

dramatically to the fabulous success story of 
MODERN BRIDE... achieved in just 

six short years. For it was only six yeazs ago that 
ZIFF-DAVIS’ study of the rich, rich bridal 
market decided us on publishing 

MODERN BRIDE. At that time, 

“Bride’s Magazine” was the only 

regularly published magazine in the 

bridal field carrying some 150 ad pages per issue. 


The spring issue of MODERN BRIDE 
with 167.25 advertising pages ... and “Bride’s 
Magazine”, with 162 pages, prove more 
conclusively than any fancy talk, how the 
added competition convinced more 
sales-minded advertisers of the 

vital importance of the bridal market. 


of aha 


, It’ 

# t’s no news to you, though... 
2 publishers of “Bride-To-be”. . . that your 
a work is cut out for you! 
4 1954 WAS 

a MODERN BRIDE'S 

> GREATEST YEAR ! 

7 We hit a net paid circulation 


of 607,410... an all-time 
high for any magazine 
in the bridal field! 


1955 IS GOING TO 
BE EVEN GREATER! 


Our 167.25 pages of advertising 
in the Spring 1955 issue is an 
all-time high for any 

bridal publication 
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So, Welcome “Bride-To-Be” from 

MODERN BRIDE... 
the NUMBER ONE Magazine 
X in Bridal Publishing. 


MODERN BRIDE 


ZIFF-DAVIS PUBLISHING COMPANY, 
366 Madison Ave., New York 17, N. Y., MUrray Hill 7-8080 + 64 East Lake St., Chicago 1, I!!., ANdover 3-5200 * 900 Wilshire Boulevard, Los Angeles 17, Cal., Michigan 9856 


PUBLISHERS OF: Popular Photography; Flying; Popular Electronics; Radio & Television News 
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Serving The Central Ohio Valley 
— Industrial Heart of The Nation 


Huntington, a trading center for 613, 
400 people who spend $415,842,000* 
annually, is serviced completely by the 
newspapers of the Huntington Publish- 
ing Company. 


Where industry is concentrated in this 
rich Tri-State region, there are large pay- 
rolls. Reach them daily with the most 
complete coverage in the area through 


The Huntington Advertiser 
The Herald-Dispatch 
The Herald-Advertiser 


HUNTINGTON, WEST VIRGINIA 


*SM Estimates 
Represented by The Katz Agency 


Island Creek Coal Company is typical of 
scores of major industries who swell the 
payrolls of the rich Central Ohio Valley. 


Gaudio 
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Advertising Age, April 11, 1955 


Shouer Shellenberger 


soup’Ss ON—James Shellenberger, ad and promotion manager of the 
| Ladies’ Home Journal, talks with Joseph Gaudio, president of the 


How to Make a Competitor 


Reduced to the simplest terms, 
asn’t one of your most umportant sales 
problems that of getting the story of 
your product or service to your best 
prospects BEFORE your competition, 
of contacting these prospects regu- 


larly and often, at reasonable cost? 


-+- IF SO, WE SHOULD GET TOGETHER 


Dickie-Raymond has shown dozens of major com- 
panies how to use direct mail advertising as a sup- 
plement to salesmen’s activities. We have helped 
them achieve a higher ratio of sales closed to calls 
made, increase their dollar sales, and lower their 


sales cost. They’ve utilized direct mail for far 


Accounts Now Served — This is a partial list only. Names of other well-known companies, on request. 


AETNA LIFE INSURANCE COMPANY 


AIR TRANSPORT ASSOCIATION OF AMERICA 
AMERICAN AIRLINES, INC. 

BROWN COMPANY 

DOW JONES & COMPANY, INC. — News Printer 

EASTMAN KODAK COMPANY — Industrial Division 


GENERAL ELECTRIC COMPANY 
Air Conditioning Division 


HEWITT-ROBINS, INC. 


IRON FIREMAN MANUFACTURING COMPANY 
MONROE CALCULATING MACHINE COMPANY 


THERE’S ONLY ONE 


Dickie-Raymond 


Sales Promotion Counsel + Direct Advertising 


MUrvay Hill 7-3360 HAncock 6-3360 


THE NATIONAL SHAWMUT BANK OF BOSTON 

AIR EXPRESS DIVISION, RAILWAY EXPRESS AGENCY NEW YORK STOCK EXCHANGE 

OLIN MATHIESON CHEMICAL CORPORATION 
Arms and Ammunition Division 

PAN AMERICAN WORLD AIRWAYS 

PEPPERELL MANUFACTURING COMPANY 

PITNEY-BOWES, INC. 

PLYMOUTH CORDAGE COMPANY 

RAILWAY EXPRESS AGENCY, INC. 

THE GRAY MANUFACTURING COMPANY—Audograph SHERATON CORPORATION OF AMERICA 

ALEXANDER SMITH, INC. 

SYLVANIA ELECTRIC PRODUCTS INC. 

THE WALL STREET JOURNAL 


NEW YORK, 521 Fifth Avenue BOSTON, 470 Atlantic Avenue 


SAY UNCLE 


greater advertising and sales saturation of key mar- 
kets. ‘They've commanded a new kind of coopera- 
tion from dealers and distributors by using direct 


mail in ways that have been proven successful. 


Using direct advertising to accomplish these ends 
calls for professional treatment. It is done best by 
those who have spent their business lives acquiring 
experience and skill in this one medium. This was 
the basis for the founding of Dickie- Raymond, back 
in 1921. The knowledge we have gained, the plan- 
ning, writing, designing, and production skills we 
offer, are invaluable to sales and advertising execu- 


tives who depend upon the Dickie-Raymond staff 


for authoritative counsel. Best of all, you can have 
the benefit of this complete service for about what 
it would cost you to hire a junior executive. 


Ask for the booklet, offered below, that tells the 
whole Dickie-Raymond story. 


Facts for 
Thought: 


If you'd like 

the full story of 
Dickte-RayMOND, 
send for this booklet. 
No obligation — but 
please make request 
on your company 


tterhea 
NEW HAVEN, 109 Church Street letterhead. 


SPruce 7-6436 


National Wholesale Frozen Food 
Distributors Assn., and Louella 
| Shouer, the Journal’s food editor, 
| at a luncheon co-sponsored by 
| the magazine and Campbell Soup 


Co. 


Study Shows 36% of 
N.Y. Linage in ‘54 
Pushed Costly Goods 


| New Yor«k, April 5—Retailers 

bought 35,693,831 lines of advertis- 
ing in seven New York City news- 
| Papers last year—with 74% of the 
beg used to push high and medi- 
um price merchandise. 

A New York Times study of re- 
ports by the Neustadt Linage Serv- 
,ice shows 12,746,879 lines (36%) 
‘for high price merchandise, 13,573,- 
408 lines (38%) for medium price 
items and 9,373,544 (26%) for 
low price stock. 

Total retail linage carried by the 
seven dailies: The Times, 10,679,- 
573 lines (29.9%), Herald-Tribune, 
5,358,341 (15%), Daily News, 7,- 
623,361 (21.4%), Mirror, 2,736,498 
(7.7%), Journal-American, 2,870,- 
816 (8%), Post, 3,009,022 (8.4%) 
and World-Telegram & Sun, 3,416,- 
220 (9.6%). 


Companies in Masonry Field 
Form New Industry Assn. 

All segments of the masonry 
industry have joined together to 
form the Allied Masonry Council 
to promote the use of their prod- 
ucts in the exterior facing of 
buildings. Sponsors of the new or- 
ganization are Structural Clay 
Products Institute, Building Stone 
Institute, Marble Institute of 
America, Indiana Limestone In- 
stitute, Mason Contractors Assn. 
of America and the AFL-Bricklay- 
ers, Masons and Plasterers Inter- 
national Union of America. 

The council will foster an ex- 
change of information on research 
findings, faster and better work 
techniques and successful appli- 
cations of new packaging and han- 
dling methods. Henry J. Kauf- 
mann & Associates, Washington, 
is handling the council as a pub- 
lic relations account. 


LYNCHBURG 


VIRGINIA 


A Metropolitan Market as defined 
by Sales Management, the City of 
Lynchburg’s 1958 per capital retail 
sales ($1,478) were 38% higher 
than the U.S. average. 


ONLY the NEWS-ADVANCE cov- 
ers this basic Virginia market. 


ADVERTISE IN LYNCHBURG—GET OUR MARKET FOLDER 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
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Beasts’ Return Perturbs the C. M. 


Salesense in Advertising... 


All Media Are Instruments of Salesmanship 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 

More times than I can remember, dur- 
ing the eight years this column has been 
appearing in AA, I have received letters 
scoffing at my definition of advertising 
as “salesmanship in print.” 

One correspondent, a 
well-known adman, 
asserts that advertis- 
ing, at west, is “a 
form of selling only to 
the extent that adver- 
tising makes it easier 
for the clerk to effect 
the sale in the store.” 

It occurs to me there 
is considerable confu- 
sion over what I mean 
by “salesmanship.” I certainly do not be- 
lieve that general advertising of store- 
dispensed merchandise must pay off on 
the barrel-head after the manner of the 
successful mail order or retail ad. At 
times, of course, depending on the prod- 
uct and the circumstances, general adver- 
tising does produce immediate sales in 
volume. Large numbers of people read a 
given ad, or series of ads, and are so 
deeply motivated that, without delay, they 
throng into stores to buy the advertised 
product. But at other times, oftener than 
not, advertising creates mostly a friendly 
willingness to accept the product at some 
future propitious time. This attitude of 
the buyer in our business commonly is 
referred to as consumer acceptance, a 
concept that was popularized, I believe, 
some 30 years ago by the late Paul E. 
Faust, Chicago agency man. 


James D. Woolf 


# Pointing to automobiles as an example, 
Mr. Faust said this in an August, 1926, 
article: “On a consumer demand basis 
alone, automobiles simply could not be 
marketed on big-scale production. If this 
were the only basis of automobile adver- 
tising, less of it would be done. Consumer 
acceptance or a favorable state of mind 
on the part of the consumer is the essen- 
tial that the automobile merchandiser 
first requires. So that consumer accept- 
ance has become a fundamental of big- 
scale merchandising not only in the auto- 
mobile field, but in scores of others.” 

Now the point I am leading up to is 
this: Not only consumer demand but con- 
sumer acceptance is a proper objective of 
salesmanship in print. When my advertis- 
ing has created “a favorable state of 
mind,” as Mr. Faust put it, which even- 
tually produces wide acceptance of my 
product in the market place, what in the 
world is my advertising if it is not sales- 
manship? 


m One reason we see so much vacuous 
advertising, in my opinion, is the adver- 


tiser’s fatalistic attitude that strong, in- 
formative, reason-why copy is a waste of 
printer’s ink. “Why bother with sales- 
manship in my copy,” he asks, “inasmuch 
as I am trying only to create a favorable 
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IMPACT—This color page is a splendid ex- 
ample of salesmanship in print. It por- 
trays a consumer benefit so attractive 
that it can hardly fail to produce imme- 
diate sales results. I’ll wager that grocers 
felt the impact of this ad on the very 
day it appeared in national magazines. 


state of mind?” 


So instead of salesmanship in copy, we 
see a great deal of remindership, much of 
it of the nonsensical entertainment vari- 
ety. Not that I am opposed to reminder- 
ship of the right kind; often it is a most 
effective form of salesmanship in print. 
But I do not believe that magazines and 
newspapers, as well as television and ra- 
dio, are used most advantageously as 
mere reminder vehicles of communica- 
tion. It is the proper function of these 
media to inform, instruct, persuade, and 
convince—as lengthily as the require- 
ments of salesmanship seem to indicate. 

Certain other media—notably outdoor 
street and highway advertising and point 
of sale display material—are ideally 
suited for effective remindership. Far 
from being opposed to remindership, I 
consider it a most useful and frequently 
essential form of salesmanship. 


= James Webb Young assures us that 
even slight familiarity with a product can 
tip the scales in favor of a brand at the 
point of sale. Writes Mr. Young in his 
beautifully-written little booklet, “Mirror 
for A Lady”: 

“It seems that one of the deepest needs 
of the human being is for orientation, for 
a sense of ‘at-homeness’ in his world... 
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CONSUMER ACCEPTANCE—Although this page 
does not bear down on the reader with a 
complete sell after the manner of a mail 
order ad, it is nevertheless salesmanship 
in print. Consumer acceptance, the result 
of exposure to many Stetson ads, unques- 
tionably influences the choice of Stetsons. 


The oldest and most basic element in 
advertising caters to this need. It is de- 
signed merely to make something familiar 
to you, such as the name of a product. 
Just the name alone, repeated over and 
over. Or the name and the package, with 
no claims, no connotations, no impera- 
tives to use the product—although these 
do, in practice, often accompany it. 

“If you will carefully observe yourself 
in certain actions you will see how this 
familiarizing process often serves you. 

“Driving, for instance, into a town 
where you have never been before, look- 
ing perhaps for a motel or a place to eat, 
note how the one for which you may 
have seen the most roadside signs will 
often be your preference. Even such slight 
familiarity can tip the scales. 

“Or, failing to find your favorite brand 
of something on the shelf, and faced with 
the choice of two others which you have 
never used, you will almost certainly take 
the one which seems most familiar to you. 

“When advertising establishes a prod- 
uct or a personality with this aura of fa- 
miliarity it gives it an added psychologi- 
cal value to you—a comforting value 
which, for this reason alone, will often 
cause you to prefer it.” 

I like to think of all forms of adver- 
tising media as vehicles of salesmanship. 
No matter what the vehicle is—a maga- 
zine page, a car card, a spot broadcast, 
a highway sign, a Broadway spectacular 
—the goal is salesmanship. The objective 
in every case is that of motivating people 
into buying action at the point of sale. 

* ” * 

Mr. Woolf’s new volume, “Salesense in 
Advertising,” a collection of his Salesense 
articles which have appeared in Adver- 
tising Age, is available, at $5.95 a copy, 
from Advertising Age, 200 E. Illinois St., 
Chicago 11, Ill. 
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SALESMANSHIP—This appealing ad will 
likely produce immediately a considerable 
sales volume. This does not mean that 
vast legions of readers will jump out of 
their chairs and dash off to the nearest 
store. But I do believe it will create a 
resolve in the minds of many to give 
Whitman’s Sampler on Easter. 
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Employe Communications... 


Non-Cooperation at the Local Level 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 

The eastern editor of a multiple-plant 
publication for employes, whose annual 
budget puts a hard bite on six figures, 
continues to find himself in the plight 
of the defendant without an attorney. 
Being no great shakes at fighting him- 
self out of the tight spots, he is permit- 


ting his whole communications program 
to come under managerial assault. 

His problem is the problem of many 
industrial editors and others in the com- 
munications field. As the editor of a 
publication issued to thousands of em- 
ployes in a score of plants around the 
country, he is expected each month to 
publish a new department for each of 
his plants, containing the personal items 
which are the meat of any local section. 

To assure himself of a steady flow of 
this material, he set up a corps of corres- 
pondents—one in each plant—some 
years ago. For a time, while the journal- 
istic bug was biting hardest, the corres- 
pondents avalanched him with items, 
and the local news sections were fat 
with facts and promise. 


= These part-time, unpaid scriveners 
out in the field, however, soon found 
that other departmental duties robbed 
them of time to gather the news items 
for publication. Supervisors growled 
over the time lost from work by sub- 
reporters who occasionally featherbed- 
ded the assignment. Local plant manage- 
ment got wind of it, and in some cases 
ordered the correspondent to give less 
time to news-gathering. Back at head- 
quarters the publication editor saw his 
news sources slowly drying up, but his 
cries for help were either unheard or 
unheeded. 


On the Merchandising Front... 


Now the plant manager, irate that 
their particular plants have little or no 
mention in the company journal, are 
screaming for the editor’s head. They 
appear to have forgotten their own or- 
ders to their underlings to lay off. All 
they know is that the factory at Desper- 
ate Hollow isn’t getting its share of news 
in the employe tageblatt, and they had 
damned better be told why. 

Few editors have the courage—or lack 
the tact—to suggest where a disturbed 
plant manager can go. Yet the trouble 
lies at the local level where local plant 
management shouts for representation 
in the company paper, yet does every- 
thing in its power to see that it can’t be 
gathered. 


= Since it is a local plant problem, our 
suggestion is to let the local plant man- 
agement solve it. No industrial editor, 
sitting in his office in New York or 
anywhere else, can draw a bead on a 
correspondent a thousand miles away, 
particularly when he knows his gun 
isn’t loaded. What he can do is to suggest 
to his own management that this is a 
local plant problem, that the editor him- 
self is totally incapable of dreaming up 
local plant news and must depend upon 
the local plant correspondent to supply 
it. If the plant manager can’t or won’t 
allow the newsgatherer time to develop 
his material, let the plant manager re- 
vise the correspondent’s schedule so 
that he does have time. 

In the world of industrial relations, 
it’s a little thing. No major irritant in 
labor relations, however, ever started 
big—it began as a little thing. An un- 
workable journalistic policy which, by 
omitting news about a plant’s personnel, 
suggests a deliberate exclusion, can 


build something large out of something 
small. 


Don't Monkey with the Cash Discount 


By E. B. Weiss 
Merchandising Consultant 

The Sunbeam Corp., maker of Sun- 
beam appliances, has been one of the 
most astute merchandisers in an industry 
whose merchandising tactics have tended 
to drag bottom. Its record of success in 
recent years is a thoroughly-deserved 
testimonial to its merchandising sagacity, 
of which Sunbeam’s honestly-conceived, 
honestly-supported, honestly-backed fair 
trade program is a keystone. 

Consequently, I am not pouncing on 
what was clearly an error in judgment 
merely for the pleasure (if any) of fin- 
ger-pointing. If anything, Sunbeam rates 
additional kudos for its prompt admission 
of a faulty step and its equally prompt 
corrective action. 

The facts, very briefly, are as follows: 
About the middle of March, Sunbeam an- 
nounced it would cut its cash discount to 
its distributors from the almost tradition- 
al level of 2% to 1%. A week later, the 
president of Sunbeam rescinded the ac- 
tion in a message to distributors reading: 

“T have been shown the correspondence 
we have had from our distributors in 
regard to the cash discount matter cov- 
ered in our letter of March 14. Since 
learning the viewpoint of our distribu- 
tors on this matter, we have decided to 

withdraw that letter and to continue the 


same 2% cash discount and the same 
terms that we have had for many years.” 


= Of course some observers, reading that 
statement, will ask why distributor opin- 
ion was not sounded out before the move 
was made. I don’t have the answer. But, 
as I’ve already said, if this was an error 
of judgment, then it represents a rare 
misstep by an extremely well-managed 
and well-run company—and missteps are 
inevitable. 

However, the point I would like to 
make is that the cash discount is a 
mighty dangerous factor in trade terms 
with which to tamper. It doesn’t sound 
like much—2%. And taking away just 
1 of that 2% sounds like a triviality. 

But 2% on money that is turned over 
rapidly mounts up to a tidy percentage, 
as well as a tidy sum for the year—de- 
pending, of course, on the rapidity of 
money turnover. The cash discount is 
therefore looked upon with considerable 
respect by smart trade factors—ranging 
from distributors to retailers. 

It also happens that trade factors ha- 
bitually relate the cash discount to their 
net profit percentage. It is not a very apt 
comparison, but it is done all the time. 
In other words, a distributor, for exam- 
ple, may say that his net profit percent- 
age is under 2%—and, consequently, if 
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The Creative Man's Corner... 
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The Beasts Are Back 


Aa 


coming the other way doern’t even r 


suddenly hops back iato line. 


feathers...and he never looks behind when he 


ROAD BIRDS...< erie tn Biel Gerpretee 


Darting Road Runner 


This Road Bird gets bis name from the way he 
darts io and out of traffic lanes. A truck 


uffle his 


Its smart to use NN 
premium gasoline 


todons?) 


Ask for Ethyl gasoline. 


don’t have enough of it to go around. 


ahead before he staris to pases. And he keeps one eye 
on the mirror when be movee back into hia lone 

The Swart Bird aiso plays safe with his engine. He 
Uses Premius Faso ive 
rating protects ageinst engir 


And it gives extra power for 


Maybe it’s because of our age. But it seems to us that this is just about 
where we came in. Ethyl] is using animals again. 


We remember when Calvert used animals. When Shell used combinations 
of animals to talk about its oil. And, of course, we remember the original 
Ethyl animals. We may quite possibly have commented on them. (Can’t find 
it in our files.) If we did, we probably admitted the technique would get 
a high Starch but not particularly sell Ethyl. (Remember the Sinclair mas- 


We feel the same way about this campaign. It seems to us that if as little 
as this need be said about the product, why bother to advertise it at all? 


After all, the new cars have high compression engines. From what we hear, 
unless high test gas is used in them, the engine sounds like a drawer of silver 
that’s been pulled too far out of the buffet. So to avoid this, what do you do? 


Don’t need animals—especially wacky ones—to induce you to do this. Just 
the facts. That’s all we want, lady—just the facts. Besides, we don’t call a 
driver who weaves in and out of traffic a “darting road runner.” We call- 
him a road hog. And other things we can’t exactly put in print. 


So, we say to ourselves, if Ethyl insists on going back to animals to illus- 
trate its advertisements, let’s use the little beasties aptly. Or let’s not use ’em 
at all. And, above all, let’s sell the bejaysus out of the product—even if we 


Premium gasoline's higher octane 
e knock and overheating. 


quicher, safer passing. 


ceoaranation 


aa PPD aie 


his cash discount is sliced in half, his net 
profit percentage will disappear. Or a 
retailer—a department store, for example 
—may point out that its net profit per- 
centage is in the neighborhood of 2%, 
and that its cash discount is therefore 
tantamount to its net profit. Since figures 
can be made to jump through a hoop, this 
comparison can be made to appear quite 
logical. 


= But the point involved is that the cash 
discount has become both a symbol of 
profit to the trade and an “allowance 
stronghold.” In other words, the trade’s 
attitude tends to sum up this way: “If 
a supplier tampers with the cash discount 
and ‘gets away with it’—then there’ll be 
no stopping him.” And since some manu- 
facturers whose trade names have be- 
come extremely pcwerful have shown a 
positive inclination to use their brand 
position to lever the trade into an un- 


profitable operation, the trade is acutely 
sensitive to changes in trade terms by 
national advertisers. 

The trade was determined that Sun- 
beam—who, perhaps more than any 
manufacturer in the appliance industry, 
has fought hard to preserve trade profits 
—would not become an example for con- 
trary action by other manufacturers not 
equally interested in trade profits. The 
result was that Sunbeam distributors ap- 
parently reacted strongly when they 
heard about the cut in the cash allow- 
ance, and retailers, who were not directly 
affected, apparently also made known 
their views, their attitude being, “We 
may be next.” 

There are, of course, innumerable ways 
of skinning the discount cat. Indeed, 
there are as many ways as there are 
forms of discounts. But the moral of this 


Sunbeam episode is: Don’t monkey with 
the cash discount. 
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Amazing how many Boston f milies take 


WEEI to their hearts. Amazing ind a matter 
of fact* For WEE! is welcomec »>y more 
different families than any oth radio 
station (network or local) hea: in the entire 


metropolitan Boston area. 


And that goes for the morning , °riod, the 
afternoon period, the nighttime period, total 
day and total week! Just look at the 


figures for WEEI's total week lead. WEEI 


reaches 88.6% (virtually 9 out of 10) of 
all radio homes in the area . . . and is the 
only radio station reaching more than 
800,000 families (60,800 more than the 


nearest competitor ) ! 


Amazing indeed. Must be our magnetic 
personalities. For information about any of 
them (note sampler below), call CBS 
Radio Spot Sales or WEE! . . . the most 


listened-to radio station in Boston. 


Look wrho’s wrho in Boston! 
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*Long established fact 
. . . but this is the latest from 
the new Cumulative Pulse 
Audience report on metropolitan 
Boston area listening 

(Pulse CPA 12/54, released 
March 7, 1955). 
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Looking at Radio and Television... 


Advertising Age, April 11, 1955 


Eye and Ear Man Picks Best TV Commercials Used During the Past Month 


By The Eye and Ear Man 

Despite the avalanche of experience in 
selling products or services via television, 
the myth still persists in certain circles 
that there is a loyalty factor in television 
programs in relation to commercials. 
This may be true, but there is no evidence 
to support the contention. On the con- 
trary, the classic cases of audiences’ re- 
fusal to recognize the endorsement of a 
star are manifest. 

It is Just as wrong to say that television 
“can’t sell products” as it is to say that 
“television is a magic sales medium.” 
Neither is true. Television, like any other 
medium, is an opportunity to sell to an 
audience whose size is determined by the 
popularity of the program in which the 
commercial appears. Beyond that point 
the commercial must stand on its own 
merit. The product must be good, dis- 
tribution must be adequate, pricing must 
be competitive, and the point of sale 
must be covered. If any of these factors 
are awry, the sales record will be nega- 
tive regardless of the medium used. 

Assuming, however, that all of these 
factors are in balance, television offers a 
unique opportunity to sell. Here, again, 
the opportunity sometimes wanes by 
over-complexity of presentation of sell, 


excess cuteness, or failure to get to the 
plot. 


= March selections for the best tv com- 
mercials happen to be products which 
have evidenced some growth and which, 
apparently, have taken advantage of their 
selling opportunities to do a straightfor- 
ward job in the now famous food tech- 
nique pioneered by Kraft. 


1. Procter & Gamble’s Gleem tooth- 
paste, as seen in spots and on shows (NBC 
and CBS). Compton Advertising is the 
agency; Vera Oskey is group head; Marc 
Statler, producer; and Robert McDonnell, 
art director. 

Without unnecessary frills, Gleem 
starts with the most vital story in pre- 
sent-day living in relation to dentifrices. 
We all know we should brush our teeth 
after every meal, but who has the time, 
during a normal working day? Gleem 
presents a believable series of situations 
which offer every viewer absolute em- 
pathy and end up with the “For people 
who don’t have time to brush their teeth 
after every meal.” The hard sell which 
follows attempts to convince a skeptical 
consumer that a magic ingredient protects 
your teeth until you do have time to brush 
them. This is not meant as an endorse- 
ment or a judgment that the folks who 
have been exposed to chlorophyll, ammo- 
niated stuff, magic coatings, just plain 
paste, etc., are convinced. Rather, it is a 
commendation for a plain old unfancy 
illustration of the problem followed by a 
hard sell and backed up by the courage of 
a company to bang away on the same 
theme with great frequency in spots, 
between shows as well as within the 
body of a show. 


2. Dow Chemical’s Saran Wrap, on “The 
Medic” (NBC-TV). MacManus, John & 
Adams is the agency. John Strang is 
agency producer; Richard Ives, copywrit- 
er, and Lee Vines, narrator. 

The gruesome job of fitting a commer- 
cial into “The Medic” is no snap. Having 
a transparent wrapper so you can see 
the corpse or a missing appendage is 
the joker which the product must risk in 
sponsoring this kind of a show. How- 
ever, in a clean, simple manner the 
Saran Wrap commercial illustrates typi- 


BELIEVABLE SERIES—Procter & Gamble’s Gleem theme is repeated with frequency in spots, 
between shows and within the show. Shown here are three situation shots which, in 
the commercials, are followed by hard sell. 


cal ways to use the product, how to wrap 
various size containers, how to cut the 
wrap, and the sound-over voice sells the 
advantages over competitors. The au- 
dience apparently has accepted this tech- 
nique, because the report is that the sales 
are appreciably up. 

There is no argument here about the 
relation of the show to product. It is 
hard to realize a more gruesome com- 
bination than that of blood dripping off 
the show onto the neatly wrapped food. 
Instead of making a fetish of show and 
product, the agency wisely has realized 
that television selling is like print sell- 
ing. You have a chance to reach people, 
regardless of the editorial content pre- 
ceding or following you, and you must 
take advantage of it by doing a straight, 
honest, demonstrative sell. 


3. Swift meats, on the Horace Heidt 
show (NBC-TV). J. Walter Thompson 
Co. is the agency. Lincoin Scheurle of 
JWT’s commercial department is 
creator and writer; Herbert S. Bull is the 
agency’s film production supervisor; and 
Ernie Lukas, Kling Studios film director. 
The commercial was produced under the 
supervision of Mark Forgette, copy group 
head, tv commercial department, and 
Frederick W. Boulton, director of crea- 
tive services. 

Some of the most appetizing food shots 
in television occur on this show. All 
Swift products come out well and are 
real mouth-watering and competitive. 
The little sausages, the bacon and the en- 
tire Swift line are ably presented. Here 
there is an attempt at integration with a 
show girl singing a lead in and lead out. 
While this is a noble, but pathetic, little 
gesture, the real meat of the sell (no 
pun intended) is in the food shots them- 
selves and it would make little difference 
whether they were in a show or in a spot 
unrelated to a show. 

These examples illustrate the principle 
of simplicity and believability. Each of 
them identifies usage with the consumer 
at home in exact duplication of the real 
life problem. As such, they are outstand- 
ing examples in each field. 


TALKING FINGERS—Picture at the top shows 
a spot from the first of a series now in 
production for Swift, in which the entire 
line is presented. Lower picture shows 
Carl Belles, JWT production supervisor; 
Lincoln Scheurle, JWT film writer, and 
Ernie Lukas, Kling Studios film director. 


FOR SARAN WRAP—This sequence in Dow Chemical’s commercials on “The Medic” shows 

a few of the steps from tearing a piece of Saran Wrap on the cutting edge of the pack- 

age—to foods protected in the refrigerator—to the serving of appetizing dishes at 
mealtime. 
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Dial Soap, advertisec through 
Foote, Cone & Belding, leads all other 


toilet soaps in dollar sales 


FOOTE, CONE & BELDING, ADVERTISING: NEW YORK, CHICAGO, HOUSTON, 
LOS ANGELES, SAN FRANCISCO, HOLLYWOOD; LONDON, ENGLAND 
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Tips for the Production Man... 


The Long and Narrow of It 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler 
& Associates, Mendota, III.) 

There’s a Christian Dior or an Adrian to 
decree new fashions in women’s duds, but 
as far as we know things of this nature in 
advertising format just grow like Topsy. 
We've all worked with booklets and pro- 
motion pieces that are pocket size, square 
format, king size, and miniature format. 
Right now one sees an increasing number 


SLIM-JIM FORMAT—This promotion booklet 
issued by Architectural Forum. is typical 
of the interest spotlighted on unusual 
trim sizes, mostly the tall and narrow 
page. 


of promotion booklets which employ the 
tall slim-jim trim size. 

This is all quite natural. As we seek 
physical approaches that will make our 
message stand out from the crowd, we 
tend to seek the unusual. 

Typical of the refreshing and interest- 
ing new format size trend is a promotion 
brochure recently issued by Architectural 
Forum, the magazine of building. This 


training.) 


Here is an ad I wish to pat on the 
back. It is at the opposite pole from the 
California real estate ad I recently com- 
mented upon. 

This ad is significant, it seems to me, 
not so much because it is made to look 
like an editorial page, as because it con- 
forms to an assumption valid in my opin- 
ion—namely: a good ad serves as well 
as sells. An ad that renders constructive 
service in its selling does not have to 
seduce readers through the use of a lot 
of white space. It simply steps up to 
bat and does its job precisely as the 
service features in the editorial pages do 
theirs. 

It is a strange thing to me that women 
will read with great interest editorial 
features in newspapers and magazines 


particular piece is 74%” wide and 13%” 
“tall.” This format makes use of tall, 
narrow illustrations. Copy is brief, and 


- large areas of dramatic use of white space 


characterize the layout. 

There have been many others lately, 
some pocket size, some bound along the 
short dimension instead of the long 
dimension. 

Since paper sizes and press measure- 
ments have been keyed to rectangular 
page sizes with one dimension roughly 
33%, greater than the other, let us ex- 
amine these new formats to see if they 
are practical from a production point of 
view. 

First off, as to envelopes, we know 
that in most cases a special size of en- 
velope will be required for mailing. In 
quantity production this deviation prob- 
ably is not serious, cost-wise, but surely 
for the short run promotion piece, the 
advertiser will pay a rather expensive 
penalty. 


® The slim-jim format involves a page 
size wherein one dimension is at least 
double the narrowest measurement. Thus 
a press sheet size is required which is 
essentially square in proportions, pro- 
vided that the customary 8-page, 16-page, 
or 32-page signature is utilized. 

This is indeed wasteful, as it stands, 
since press sheets are rectangular and so 
are the beds of printing presses. If the 
quantity of paper to be consumed in pro- 
ducing a piece is large, a mill run of the 
square size can be procured; but the run- 
ning of the sheet is wasteful in relation to 
the area of the bed of the press available 
for printing 

The tall and narrow format, if run as 
above outlined, makes the process about 
as wasteful as running 12-page or 24- 
page forms, which also require a square 
sheet of paper. 

The answer to the longfellow format 
is to plan the piece so as to run in multi- 
ples of 12-page forms. This in turn gives 
us a rectangular sheet of paper and a 
size efficient in utilization of press capa- 
city. 

Thus, if wisely planned, the use of this 
unusual format does not entail any very 
great increased cost. 


Looking at the Retail Ads 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 


about cosmetics, apparel, home furnish- 
ings, and cooking—in small type with- 
out white space—set to serve func- 
tionally. But when the typical advertiser 
prepares to talk about the same mer- 
chandise or ideas, equally interesting, 
he feels he has to have a lot of white 
space, cut back the copy, and attempt 
tricks. 

I assume that words that help people 
to important (or unimportant) conclu- 
sions about how they may make their 
lives happier, healthier, more conven- 
ient, more comfortable (what not?), 
need be no less important to them be- 
cause they are run by a reputable ad- 
vertiser, retail or general. 

Therefore, I am watching and waiting 
for some important store to run adver- 


Advertising Age, April 11, 195 


It is said that repetition 

Is essential to fruition 

Of an advertisement’s mission 
When it’s shown on video. 

Though the item’s true potential 

Is at best inconsequential 

One can make it seem essential 
And a cure for every woe 

By reiterated bleating 

And incessantly entreating 

And by endlessly repeating 
Till the world believes it so. 


We admit the sponsor merits 
Some attention to his ware. It’s 
Repayment for the carrots 
That he spends to bring delight; 
But he must assume the onus 
If we snub the product shown us | 
When we hear the same balonus 
Babbled morning, noon and night. | { 
It’s deserved retaliation if 
When we rise and change the station | 
Or cut off the conversation : : 
Till his plugger fades from sight. [ 


The Seng Co., Chicago. 


Song About Certain Commercials 


Thus the medical soothsayer 
And the filter-tip purveyor 
And the soap and shampoo brayer ¢ 
Plus too many more to name, , 
In the guise of business-wooing, 
Bend our ears and spoil our viewing 
With their never ending cooing 
Of a worn-out, threadbare claim. 4 j 
(That the public will not weary : (ay 
Of a theme, however dreary, ? 
Is a super-sacred theory 
In the advertising game!) 


VERO. . 


GARTH BENTLEY, 


dina play, aed plenty of tatthede fee 
« apacicam play areca ontdours Chit. 
* * : + * dren's hedeomes are completely sep. 
Designed with children in mind... sate teow tiring md timing sree 
There's a bath with an cutsiile enitranc: 
a for the kide~sa thes wae't back 
a new kind of home for young families through the bones when play ie oer. 
Might ‘i athe: 
Theor bnamtifst eew Bicditer Homes in Warne fear + adiant boot yp 
the Sen Sroneiad Mie Area lane tbeen . hewtlebel touipesniianes 
came buit rand by Y wok ® chohdrs 
& Som oA haneden ey hatent wo dente, bet apt a tring en 
thomas Cheese, to igeeene thee xt} oy cate. Philippine mabagany wall pan 
08 


: 


tising that is used for the sole purpose 
of helping people know about merchan- 
dise and services, and the satisfactions 
to be had from their purchases. Such 
retail advertising might look more like 
mail order catalog pages or newspaper 
feature columns than anything else. But 
if the illustrations and headlines were 
highly selective of the precisely right 
prospects in each case, I believe the ads 
could be closely read and highly pro- 
ductive. 


# The Eichler ad illustrated above, from 
Sunset Magazine, is a reasonable projec- 
tion in that direction. The ad has plenty 
of interest impact, and it has plenty of 
selling effectiveness, neither of which 
can be contributed to advertising 
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strength except by selling “know how 

The builder who runs this page 
advertising to people “in the San Fra 
cisco Bay area,” yet he is using a mag 
zine! This combination of quality ty; 
magazine advertising, with informati, 
tight copy in a regional publication is , 
sample of a tremendous advertisir Mam 
potential that should see great develo; 
ment in the years ahead. An ad lin 
this, high in selling power, makes up f 
its limited area appeal, by its intensi. 
cultivation of prospects within the ar. 
in which the company operates. 

This, to me, is advertising not only 
the best tradition, but points the w.- 
toward a tremendous future develo,- 
ment of localized or regional advertisiug 
in great publications. 
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@ Reproduction of full-page ad which appeared 
‘lox in EMPIRE...the magazine of The Denver Post 


> f 10 ADVERTISER: Libby, McNeill & Libby 
ADVERTISING MGR. Alex Rogers 


AGENCY: . 5. Walter Thompson Co. 
Wo- ; ART DIRECTOR: Kemper Ferree 
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THE MAGAZINE 0 E by: NVER P ° ST 


CIRCULATION = se a 
Evening, except Saturday........---.------243,296 ; ae 
Seturday 189,228 - | Py 
Sunday 350,168 W- . PES 
Empire Magazine and Comics.........379,167 4.5/7 a Bae 
A.8.C. Publisher's Stotement 
* September 30, 1954 


Represented Nationally by Moloney, Regon & Schmitt, Inc. 
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CANADIAN WINNERS—The three top 
Canadian point of purchase advertising competition 
are (left to right): Gold award, John Forsyth Ltd., 


Canadian Display | 
Conference Gives 
12 National Awards 


winners in the 


product is used, how it functions, 
how to buy it, and how to get it 
home. In addition, he said, the dis- 
play should give the price, brand 
and manufacturer’s name. 

A good display, he added, will 


Toronto, April 5—Twelve Ca- | always point out why the product 


nadian companies won awards | 
here last week at the third annual 
Canadian Point of Purchase Ad-)| 
vertising Conference. 

The three top awards in the 
p.o.p. competition went to John 
Forsyth Ltd., Kitchener; Johnson 
& Johnson Ltd., Montreal, and 


is better than any other competing 
product. 


@ Mr. Leigh also described the 
results of a survey by E. I. du Pont 
de Nemours & Co. The survey in- 
dicated, he said, that impulse-buy- 
ing is on the increase. 


Kitchener, Ont.; Silver award, John. & Johnson 
Ltd., Montreal, and the bronze awird, Holeproof 
Hosiery Co. of Canada Ltd., London, Ont. 


CHARLES E. T. SCHARPS 
New York, April 5—-Charles E. 
T. Scharps, 72, a group account 
executive with Batten, Barton, 
Durstine & Osborn, died April 3 
at Mount Sinai Hospital. Born in 
Newburgh, N. Y., he was gradu- 
ated in 1903 from Columbia Uni- 
versity. The next year he became 
a reporter for the old New York 
Sun and later was its automobile 
editor. In 1917 he went to the New 
York Tribune as automobile de- 
partment manager; in 1923 he 


|mately acquired the two Roanoke) 


‘in 1923. 


61 


| work to banking, the father ulti-|long illness. He: became publish- 


‘er of the newspaper and presi- 
newspapers. He was president of dent of the Mitchell Publishing 
the family-owned newspapers be-!| Co. in 1951, following the death of 
fore he was succeeded by his son|his father, W. R. Ronald. 


Palmer, Morris Join Grey 

Grey Advertising Agency, New 
York, has appointed Theodore 
Palmer an account executive and 
Ben Morris a member of the mar- 
keting and sales development di- 
vision. Mr. Palmer formerly was 
with Lambert & Feasley, and Mr. 
Morris previously was with Lever 
Bros. Co. and the National Assn. 
of Retail Grocers. 


ARMOND C. FRASCA 

New York, April 5—Armond C. 
Frasca, 60, treasurer and a direc- 
tor of R. R. Bowker Co., publish- 
er of Publishers’ Weekly and Li- 
brary Journal, died April 1 in Co- 
lumbus Hospital after a long ill- 
ness. A New York native, Mr. 
Frasca, after serving in World War 
I, joined the Bowker organization | 
and was associated with it for a7 
years. He had been treasurer since | 
1934. Active in bookselling circles, 
he was for many years treasurer of | 
the New York Booksellers League. 


MALCOLM B. RONALD 

MitcHeLt, S. D., April 5—Mal-_| 
colm B. Ronald, 52, publisher and | 
editor of the Mitchell Daily Re- 
public, died here yesterday after a 


These aids for 


AUSTRIAN ADVERTISING 
AGENCY 


16, Wollzeile, Vienna 
Tel: R 295 50 
Telegrams: OEWERBEGE 
Incorporated Practitioners 
in Advertising 
Member of the International 
Chamber of Commerce 


Holeproof Hosiery Co. of Canada 
Ltd. They were chosen from 
among 89 entries. the total purchases in su 
permar- 
Two U. S. speakers addressed kets, In 1954, he said, it rose to 
the Canadian meeting of more 4gq_ 


than 300 executives, offering some ‘the purpose of the Canadian 


pointers on display as seen from | eompetiti F 
- ong petition for point of purchase 
their side of the border. ‘displays, according to C. R. Cor- 


N. J. Leigh, chairman of the nell, general manager of Packag- 
board of directors of Einson-Free- ing Assn. of Canada, ‘was to point 


man Co., Long Island City, told| out the over-all excellence of our 
the conference that floor stackers | native-born displays, and to show 
sell more goods than any other |the high calibre of work being 
kind of display. done by many Canadian designers 
and display producers.” 
® He pointed out that some 255, In addition to the top three, 
survey reports to the National|awards went to Fry-Cadbury Ltd., 
Beer Wholesalers Assn. indicated Montreal; Wallace & Sons of Can- 
that the best-selling display for|ada Ltd., Toronto; International 
beer was the floor stacker. |Silver Co. Ltd., Niagara Falls; 
Alexander Haft, treasurer and Canada Packers Ltd., Toronto; Im- 
v.p. of Haft & Sons, Brooklyn, gave | perial Tobacco Co. of Canada Ltd., 


In 1949, according to the survey, 
impulse-buying constituted 38% of 


joined the Evening Mail in the 
same capacity. 

From 1925 to 1928, Mr. Scharps 
was advertising manager of the 
Chrysler Corp. In the latter year 
he joined MacManus & Co., a De- 
troit advertising agency (now 
MacManus, John & Adams). He 
began his 26-year association with 
BBDO in March 1929. 


DOUGLAS S. CLEVELAND 
New York, April 5—Douglas S. 
Cleveland, 57, book advertising 
manager of The New York Times, 
died April 1 at Overlook Hospital, 
Summit, N. J., after a short illness. 
A native of Cleveland, he studied 
at the University of Michigan and 
Miami University before begin- 
ning his advertising career on 
newspapers in Detroit. He came 


advertisers make 
WINSTON-SALEM 


an IDEAL 


TEST MARKET 


Here are your dealers and prospects— 


the group his list of “musts” for 
displays. | 
First, a display should attract) 
attention to the product, he said. | 
Then, it should show how the 


Montreal; Purolator Products 
(Canada) Ltd., Toronto; Gray 
Forgings & Stampings Ltd., Tor- 
onto; Abbey Co., Montreal, and 
Brigdens Ltd., Toronto. 


ERNEST M. ROSCHER | 


Cuicaco, April 5—Ernest M.| 
Roscher, 56, manager of the es 
cago advertising office of the St.| 
Louis Post-Dispatch, died April 2. 
in Evangelical Hospital here after 
a brief illness. Mr. Roscher was 
manager of the Post-Dispatch ad-| 
vertising office here for the last 12) 
years and had been associated with | 
the paper for 30 years. He was a) 
past president of the Chicago 
Newspaper Representatives Assn. | 
and also served as a director of| 
that organization. 


JOSEPH M. CREAMER 
New York, April 5—Joseph 
Michael Creamer, 41, copywriter 


for the Kudner Agency and form-_| 
er promotion research director of | 


WOR and WOR-TY\V, died early to- 
day in Medical Arts Hospital after 
a short illness. Born here, he at- 
tended Harvard and Columbia Un- 
iversities, and began his advertis- 


television series called “Treasury 
Men in Action” for the Chevrolet 
division of General Motors Corp. 
and American Broadcasting Co., 
died yesterday in Los Angeles. A 
graduate of Dartmouth College, 
Mr. Sloane had acted in Broadway 
shows and had been a radio and 
tv writer for several years. 


CHARLES J. KUTILL 

Fr. LAUDERDALE, Fia., April 5— 
Charles J. Kutill, 65, publisher of 
Modern Beauty Shop Magazine, 
Chicago, died here April 3, as the 
result of a heart ailment. 

Mr. Kutill began publication of 
Modern Beauty Shop when he 
came to Chicago in 1924 from St. 
Paul, Minn., where for many 
years he had been circulation 
manager of the St. Paul Daily 
News. His widow, Marie Callahan 
Kutill, was associated with him as 
co-publisher, and his daughter, 
Sally, is circulation manager of 


ing career with Batten, Barton, 
Durstine & Osborn in 193 ~.: 1933 
he switched to news” yer work 
and became a rewrite rman for the 
old New York Sun. In 1935, he 
joined the McCall Corp. as promo- 
tion and publicity director. A year 


later he became promotion direc- | 


tor of WOR-Mutual. 

Last September, Mr. Creamer 
joined the Kudner Agency as a 
copywriter. He was the author of 
the book, “Radio Sound Effects.” 


ROBERT R. SLOANE 


New York, April 5—Robert R. and was head of the operation un-| 
Sloane, 42, who had been on the | til about 10 years ago, when his) 


West Coast for the past year, writ- 
ing, directing and producing a 


'the publication. 


HUBERT G. OSTEEN 


SumtTER, S. C., April 5—Hubert 
|Graham Osteen, 85, founder of the 
Sumter Daily Item and a former 
president of the South Carolina 
|Press Assn., died yesterday a few 
hours after being hospitalized. 

Mr. Osteen, who had been in 
|Semi-retirement for the past 10 
years, continued as president of 
ithe Osteen Publishing Co., which 
| publishes the newspaper here. 


| He founded the Item in 1894 


‘son, Hubert D. Osteen, became ed- 
itor and publisher. 


to New York in 1924 as an adver- 
tising salesman for Cosmopolitan. 

He joined the advertising staff 
of the Times in 1934 as a salesman 
for the Sunday magazine section. 
He served in the Navy in World 
War II, retiring as a commander, 
and rejoined the Times in 1945 as 
a national advertising salesman. 
The following year he was put in 
charge of the newspaper’s book 
advertising. 


JUNIUS B. FISHBURN 


ROANOKE, VA., April 5—Junius 
Blair Fishburn, 89, board chair- 
man of the Times-World Corp. and 
publisher of the Roanoke Times 
and Roanoke World-News, died 
April 1 as the result of a heart 
attack he suffered March 22. 

A native of Roanoke, Mr. Fish- 
burn entered banking as a young 
man. When the National Exchange 
Bank was organized here in 1889, 
he became cashier at the age of 
23. Named a director in 1894, he 
became president in 1905 and 
board chairman in 1919. 

Mr. Fishburn originally bought 
an interest in the Roanoke Times 
and later sold it. Because his son 
Junius P. Fishburn, who died in 
March, 1954, preferred newspaper 


Marie does it 


<a FASTER... 


complete mailings, multl- 

graphing, mimeograph- 

ing, addressing, fill-in on 

multigraphed letters, 

planographing ; 
, Marie keeps your Mail- 
ing List up-to-date, frees you 
ftom detail work. For rush pick-up, 
oe service and fast delivery 

ALL WAbash 2-8655. 


a Leller Shipp 1 


431. S. Dearborn Street, Chicago 5, Uy 


and how to get to them! 


New directory actually routes your salesmen 

to 744 dealers and prospects in the bustling 
Winston-Salem market. Included are grocery stores, 
drug outlets, hotels, restaurants, confectionery 
stores, brokers and wholesalers. More than just 

a list — it’s a routed guide to the major outlets in 
North Carolina’s No. 2 city. Now available. 


_ —_— 


ee, 
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Monthly check on distribution 
and sales of grocery products 


A continuous 30-store inventory available 
each month since 1948. It measures 
distribution and sales of more than 477 
packaged items covering 29 separate product 
classifications. Gives you a running check 
on the sales progress of your products and 
helps you measure advertising effectiveness. 
The Grocery Inventory is one of the Journal 
and Sentinel’s free merchandising services 
which help make Winston-Salem the South's 
Ideal Test Market. 


The Journal and Sentinel are the only newspapers 
in the South offering a monthly grocery inventory 


WINSTON-SALEM 


and Northwest North Carolina 


_ | Bae Joy Ress a 
YOU CAN'T COVER | spas SENTINE} 


NORTH CAROLINA 


—— 
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WITHOUT THE => Ty ' aie 
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WINSTON-SALEM TWIN CITY 


OURNAL and SENTINEL 


| MORNING SUNDAY EVENING © 
National Representative: KELLY-SMITH COMPANY 
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The Life series will be climaxed 
by a graduation spread in the May | 
'9 issue. Pages also are scheduled | 
in the April and May issues of. 


Hamilton Schedules 
Print, Radio Drive 

: National Geographic. 
for Watches as Gifts As graduation time approaches, | 


LANCASTER, Pa., April 5—Eleven the company will be giving more} 
ads in Life will spark the spring space to its Hamilton-Illinois line, 
campaign of Hamilton Watch Co. which starts at $33.95. All ads will 

High-fashion models, ranging in list prices and recommend buying 
price from $67.50 to $125, are be- at the retail jeweler. 
ing featured with such ad themes | 
as: “The most beautiful watches ® From April 24 to June 5, Ham- 
in the world are made by Hamil- ilton will run four 600-line ads in 


ton” and “It means so much more some 100 daily newspapers playing | 


to give...or get...a Hamilton.” up its watches as ideal gifts for 


LIMA- 


Northwestern Ohio 


Hub of A Prosperous 
Trading Area 


Center of metropolitan county area with county 
sales per family over $3,919 


Source: 1954 Consumer Markets 


THE LIMA NEWS 


re BULLS EYE PAPER OF THE BUCKEYE STATE 
@ 


Nationally Represented by Story, Brooks & Finley, Inc. 


graduations, weddings, 
and anniversaries. 


Advertising Age, 


April 11, 


1955 


birthdays Business Paper Success Story ... 


This program will be supple- | 
‘mented with a saturation schedule 
of early morning radio spots in| 
| Boston, Chicago, Cincinnati, De- | 
troit, Jacksonville, Los Angeles 
New York and San Francisco. Be- 
tween 7 and 9 a.m. each weekday, 
top radio personalities will be 
heard on frequent time signal an- 
nouncements. 


Los ANGELES, April 5—In July, 
1954, when Com-Air Products Inc. 
| began its first advertising, the pol- | 


born, New York, is the agency. 


NCBPE Elects Ivan Given small and spent on a “priority” 
| Ivan Given, editor of Coal Age, ea 

has been elected president of the 
Associated Business Publications’! vertising was formidable: To es- 
National Conference of Business| ‘tablish Com-Air as an outstanding 
Paper Editors, Washington. Other designer and manufacturer of hy- 


Walter Browder, editor, Crockery | ‘ment for aircraft manufacturers. 

& Glass Journal, ist eastern v.p.; | This is a fairly crowded field, 
Brian Emerson, editor, Diesel| with a number of established com- 
| Power & Diesel Transportation, ‘panies. Com-Air was a rank new- 
2nd eastern v.p.; S. R. Bernstein, comer. It had been founded in 1950 
‘editor, ADVERTISING AGE, 1st west-|as a machine shop, from which it 
ern v.p.; Prudence Allured, pub-|had evolved to its present opera-| 
‘lisher, Manufacturing Confection- | tion. 

‘er, 2nd western v.p., and Harold 
E. Green, midwestern 


editor, ing began, Com-Air sales volume | 


officers elected by NCBPE include | draulic, pneumatic and fuel equip-| 


How Com-Air Grew from Machinist 
-to Aircraft Parts Designer in Year 


according to Lawrence Weinberg, 
Com-Air president. 
He points out that this sales in- 


Batten, Barton, Durstine & Os-|icy was established that the ad- | crease did not result from adver- 
|vertising must demonstrably pay | tising alone, but is due in part to 
its way. The assigned budget was the integration of the production, 


‘sales and advertising programs. 
| However, there is no question that 


The objective assigned the ad- the advertising pulled its weight 


and is accountable for directly 
traceable sales recorded in six- 
digit figures. 

Com-Air sales are made to engi- 
neering departments of aircraft 
manufacturers. The objective thus 
becomes one of fashioning ads 
/busy engineers will read. From 
this problem came the format of 
stark, dramatic color ads, high- 
lighting a single product, and 
|picking out the “meat” of what 


In the period since its advertis- | can be said about it. 


'Printers’ Ink, secretary-treasurer.| has increased by more than 40 %, = The job of developing a mini- 


ABC 


Morning & Evening 


246,394 225,329 


Sunday 


Publishers Statement, September 30, 1954 


FORT WorTH STAR-TELEGRAM 


CARTER, Publisher 


tae thes os isha Sie Vatioded Réwartiving Gieecter 


LARGEST CIRCULATION IN TEXAS 
WITHOUT the use of contests, schemes or premiums... 


just @ good newspaper™ 


_mum-budget advertising campaign 


was handed to McHugh-Cather 
Advertising, Beverly Hills, with 
Bud Cather as account executive. 
Studying the publications in the 
aircraft field, Mr. Cather came up 


| with these conclusions: 


1. To insure readership and give 
the impression of a solid, stable 
company, nothing less than a full 
page should be used. 

2. At least two colors are essen- 
tial to get attention. 

These conclusions were checked 
by inserting proposed ads in avia- 
tion publications, then thumbing 
through them to see how they 
stood up against other ads in the 
book. This same procedure is still 
followed. 

In view of the limited budget, it 
was decided that just two publica- 
tions could be scheduled: Avia- 
tion Week on a monthly basis and 


| Aero-Digest on an _ every-other- 


month schedule. 


a This results in a “high-spot” 
listing of only the major specifica- 
tions of the various products fea- 
tured. In choosing the specifica- 
tions to be used, the question is: 
“What is there about this particu- 


‘lar designing-manufacturing job 


that is outstanding?’ The copy 


/ problem is that any one of the spe- 


cifications chosen to be listed 
could be the answer to the prob- 


‘lem facing some engineer-reader. 


The further objective is to sug- 
gest that if the product and its 
specifications do not meet a par- 


_ticular problem, Com-Air still can 


provide the answer for any hy- 
draulic, pneumatic and fuel prob- 


| lem. 


| better 


To project the idea of diversifi- 
cation in design ability, a differ- 
ent valve or company facility is 
featured each month. 

Coincident with the beginning 
of the advertising program, the 
sales force was reorganized. It was 
not so much a project of enlarging 
the sales staff as it was of getting 
salesmen. Here it was 
learned that the prestige created 


by the advertising was helpful in 


attracting better salesmen. 


\@ A governing consideration in 


planning the ads was the fact that 
they had to be, to an important 
extent, institutional. That is, for 
the most part, Com-Air produces 
for specific jobs. This necessitates 
selling the company’s design-man- 
ufacturing facilities and its abil- 
ity to come up with the answers 
to specific problems. If, for ex- 
ample, an aircraft manufacturer 
encounters a hitch in the produc- 
tion of a new plane, Com-Air is 
called in to provide the answer. It 
_ then has a customer for that spe- 
‘ cific equipment, and a foot in the 
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: 22nd Annual NATIONAL PREMIUM BUYERS EXPOSITION 


Advertising Age, April 11, 1955 


THE BLACK AND THE RED—This strik- 

ing ad, run recently in Aviation 

Week by Com-Air, is in bold black 
and red colors. 


door for other orders. 

Despite this general approach, 
according to G. S. Massa, exec. 
v.p., Com-Air has received inquir- 
ies on specific products which had 
been included in ads merely to il- 
lustrate the company’s design fa- 
cilities. 


Of the inquiries received, Mr. 
Massa considers two most unusu- 


al. A hydraulic engineer working | 
for a large southern manufacturer, | 
on a West Coast visit, telephoned | 
saying he had seen the company’s | 
ads and would like to see the plant | 


and production facilities. From 
this came the opportunity to sub- 
mit design proposals, which, says 


Mr. Massa, “in our business is the| 


first step toward an increase of 
business.” 


a The 
engineer with a major aircraft 
company on the Coast called to say 
he had read the current ad and 
that what Com-Air claimed in the 
ad couldn’t be done. This man pur- 
chased one valve, for testing. He 
told Com-Air that if it came 


through the tests, they could look | 


for more business than they were 
able to handle. 

“The tests went well, and we 
now count that company as one 
of our better new customers,” Mr. 
Massa reports. 

Summing up, he says: “When I 
first started with Com-Air as exec. 
v.p., I made a tour around the 
country, visiting what we hoped 
would be future customers. I 
found that by far the majority 


Learn HOW to Merchandise 
More Profitably with Premiums 


ATTEND NPBE 


April 18-19-20-21 1955 
NAVY PIER-CHICAGO 


_. Ure hub of the premium. industry 


PREMIUM BUYERS and prospective 
users cannot afford to miss this great- 
est showing of premium merchandise 
by the industry's leading suppliers. 


FOR ADVANCE CREDENTIALS, write 
today on your company letterhead to: 


A. B. COFFMAN ASSOCIATES, MANAGERS 
111 W. Jackson Blvd. + Chicago 4, III 


} 
second occurred when an) 


were unaware of Com-Air prod-' Walsh Advertising Appoints 4 | 
Co. has ap-| 


ucts and, in fact, were unaware of| Walsh Advertising 
Com-Air’s existence. 

“Recent reports from our sales | onto staff. They are 
representatives all over the U. S.|ard, formerly with 
indicate a decided change in this 
picture. We feel our advertising 
and sales program, which have 
been closely integrated, are direct- 
ly responsible for this improve- 
ment.” 


vid Willis, previous! 
trical appliance anc 
senior account exec 
Stewart—who befo - 
executive in Walsh : 
fice—a senior acc 
and Harry R. Star 
writer. 


Ronson Cuts Shaver Price 
Ronson Corp., Newark, N. J., 
has cut the price of its recently in- 
troduced electric shaver from) 
$28.50 to $19.95 and expects to 
launch one of the strongest mer- 
chandising campaigns in its histo- 
ry for the shaver. The drop in| 
price was made possible, the com- 
pany said, by production econo- 
mies effected at its new plant in 
Stamford. The shaver originally 
was imported from West Germany. 


Vere Woodward, 


He was formerly wi 


er Body division of 
tors Corp. 


pointed four execu’ v 
L. Keith How- 
T. Eaton Co., | 
senior account ex¢cutive; I. Da- 


es to its Tor- 


y with elec- 


tv companies, 
itive; Athol C. | 


1921 was an 
Montreal of- 


unt executive 
mers, a copy- 


Vere Woodward oins Valdes 


v.p. of Ken- 


maze Process Inc., Seaford, N. Y.., 
has joined the stafi of Valdes As- 
sociates, Bellmore, \. 


Y., agency. 
th O. S. Ty- 


son Co., New York, and the Fish- 


General Mo- 
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the record section of the 
new DOWN BEAT will pro- 
duce fast results... by readers 
who purchase records regularly 
and frequently. 

More than 100,000 buyers use 
DOWN BEAT as their guide 

for record purchases. 


Write today for complete market information! 


DOWN Be A 2001 Calumet Ave. 


Chicago 16, Ill. 


Every hing in the World for the World of Music publication 
@ maher Down Beat—Country and Western Jamboree—Record Whirl— 


. Up Beat—Beverages—Radio y Articulos Electricos—Radio y 
publications / 
Publishing since 1934 


Articulos Electricos Catalog File—Bebidas—Bebidas Annual Directory 
—La Farmacia Moderna—lLoa Tienda—Elaboraciones y Envases 


¢ for weather reports 


© for news 
(CBS and local) 


° for top-notch, 
top rated entertainment 


* for advertising results 


¢ for availabilities, check our 
national reps, The Katz Agency 


greater 


Nashville J 


] 
! 
i 
’ 
i 
/ 


watches - 


channel 


tucky counties—a billion dollar market reached 
by Nashville’s highest towered, maximum 


powered station. 


100,000 watts channel 5 
CBS Basic Affiliate 


Nashville, Tennessee 
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Department Store Sales... 


Advertising Age, April 11, 1955 


S | d f L Yy Department Store 
The NEWS of the Rockies ales Trot 11% Ahead of Last Year | . ... 3 ometer 
. Chan ’ 
Teaver retail liquor stores placed WASHINGTON, April 7—Depart- PO eae 
ment store sales in the week ended | Federal Reserve Mar. Mar. Change From 1954 
57.5% of their linage in the Rocky April 2 were 11% ahead of sales | District, Area, and City 19 26 
in the comparable week of 1954, United States oo... +3 
Mountain News in 1954. This is lead- according to the eral Reserve| Boston District +4 Week Ended 11% 
g 
Board — Areas ce +3 April 2 1955 $ 
. ston ° 
ership. Sales for the four weeks ended eee ae i - 413 
(Media Records) April 2 are 9% ahead of last year, Cambridge ... a ae 
and for the year to date they are : E . +3 +5 
1% ahead. — en OTe 3 + 7 Jan. 1 to wt 
Springfield ........cccccs-ccosseeesee _ 3 April 2, 1955 
wAll 12 FRB distri howed sal vance... +11 t33 
B districts showed sales New York District +10 —i1 
gains for the week ended April 2.| ‘yretropolitan Areas 
Largest gain was reported for! Buffalo +5 
: od Cleveland District +4 
Chicago, where sales were 18% way Soret. 5 SERRE 2 tens —2| Metropolitan Areas ; 
ahead of those in 1954. Newark a 8 Lannea +'3 
Other districts reported the fol-| Ruchester > 5| Cincinnati. 0 
lowing sales gains: Boston, 13%; IRE Sic si icien Be pe eee mo “ 4 
New York, 6%; Philadelphia, 6%; Temedctal wey saswsesctnes r+ 4 +18 Toledo aa ee 
Cl land ‘ d. 2%: Metropolitan Areas Erie he 0 
eveland, 11%; Richmon ’ %; ID ictal depspisintencativone’ r+11 +14 Wheeling-Steubenville ...... 417 +4 
Atlanta, 5%: St. Louis, 12% : ESE a TSE ea r+13 +15 City 
> ‘ . x ‘ Lancaster FS PC ae ee e ® +20 a +31 +30 
Minneapolis, 15%; Kansas City, Philadelphia enevnccccccccccccscocecces r+ 3 +3 Richmond District ................ + 9 + 1 
17%; Dallas, 8%, and San Francis-| Reading -veweneennernen _%  "}| Metropolitan Areas i 
co, 7%. Wilkes-Barre—Hazieton .. +17 +10] ‘Upshington ww mwion” rhe 2 7 
Baltimore r+ 4 +4 
SS ee r+14 +11 
Atlanta District ............0008 r+16 +7 
Metropolitan Areas 
Birmingham ......cc.csccceserseeeees +13 +15 
TacKSONVviNe .....00cccceereeseerees +16 —1 
Miami +31 +25 
Atlanta 15 ° 
Augusta 14 e 
A” ae 5 — 7 
TIENEN witicctesssagterseconcsaisecius) 14 + 5 
City 
EY cinihintelietsctinsesccscertineinconns +33 + 4 
Chicago District ................... +12 — 5 
Metropolitan Areas 
EIR — 8 
Indianapolis — 8 
(0 eres 0 
Milwaukee oth —13 
St. Louis District .................. +12 — 5 
Metropolitan Areas 
BE UE cschidadececetshasideesioes +1 
RAEI « ‘Veiscninbtahcensereeseicaienes +1 
EATERS: —8 
I ictal sak saatachn cicnanecisiinecs — 3 
Minneapolis District .............. + 6 
Metropolitan Areas 
Minneapolis-St. Paul +7 
Minneapolis City . ‘ +11 
SD. | >. SE 0 
Cities 
Duluth-Superior .................. —2 
Kansas City District ............ —2 
Metropolitan Areas 
ree + 8 
Topeka — 5 
i SAC RD +18 
er A —2 
Albuquerque .............cce +23 
Oklahoma — spnbidiaaicusangndes ° —l1 
Tulsa . —22 
City 
SL EEE inicctinngasbincidstate —8 
TGTERD TORII IIS ceciccicrsscsensscscessene + 6 
Metropolitan Areas 
Dallas + 3 
RIN tes lichccheduaiiibadminhactudeuiinds ° 
kk. ae —10 
BIEN snstcrtcninsessunniieanestoesensi +14 
San Francisco District ........ +15 + 8 
Metropolitan Areas 
ID citssitinerriiienn +20 +10 


“They say the meeting broke up right in the 


middle of media recommendations and...” 


BETTER NOT TRUST your own memory too far. Things have changed - 
in Cincinnati. Today, the CINCINNATI ENQUIRER leads the daily* field 
in City Zone Circulation, and in Retail, General, Total Display, Clas- 
sified and Total Advertising Linage. (Source: A. B. C. and Media 
Records, latest 6-months’ figures.) *There has never been a question, 
of course, about the Sunday Enquirer's leadership. 


he ay ne 


SOLID CINCINNATI 
READS THE 
CINCINNATI ENQUIRER 


Downtown Los Angeles +12 + 5 
Westside Los Angeles ... +20 +14 
tf . sae +13 +12 


San Francisco-Oakland .... +-15 +7 
San Francisco City ......... +15 + 4 
TE +14 +14 

San Jose +20 + 6 

Portland + 2 — 1 

Salt Lake City ................. +16 +18 

Seattle + 8 + 6 

Spokane +11 + 4 

Tacoma +14 + 7 

r—Revised 


*—Data not available. 


+/During March and April changes from 
a year ago reflect in part the fact that 
last year Easter was on April 18 while 
this year it will be on April 10. For this 
reason it is estimated that in comparison 
with last year an allowance should be 
made for an increase in sales of about 4% 
for the month of March as a whole and 
a corresponding decrease for the month of 
April as a whole. These allowances apply 
to the figures for the U. S. 


FRANK McCULLOUGH has been ap- 
pointed director of marketing of 
Morey, Humm & Johnstone, New 
York, For many years with Young 
& Rubicam, Mr. McCullough also 
has been publisher of Tide, direc- 
tor of merchandising of Maxon 
Inc. and v.p. and copy director of 
Ewell & Thurber. 
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Focus-Point for the Eyes of the 
Men who Matter 


in Market-planning—Media-selecting 


This ad could be headed ‘‘How to Start an Avalanche” without 
stretching a single point. “AGE for Action” applies to every 
Ad Age issue, as our regular advertisers know; but the action 
that starts with the appearance of the Market Data Issue is — 
well, we'd have to use Barnum & Bailey adjectives to describe 


it properly! 


Or perhaps some figures will give the idea — not only of the 
amount of interest involved, but of how dramatically the in- 
terest in media-market data has increased since the first 
Market Data Issue, seven years back: 


1948 1954 
Market data items cataloged 500 1,557 
Respondents requesting data 711 1,908 
Total items requested 13,061 54,452 
Average inquiries per item 26 35 


This year, we expect to digest and catalog again about 1,500 


pieces of media-prepared market data currently available. As 


always, these will be arranged by market classes — national, 
regional and local, consumer, farm, distribution, industrial, 
professional. The advertiser or agency man with markets on 
his mind (and that takes in about everyone with important 
schedules to set up in these vigorously competitive days) can 
find what he’s looking for, ask for copies of the items needed 
with ease. Our guess as to how many such items will be 
requested this time? Over 55,000 is probable. 


You ought to be in this picture! 


Remember — the Market Data Issue is unique in its complete- 
ness, in its convenience, in its acknowledged usefulness to 
media-market-minded planners, in its “keeper’’ value as a 
reference source. Its basic data-catalog feature is backed up 
by many important stories, charts and tabulations of basic 
statistical information on populations, consumer buying 
power, national income, trends and forecasts, etc., prepared 
by prominent research and marketing authorities. 


You have additional information about your market, your 
media and your services for which these thousands of impor- 
tant eyes will be actually looking. Many belong to influential 
people who are often inaccessible by conventional approaches. 
To catch these thousands 
of important eyes at the 
most effective moment, 

be sure your story is in 
the Market Data Issue! 


200 EAST ILLINOIS STREET, CHICAGO 11, ILLINOIS 
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Wants Exact Statements Given;me “off the hook” by quoting the 
To the Editor: Thank you again following: “Brand Preferences 
for the space in ADVERTISING AGE, | Are Changing Fast”: 
March 28 issue, allotted to my talk ‘The best salesmen and the best 
at the Advertising & Sales Club of advertising men, working as a 
North Jersey meeting held last| team, enjoying complete coopera- 
week. ‘tion of the manufacturing depart- 
I am enclosing a copy of my talk | ments of the business, can’t sell 
in which you can see my exact |any product for any length of time 
statements regarding brand pref-|if the product does not represent 
erences on Page 7. You can take | 800d quality at a fair price. Mrs. 
Housewife has become most ex- 
pert in shopping in spite of the 
prosperous years we have seen 
'since the depression. She has the 
‘advantage of many new brands 
child here! It's an ADjunct to other ad- @ from which to choose among prac- 
vertising. oo every — “ wc m 
” | “Gone are e days where e 
That Fello “4 Bott” 3. ‘old line brands are favored by 
— . : daughters merely because mother 
‘and grandmother always used the 


An Ad Agency that Loves DIRECT MAIL Yee 
Many agencies don’t want to “monkey” 
with MAILVERTISING. (Some don't have 
the know-how.) Direct Mail is no step- 


Jhere's cauty 
in Cngnavings toe — 


Not the warm glow of new copper or sil- 
very sheen of zinc. Nice, but superficial. 
The critical eye of the production man 
He finds it in the 
character skillfully etched into the 


searches farther. 


metal—the touch of master craftsmen. 
This is the beauty that counts, because 
it reproduces itself in millions of bril- 
liant advertising messages... And be- 
cause it’s profitable, scores of successful 
advertisers continuously specify a 


source where it’s consistently found— 


ROGERS. 


ROGERS 


engraving company 
* 
2001 calumet avenue « chicago 16 


MASTER CRAFTSMEN OF PHOTO-ENGRAVING 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


product. This line of reasoning for | 
preferring a brand amounts to less 
and less in our brand studies each | 
year. | 

“In addition to new brands 
among old types of products, there 


cluding the ‘do it yourself items,’ 
ready mixes for cakes and pies, 
complete frozen dinners, etc., that 
daughter has in 1955 that were 
not even thought of in mother’s or 
grandmother’s days. 

“These new items are not lim- 
ited to just the grocery field. 


Home permanents, specifying 
quick results, automobiles that 
require no _ shifting, and such 


items as wallpaper that comes close 
to hanging itself, are but a few 
of them. We might even consider 
the various products that now are 
packed under aerosol pressure 
which are far removed from the 
original bug bombs. 

“To be sure, a good many of 
these new type products for mod- 
ern housewives are ‘Easy do its’ or 
‘time savers,’ but for the most part, 
price and quality of these items 
do much toward creating brand 
preferences, since competition, 
even among the new found items, 
grows keener day by day.” 

Thank you very much for 
straightening the record and sav- 
ing us some undue embarrassment. 

Lucien C. RONDOT, 


Associate, Fact Finders Asso- 
ciates Inc., New York. 


Agrees Ad Managers Are 
Part of ‘Management’ 


| To the Editor: What a refreshing 
'editorial, “Confusion About ‘Man- 
agement’ ”’ (AA, March 28). Would 
that this type of thinking had been 
displayed at the ANA meeting. 
Your editorial certainly renewed 
my faith in advertisers. Based 
upon ADVERTISING AGE reports of 
the ANA meeting, I had thought | 
that ANA advertising managers 
had gone completely berserk in| 


managers too, should want to in- 
crease the sales of the products of 
the companies for which they work. 
Otherwise what job would there 
be for anyone, regardless of what 
sort of nom de plume you might 
hang on the individual? 
Congratulations on some real 
'straight thinking! 
Ray L. SPERBER, 
Manager of Marketing, Plough 
Inc., Memphis. 


Wishes Young's PR 
Staff Had Been ‘Large’ 


To the Editor: I was both 
amazed and amused to read in 
your Wolfson-Avery cover story 
of March 14 that Mr. Young did 
not use a p.r. organization, but he 
did “have a large staff of public 
relations people.” 

All I can say is, I wish it were 
true! The two Boston University 
public relations interns who as- 
sisted me would have gotten more 
sleep and Mrs. Deegan might have 
seen more of her husband. 

THOMAS J. DEEGAN, 

Vice-President-Staff, New 

York Central System, New 

York. 


e . a 
Reader Agrees There Is 
a Tariff Problem 


To the Editor: I very much en- 
joyed Mr. Crain’s piece, “The 
Tariff Problem Is Oversimplified,”’ 
in the March 28 issue of ApvErTIs- 
1nG AcE. It said a lot of things that 
have needed saying for a long time, 
particularly with respect to restric- 
tions which other nations place on 
free trade and which make a mock- 


are Many new type products in- ~ 


trying to set themselves apart | 
from their companies. 


As you point out, advertising | 


yo 5 Fae 
Eth, feb Z 
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ery of our own so-called “recipro- fumes had been refused registra- 
‘eal” trade program. ‘tion of the trademark “Libido” on 
A case in point is our relation- the ground that the word was 
ship with Switzerland: A frightful |scandalous. 
‘furor developed when the 1954  L’Orle had taken legal steps 
| tariff increase on jeweled watches | to protest the ruling and had won, 
‘left the Swiss with 75% of the U.|the examiner ruled, on the ground 
S. market, but nothing was said a| that the users of such a perfume 
year earlier when the Swiss raised ‘would be sophisticated enough to 
by 300% their own duties on U.S.-|handle the word without offense, 
manufactured nylon stockings! ‘ete. 
J. W. LaBrine, _sI sent this material to The New 
Director of Public Relations, Yorker and forgot about it. Three 


Elgin National Watch Co., weeks later it was used as the 
Elgin, Il. basis for the entire first page of 
e e e the magazine. I thought I would 


at least get some word—even a 
peep—but nothing. Undaunted, I 
phoned and complained. Here the 
policy of anonymity pays off for 
the magazine—no one would tell 
their problems are closely enough |™é their name, nor could I get any 
related to call them “kissing kin.” | Place. Finally, after four phone 
In April I am to talk to a group | “alls, and wasted time, etc., I final- 
of accountants regarding our ap- ly got them to admit the material 
proach to some of the matters|°@me from me. 
which confront us and it is my Next day, - letter of apology, 
plan to take a punch at those con- and the magnificent sum of $25 
fining their thinking to orthodox |°2™m¢ in the mail. At least I am 
levels. glad to hear that the workers in 
With your permission, I should wet senor - a. ware vege eh 
like to supplement that punch with _mgehied sake ics eegunewrond bie ~~ 
handouts in the form of a repro- ordre Aiyreertnt cajun hag ~ 
duction of Page 81 of the March 21 hahaha yy nec ge oe 
issue of ADVERTISING AGE—Mr.| gaitor. Atomic Energy ree 
Weiss’ article, ““A Plea for the De- fetter ‘Wow York 
viate,” to be exact. : i “ ' ¢ 
May I use the article by havin zs 
reproductions made of this Ties? PIB Wasn't Involved 


J. F. CLirtTon, To the Editor: We think your 


Backs Talk to Accountants 
with Weiss ‘Deviate’ Ideas 

To the Editor: The fields of 
merchandising and accounting are 
far apart in many respects, but 


Jasper, Ga. article on foreign car sales by Mil- 

. e e ton Moskowitz, in the Feb. 14 is- 

’ . ; , tremel ell done, but 
That Reminds Me... nian Pyeng raed 


would like to call your attention to 
one error. You quote from Pub- 
lishers’ Information Bureau figures 
that only 63 ad pages were used 
in the first 11 months of 1954. The 
New Yorker accounted for 46 
pages of the 1954 total. Road & 
aches to a full page of editorial) Track carried 32 pages of automo- 
copy. bile advertising and simple arith- 

I found one day in going through metic proves the fallacy of your 
the “Gazette’”’ of the U. S. Patent information service. We are happy 
Office a report that L’Orle Per-| to announce that there has been 


To the Editor: Your enthusias- 
tic story on The New Yorker re- 
minded me of the time that maga- 
zine’s policy of anonymity for its 
staff nearly did me out of $25, or 
the value The New Yorker at- 


| 


| 


| 


“He can start shaving when we find 
out how electric shavers come out 
in the Newark News Consumer Analysis.” 


Newark News 
Daily and Sanday 


NEWARK, NEW JERSEY 


Represented nationally by O'Mara & Ormsbee, Inc. 
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Advertising Ace, April 11, 1955 
a considerable increase in space, 
used in the first part of 1955, with 
five issues now off the press, we 
have totaled 184% pages this year. | 
This does not include accessories, | 
parts or anything but automobile | 
advertising. 
Road & Track is the only maga- 
zine in the U. S. to carry advertis- 
ing for Rols Royce and Ferrari. 
We think you cover automobile 
merchandising excellently. We 
would be happy to cooperate with | 
you at any time in the future. 
ELAINE BOND, 
Advertising Manager, Road & | 


Track, Glendale, Cal. | | 


Road & Track is not measured by 
PIB. 


7 e e 
Young Danville Performer 
Used in TV Station Ad 

To the Editor: In your March 7 
issue (Page 90) is an advertise- 
ment by WFMY-TV of Greens- 
boro, N. C. It seems that our | 
friends at WFMY were kind 
enough to include my little daugh- | 
ter, Lambsie Penn, in their adver- 
tisement (the little girl at top left! 
with Mayor Frazier). 

This was quite an honor 
bestowed upon Lambsie, and we, | 
her mother and I, are deeply ap- | 
preciative for WFMY’s thoughtful | 
kindness. 

In any event, you will find en- 
closed my check in the sum of $2. 
Will you be kind enough to for- | 
ward me as many copies of the| 
issue in question as this amount | 
will buy. There are several friends | 
to whom we should like to send 
copies, sources in New York that 
appear quite interested in this 
little daughter of ours. 

RICHARD T. PENN, 

Hartford Accident & Indem- 

nity Co., Danville, Va. 

> 7 e 


Here's the ‘Riviera’ 
and What Is It? 


To the Editor: Here is a retail 
ad for Clyde Bedell to look at and 
puzzle over, as many Montrealers | 
are doing this morning. Is it a 
miniature jet engine? Is it an out-| 
board motor? Is it a cosmic ray | 


|ing copywriter to be “turned loose 
_on”! How interesting it would be 


pistol? Thorens make lighter flints partment store, whose advertans | 
—the only significance the name is usually quite well conceived. 
has for me; perhaps it’s a new How this pathetic excuse for an | 
type of cigaret lighter. ad slipped out is the real mystery. 
Actually, most people managed | HAx.an SMITH, 
eee | Spitzer & Mills, Montreal. | 


OPEN TONIGHT TILL 9.30 i ae 
Woolf's Ideas Appeal 


to Milk Organizc‘ion 
dupuis :. | To the Editor: W: were very in- 
soi seialeaainiaaididaamaliiail a terested in the excellent article 


'(“The Greatest Human Want”) 
by James D. Woo!’ in the March 
28 issue. In this regard we wonder 
if we might have p«rmission to re- 
produce and/or reprint this article 
for distribution among the mem- 
a | bers of this organiz:tion, including 
| ithe many distribuiors of Golden 
Guernsey milk. 

This is by no means the first 
_article in your excellent paper we 
have enjoyed. Each week we seem 
to find many things of interest. 
HAL W. ADAms, 
Assistant Director of Promo- 


- PARENTS’ MAGAZINE’ So 
This is 

BERNARD F. SEARS, 
Vice-President, 
Rival Manufacturing Co. 


OINING his four older chil- 
dren in playing with the baby, 
he states: 


“You need one of those elec- — 
tronic brains to record the steps 

a mother takes daily in the 
kitchen...but she can cut her mile- 
age in half, with time-and-iabor- 
saving RIVAL kitchen helps!’ 


Yes, Mr. Sears, and with 
3,250,000 children to core for, 
PARENTS‘ 1,625,000 mothers 
are a natural for energy-sparing 
aids ...a point that appliance 
advertisers are noi overlooking. 


as , Pree 
. vy We ted BE Ween S 


The “RIVIERA” 


tion, Golden Guernsey Inc., 
Peterborough, N. H. 


FAMOUS FATHERS AGREE: Women are wonderful, 
..»- but MOTHERS are better and bigger customers! 


by 
Thorens 


For the first time 
in Connde 


19.95 


. On water 


soe i the Git 


as» Geen in the woods 


NEEDS NO 
ELECTRICITY 


‘The idec! gitt for the 
sportsmen . . «+ 

man who travela. . a 
See the demonstrey 
hon ot our feunter, 


Dupes Mein Pleo, 
#. Careerine 


to conclude that this is a shaver 
—a new wind-up shaver. What an 
excellent product for an advertis- 


to all men! 
Dupuis Freres is an excellent de- 


area here on 


' 
toms 


° ‘NESTLEs , 
20 NEWS STAND 


William Sonne of Seattle, Division manager of 
THE NESTLE COMPANY, INC., discusses the 


“Split Personality’ of Puget Sound 


“Just as people develop personalities, so do geographical 
areas take on ‘personalities’. For example, consider the 


Tacoma market are similar in many respects. They are 
both prosperous, vibrant and growing. Yet, they each 
have distinct, different ‘personalities’ ... a ‘split per- 
sonality’ if you wish. These markets join but do not 
overlap and in each market people are loyal to their 
home cities. For instance, we’ve found that Seattle news- 
papers do not have sufficient circulation in the Tacoma 
market to properly influence this important area. For 
this reason our products are advertised in a Seattle news- 
paper and in the Tacoma News Tribune.” 


SEATTLE 


 oresemted nationally by Sawyer, Ferguson, Watker Company 


‘ eel 


Puget Sound. The Seattle market and the 


63.5% 


’ of Washington State’s 


7 _ GENERAL 
cry MERCHANDISE SALES 


in these two 


important markets 


. 
* 
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Utah Stamp Law 
Ignores Court 


Precedents: S&H 


(Continued from Page 2) 
was done in face of the fact that 
courts throughout the country have 
time and again declared that the 
issuance of trading stamps to con- 
sumers is a discount for the pay- 


“a ee me me) 6} ment of cash. 


“Large national chain interests,” 


S&H declares, “have been working 
vigorously to destroy the people’s 
right to receive cash discount 
trading stamps; and the people 
may well ask whether in this case 
the legislative machinery of the 
state has been used for selfish ends 
—rather than for the public good. 


= “Sperry & Hutchinson Co. is 
not opposed to fair trade laws and 
respects the requirements of these 
laws. It has objected, and it does 
object, to the abusive use of those 
laws against trading stamps by 
persons claiming that their use 
constitutes price cutting. The issu- 
ance of trading stamps, as has been 


Advertising Age, April 11, 1955 


firmly established in the courts, 
constitutes a discount for the pay- 


'ment of cash, and does not consti- 


tute a price cut.” 

The letter notes that manufac- 
turers get discounts on the raw ma- 
terials they buy, that manufactur- 
ers give discounts to wholesalers 
and that retailers get discounts 
from wholesalers. The ultimate 
consumer—usually the housewife 
—is the only one deprived of a 
discount for the payment of cash, 
the letter asserts. 


® In Iowa, the state senate has 
passed a trading stamp bill, which, 
if passed by the lower house, will 
assess a 15% tax against stamp 
companies, the levy being placed 
on gross receipts. 


Eastern Auto Dealer 


Uses Newspapers to 
‘Challenge Bait Ads 


| 

(Continued from Page 3) 
what the buyer was up against if 
he wanted that kind of a deal.” 
ih Business in Mr. Clay’s show- 


‘room increased immediately, he 
said. “Everybody tells me they 
/have read the ads and liked them.” 

Several customers, he added, 
i|have talked about the ads while 
signing contracts with him. 

The anti-bait ads explain the 
\facts, as Mr. Clay sees them, be- 
‘hind the private finance plans of- 
fered by other dealers. He states 
that the ads offering private fi- 
‘nance plans do not tell the whole 
| truth. 

Some ads, he claims, fail to men- 
tion that there are two mortgages 
'—one on personal property plus 
the one on the car—involved in 
| these plans. 

Other “no down” plans, he as- 
‘serts, fail to mention that pay- 
‘ments are spread over many 
i'months, making the total much 
| greater. 


® Low prices on cars are also at- 
|tacked by Mr. Clay. He states in 
|his ad, “There’s always a catch 
/when someone wants to give some- 
\thing away. If the price is too low, 
it’s junk; if its free—the cost is 
/hidden in the price or the terms.” 
| He grudgingly offers to meet the 
|finance deals of any other dealer, 
“if you [the customer] are willing 
|to pay the price.” 

He also offers to meet any com- 
petitor’s price, but warns readers 
that most dealers offering huge 
| bargains are not offering com- 
pletely equipped cars. 

Mr. Clay said that three or more 
‘auto dealers in other areas have 
| copied his ads. As a result of the 
| series, he said, he has not only 
'gained business, but favorable cus- 
tomer relations and praise from 
'dealers all over. 


‘Jobson Succeeds Roberts 
€ O’Mara & Ormsbee 


Robert A. Jobson has been ap- 
pointed Detroit manager of O’- 
Mara & Ormsbee, newspaper rep- 
'resentative. Mr. Jobson, who suc- 
|ceeds Preston Roberts, joined the 
representative in 1949. 
| Mr. Roberts is retiring as v.p., 


AL 


a 
| Preston Roberts Robert A. Jobson 


director and Detroit manager of 
O’Mara & Ormsbee after 35 years 
|'with the company. He served in 
|the Chicago office of the repre- 
sentative from 1920 to 1924, when 
he opened the company’s Detroit 
office, 
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1946 biggest 1st quarter in LOOK’s history 


1947 biggest 1st quarter in LOOK’s history 


Circulation 


A 10-Year Record 


Ad Revenue 


2,303,099 


2,030,393 


$1,322,000 


1,678,000 


1948 biggest 1st quarter in LOOK’s history 2920354 | 2312000 
| 
1949 biggest 1st quarter in LOOK’s history 3,089,002 3,030,000 


| | 1950 biggest lst quarter in LOOK’s history 3,214,784 3,659,000 


| 1951 biggest Ist quarter in LOOK's history 3.276456 | 4,315,000 


| : 1952 biggest Ist quarter in (Srsterssisretten) 3.295.331 4,224,000 


| | 1953 biggest Ist quarter in LOOK's history 3,392,580 | 4,407,000 


1954 biggest 1st quarter in LOOK’s history 3,862,277 5,206,000 
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| 1955 biggest 1st quarter in LOOK's history* 4,064,000 | 5,502,000" 


: 
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* * Estimated 


* NOTE: Not only does the first quarter of 1955 set a new all-time 


high for LOOK in circulation and advertising revenue; it is also 
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the first quarter in which LOOK has had an average net paid 


circulation over 4,000,000 
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Teter Lavenson Collins 
CORK POPPING—Philadelphia’s Station KYW was bubbling over the 
Nielsen survey indicating it is “the most listened-to radio station in 
the Philadelphia area.” So it printed up special “We’re Poppin’ Our 
Cork” promotional material, bought nearly 500 small bottles of 


Glardon Williams Collins 


WORK ON AFA MEETING—Some of the committee chair- 
men working on the Golden Jubilee convention of 
the Advertising Federation of America, to be held at 
the Palmer House, Chicago, June 4-8, gather to 
work out final details. Included in the group are 


Evelyn Glardon and S. R. Bernstein, Advertising 
Age, general convention chairman; Jack Willem, J. 
Walter Thompson Co., program chairman; Ruth 
Williams, Wesson Oil & Snowdrift Sales Co., hospi- 
tality chairman; Dan Collins, executive secretary, 


Obenchain 
Kreer Allured 


Bernstein Ewing 


Regan Coffey 


Chicago Federated Advertising Club; Bowman 
Kreer of Campbell-Mithun, president of CFAC and 
exhibits chairman; Mabel Obenchain, Famous Fea- 
tures Syndicate, general co-chairman; Prudence 
Allured, Manufacturing Confectioner, in charge of 
wives’ entertainment; Mary Coffey, Guenther- 
Bradford & Co., entertainment chairman; Frank 
Ewing, The Fensholt Co., arrangements chairman, 
and Neil Regan, publicity. More than 200 admen and 
women are working on the various committees. 


champagne, with buckets and plastic ice cubes, and sent them 

around, via model Yvonne Collins, to ad agency executives and 

advertisers. James H. Lavenson, president, Lavenson Bureau of 

Advertising, is shown as he receives his bottle. Robert H. Teter, 
KYW sales manager, holds the promotion folder. 


AMBITIOUS SHOPPER—Materials han- 
dling equipment was shown, for 
the first time at a food exhibition, 
at the recent National Wholesale 
Frozen Foods Exposition in Chi- 
cago. Here Peggy Smith poses with 
a truck made by Automatic Trans- 
portation Co., Chicago, in the Con- 
rad Hilton Hotel. 


Field Lane Smith 


SUNSET STARTER—Palmer Field, ad and sales promotion manager, W. 

P, Fuller Co., San Francisco paint, glass and wallpaper maker; Bill 

Lane, v.p., Sunset Magazine, and Winton Smith, Young & Rubicam 

account executive, confer about the company’s 1955 ad campaign, 

the first prepared by Y&R since its recent appointment as Fuller’s 

agency. The campaign starts with four-color spreads in the April 
and May issues of Sunset. 


FREE CUPCAKES—Omar Inc., Omaha bgker, currently is using this 
dietary wheel of fortune, with two models, at its headquarters, but 
it soon will tour fairs, food shows, etc., in the company’s six-state 
distribution area. Winners get free cupcakes. The exhibit was 
planned by Lloyd Berg, Omar’s p.r. man, and William Palmer, of 
Bozell & Jacobs, Omaha. It was built by Hutcheson Studios, Omaha. 


Graham Weaver Sarnoff 
FRONT AND CENTER—This trio, usually behind the scenes in tv, ap- 
peared on camera in the NBC-TV spectacular March 27 to open 
the network’s new color studios in Burbank, Cal. Photographed 
were: B. A. Graham, president, Sunbeam Corp., a spec sponsor, 
who has already signed for the 1955-56 season; Sylvester L. Weaver 
Jr., NBC president, and Robert Sarnoff, exec v.p. of the network. 


PLANT POINTERS—Otto Egeler, Chrysler Corp. exrecu- 
tive in the Los Angeles plant, points out the start 
of a tour of the plant by 15 members of the Los 
Angeles office of Batten, Barton, Durstine & Os- 


born, to improve their understanding of the client’s 
operations. Although the main share of the agency’s 
work on the account is done in Detroit, all 14 re- 
gional offices aid in servicing. 
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tomorrow’s market 
is here —TODAY 


America is going suburban. That’s hardly news these days. How- 
ever, the extent and pace at which it’s happening is big news. 


Part of this same picture is the big news being made today by 
House & Garden magazine, especially among the soaring upper- 


income group who have joined the surging suburban migration— 
and their numbers continue to grow—FAST. 


These high-income suburban families represent the market being 
reached today by House & Garden. 


With circulation going UP and UP, it proves beyond a doubt that 
House & Garden is satisfying the needs of this vast market—the last 
six months of ’54, H & G averaged an all-time high of 517,023*. 


It’s easy to see why more and more leading national advertisers are 
centering their selling efforts on House & Garden families—a primary 
market for all kinds of quality home products. The time is right 
for you to center the House & Garden market on your product. 


* ABC 12/31/54 
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You OE Lo Kuow - eJack Davidson 


The new president of the Cana- 
dian Assn. of Radio and Television 
Broadcasters is Jack M. Davidson, 
a 16-year veteran of the broadcast- 
ing business and general manager 


Toronto, one of the Dominion’s 
largest station operators. 

When he joined the company in 
1939, it operated three stations. It 
now operates five radio and two) 
of Northern Broadcasting Ltd., | television stations, all in Ontario. | 

They are CKGB, Timmins; CJKL, 
Kirkland Lake; CFCH, North Bay; 


® * 
ONLY alive patient = “itkin¢ Lake; CRCH, North Bay; 
can keep us going ough, and CKWS and CKWS-TV, 
That the operation is @ success and Kingston 


Mr. Davidson didn’t come to 
broadcasting from advertising or 
publishing. Born in 1911 in Sauble 
Falls, Ont., he had worked for an 


the patient lives is to our, and your 
JAY P. advantage, this should be our creed. 
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it's no gamble 


... when you deal yourself the helping hand 
of a TV-radio schedule over these three great 
stations, serving the Industrial Heart of 
America. You score in audience preference, 
extra promotion, and persuasive sales power. 
All yours at combination rates, too! 

Try ’em.. 


. and you'll always buy ’em. 
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Jack Davidson 


automotive jobber for some years 
before he latched on with CJKL, 
in Kirkland Lake, as a salesman. 
Earlier he had been a bank clerk 
in Mitchell, Ont., with the Cana- 
dian Bank of Commerce. 

Possibly for sentimental reasons, 
he still wears the badge of CJKL 
when he attends CARTB sessions. 
After spending five years in Kirk- 
land, he moved to Peterborough 
and CHEX for a year, then spent 
two and one-half years in Kingston 
with CKWS. Then he was moved 
into Toronto headquarters. 


® Northern Broadcasting Ltd. is 
part of the Thomson Co. Ltd. oper- 
ation. The Thomson Co. publishes 
12 newspapers in Ontario, two in 
British Columbia, two in Saskatch- 
ewan and one each in Quebec and 
Prince Edward Island. It also pub- 
lishes newspapers in Florida (St. 
Petersburg Independent); England 
(Canada Review); and Scotland 
(The Scotsman, Weekly Scotsman 
and Evening Dispatch). 

And, although Jack makes clear 
that he has nothing to do with the 
operation of the newspaper chain, 
he also carries the title of execu- 
tive assistant to the president of 
Thomson Co., Roy Thomson. 

As an operator of both tv and 
radio stations, what does he think 
about the future of the two media 
in Canada? 

In the first place, he doesn’t 
think that television will make the 
inroads into radio in Canada that it 
has in the U. S. Canadian tv has 
to confront great distances and a 
small population; it will be eco- 
nomically unsound to try to reach 
with tv the audiences currently ac- 
cessible through radio. 


@® Secondly, tv in Canada—so far 
as private broadcasters are con- 
cerned at least—is still in the 
shakedown stage. “I don’t know if 
any Canadian tv stations are 
making money,” he said, pointing 
out that no private station has 
been on the air more than 17 
months. “I’m doubtful if anyone 
makes a true operating profit out 
of tv at this point,” he declared. 
As president of CARTB, Mr. 
Davidson will have to deal with 
many problems involving private 
broadcasters and the Canadian 
Broadcasting Corp., which both 
regulates broadcasting in the 
Dominion and operates stations 
and networks in competition with 
private enterprisers. Currently, he 
believes, relationships between the 
private broadcasters and CBC are 
“fairly good.” But he points out 
that while present CBC employes 


| 


understand broadcasting and| 
| broadcasters’ problems, there is no| 
guarantee that they may not| 
|\change, and be succeeded by less | 
amenable or less knowledgeable | 


people, who would still wield the | 
| power. 


'@ The most pressing problem. 


facing broadcasters is, he feels, 


the lack of private telecasting | 
such metropolitan | 
Montreal, | 


facilities in 
markets as Toronto, 
Halifax, Winnipeg and Vancouver. 

Guesses as to when applications 


for these areas will be called for 
by CBC have ranged from some) 


time in 1955 to as late as 1958, 
when the microwave linkage is 


supposed to be complete. His own 
estimate is some time before the 
end of this year. His opinion is 
based on the belief that when suf- 
ficient pressures have been applied 
by listeners for alternate program- 
ming in these markets, CBC will 
probably move. 

In any case, Mr. Davidson can 
look forward to a number of dis- 
cussions with governmental bodies. 
In this regard, he is a great ad- 
mirer of CARTB’s exec. v.p., James 
Allard. Mr. Davidson says of Mr. 
Allard that his work before gov- 
ernmental groups is superb. An 
extraordinarily retentive memory, 
he said, helps Mr. Allard under- 
line the broadcasters’ previous 
position on various problems, as 
well as the attitude taken by the 
government in the past regarding 
those problems. 


® The Canadian Assn. of Radio & 
Television Broadcasters has as 
members 126 radio stations, and 18 
tv stations, representing between 
85% and 90% of privately oper- 
ated stations in the country. 

The new CARTB president lives 
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with his wife, a son, 17, and a 
daughter, 16, in Leaside, a Toronto 
suburb. He’s a golfer, but “not a 
good one.” He likes to fish, and he 
has access to some unusual facili- 
ties. The Thomson Co. owns a 
little private trout stream and a 
camp, where on occasion its exec- 
utives and their guests go for a 
little fishing. But those business 
occasions furnish about the only 
opportunity Jack has for fishing, 
and he says, a little sadly, “I wish 
it could be more.” 


Burleigh Joins Publication 

William H. Burleigh has been 
named a sales representative for 
Mill & Factory, a Conover-Mast 
publication, and will work from 
the Cleveland office. He was form- 
erly with Ohio Injector Co., Lou- 
isville, and D. T. Williams Valve 
Co., Cincinnati. 


WTVY Joins CBS-TV 

WTVY, Dothan, Ala., has affil- 
iated with CBS Television under 
the network’s extended market 
plan for small-market stations. 


the AUTOMOBILE INDUSTRY 


is wild about 


Sioux City Sue 


It’s not her personal appeal — chic 
chick that she is — it’s her modern 
taste in transportation that endears Sioux 
City Sue to auto builders and _ their 


| 


dealers. 


You see, this fashionable gal 
spends upwards of $100 million 
a year on rakish runabouts. 


Another swain with soft eyes for Sue is 
the fellow at the service station. 


She 
tosses a cool $55 million in 
his till each year.” 


A big reason for her generosity is 
KVTV. Sue watches Channel 9 
faithfully and more often than not 
spends accordingly. 


If you want to 
join the other smart advertisers 
on her date list, see your 

Katz representative. 


* Sales Management's 
“Survey of Buying Power” 


CBS ABC DUMONT 


<4 


Sioux City, lowa 
Serving lowa’s 2nd largest market 


A Cowles Station. Under the same management as WNAX-570, 


Don D. Sullivan, Advertising Director 


| Yankton, South Dakota — in the land where radio reigns. 
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WITH A 
+ MODERN 
' ALL-STEEL 
— BILCO 


DO IT YOURSELF 


IN JUST 3 TO 4 HOURS 


Think of it! Only a few hours of pleasant work 
to replace your unsightly, troublesome wood hatch- 
way with a lifetime, weothertight BILCO . . . the door 
installed on tens of thousands of new homes. 

PAYS FOR ITSELF! Cost so little, yet never needs 
repair or replacement. Operates at a touch. Smooth, 
trim appearance adds amazing new beauty to 
your home. 

Rush coupon TOOAY for free folder and “Do 
it Yourself” pamphlet showing step by step replace- 
ment of wood hatchway. 


VUem 


AMERICA’S FINEST 


BASEMENT DOOR 


THE BILCO CO. 
DEPT. 26 
NEW HAVEN, CONN 


Gentlemen: Please send me "Do it Yourself Pomphier” 
along with other literature showing sizes 


Name 


Street 


Oe 


BETTER SLIDING—The rain barrels the 
old song told of are getting scarce, 
but the cellar doors, especially 
these advertised by Bilco Co., New 
Haven, in Home Modernizing, are 
splinterless and better than ever. 
Ormsbee & Gilbert, Milford, Conn., 
is the agency of record. 


New O'Meara Book 


. Reveals Ins, Outs 


of TV Production 


New York, April 5—A detailed 
and comprehensive description of 
television production is available 
in Carroll O’Meara’s new book, 
“Television Program Production,” 
released last month by Ronald 
Press ($5, 361 pages). 

The book is planned to be useful 
to the beginner in tv and to others 
interested in what goes on in the 
television studio. 

Mr. O’Meara has directed more 
than 2,000 network and local pro- 
grams for National Broadcasting 
Co. He left NBC in 1954 to become 
a tv consultant. 

He spent almost ten years with 
Young & Rubicam as a writer-di- 
rector, account executive and man- 
ager of the agency’s Hollywood 
office. 


= “Although the reader may in- 
tend to engage in only one phase 
of television operation, he will be 
much better equipped for a career 
in the industry if he possesses a 
basic knowledge of other depart- 
ments in the over-all operation,” 
Mr. O’Meara declares. 

A chapter on station personnel 
functions follows a brief opener 
explaining what tv is and how it 
works. 

Then every phase of production 
—equipment, cameras, lighting, 
music, settings, scripts, program- 
ming, commercials—is expertly 
covered. The book includes a com- 
plete glossary of tv terms, plus an 
index. 


Anchor Co. Names Williams 

J. Richard Williams, formerly 
advertising account executive with 
the News-Piedmont, Greenville, S. 
C., has been named publicity di- 
rector of Anchor Co., Winston- 
Salem, N. C. 


PS sal 


|Gartield Linn Adds Two 
Clemens-Joyce, Chicago manu- 
facturer of the Itemizer, a hand- 
size calculator, has appointed Gar- 
field Linn & Co., Chicago, to han- 
|dle its advertising. Trade and con- 
sumer media schedules, sales aids 


‘and a packaging program are be- 
; jing developed. Paint Specialties 


.|Sales Co., Chicago, also has ap- 
pointed Garfield Linn to handle 
midwestern promotion for Fab- 
Spray, a new spray-on color for 
textiles, now being distributed 


through department and hardware 
stores and specialty outlets in the) 
Midwest. Televisio: and direct! 
mail will be used. 


Schwimmer Name; Henkin 
Walter Schwimme: Co., Chicago, 


has appointed How: rd H. Henkin 


eastern sales mana;ecr. Mr. Hen- 
kin, formerly with Teleprompter | 
Corp., will work ov: of Schwim- 
mer’s New York 0! ‘ice, handling | 
“Eddy Arnold Time” and “Cham- 
pionship Bowling.” 


William Field Adds Five 
William Hill Field Advertising, 
_Green’s Farms, Conn., has been 
‘appointed to handle ‘advertising 
‘for five new accounts. They “are 
Ivy Co., Norwalk, maker of Dy- 
namic Fatigue-Testing equipment; 
New England Laminates Co., Stam- 
ford, manufacturer of plastics 
laminates; Fullerton Mfg. Corp., 
Norwalk, lighting engineer and 
| maker of incandescent and fluores- 
cent lighting fixtures; Starring & 
Co., Bridgeport, fluorescent lamp 


Vhs Ht Gil. 
<i eae Tae ap 


73 


ballasts maker, and Kenneth Lynch 
& Sons and its physics division, 
Wilton, ornamental ironworker 
and maker of shieldings against 
gamma radiation. 


| slowemewr DEALER 


8,675 PER MONTH 

! IN NEW ENGLAND 2@ N. Y. 
Only Regional Trade Paper for: 
PLUMBING & GIEATING- LP-GAS & APPLIANCES 


AIR COTONING } ng REFRIGERATION | 
141 Milk St., Boston 9 


8 We See Ra Ee & GEE 


R. J. MEALEY 


51 STATES STREET 
SAN FRANCISCO 14, CALIFORNIA 


FILL IN 
THE BASKET. 
CLIP AND 

MAIL NOW! 


THEY SMILE + 


Cash in on your 
summer promotions with 


“a crew of POINT O’SALESMEN® 


That great American institution — 
the picnic season — is just ahead. 
The new animated 


Happy Huckster POINT O’ SALESMEN 


are just the in-store merchandisers 
you need to pyramid volume 


on picnic items this coming summer 


These near life-size, almost human salesmen 


ask for—and get —the order 


where it counts — at the point of purchase. 


They never loaf on the job 
or even go out to lunch. 


They just keep on selling your brands 


every minute the store is open. 


THEY MOVE + THEY TALK 


PORATION 


R. J. MEALEY Corporation 


51 STATES STREET * SAN FRANCISCO 14, CALIFORNIA 


Please give me details of the Happy Huckster lease plan. 


Name 


Position 


Firm 


Address 


City and State 


Or Phone HEmiock 1-8244 
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Fairfax Appoints Klein 


Jules Goldstone & Co., has been! Inc. 


There's simply no end to the variety 
of consumer merchandise you can 


@ BEVERAGES ‘ 
package more effectively and eco- 
© WAXES nomically with “SELF-STICK" Pres- 
@ POLISHES sure Sensitive Bands! Beautiful Flex- 
© APPAREL ographic color printing . _ instant 
sealing — no moistening, taping, 
@ TOILETRIES stitching, pinning! 
© NOVELTIES Write for SAMPLE KIT 
e TOYS 


ana’ cRaAckees 
probed 


wth 


ge 
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et 


ELF 
vILK 


PHOENIX 


PACKAGING 


— Division of ae 
PRODUCTS CO 


4711 N. 27th STREET © MILWAUKEE 16, WISCONSIN: 


‘named to direct tv production in | 
Robert A. Klein, formerly with the Hollywood office of Fairfax | 


HENRY W. MELLEN has joined Hoag 

& Provandie, Boston, as an ac- 

count executive. He was an ac- 

count executive with Ruthrauff & 

Ryan, New York, for the past six 
years. 


Facit Sets Tripled 
Ad Budget for Line 


of Swedish Machines 


New York, April 5—Facit Inc., 
American distributor for Advita- 
bergs Industrier, Swedish business 
machine manufacturer, has an- 
nounced a tripled ad budget for 
1955-56. 

The expanded program is “de- 
signed to add both breadth and 
depth to Facit’s market coverage.” 
The company, five years old, im- 


| ports the Odhner adding machine, 


Facit calculator and Halda type- 
writer. 

Facit will be using, for the first 
time, Business Week, Fortune, Na- 
tion’s Business and The New York- 
er. It will continue to use, on a 


| stepped-up basis, Newsweek, Time, 


and U. S. News & World Report. 


® A series of insertions is also 


Notice all the scene- 
stealing those Morton Salt 
advertisements do— 
wherever they appear? 


...and here are the other clients of Needham, Louis 


NEEDHAM, LOUIS & BRORBY, Inc. Advertising 


135 South La Salle St., Chicago 3, lil. 


Chicago New York 


Gadzooks, man! What 
else do you expect from 
a real star like Morton? 
Stellar quality always 
shines through . . . 


Hollywood 


& Brorby: 


Campbell Soup Company + Cummins Engine Company, Inc. * Household Finance Corporation 
S. C. Johnson & Son, Inc. + Kraft Foods Company » Macwhyte Company *» Monsanto Chemical 
Company + The Peoples Gas Light and Coke Company + Phenix Foods Company The Quaker 
Oats Company « Scovill Manufacturing Company + State Farm Insurance Companies * Wieboldt 
Stores, Inc. * Wilson & Co., Inc. * Wilson Sporting Goods Co. 


Toronto 
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Network Gross Time Charges 
Source: Publishers Information Bureau 
NETWORK RADIO 


February February Jan.-Feb. Jan.-Feb. 
1955 1954 1955 1954 
American Broadcasting Co.* ........ $ 2,335,414 $ 2,494,737 $ 4,822,554 $ 5,325,391 
Columbia Broadcasting System .... 3,950,767 4,749,512 8,132,072 9,915,686 
Mutual Broadcasting System .......... 1,291,938 1,783,452 2,664,470 3,680,377 
National Broadcasting .Co. ............ 2,584,620 3,176,849 5,328,824 6,568,722 


Total 


Prerririr ric itt ttt eereri i iti tit itr ir) 


$10,162,739 $12,204,550 $20,947,920 $25,490,176 


NETWORK TELEVISION 
February 


February Jan.-Feb. Jan.-Feb. 
1955 1954 1955 1954 
American Broadcasting Co. .... $ 3,567,696 $ 2,502,372 $ 7,285,891 $ 5,282,946 
Columbia Broadcasting System 14,694,726 9,965,481 30,525,867 20,678,810 
DuMont Television Network .... 597,275 1,108,157 1,321,235 2,553,765 
National Broadcasting Co. .... 12,275,843 9,368,148 25,465,402 19,485,085 
MME > Saccehocahumiabdestuswstenicieéctate $31,135,540 $22,944,158 $64,598,395 $48,000,605 
NETWORK RADIO TOTALS BY MONTHS 
ABC CBS MBS NBC TOTAL 
January «0.0... $ 2,487,140 $ 4,181,305 $ 1,372,532 $ 2,744,204 $10,785,181 
February _.......... 2,335,414 3,950,767 1,291,938 2,584,420 10,162,739 
Pes $ 4,822,554 $ 8,132,072 $ 2,664,470 $ 5,328,824 $20,947,920 
NETWORK TELEVISION TOTALS BY MONTHS 
ABC CBS DuM NBC TOTAL 
January .......... $ 3,718,195 $15,831,141**$ 723,960 $13,189,559**$33,462,855** 
February _........ 3,567,696 14,694,726 597,275 12,275,843 31,135,540 
Tete | ied . $ 7,285,891 $30,525,867 $ 1,321,235 $25,465,402 $64,598,395 


*In order to maintain continuity and comparability with previously published data, an 
adjustment factor of 1.817 has been used by PIB in calculating gross network radio 


time charges for those nighttime network radio programs where ABC Rate Card No. 
6 was in effect. 


**Revised as of 4/4/55. 


scheduled for the Journal of Com- Catalog Services Assn. Sets 
merce, New York Herald Tribune,' Hot Springs Meeting 


New York Times, Oakland Trib-| The Catalog Services Assn., New 
une, San Francisco Chronicle, San york, an organization of com- 
Francisco Examiner and Wall|nanies that provide services for 


treet Journal. the design, production and distri- 
Classified sections of telephone | bution of manufacturers’ catalogs, 
books and direct mail will round | will hold its annual meeting May 
out the campaign. Facit’s 350 deal- | 25 at the Homestead, Hot Springs, 
ers will also get window display | Va. 
pieces this year. H. M. Thompson, Sweet’s Cata- 
Anderson & Cairns is the agen-| log Service, president of the group, 
cy. said that among subjects to be 
_discussed are production and dis- 
Kansas City Club Elects tribution costs, standardization of 
Robert Holloway, art director of | sizes, classification and indexing 
Carter Advertising Agency, has and cooperative advertising. 
been elected president of the Art | 
Directors’ Club of Kansas City.| Bozell & Jacobs Boosts Two 
Other officers include Elmo Sears,|; Henry Obermeyer, v.p. of Bozell 
free lance designer, v.p.; James | & Jacobs, New York, has been ap- 
Devin, art director of R. J. Potts- pointed administrative v.p., and 
Calkins & Holden, secretary, and Alvin Willner, comptroller, has 
Larry Weatherman, Spangler Inc., been named secretary and assist- 
treasurer. ant treasurer. 


2 MILLION CIRCULATION IN- 
_NON-METROPOLITAN COUNTIES — 


| , ers t aoe a Re iis 7 
homes your advertising belongs 


Household Magazine 


———— 
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Advertising Age, April 11, 1955 


This Week in Washington... 


Home Repairs Can Grow 50%: FHA 


By Stanley E. Cohen | 
Washington Editor 
WasHINGTON, April 7—Home re- 
pairs and modernization already | 
constitute an $8 billion market. 
But according to the Federal | 
Housing Administration it can be 
a lot bigger. 
In a speech before a group of 
lumber dealers recently, Cyrus— 
Worth, FHA’s chief of moderniza- 
tion loans, predicted that the re- 
pair market can be increased by 
25% to 50% if dealers go after it. 
He said dealers will be serving 
their own self-interest and per- 
forming a valuable public service 
at the same time. 

Part of the market consists of 
substandard homes that need com- 
plete renovating. But much of it 
consists of perfectly fine homes 
which need to be expanded or 
maintained. 

The problem, Mr. Worth says, is 
to prove to the home owner that 
modernization and improvements 
should not be deferred as long as 
possible. “We must fight side by 
side—again, in the interest of the 
public—to show the home owner 
that he should replace the roof 
before his house is ruined, or add 
that extra room so that his chil- | 
dren have the privacy they want.” 


“Illegal” market stability: Fed- 
eral Trade Commission Chairman 
Edward F. Howrey warns that 
trade associations which try to 
“stabilize” markets or _ protect 
their members from price compe- 
tition are defying the anti-trust 
laws. 

“One cost of a free enterprise | 
system,” he says, “is a_ certain| 
amount of attrition of the individ-_ 
ual concerns which are relatively | 
inefficient or whose products or 
services do not find favor with 
the consumer. 

“While anti-trust laws are by 
their spirit and intent a means of 
protecting the smaller business | 
man from the predatory methods | 
of his larger rivals, they were 
never intended as insurance 
against business failure. Not all) 
can survive.” 


Tax revision waits: The Senate | 
finance committee slipped away 
for Easter without acting on re- | 
peal of the “blooper” sections of | 
the 1954 tax bill. Spokesmen for | 
business agree the repealer will | 
pass. But there is a continuing ef- | 
fort to arrange a compromise | 
which may help some publishers. | 

There’s no hope for section 462, | 
which authorized businesses to | 


establish “reserves” against ex-_ 
penses which are to be incurred 
| 


in subsequent years. Because this 


section meant double deductions | accomplished by an increase in 
in 1954—actual 1954 expense, plus | 


anticipated 1955 expense—it cut | 


| violation of good faith. 


1954, would not be hurt by the 
repeal. But smaller publishers, 
who switched to it under the 1954 
act, would be forced to switch 
back, and to recompute their 1954 
taxes. Senators are beginning to 
hear from weekly newspapers, | 
who contend this is unfair and a 


e . + 

Shared automation: Business 
men who use government statistics | 
will be double winners as a re- 
sult of the “deal” worked out by 
top officials of the Internal Rev- 
enue Service and Census Bureau. 

With the consent of the House 
appropriations committee, Census 
diverted nearly $1,000,000, ear- 
marked for clerk hire for the new 
census of business and manufac- 
tures, investing it instead in a 
second Univac machine. Univac is 
going to clip many months off of 
the census tabulation. But doubts 
arose as to whether cash savings 
will equal the full amount diverted 
from clerical hire. 

So a deal has been arranged ac- 
cording to which Census sells In- 
ternal Revenue Service a 25% 
interest in the Univac. As a Tfe- 
sult, Internal Revenue Service will | 
be in a position to improve and 
speed publication of the statistics 
it takes from income tax returns. 
Moreover, the partnership will ex- 
pedite some joint studies now 
under way, involving Internal 
Revenue and Census data, which 
may result in new and very use- 
ful statistical information of a 
type never before available. 

° . « 

Fair “traitor”: Attorney General 
Herbert Brownell, who sees very 
little good in fair trade laws, likes 
to tell about the fair trade advo- 
cate who came to Washington to 
present arguments for existing 
fair trade laws. 

According to the Attorney Gen- 
eral, one of these men indicated 
that he buys his liquor in Wash- 
ington where there is no fair trade 
law because “everybody knows the 
prices are lower.” 

“His attitude as a consumer) 
seemed to us to be inconsistent | 
with his arguments as a manu-,. 
facturer,”’ Mr. Brownell said. “But. 
his justification was, ‘Well, I’m| 
human too.’ ”’ 


Crowell-Collier Cuts 
Operating Losses 45% 
Crowell-Collier Publishing Co., 
New York, had a net loss of $2,- 
419,539 in 1954, including an Oop-| 
erating loss of $2,289,407, accord-| 
ing to its annual report. Paul C. | 
Smith, president, said that “the| 
operating loss was approximately | 
45% less than in 1953...This was 


sales and revenues of $465,627 and 
a reduction in costs and expenses 


too heavily into tax revenue, and | of $1,463,497,” he said. 


has to go. 


Section 452, however, which 


permits. publishers to spread pre-_ 


paid subscription income through 


the life of the subscription, is still | 
being examined. Big publishers, | 
who had this privilege prior to) 


‘This Week’ Boosts Kidd 


WHAT’S GOING ON! 


@ Moke sure you get all published items about 
your or your client’s business each month. 


Bacon's clipping bureau regulorly clips over 
3,058 publications for over 1,000 clients. Approx- 
imately 100,000 clippings sent out per month, 
from business, farm ond consumer publications. 
An invaluable service to od manogers, agencies, 
publicity and public relations men, researchers 
and others. Write for free booklet No. 55, 
“Magazine Clippings Aid Business.” 


| 
| 


Don’t forget Bacon's 1955 Publicity Checker. Helps | 


hondle publicity more effectively. It's coded this 
yeor to show publicity used by each of our3,058 
publications. Spiral bound fobricoid, 256 pages, 
Ga Ce ade ktee o $15.00. Sent on Approval. 


— BACON'S CLIPPING BUREAU 
343 S. Dearborn ° 


_* Chicago 4, 
Established 1932 


Mr. Smith said the company) 
made a profit in the last quarter of | 
1954 and predicted a “modest op-. 
erating profit” for the current 
half. He expects “sound and prof- 
itable operations” by 1956. 


Edwin S. Kidd, formerly assis- | 
tant treasurer, has been promoted 
to treasurer of the United News-| 
papers Magazine Corp., New York, 
publisher of This Week Magazine. 
Mr. Kidd has been with the com- 
pany since the supplement’s in- 


isucecmme in 1935. 


Holt to Direct Crayola Ads 


Alan Holt has been appointed 
director of advertising and sales 


promotion for Binney & Smith Co., | 


New York maker of Crayolas. Mr. 
Holt was formerly with J. Walter 
Thompson Co. and Grant Adver- 
tising as an account executive. 


‘Quickest and Best Results’ 


—says Merle R. Getten, district manager of 
Red ©w! Stores, Inc. 


“I don ¢ think there’s any question that newspaper advertising is essential 
to suc essful food retailing. Naturally, we try to put our money where it 
does te most good. In Sioux Falls, that’s the Argus-Leader. It’s been 


provec that the Argus-Leader gets you the quickest and best results on ge . 
the lor.g-term basis.” ‘% 


— | THIS 14-COUNTY AREA HAS FOOD SALES OF $42,883,000 A YEAR 
The Argus-Leader Concentrates its 98% coverage in metropolitan Sioux 
. 52,000 circulation in this ABC retail Falls. You need only the Argus- 

moat erry 2007 metstOne 


trading zone—dominating these 
counties with 66% coverage, un- 
equalled by any other medium, plus 


SIOUX FALLS Sag ag 


rqusileader 


South Dakota's Leading Newspaper 
Represented by GILMAN, NICOLL & RUTHMAN 


Leader to carry your sales message 
to the prosperous families in this 42 
million dollar* food market! 


98% Family Coverage 
of City Zone 


66% Family Coverage 
Retail Trading Zone 
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FAMILY WEEKLY MAGAZINE 


is proud to announce the addition of 


The Grand Rapids WDerald 


to its list of 92 


hometown newspapers which distribute 


MR. LOUIS A. WEIL, Jr., : : 

Publisher, says: America’s fastest-growing 
“In Michigan, only Detroit 
leads Grand Rapids in mar- 
ket size and importance. 
Grand Rapids is Michigan’s 
second most important mor- 
ket in total retail sales, food 
store sales, drug soles and 
sales of furniture and house- 


hold. 


Sunday Colorgravure magazine. The 
Grand Rapids Herald is the only 


Sunday newspaper in a market of 


“The Herald serves a City 
and RITZ area containing 
580,053 people (1750). Its 
Metropolitan areas account 
for $408,760,000 in retail 
sales of which $97,049,000 
are in food store soles.” 


over a half-million people. 


All figures are estimates from 
Sales Management Survey of Buying 
Power 1954 


The Grand Rapics Herald 
is @ Federated Pub'ications 
newspaper, 


FAMILY WEEKLY MAGAZINE, Inc. 


leonord $. Davidow, Publisher 
CHICAGO 1 « 153 N. Michigan Avenue 
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---------- FLEXIBILITY ---------- 


@ Buy Nationally or Regionally 


FARM JOURNAL is published in three editions—Central-East, 


Southern, and Western. Enjoy the power and economy of America’s 
largest farm magazine. 


| 
| 
| 
| 
| 
@ Feature different products or copy regionally ! 
at national rates | 

@ Fast Closing 
| 

| 

| 

a | 


FARM JOURNAL is published on a news magazine schedule. A limited 


number of advertisements can be accepted as late as ten days before 
issuance date. 
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@ Partly, it is the times. The farmer’s own market—the number 
of his customers—has nearly doubled in the past 20 years. 


And since the total farm population and the total number of 
U.S. farms is not increasing, the real farm market—farm families 
with high buying power—must and will continue to grow. 

For, within the next 20 years, American farmers will be serving 
40 million more customers! 


All farm magazines are doing well. But one is outstanding. 


Twenty years ago, FARM JOURNAL introduced a new kind of 
farm magazine to meet the needs of a new kind of farm market. 
FARM JOURNAL did not wait for the new era. It led the way and 
helped mightily to make it possible. 


Today, nothing matches the power of FARM JOURNAL. It is 
America’s largest and most successful farm magazine—first with 
farm families by hundreds of thousands, first with advertisers 
by millions of dollars. 


FARM JOURNAL 


THE MAGAZINE FARM FAMILIES DEPEND ON 
Published by Farm Journal, Inc., Philadelphia 5, Pa. 


Graham Patterson, Publisher Richard J. Babcock, President 
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Advertising Age, April 11, 1955 


Program Raids, Revisions, Rejections 
Mean Major Shakeup on TV Row 


(Continued from Page 1) 


cided to move to American when 
CBS asked it to cut back to an 
every other week schedule. 


A memo making the rounds at 


485 Madison Ave. this week indi- 
cated that CBS is in the midst of 
a “program revolution,” with the 
possibility that as many as half 
of the fall shows may be “brand 
new to the schedule.” 

already 


= Repair work has 


started in one trouble spot—the 
Monday-through-Friday 7:30 to 
8 strip. Sponsors of 15-minute 


news and music programs, which 
now fill the time, have been asked 
to move to make way for 30-min- 
ute shows with stronger appeal for 
kids and adults. 

Trade sources have it that ABC 
is more or less directly responsi- 
ble for this overhauling. “The 
Name’s the Same,” “Rin Tin Tin,” 
“Lone Ranger” and “Disneyland” 
have all been taking a chunk 
out of the ratings of competing 
shows. 

CBS salesmen are pitching hard 
to get Ralston Purina, National 
Biscuit and General Mills—the 
respective advertisers for the 
first three shows just mentioned 
—to come on over. The bait: a 
contiguous rate for the eligible 
sponsors and a stronger station 
lineup. 

Current occupants of these 
7:30 periods on CBS are Liggett 
& Myers (Perry Como); Gold 
Seal (Jo Stafford); GE (Jane 
Froman) and Pall Mall, American 
Home Products, Bendix and 
Geritol (Douglas Edwards’ news- 
cast). 


= After his longtime sponsor, 
Chesterfield, was informed that 
the 15-minute strip would not be 
available this fall, Mr. Como ac- 
cepted a standing invitation and 
signed a longterm contract with 
NBC. The word is that NBC will 
pit the singer against Jackie Glea- 
son on Saturday night, with the 
hour show being sold to three 
sponsors at $60,000 each per week. 
Chesterfield is not expected to be 
in this lineup. 

Asked why the strip advertisers 
were asked to move out to make 
way for the new fall fare, J. L. 
Van Volkenburg, president of CBS 
Television, said there had been 
no serious conflict with sponsors 
and that it was agreed that the 
periods in question needed half- 
hour programs with stronger ap- 
peal for young viewers as well as 
adults. 

He pointed out that the Douglas 
Edwards news roundup will be 
rescheduled 15 minutes earlier 
—a move which the network hopes 
will be advantageous to all con- 
cerned. Mr. Edwards’ sponsors 
have not signified whether they 
are willing to accept the new time, 
effective in September. 


= However, the agency for one of 
them agreed with Mr. Van Vol- 
kenburg that the change might 
be for the better. Edward Kletter, 
whose agency handles the Geritol 
account, said his client had been 


drama now carried by the cigaret 
maker on CBS Radio. 

A video version of this show 
and a film based on the life of 
the famous Indian, Cochise, are 
among the titles under consid- 
eration for the 7:30 period. 


® Two other advertisers have 
been, in the agency man’s lingo, 
“bumped” by CBS. Noxzema 
Chemical Co. was asked to give 
up alternate weeks on “Person 
to Person” at the end of the sea- 
son in June. This, however, is a 
different sort of case—not one 
in which the sponsor was re- 
quested to make way for a new 
program. 

Mary Andrews Ayres, Noxzema 
account exec. at Sullivan, Stauf- 
fer, Colwell & Bayles, said the 
network explained that it wants 
an advertiser who is more com- 
patible with the show—and pre- 
ferably one with more _ institu- 
tional-type commercials. She 
emphasized that there was no 
question of Noxzema’s product ac- 
ceptability at the network, which 
hopes to find another show for 
the company by fall. The pro- 
‘ducers of “Person to Person” re- 
|portedly insisted on a new spon- 
sor for Ed Murrow’s interview 
sessions. 

Longines-Wittnauer Watch Co. 
has been informed that the time 
for “Chronoscope” will not be 
available after May 13. Alan 
Cartoun, advertising director for 
the watch company, which also 
is a big spender on CBS Radio, 
authorized his agency to issue a 
protest as soon as he was notified. 


= Mr. Van Volkenburg said the 
thrice-weekly 15-minute telecast 
was being dropped from the net- 
work schedule because “we were 
unable to get a network lineup for 
the show.” On one night of the 
week, New York was the only 
station giving the show “live” 
clearance; for that reason it was 
decided to let this 11 p. m., EST, 
period revert to the stations, he 
added. 

The network has offered Lon- 
gines a Sunday afternoon half- 
hour for “Chronoscope.” Mr. Car- 
toun said he had not decided what, 
if anything, Longines will do in 
tv after May 13, but he did not 
sound as though he plans to fight 
to retain the 11 p.m. period. 

For the moment the about-to- 
be dispossessed list at NBC 
shows only one name—P. Loril- 
lard Co. Old Gold was asked to 
move “Truth or Consequences” 
from Tuesdays at 10 p. m., EST, to 
clear the way for a new hour 
drama to be co-sponsored by Arm- 
strong and Pontiac. The network 
has suggested alternate periods for 
the audience participation stanza, 
but at press time Lennen & Newell 
was battling—verbally at least—to 
hold on to the Tuesday spot. 


® Otherwise, the big news along 
tv row this week was the grow- 
ing number of advertisers who are 
dissatisfied with their current 
video properties. 

By networks, here are some tele- 
casts that have received pink slips 


concerned with “Rin Tin Tin’s”|in recent months—or will be get- 


growing rating. Geritol has 


is at clearing stations 
earlier time. 


not | ting them soon: 
decided if it will stay with the | 
show—the decision depends part-|dropped by Gemex a few weeks/|up tv; they are making program 
ly on how successful the network | ago; “Stu Erwin Show,” cancelled |changes. There are no signs that} 
in the by L&M cigarets in favor of “Mr. 
“Twenty Questions,” 

Mr. Van Volkenberg said both whose future status with Florida 
Gold Seal and G-E have been of- Citrus is questionable; “Ray Bol- 
fered new time periods, with the|ger Show,” cancelled by Lehn & | Thebado Joins Panagra 


ABC—“The Stork Club,” 


| Citizen”; 


latter already set for a Wednesday |Fink and Dorothy Gray. 


night hour. Gold Seal has been of- 
fered a half-hour period. Ches-|dropped by Kent for “Appoint- 
refusal |ment with Adventure”; “Godfrey | public relations staff of Panagra 


terfield has first tv 


CBS—“Father Knows 


Best,” 


Sn age 
ther 
oe eh 


ty 


the mail pull of the tv program. 
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HAPPY SPONSORS—Ray Meffen (left), sales manager of Lentheric, 
and Jack Mohr (center), director of marketing for the company, 
rejoice with Dennis James, emcee of “Chance of a Lifetime,” over 


Lentheric is alternate sponsor of 


this variety show with Emerson Drug Co. 


nate weeks by Lipton; “I Love 
Lucy,” dropped by Philip Morris | 
& Co.; “Halls of Ivy,” cancelled by 
Nabisco and International Harves- 
ter at the end of current cycle for 
a new show still to be selected. 

“Danger,” discontinued by Rev- 
lon in favor of “$64,000 Question”; 
“Ray Milland Show,” dropped by 
GE, with replacement still to be 
selected; “The Lineup,” cut back 
to alternate weeks by Viceroy; 
“Jackie Gleason Show,” dropped 
by Sheaffer Pen; “Professional 
Father,” expected to be bounced 
by Helene Curtis at end of current 
run, and “Willy,” expected to get 
its notice from CBS-Columbia and 
General Mills. 

Godfrey, “Lucy,” “Lineup” and 
Gleason all immediately picked up 
new co-sponsors and “Father 
Knows Best” has a new backer. 


s NBC—“Mr. Peepers,” through 
for Reynolds Metals in its present 
time spot as of June; Sunday night 
spectaculars and Martha Raye, 
through for Hazel Bishop Inc.; 
Milton Berle, fired by Buick in 
favor of Gleason; “Fireside Thea- 
ter,” dropped by P&G for a new 
show to star Jane Wyman; “Robert 
Montgomery Theater,’ cancelled 
by American Tobacco on alter- 
nate weeks; “Norby,” dropped dy 
Eastman Kodak; “I Married 
Joan,” dropped by GE, “My 
Little Margie,” dropped by Scott 
Paper for “Father Knows Best”; 
“Justice,” cancelled by Borden, 
with replacement to be selected; 
Red Buttons and Jack Carson, 
dropped by Pontiac for a new 
drama; “Jan Murray Time,” can- 
celled by Toni; Mickey Rooney, 
fired by Pillsbury and Green 
Giant Peas; Donald O’Connor, 
finished on alternate weeks for 
Texaco, with Jimmy Durante due 
for an every-week airing in the 
fall. 


® Berle and Miss Ray already 
have replacement co-sponsors in 
the wings: Sunbeam, Whirlpool 
and, tentatively, American Chicle. 
Most of the top properties seem to 
have relatively little trouble get- 
ting a new bankroller when an 
old one bows out. 

It should be emphasized that 
;most of the advertisers in these 
jeancelation lists are not giving 


the networks are going to have to 
“Deadhead” any valuable time 
|spots in the fall. 


Sponsor's Clue 
Is Ledger, Not 
Rating, Says Mohr 


(Continued from Page 1) 
down to the last fraction of a dol- 
lar. 

“The other day our ad director 
was offered a sizable show. Did 
the boys use one set of ratings in 
the presentation? No, that would 
make it too easy. In one place 
they quoted one service; in another 
place they quoted another. Could 
it be that this switch made the 
show look better? 


# “In all seriousness though, 
where would we be if we used 
different yardsticks to measure 
cloth, different scales to weigh 
sugar and salt, depending on which 
was most favorable to us? We'd 
have a rough job explaining to 
Mr. and Mrs. Consumer. Are they 
smarter than business men? 

“All right, let’s even assume 
that the accuracy is okay. Now 
what actually do ratings measure? 
The percentage of sets (homes) 
tuned to a given program? No. 
Again, that’s too simple. They 
report the percentage of homes 
tuned to the program in the areas 
covered by the stations that the 
sponsor buys. 

“There is a batch of one-station 
and two-station cities in this coun- 
try. Boy, can we get ratings in 
those towns! No competition. One 
program I saw had ratings ranging 
from less than 2.0 for one city to 
a high of more than 50.0 in 
another. 

“Am I supposed to read into this 
that the program is 25 times bet- 
ter and will sell twice as much in 
the higher rated city? 


= “Oh no. Researchers tell me 
that set saturation is greater in the 
lower rated city, so it means more 
homes. Are you getting confused? 
I am and have been. Our objec- 
tives are simple. We just want to 
sell—and keep tab on how we're 


doing. 

“Now let’s talk sense. What 
should you know about your pro- 
gram?” 


1. “Effect on the sales force. 
Does it impress them? Cause them 
to get out and push?” 


Arthur R. Thebado, formerly 


| with the publicity department of | 


Benton & Bowles, has joined the 


rights on “Gunsmoke,” a Western Talent Scouts,” reduced to alter- | Airways, New York. 


2. “Effect on trade. Does the pro- 
gram say ‘we’re moving?’ Does it 
encourage dealers to display, mer- 
chandise and advertise and to tie 
in with our national activity?” 


3. “Finally, effect on the buying 


77 


public. Not how many listen—not 
how many sets are tuned in. But 
how many go out and strip the 
dealer’s shelves of merchandise. 

“A lot of my friends go around 
with rating sheets in their pockets. 
They even want advance ratings 
on their programs...I’ve never 
asked about our rating.” 

(Editor’s Note—In the recent 
Nielsens, the Lentheric segment of 
“Chance of a Lifetime” has been 
hitting a rating of between 8 and 
10.) 


® “When we introduce a product 
we immediately get calls from our 
dealers for more merchandise. Our 
sales are growing faster than we 
would have dared to forecast. Our 
salesmen are begging for ‘Chance 
of a Lifetime’ in markets we're 
not hitting, because they see what 
it does in covered markets... 

“T’ll take my own rating service, 
even though research people poke 
holes in it. Even they can’t laugh 
off sales, and I dare them to cor- 
relate sales with ratings. 

“But let me not berate ratings. 
We like to see awards, citations, 
allocation of studio seats and big 
audiences as well as anyone. 


= “But I’ll take sales results and 
forego the awards if necessary. 
There’s a day of reckoning when 
the quarterly, semi-annual and an- 
nual financial statements come in, 
and some eagle-eyed comptroller 
looks at the tv budget at the same 
time he scans sales and profits. 
Comptrollers, like the income tax 
boys, are rough customers to deal 
with. I want to be a step ahead and 
stay there.” 

On the basis of his experience, 
Mr. Mohr offered this advice to 
medium-size advertisers who are 
in, or are thinking of going into, 
television: 

1. “Get a good advertising agen- 
cy and let them in on your prob- 
lems.” (Cunningham & Walsh 
handles Lentheric.) 

2. “Have them find a moderate- 
cost show which you can afford 
without breaking your bank—but 
one which can carry a strong sales 
message.” 

3. “Get a personality who has 
more than a casual interest in 
selling your product to do your 
selling for you. He or she should 
be a better salesman than the best 
on your payroll.” 

4. “Be honest with your audi- 
ence. Give them facts—the how 
to do it, the reasons why. Don’t 
waste the little commercial time 
you have with a lot of mumbo 
jumbo. Let the show do the editor- 
ializing. You do the selling.” 

5. “Be critical...Expect and 
demand strict adherence to a basic 
course of selling and stick to it as 
long as it is producing. Don’t be 
afraid of the off-beat.” 

6. “Watch and inquire among 
salesmen, wholesalers, retailers, 
consumers. These people are bru- 
tally frank. You’ll get a good clue 
as to whether your show is effec- 
tive—not in terms of the re- 
searcher (God bless him) but in 
terms that pay off in dollars and 
cents.” 


LOUIS WEIGERT 

New York, April 7—Louis Wei- 
gert, 72, sales manager of Ex-Lax 
Inc. since 1928, died of a heart 
attack in his office April 4. He 
had been associated with the drug 
industry 55 years, and for many 
years he had been active in the 
drug, perfume and cosmetics di- 
vision of the United Jewish Ap- 
peal. 


ALVIN KAYTON 
New York, April 7—Alvin Kay- 
ton, 59, partner in Kayton-Spiero 


Co., died of a heart attack April 4 
at his home. In addition to his as- 
sociation with the agency, Mr. 
Kayton was president of Jerra 
Gem Corp., manufacturer of cos- 
tume jewelry. 
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Machine Tool Firm Goes to Consumer 
in 20-Year Fight for Cartoned Milk 


(Continued from Page 2) vs. bottles contest already decided. 
Cell-O’s presence in the consumer | But this is far from the truth. 
ad arena understandable: | True, the dairymen have long 

1. Ex-Cell-O holds the patents since converted to paper for sales 
and franchising rights to Pure- to food stores. As George Scott, 
Pak, No. 1 paper milk container, |v.p. in charge of Pure-Pak sales 
and it produces, and leases to dair- and a hardened veteran of the 
ies, all of the complicated ma- | glass-to-paper campaigns, told 
chines which process and fill the AA: 
containers. | “In the food chains and super- 

2. Getting dairies to convert to markets every square inch is 
paper containers is no easy task, ‘precious. The space required for 
for a number of reasons. It is a|storing bottles, and the time 
task, Ex-Cell-O finds, which re-|needed for handling them, were 
quires prodding from the consum-|a combination that meant conver- 
ing public. ‘sion to paper.” 

Granting the need for nudging | And according to Ex-Cell-O, 
the public into demanding dispos- | aroynd 90% of all food store milk 
able milk containers, the superfi- sales are in paper containers. 
cial observer—and especially the | ae 
supermarket shopper—might be|® But home deliveries are another 
pardoned for thinking the cartons thing. Last year a packaging mile- 
stone was reached when more 

‘than half (50.8%) of all milk de- 
| liveries—to stores and homes com- 
KEEP ABREAST bined—were in paper containers. 
This leaves a husky chunk of the 


THE TIMES OWN cece market still to be “convertea”— 


and nearly all of it is in the home- 
delivery segment. 

In this segment the merciless 
factors of space and time which 


not nearly so decisive. And there 
are counter-factors, mainly that 
the dairymen have a sizable in- 


tling machinery. But it is here that 
the battle lines of the next few 
years are being established—and 
Ex-Cell-O advertising reflects the 
fact. 

The ’°55 Pure-Pak consumer 
campaign—placed through Fred 
M. Randall Co., Detroit—-is de- 
voted almost exclusively to month- 
ly color pages in such magazines 
‘as Better Homes & Gardens, Good 
| Housekeeping, Ladies’ Home Jour- 
inal and The Saturday Evening 


@ With ACB Newspaper Re- 
search Services you need never 
miss a daily newspaper adver- 
tisement you ought to see, no 
matter where or when it may 
run—in any of the 1,750 U. S. 
dailies! 


|page in Life (see cut). 


|™ The virtues of milk and of Ex- 
'Cell-O’s own container (“It pours 
like a pitcher”) are extolled. But 
‘the main idea is to pose modern 
|packaging against a home atmos- 
phere through photographic stu- 
dies of richly neo-Victorian home 
\settings. Homely activities, such 


The national and local adver- 
tising columns of daily news- 
papers are the great proving 
grounds for new ideas in prod- 
ucts, merchandising plans, and 


led to food store conversion are| | 


vestment in glass bottles and bot-| 


| Post—plus a special dairy month | 


as midnight snacks, and childish beg go into consumer milk promo- 
exploits in home cookery, rein- tion, it is a leading member of the 
force the point. Dairy Industry Suppliers Assn. 
i itch: : Aree 
« Foe apdhors _«- Ancosggon pn om ® To one acquainted with it only 
ern Union operator 25 for the ae the egy omg Mam mg 
names of dairies offering home de- Celt ‘i. ee eee ‘wate ange 
liveries of milk in Pure-Pak,” it|“®u-V 3S MS product. nis is @ 
urges. roe a = Fe gg of See a 
‘“ ’ . . f|such modern complexity a 
“oo _ nes +t servicing and replacing parts for 
adds : the machines now in use consti- 
tn ths drive on the home delivery | tutes a vital multi-million-dollar 
routes, Ex-Cell-O is moving quiet- sideline for Ex-Cell-O. — 
ly rather than feverishly, as it al-| The Ex-Cell-O product is not— 
ways has. But it is thorough, | 95 Mr. Scott is fond of pointing 
nevertheless: The company ex- out—either the paper containers 
pects to spend some $700,000 on the company advertises or the 
advertising and promotion this milk which flows faultlessly out of 
year, of which about $250,000 is poe ga cd grey ng bsg re 
f ising. ‘ * 
or consumer advertising ‘and “eletia” be tout weew 
companies (which, incidentally, 
share with Ex-Cell-O in support- 
ing Pure-Pak advertising and 


® The r-st goes into a heavy trade 
promotion program. This includes 
trade ads in dairy, grocery: sehool| merchandising. activities). 
More significant, though, is Ex- The dairy-installed Ex-Cell-O 
Cell-O’s vast offering of free mer- machine takes the blanks, shapes 
chandising materials. To dairy them, sterilizes them in hot para- 
users of Pure-Pak the company’s ffin, chills them, fills them with 
merchandising arm headed by milk and seals them—all in one 
Advertising Director Ralph Char- operation, and with — human 
beneau offers free tv films, radio a — ba age + as ve 

: e container. Ex-Cell-O’s larges 
recordings, consumer folders, machine can usher 4,500 quarts of 
cg | milk an hour through this routine, 
: © | and it can handle every size from 
;| quarts to third-quarts, every milk 
product except butter and ice 
cream. 


@ The very nature of the “prod- 
uct” makes sales or leases of Ex- 
Cell-O machines meaningless as 
an index of growth: A top met- 
ropolitan dairy will need only six 
or eight machines, and the manu- 
facturer’s top three dairy custom- 
newspaper mats, milk route sales| ers use only 350 between them. 

training films, point of sale ma-| A better measure is the sale of 
terial, theater ad films, school| containers coming out of the ma- 
posters telling kids how to open|chines. This increased from 700,- 
Pure-Pak’s pitcher-like spout and | 000,000 in 1945 to 3.5 billion in 
a host of other helps. 1950 to nearly 6.5 billion last year, 

It even offers a home survey—jat which time Pure-Pak held a 
a paper collar to be slipped on|better than 60% share of the 
glass bottles, on which customers| whole paper milk packaging mar- 
can register their preference in| ket. 
containers. 

On its own hook, Ex-Cell-O op- ® In the same period Pure-Pak 
erates its “Operator 25” program,| was increasing its share in the 
in which 2,000 Western Union op- | whole milk bottling enterprise 
erators tell inquiring consumers! (whether in paper or glass) from 
where to get Pure-Pak-ed milk|3% in 1945 to 30% last year. It 
products. It also strongly promotes|achieved “virtual saturation” of 
the use of milk products and is a| the food store market as early as 
prime mover in the milk industry | 1950. 
as a whole. As the first supplier; The 


> y, 


Ralph Charbeneau 


George Scott 


half-gallon carton, for 


new sales approaches. Use ACB | 
services to keep abreast the 
times on new and old competi- 
tion ... new products ... new 
copy themes, new uses. 


Executives are invited to send 
for our catalog which outlines 
14 ACB Newspaper Research 
Services. You will be agreeably 
surprised at the modest cost 
for which a service, built to 
your own special needs, can be 
furnished, 


Send for ACB’s Catalog. 48 pages. if 
Describes each of ACB’s 14 Research 

Services. Gives many case histories; 
cost of service, or method of estimat- | \ 
ing; complete directory of dailies; | 


U. S. Census of retail stores. It’s \ POPULATION Evenin 
free! Ask for it today. \ Metro. Area 438,374 oat ae ) ==3/:... -— 
Ret. Tr. Area 568, 024 y SS SS = 


ACB reads every advertisement in every daily newspaper | 


ACB SERVICE OFFICES 


79 Madison Ave. + New York 16 
18 S. Michigan Ave. « Chicago 3 
20 South Third St. * Columbus 15 
161 Jefferson Ave. * Memphis 3 
51 First St. «* San Francisco 5 


ge Rt OE ne 


CIRCULATION 
\ Evening 152,381 


Sunday, 159,201 


You get full coverage of Akron, Ohio’s $990,000 plus market 
at one low cost in either the EVENING or SUNDAY Beacon 
Journal. Akron is the only Market of its size in the country 
with ONE powerful newspaper — an outstanding buy at its 
low cost and high coverage. R-O-P color is also available. 


~ PAPER GIVES \ 

COMPLETE COVERAGE 
IN THE ACTIVE / 

AKRON MARKET 


ONE LOW RATE 


STORY, BROOKS & FINLEY 
REPRESENTATIVES 


EREE AKRON BEACON JOURNAL 


INC. EVENING AND SUNDAY _ :oun s. xnicur, pustisner 
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which Ex-Cell-O produces a spe- 
cial machine, has been an even 
more phenomenal success than 
the rest. It now accounts for a rap- 
idly gaining sixth of all Pure-Pak 
sales, and one of the top national 
chains moves 63% of its milk out- 
put in Pure-Pak half-gallons. 

At present, the Pure-Pak divi- 
sion accounts for 25% of Ex-Cell- 
O’s annual sales of more than $92,- 
000,000. 


® Behind this tangible success 
story lies the fact that Ex-Cell-O’s 
Pure-Pak venture was anything 
in the world but an open road. In 
fact, says George Scott, “We did 
all this without a friend on earth, 
including the highly-conservative 
industry we sought to serve.” 
Ex-Cell-O went into the pack- 
aging field in 1935 at the request 
of a small industrial plant which 
asked it to produce a paper milk 
packaging machine under license. 
Ex-Cell-O made the machine, then 


The Daily 
Newspaper <. 
retains... 


advertising 


Ours has been an unique observa- 
tion post of advertising. 

For more than 30 years ACB has 
read every daily and Sunday news- 
paper advertisement published in 
the U. S. When ACB started this 
job, the headlines were telling of 
General Pershing’s appointment to 
high command in World War I. 

Since that time electronic adver- 
tising media have been invented 
and come into common use. Com- 
petitive printed media has, during 
that time, made an impressive 
growth. But during all this time 
the daily and Sunday newspaper 
has grown still faster in circulation 
and advertising, until now more 
advertising runs in the daily news- 

apers than in all other media com- 
ined. There are 45 million families 
in the U. S., but 54 million news- 
papers are sold daily. More news- 
papers are sold than bottles of milk! 


Why Newspaper Linage Grows 


From ACB’s unique observation 
post we have seen some of the rea- 
sons why this growth in newspaper 
advertising ... the ability to name 
the local store...the ability to 
step up dealer distribution and 
cooperation . . . the ability to select 
the most | mop ego markets. 

Our reading in behalf of the daily 
newspaper publishers led us into 
Newspaper Research Services for 
merchandisers. See opposite column. 

These merchandisers usually ask 
us to take the jig-saw puzzle of 
newspaper advertising in 1,393 U.S. 
cities and put it into one sharp, co- 
herent picture so that they can tell 
““who”’ is advertising ‘‘what,”’ 
“where,’’ and just how their own 
efforts stand in the picture. 


ACB furnishes a complete, accurate & dependable service 


See opposite column for fisting 
of ACB Service Offices 
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Hew ides ter the young in heertt 


SPICE CUPBOARD NOSTALGIC—Young 

hands and modern packaging are 

balanced against an atmospheric 

background in this Pure-Pak pitch 

to the home-delivery market. The 

color page appeared in the April 
Good Housekeeping. 


purchased the company and pat- 
ents—and found itself in business. 
An impelling cause was the need 
for diversification which constant- 
ly plagues machine tool makers, 
who tend to find themselves work- 
ing furiously for half the year, and 
idle during the other half. 

According to Mr. Scott, the sell- 
ing problem was -not in finding 
sales prospects. Kroger Co. signed 
an exclusive Pure-Pak agreement 
in 1936, for example, and two 
years later Safeway responded to 
a 90-day free trial offer by install- 
ing machines the whole length of 
the Pacific Coast. The small inde- 
pendent dairies also went for pa- 
per packaging as a device for 
striking back at their large com- 
petitors. 


@ The problem in paper packag- 
ing was legal. For one thing, there 
were ancient state health laws the 
letter of which could not be met 
by paper packaging methods. 

For another thing, as Mr. Scott 


it encountered obdurate milk con- 
trol boards, and even special state 
laws pricing “paper milk” out of 
the market. 


® As a result, the Pure-Pak divi- 
sion for many years was a virtual 
law office, with Mr. Scott travel- 
ing from state to state as plaintiff, 
defendant and witness. In suit 
after suit Ex-Cell-O’s would-be 
customers had to fight their way 
through the state supreme courts 
(“It took us three years to cross 
the Texas border with a Pure-Pak 


_|machine,”’ Mr. Scott reminisces). 


Two cases were plead—and won 
—before the U. S. Supreme Court, 
including a famous wrangle with 
the Chicago Board of Health 
which lasted from 1934 to 1938. 

Gradually, the roadblocks were 
eliminated, partly through legal 
action, partly through the fait ac- 
compli of chain store cartoned 
milk sales. Today, Pure-Pak dair- 
ies are at work in all 48 states, 
Canada, South America and all 
overseas military establishments. 


@# But Ex-Cell-O brought out of 
its experiences a missionary zeal 
which still makes itself felt in at 
least two areas. One was in ad- 
vertising—the idea of taking its 
“case” straight to the public. The 
company began doing this on a 
national scale as long ago as 1949. 

The other area might be called 
long-range sales objective. Here, 
it is the firm conviction of Mr. 
Scott and his colleagues that the 
glass vs. paper contest is not a 
“coexistence” matter where milk 
is concerned, but rather one in 
which paper should prevail. 

The reasoning behind this is 
based not so much on economics 
as on sanitation—which is some- 
thing of an obsession around Ex- 
Cell-O. 

“Twenty seconds before it was 
filled and sealed our container 
didn’t exist on this earth as a con- 
tainer,” Mr. Scott declares. And 
he adds: 

“We're biased, but we think all 


frankly states, paper packaging 
“stirred up great antagonism in 


used food containers belong in the 
garbage can.” 


as Reaerewre 


the milk industry.” At every turn, | 
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Lorillard’s Kent 
Blames Siump on 


(Continued fiom Page 2) 
search for positive proof.” 

While adverse health statements | 
played a prominent part in the 
cigaret industry’s decline in vol- 
ume in 1954, Mr. Kent said, other 
factors also played an important 
part. 

He attributed the decline in part 
to the increased use of king-size 
cigarets, “which give smokers 
more puffs per cigaret, thereby 
reducing the number of packs per 
year.” Also, he said, “there are 
fewer smokers because the young- 
sters of today who might take up 
smoking represent the meager 
crop of babies born during the 
depression years of the 1930s. Mr. 
Kent also pointed to the “ever- 
growing group of older people, 
many of whom curtail smoking 
along with other pleasurable in- 
dulgences.” 


@ Emphasizing the importance of 
advertising, Mr. Kent said that 
Lorillard is going “straight for- 
ward in a well-studied direction, 
doing the things necessary to re- 
main competitive. 

“This means advertising—a 
costly, but effective medium nec- 
essary in our system of making 
labels bearing the manufacturer’s 
name speak with a confidence the 
purchaser respects and accepts as 
a guarantee of quality. 

“Can you imagine the difficulty 
you might experience in buying a 
tv set, were it not for the name it 
bears? That name is known to 
you because of advertising. 

“It is claimed that women are 
pre-sold on every item on their 
shopping lists before entering a 
food market and leave with 70% 
of their purchases representing 
impulses—packages made known 
to them through the power of ad- 
vertising. 

“Yes, we eat advertising, we 
sleep well covered in advertising. 
Our dress is a montage of well | 
known labels, and the mortuary | 
rendering the best service is| 
known to us long before Gabriel | 
blows his horn. | 
= “During the final quarter of | 
1954,” Mr. Kent continued, “Old 
Gold filter kings were launched— 
a move giving us a place in the 
lower-price, greater-volume, new- 
type cigaret grouping. To fill the 
pipelines of distribution and cre- 
ate public awareness, increased 
expenditures were necessary. 

“Consumer response thus far up- 
holds the wisdom of our move to 
fortify our future by becoming 
| competitive in every phase of our 
| business. It is the only way we can 
convert the fruits of our labor and 
aggressiveness into a _ stronger 
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Edwards Buys ‘Export Buyer’ 

Export Buyer, New York, mag- 
azine of international trade, has 
|been purchased by Vincent Ed- 
|} wards & Co., New York. Guy La- 
|Plante has been named editorial 
“oan Joseph Walderman and 
Albert Flynn are v.p.s, and Wil- 
|liam Hayes Burke and Gerald 
| Bolivar Pelissier are executive 
| representatives. 


BETTY DARLING GWYER, media and 

production director of Henry J. 

Kaufman & Associates, has been 

named Advertising Woman of the 

Year by the Women’s Advertising 
Club of Washington. 


from 40¢ to 30¢. This will be sup- 
plemented by year-end extras if 
earnings permit, he said. 


YOU CAN’T PREDICT 
the day when someone 
will accuse you of 


LIBEL OR SLANDER 


ADVERTISERS * AGENCIES © CLIENTS 
all can have 
INSURANCE 


against this hazard, at very little expense. 
It's smart to have our special policy — 


AND BE PROTECTED 
WRITE FOR DETAILS AND RATES 
EmPCOvERS REINSURANCE 
| CORPORATION. - 


INSURANCE EXCHANGE | 
KANSAS CITY, MISSOURI 


Your noureat shopping center 
hor. [fie photoongraning 


PHOTOENGRAVERS 


HUTCHINGS & 
MELVILLE, 


INC. 


4043 RAVENSWOOD AVE., CHICAGO 13 « EASTGATE 7-9220 


NO. ‘BOFA _— 


position in the industry. 


tablished,” Mr. Kent said, “we are | 
placing the three Old Golds under | 
one advertising umbrella, where) 
all can be nurtured by one ap-| 
propriation. 

“Kent cigarets, of course, are 
|supported by their own budget,” 
|he explained. “Here we cater to 


those interested in high filtration 
,and willing to pay a small pre- 
-mium for everything quality rep- 
| resents,” he added. 


|@ Mr. Kent pointed out that king 
\size Old Gold cigarets registered 
a gain in 1954, but he admitted that 
| the regular size brand, “in keeping 
| with other standard brands, 
_ showed a loss.” 


| He predicted that 1955 will be | 
'a good year, but he defended as! 


sound policy the decision of di- 


“Now that the new size is es-| 


rectors to cut quarterly divides 


es THE ROANOKE TIMES at 
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THE 


LANDING 


STRIY 


as seen by 
JOHN BURGOYNE 


Sometimes when we are even more 
bewildered than usual by the antics 
of our legislators, we remember from 
our schooldays a quote from Old Man 
Plato. Democracy, he said, was “a 
charming form of government, full of 
variety and disorder, and dispens- 
ing equality to equals and unequals 
alike.” 


xk * 


We've never made a formal oe 
time survey, but it seems to us the 
chubbiest gals are most addicted to 
pink linen slacks. 


eS. x ® 


The dummies in the store windows 
must laugh like hell at the dummies 
on the sidewalk. 


a 


In the pork-and-bean dodge, a packer 
has to make up his mind, early, what 
to do about the Partisans of Molasses- 
and-Salt-Pork vs. the Tomato-Sauce 
Party. New Englanders want no 
tomato in their beanpot, or in their 
clam chowder, eyther. Midwesterners 
are mostly tomato-touts for both 
dishes. But the marketing lines aren’t 
easy to find on the map. A baked- 
bean founder of great savvy and 
persp .. . all right, he made both 
kinds . . . wanted to check the spots 
where sales were slow, to see if he 
was pushing the wrong pot. He dele- 
gated Burgoyne to prepare a study 
on all brands and both types in 
Charlotte, Springfield, Roanoke and 
Tacoma. A reshuffle of promotional 
effort was indicated, made, and later 
put in the proper profit column. 


es 2 


The jam-and-jelly trade has come a 
long way since hayseed was a com- 
mon ingredient of strawberry, it said 
on the label. Grandma gets a lot of 
credit for culinary genius, but she 
never made the variety of preserves 
you'll find in the gold and ruby jars 
at your—kaf!—friendly neighborhood 
grocer’s. Grandma was dependent on 
limited chemistry, and the jam fac- 
tory can now jelly up a lot of things 
the old dear couldn’t, not ’arf. In an 
inquiry seeking a market for new 
products, a jelly-jobber of high re- 
pute asked Burgoyne to run some 
tests on new entries in the field. A 
panel study in Cedar Rapids, Rock- 
ford, Peoria, South Bend and In- 
dianapolis turned up some interesting 
possibilities on three, and killed two 
for keeps. The Burgoyne fact-chasers 
give you straight strawberry, no hay- 
seed. 


x *k * 


Spring is only one more blizzard 
away, and before you can change 
from your winter woolies you will be 
needing data on the sassafras-tea 
market, or summat. The Burgoyne 
fact-factors have had their shot of 
sulphur and molasses and are so full 
of fizz that we tie them down, lightly. 
Write the order now, while you ulcer 
is quiet. We'll have those market 
figures ready when you need ’em. 


x kk 


Popai Becomes 
More Animated; 
So Do Displays 


(Continued from Page 1) 

S. Hutchinson, president of Popai; 
Saul C. Rockoff, Sedgram-Distill- 
ers Co.; Carl Sigler, Gordon Best 
Advertising; Horace W. Blanchard, 
National Biscuit Co.; D. H. Grigs- 
by, Hotpoint Co., and Richard 
Hofmann, Hofmann Drugstore. 


= Mr. Head described point of 
purchase as: the insurance policy 
which guarantees a fair return on 
the money invested in all other 
selling phases. “It is at the point 
of purchase that you have your last 
chance at a prospect,” he said. 

Mr. Blanchard urged that point 
of purchase materials be as versa- 
tile as possible. “We want to de- 
sign certain key pieces for use in 
large stores where we can do a 
large volume of business in a small 
number of outlets,” he said. He 
recommended a basic unit for 
small dealers with multiples of the 
same unit for large volume dealers. 

Problems of printers and lith- 
ographers in the point of purchase 
picture were outlined by Mr. 
Hutchinson. “Codes of ethics” have 
been tried and failed because of 
“hungry salesmen” willing to sub- 
mit costly artwork, he said. 

His solutions to the problem 
were: 

1. No client of point of purchase 
materials should ask for bids from 
more than three or four suppliers. 

2. Presentations should be lim- 
ited to pencil sketches. 

3. When two suppliers come up 
with good ideas, they should sub- 
mit a few color roughs until one 
is eliminated—then the winner can 
proceed toward the finished job. 


= Mr. Sigler said that while there 
is no way to check sales from win- 
dow displays, surveys made by his 
agency have shown that removal 
of point of purchase displays in 


POPAI PRETTIES—Cheesecake also 
Purchase Advertising Institute convention. Ingeborg King (right) 


looks as delicious as hamburger 


Charlene Beck (left) brightens up the Tel-A-Sign display. 


stores have cut sales as much as 
26%. 

Mr. Grigsby pointed out that 
since sales are made by dealers and 
not by displays and advertise- 
ments, both long and short range 
programs are necessary to sell ap- 
pliances. He stressed the need for 
an integrated program. Sell your 
whole sales plan and they’ll buy 
the point of purchase program, he 
advised. 


® Mr. Rockoff’s talk concerned 
getting window displays installed. 
He suggested that a salesman or a 
distributor deliver and set up dis- 
plays by express. 

Mr. Hofmann warned the makers 
and suppliers of point of purchase 
materials that their greatest ob- 
stacle was the small, independent 
merchant who must act as owner, 
buyer, advertising manager, dis- 
play man and window trimmer. 
Because of his many duties, he 
lacks the time to set up and use 
the many displays he receives, Mr. 
Hofmann said. 


® Principal speaker at the lunch- 
eon was Gen. Carlos P. Romulo, 
chairman of the Philippine delega- 
tion to the United Nations. Gen. 


2% MILLION FAMILIES 
DRIVE THEIR CARS 


RecA ON 


PS a 


VERAGE 13 DAYS AWAY 
RAVEL 1,774 MILES ~~ 
‘VISIT FOUR STATES) 


was exhibited at the Point of 


in Majestic Creations booth and 


Romulo’s main reference to the 
advertising field came when he 
remarked on the contrast between 
the ability of Americans to sell 
products in the U. S. and the fail- 
ure of Americans to “sell” their 
country to Asiatic nations. 

Reelected officers of Popai were 
Donald S. Hutchinson, Lutz & 
Sheinkman, president; W. L. Stens- 
gaard, W. L. Stensgaard & Asso- 
ciates, chairman of the board; 
Stanley L. Wessel, Stanley Wessel 
& Co., lst v.p.; Norton B. Jack- 
son, exec. director, and Harry 
Fenster, I. Fenster & Sons, treas- 
urer. 

New officers are Carl Berg- 
mann, Palmer Associates, 2nd v.p., 
and A. J. Borre, Magill-Wein-| 
sheimer Co., western v.p. 

The tenth annual Popai exhibit 
will be held the week of April 10, 
1956 in the Hotel Sheraton-Astor, 
New York. 


‘Argosy’ Edit Staff _ 
Revamped as Purdy, 


| 
Three Others Leave | 


New York, April 6—As recently | 
as two weeks ago, Popular Pub-| 
lications was pushing Argosy with | 
a promotion piece extolling “Ken 
Purdy and company” for “turning 
out a_ spectacularly interesting 
magazine every month.” 

Last Friday, ten months after 
he took the job, Editor Purdy 
walked into Publisher Henry 


| 
| 
| 
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Steeger’s office and resigned. With 
him when he left were Thomas J. 
Naughton, executive editor; Len 
Leone, art director, and Sy Sakin, 
assistant art director. Purdy and 
Naughton came to Argosy from 
similar posts at True (AA, May 17, 
54). 

Purdy said that “irreconcilable” 
differences resulted in the four- 
some leaving. He insisted that he 
was being given less of a free 
hand than when he came in, that 
“financial restrictions” were re- 
sulting in lower prices for writers 
and cartoonists, and that a change 
in policy at the publishing level 
would seriously alter the character 
of the book. 


® Publisher Steeger promptly de- 
nied Purdy’s claims, and said he 
“had a complete staff installed 
five minutes after Purdy resigned.” 
It includes himself as editor, Alden 
N. Norton as executive editor, 
Bernard White as art director and 
Morton Mace as assistant art di- 


3.6% 


GAIN 
in Circulation 


in 12 months 
The 
MERIDEN RECORD 
and 
MERIDEN JOURNAL 
continually on the upswing 


YOU can COVER 
The Meriden-Wallingford 


Market of 60,000 persons 
with an 
ABC Circulation of 
24,357* 


NO other combination of 
newspapers makes an 
impression on the thriving 
industrial communities of 
Meriden and Wallingford. 
To SELL the 
Meriden-Wallingford 
market—You MUST use the 
Meriden Record 
and Journal 
Represented nationally by 


Gilman, Nicoll & Ruthman 
*ABC Pub. 9/30/64 


2k Every set of 


on modern four color 
proofing presses. 


WET PROOFS THAT ARE & 


GENUINELY WET* 


plates intended for four 

color wet edition printing is 
both flatted and final proofed 
‘wet’ 


Beautiful Color Work+ Outstanding Black & White 


600 W. Van Buren Street, Chicago 7 
Telephone STate 2-5367 


DOT ‘Cngravers ‘ Ine. 
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Hirshon-Garfield 
Consolidates With 
Peck Advertising 


(Continued from Page 1) 


to Gabriel Stern Inc. Ruby New- 
man and Herbert S. Stern will be 
named v.p.s. No other personnel 
or account changes are expected. 
This office is 16 years old and 
currently has 24 employes. Its 
accounts include some of the larg- 
est radio-television advertisers in 
New England. 


= Jules Kase, Hirshon-Garfield 
v.p. in charge of the Miami of- 
fice, also autonomous, indicated 
that his office likewise will re- 
tain its accounts and personnel, 
and “undoubtedly” will change its 
name. Mr. Kase said he expects to 
be president of the new organiza- 
tion. 

Among those accounts which 
told AA they will make the move 
from H-G to Peck are U. S. Time 
Corp., House of Worsted-Tex, 
Twenty-One Brands Ine. and 
Knothe Bros. Co. 

American Viscose Corp., cur- 
rently a Hirshon-Garfield account, 
already has announced (AA, April 
4) that it will switch its viscose 
and acetate fibers and Avcoset 
process advertising to N. W. Ayer 
& Son, effective June 1. Ayer al- 
ready has the remainder of the 
company’s advertising, acquired 
recently from J. M. Mathes Inc. 

About 20 key staff members will 
join Mr. Garfield at the Peck 
agency. Peck was founded 35 years 
ago and now has 50 employes. 
Under the new setup, Peck’s bill- 
ings reportedly will be in the 
neighborhood of $10,000,000. 


MacManus, John 
Named to Handle 
Hartmann Luggage 


RACINE, Wis., April 7—Hart- 
mann Luggage Co., purchased 
earlier this year by B. S. Katz, 
former president of Gruen Watch 
Co., has switched its advertising 
account to MacManus, John & 
Adams, Bloomfield Hills, Mich. 

Shortly after the purchase of 
Hartmann, Mr. Katz bought the 
Wheary Luggage Co., also of Ra- 
cine, which is operating as a di- 
vision of Hartmann (AA, Feb. 
14). The Wheary advertising is 
included in the business going to 
MacManus, John. Previous agency 
for Hartmann was Earle Ludgin & 
Co., Chicago, and for Wheary 
Luggage it was MacDonald-Cook 
Co., South Bend. 

Both Hartmann and Wheary 
will retain their own trade names 
and style of luggage. 

Henry Dorff, former v.p. and 
advertising director of Gruen 
Watch Co., has been named v.p. in 
charge of advertising of Hartmann. 
He reports that an extensive ad- 
vertising program for both Hart- 
mann and Wheary will be 
launched in magazines in May. 


Howard Acquires 
Kaywoodie Account 
as Result of Sale 


- Last Minute News Flashes 


Alcoa Names Torrence Hunt Ad Manager 


manager of the Aluminum Co. of America, effective April 15. He 
joined Alcoa as a sales engineer in 1947. Since July, 1953, he has been 
director of technical placement. He replaces Frederick Stakel, who 
joined Batten, Barton, Durstine & Osborn as an account group super- 
visor last month (AA, March 21). 


Lever Runs New Tests on Sauce ‘n Gravy Mix 


Albany-Schenectady market area for its new Good Luck Sauce ’n 
Gravy mix. A 39¢ can of the mix is offered free with the purchase of 
two pounds of Good Luck margarine. The product was introduced in- 
itially in Texas. Television and newspapers are being used. Foote, Cone 
& Belding is the agency. 


Mennen Introduces New Shampoo for Men 


Morristown, N. J., April 8—The Mennen Co. will announce Monday 
the introduction of a $1 men’s shampoo. The introductory campaign, 
chiefly using radio and television, will offer the new product free 
with every purchase of Mennen Skin Bracer at 59¢. The company plans 
to give away 1,000,000 bottles. Kenyon & Eckhardt is handling. 


Wurster Is Media Chief at Kiesewetter, Baker 
New York, April 8—F. A. (Mike) Wurster, formerly with Batten, 


Kiesewetter, Baker, Hagedorn & Smith, replacing Elizabeth Thompson 


Kennedy continues as buyer of print media at the agency. 


Rowe Leaves Radiomarine, Joins Amos Parrish 


utive. 


Durstine Gets Bonnie Dog Food; Other Late News 


San Francisco. 


fore May 1. 


director of advertising and promotion. 


motion for the Television Bureau of Advertising, New York. 


PittsspurGH, April 8—Torrence M. Hunt has been named advertising | 


New York, April 8—Lever Bros. is running a test campaign in the) | 


s a 
Barton, Durstine & Osborn, has been appointed media director of Weekend ‘Monitor 


Anderson, who is retiring after ten years with the agency. Madeline as Glc mor We oF on 


New York, April 8—Robert Rowe, formerly advertising and sales | vertisers next week. 
promotion manager of Radiomarine Corp. of America (an RCA subsid- CBS. for ty education. 
iary), has joined Amos Parrish & Co., New York, as an account exec-| toppers Sylvester L. Weaver Jr. ; 


e Bonnie Dog Food Co., Sacramento, has named Roy S. Durstine Inc.| around-the-clock weekend show 
to handle its advertising. The account was last with Rhoades & Davis, | starts June 12 with an hour simul- 


e Grit Publishing Co., Williamsport, Pa., which has been placing its aS ; 
advertising through Arndt, Preston, Chapin, Lamb & Keen, Phila- TeMENeCeHs of the promises made | see story on Page 4.) 
delphia, for many years, is looking for a new agency. At least five|f0r “Today,” when that telecast 
have been asked to make presentations. Selection will be made be-|W@S launched from the “world 


e Robert Elliott, formerly a copy supervisor at Ruthrauff & Ryan, 
has been named director of advertising for the Mutual Broadcasting 
System and the film division of General Teleradio, New York. He suc- 
ceeds the late James S. Tyler. Coincidentally, Arnold Roston, Mutual’s 
art director for many years, will assume additional duties as associate 


e Gordon A. Hellmann has resigned as director of sales presentations|® More specifically, the program 
for CBS Television, effective April 30, to become director of sales pro-| will spice up basic services cover- 


Mi Gobel, Disneyland 
) Among 13 Getting 
Peabody Awards 


| ATHENS, Ga., April 8—The 
George Foster Peabody radio-tele- 
vision awards for 1954 were pretty 
‘evenly divided among ABC, CBS 
‘and NBC. 
~The winners—to receive their 
awards in New York April 20 at a 
JOHN £. SMITH, onetime v.p. and meeting of the Radio-Television 
advertising director of McCall’s| Executives Society—were revealed 
and more recently a consultant to| here by Dean John E. Drewry, of 
Lifetime Living, has joined Par- the Henry W. Grady school of the 
ents’ Magazine, New York, in a University of Georgia, which ad- 
sales liaison capacity. ministers the awards. The selec- 


tions are made by a board of edi- 
NBC-Radio Launches 


tors, educators and civil leaders. 
The 1954 Peabody awards went 
to: 
e John Daly, sponsored by Tide 
Water Associated Oil Co., for ra- 
dio-tv news (ABC). 


New York, April 8—NBC Radio e George Gobel, sponsored by 
will begin pitching its new “Moni-| Pet Milk and Armour, for tv en- 
tor” sales plan to agencies and ad-|tertainment (NBC). 


; ; e “Adventure,” sustaining on 
“Monitor” is the weapon NBC ° 


and Robert W. Sarnoff chose touse| @ “Omnibus,” sponsored by 
in the fight to regain some of net-|Zenith, Norcross, Scott Paper, 
work radio’s lost glitter. The| Aluminum Co. of Canada (CBS); 
and “The Search,” sustaining on 
CBS, received special tv awards. 
cast. (Editor’s Note: Zenith canceled its 

The glowing press release is|Omnibus sponsorship this week; 


e “Disneyland,” sponsored by 
American Motors, American Dairy 
and Derby Foods (ABC), for a 
children’s tv show. 


communication center.” Monitor is 
described as a “new network radio 
service designed to bring listeners = eA 
into instantaneous touch with! ® “Industry on Parade,” pro- 
everything important, interesting |@uced by National Assn. of Manu- 
or entertaining, anywhere in the facturers for airing on stations 
world.” throughout the country, for tv na- 
tional public service. 


e Coverage of “Hurricane Car- 


\ J ol” by WJAR-TV, Providence, for 
ing news, time signals, weather,|tv regional public service. 


Affiliation of Campbell and Swanson 


any immediate realignment of ad-| president of the company. 
vertising agencies. 


“there is no thought at this time 
of any change of agencies.” 
However, he said, according to 


separately from its other products. | 13,500. 
Currently Campbell is using five 


agencies: Batten, Barton, Durstine WLS Offers 8th St. 


& Osborn, which handles Camp- 
bell soups; Leo Burnett Co., which Theater for TV, 


has frozen products, ketchup, 

tomato juice, special children’s . 

campaigns and institutional; Grey Sales Meetings 
April 


Advertising Agency, which serves| CHICAGo, 


Benson & Mather, which has Fran-| broadcast since 1932. 
co-American spaghetti, spaghet- 


Swanson products will continue 

Clarence E. Eldridge, Campbell’s| to be marketed under the Swan- 
v.p. of marketing, told AA that|son label, the announcement says. 

The alliance will add Swanson’s 
ten food processing plants to 
Campbell’s nine plants in the U. S. 
present plans, Campbell’s frozen|and Canada. Swanson has 4,100 000). 
food products will be marketed|year ’round employes, Campbell 


etc., with microphone pickups 


ranging “from the Kremlin, to the o “Conversation,” sustaining on 


No Agency Shakeup Is Anticipated in last inning of the top baseball NBC, for radio entertainment. 


game of the day, to an air force jet e “Man’s Right to Knowledge,” 
set to push through the sound bar- | sustaining on CBS, for radio edu- 
rier.” cation. 

Personality “communicators” 


will work in four-hour shifts as|__@ “Pauline Frederick at the 


Camopen, N. J., April 7—Affilia-! family. At that time it was of-| emcees. They will be backed by a| UN,” sustaining on NBC, for radio 
tion of Campbell Soup Co. and C./fered to the public for the first] team of disc jockeys, sports editors, contribution to international un- 
A. Swanson & Sons, Omaha food| time by the estate of the late Dr. 
processor, is not likely to lead to| John T. Dorrance, for many years| been selected. 


newscasters, etc. The talent has not standing. 

e “The Navajo Hour,” KGAK, 
“Monitor” will be sold on the| Gallup, N. M., for radio local pub- 
magazine concept format. Sponsors | lic service. 

may have one-minute announce- 
ments ($1,000), 30-second an- 
nouncements (four for $3,000) and 
six-second “billboards” (a mini- 
mum of ten per weekend at $3,- 


e A special radio music citation 
went to Boris Goldovsky, who con- 
ducts the intermission features in 
the Metropolitan Opera broadcasts, 
sponsored by Texas Co. on ABC, 


=" Weekly frequency discounts will 7 Execs Promoted 
range up to 10% for ten or more by General Foods 


minutes of announcements per 

weekend and annual frequency; WHITE PLAINs, N. Y., April 6— 
discounts go as high as 20% for 250| Directors of General Foods Corp. 
or more announcements per year.|today elected George Hampton 


As bait for early comers, NBC | exec. v.p. The action fills a position 


7—-WLS, the| Will offer a special introductory|that has been vacant since last 
Campbell Kids products; Needham,| Prairie Farmer station, has- com-| dividend plan in lieu of discounts | year when C. G. Mortimer Jr. be- 
Louis & Brorby, which has V-8|pletely rehabilitated the Eighth| UP to Oct. 1, 1955. A sponsor buy-|came president and A. S. Igleheart 
vegetable juice, pork and beans,|Street Theater, where the WLS|ing at least 20 minutes worth of became board chairman. 

and FR-8 fruit juice, and Ogilvy,|National Barn Dance has been|@mnouncements before that date 


Mr. Hampton had been an oper- 
will get ten additional minutes|ating v.p., supervising several GF 


The theater, at Wabash Ave. and free. These will be scheduled be-| products divisions, since 1951. Be- 
ti sauce, macaroni, and beef gravy.|Eighth St., has a direct connection fore Oct. 1 in the same time break-| fore that he had been general man- 


C. A. Swanson & Sons uses two|with the Conrad Hilton Hotel. It downs as the paid-for announce-|ager of the Franklin Baker divi- 


‘agencies: Tatham-Laird for frozen|has been completely redesigned, |™ents. 


sion. He was elected a director of 


New York, April 7—S. M. Frank|and canned products and Bozell 
& Co., tobacco pipe manufacturer, |& Jacobs for oleomargarine. 
which recently bought Kaywoodie | 
Co. and its subsidiary, Kaufman|s The two companies have an- 
Bros. & Bondy, maker of Yello-|nounced that they will affiliate 
Bole pipes (AA, April 4), has ap- ‘through an exchange of stock, 
pointed E. T. Howard Co. to han- ‘terms of which are now being 
dle all advertising of Kaywoodie | worked out. Campbell will acquire 
and Yello-Bole products. Grey all outstanding stock of Swanson 
Advertising Agency formerly had in exchange for Campbell stock. 
the account. Howard has handled Swanson stock is closely held. Un- 
Frank advertising for several|til last November, Campbell 
years. \stock was held by the Dorrance 


with modern front, air condition- 
ing and facilities for closed-circuit} ® Everard Meade, who gave up a 


the company in 1954, 
Six other GF executives were 


television, either as an oviginating| job as v.p. of Young & Rubicam | elected v.p.s today. They are: 
or receiving point, ani is being|to retire to Virginia to write, has| Robert H. Bennett, general man- 


made available for sa‘: 


; meetings,|come out of retirement to be Mr. | ager of the associated products di- 


conventions, training scssions, etc.| Weaver’s personal representative vision; Robert M. Cleaves, general 

The theater seats 1.225, has a|in the execution of the “Monitor” | manager, GF sales division; Edwin 
stage 52’ wide and 421» deep, and|plan. His job will be to put the|W. Ebel, marketing director; F. J. 
is equipped with AC anc DC cur-|idea of this new type of service Otterbein, general manager, Birds 
rent, movie projection booth, ten|across to agencies. He does not|Eye division; Wesby R. Parker, 


dressing rooms, public 


address plan to work for the network per-| general manager, Post cereals di- 


system, etc. Details are available|manently; he took this special as-| vision, and Roy H. Walters, direc- 


from the office of the theater. 


signment for about 13 weeks. tor of research and development, 
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Rates: $1.25 per line, minimum charge 


~ Tue ADVERTISING MARKET PiLace 


$5.00. Cash with order. Figure all cap 


lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 


per line. 


Add two lines for box number. Deadline Wednesday noon 5 days 


preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


AARC SLOROBEREESS Son SE NEI? NRE OE IS BESTEL CTT TIE LL LSI AEG, 


HELP WANTED 


HELP WANTED 


PREMIUM & ADV. SPEC. REP. 
TOP OPPORTUNITY FOR EXPER. MAN 
Chicago terr. Write fully. 

Box 7435, ADVERTISING AGE 


200 E. Illinois St., Chicago 11, Il. 
BARNARD’S ALERT EMP. SYSTEM 
NATIONWIDE 
BE SURE AT BARNARD’S 
Adv. Art Publ’g Research 
WA 2-2306 202 S. State Chicago 


ADVERTISING - EDITORIAL - ARTISTS 
Openings fer Acct. Execs., Ad Managers, 
Artists, Package Deisgners, Media Men, 
Market Research, Writers, etc. Courteous, 
Confidential service to both Employers 
and Employees. SHAY AGENCY, 30 W. 
Washington, Chicago 2, Il. 


ADVERTISING SPACE SALESMAN 
For national consumer magazine, to cover 
part of Chicago & 3 states. $8,000 base & 
commission which should net $10,000 - 
$12,000. Space selling experience nec. 1 
month vacation; free insurance. Send 
complete resume. 

Box 7429, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


SALES MANAGER - Supervising 20 sales- 
men, brokers, chains, wholesale grocery 
outlets. Experience in grocery lines only 
considered Hill Packing Co., P. O. Box 
148, Topeka, Kansas. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash FR 2-0115 Chicago 


ADVERTISING MAN 

Long established fully recognized adver- 
tising agency wants versatile young man 
with sufficient experience to be of im- 
mediate assistance to account executive 
and handle small accounts himself with- 
out supervision. We have all types of ac- 
counts—national, industrial, retail and 
deal in all media, with emphasis on 
printed media and TV. This is real! 
“ground floor” opening with a definitely 
wide-open opportunity. We don’t need a 
man with 10 or 15 years of advertising ex- 
perience (chances are, he’d be too old) 
but he should be able to write copy, create 
layouts, plan campaigns and have enough 
advanced advertising “know how’’ to 
really earn his moderate starting salary 
until he reaches the point where he writes 
his own ticket. He may now be adver- 
tising manager of a small firm (where he 
does everything in advertising) an as- 
sistant in a larger company or even in an 
agency where his future is blocked. He’s 
had 4 to 5 years of solid advertising ex- 
perience and—consciously or unconscious- 
ly—is looking for a spot which isn’t 
“dead-end.” Tell us fully about your per- 
sonal and business history with a com- 
plete description of what you yourself 
can do (not supervise), in advertising. 
Indicate minimum starting salary required 
and let us know why this opening ap- 
peals to you. Write J. P. BROWN, Hart- 
Conway Co., Inc. Advertising Agency, 
Genesee Valley Trust Bldg., Rochester 14, 
N. Y. All replies held in confidence. 


Small but rapidly growing agency, located 
in the heart of Pennsylvania Dutch Coun- 
try, needs young, capable, imaginative 
artist to be Art Director’s left hand. $75.00 
per week to start. This is an opportunity 
to grow with a young agency that’s going 
places. Write stating experience and ref- 
erences to 
Box 7426, ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 


ADVERTISING & PUBLISHING 


FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 


209 S. State Ha 7-1991 Chicago 


SALES, PROMOTION OPPORTUNITY 
growing three year old business manage- | 
ment publication. Wants experienced | 
young man with desire and energy to get | 
to the top. Direct mail, circulation and | 
production background essential. Knowl- 
edge sale business services desirable. This 
is an opportunity to build a department 
and participate in the profits. Starting 
salary modest buy open. Write (do not 
telephone) details in first letter stating 
salary requirements to President, Man- 
agement Magazines, Inc., 141 East 44th 
Street, New York 17, N. Y. 


book / 
manufacturing 


man FOR LEADING 
BOOK PUBLISHER 


| 


Top wages for first-class man who can 
get the job done. 


Box 519, 1474 Broadway, N.Y.C. | 


PRODUCTION - SALES ASSISTANT 
...possibly an agency production man 
who wants to get into contact, but can’t 
break through. Our man must be familiar 
with graphic arts; have ability to express 
himself clearly, both in person and on 
paper; be able to handle administrative 
detail, even under pressure; have poten- 
tial top-executive intelligence. We're a 
fast-growing consumer package design 
and manufacturing firm, with out-of-town 
plants. The opening is in our New York 
sales headquarters as production coordi- 
nator and assistant to the Sales Manager. 
Salary about $6,000 (according to back- 
ground), future unlimited. 

Box 7422, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


OLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


CHICAGO SPACE SALESMAN 
Fine opportunity for aggressive, intel- 
ligent salesman. Large consumer maga- 
zine. Salary plus bonus. Write experience, 
salary desired. 

Box 7428, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


ART DIRECTOR - Excellent opening 
with one of the largest commercial art 
studios on West Coast. Must have crea- 
tive design and layout ability, plus talent 
to direct and service art accounts. Under 
40. Salary $8,000 to $10,000. Mail samples, 
resume, and snapshot to Personnel Office, 
Room 419, 307 W. 8th St., Los Angeles 14. 


ASSISTANT EDITOR 
Here is an unusual opportunity for a 
versatile young man with college train- 
ing and some sound editorial experience. 
He need not be a genius, but he should 
have some of that rare talent of being 
able to understand and write interesting- 
ly on technical subjects. The job is as 
right hand man to the editor of a new 
business magazine. Location is a pleasant 
suburb of a big midwestern city. No 
Cadillac starting salary...but we’re going 
places and you'll come along if you can 
earry your weight. Tell us all about your- 


self. 
ADVERTISING AGE 


Box 7421, 
200 E. Illinois St., Chicago 11, Ill. 
IN THIS 


YOU CAN BE A KEY MAN 
AGENCY: Account Executive—Copywrit- 
er. Can you wear both hats...plan bud- 
gets, create complete adv. campaigns then 
write copy for them. Our young, growing 
agency with national accounts needs 
another key, all-around man. Age not 
important...ability, drive, experience 
counts. Excellent living and working con- 
ditions in lake-side resort town just 100 
miles from Chicago. Send complete resu- 
me and salary requirement. 
Box 4736, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


MID-WESTERN ADVERTISING MGR. 
A fast-growing, class men’s magazine 
needs an advertising executive with out- 
standing record of selling consumer mag- 
azine space. Salary open. Please send re- 
sume of experience to 
Box 7430, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


ADVERTISING MANAGER 

FOR WESTERN BREWERY 
We’re a growing organization long on 
vitality, short on “sacred cows.”’ If you 
have a well-developed creative talent, ob- 
jective critical faculties and the admin- 
istrative ability necessary in handling a 
large budget you may be suited to this 
position. The man we're looking for may 
not have beer experience but likely has a 
substantial background in the food field. 
When he joins us he’ll enjoy the respon- 
sibility that goes with a key top man- 
agement role. Send resume, photo and 
salary requirements to 

Box 7410, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


YOUR CLASSIFIED 
ADVERTISEMENTS HERE 
WILL GET RESULTS 


“Our 44th Year” 


JR. ARTISTS $5,000 
Openings in Midwest and Eastern 
cities for commercial art, from rough 
to finished. 

APPRENTICE ARTIST 


$4,000 
Graduate art student, capable of de- 
velopment and promotion. 


GLADER CORPORATION 
“The Agency's Agency” 
Stanley D. Koch, Dir. Adv. Div. 
1108S. Dearborn CE 6-5353 Chicago 


PROMOTION MAN 


answer inquiries. 


WE WANT TO HELP A CAPABLE SALES 


Manufacturer, discontinuing a major appliance, is 
compelled to release a sales promotion manager who 
would make an excellent man for appliance, radio-TV 
manufacturer, distributor or dealer, agency or art 
studio. With us 5 years, he has previous manufacturer 
and agency experience. Qualified as art director or 
layout-production man and skilled in display, set-up 
of sales meetings, trade shows, conventions, employee 
meetings. He is energetic, conscientious and loyal. 
Single, he can locate anywhere. We shall be glad to 


Box 332, ADVERTISING AGE 
200 E. Illinois St., Chicago 


FIND A NEW JOB! 


POSITION WANTED 


MISCELLANEOUS 


ADVERTISING SPACE SALESMAN 
Experienced Chicago-based Representa- 
tive - University Graduate - Extensive 
travel in midwest - Proven Sales Record 
- Can deliver your story with ability. 

Box 17433, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


INDUSTRIAL ADVERTISING MANAGER 
10 Yrs. know-how in creative advertising 
administration & sales. (Add 5 yrs. ad 
training). 4 yrs. engineering experience. 
Young (33) aggressive, conscientious. 
Relocate. Box 7431, ADVERTISING AGE, 
480 Lexington Ave., New York 17, N. Y. 


MERCHANDISING - SALES 
PROMOTION - MANAGEMENT 
Have conducted surveys, trained sales- 
men, and conducted campaigns in several 
cities large and small all over the coun- 
try; marketing, research, analysis. Have 
written and delivered speeches on Sales 
and Sales Promotion to business associa- 
tions. Radio-TV speaking experience, also. 
Presently assistant to one of the coun- 
try’s top business consultants. Opportunity 
somewhat limited and seek expansion. 
Box 7428, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
NETWORK V. P. offers you outstanding 
young TV executive. N. Y., Chicago ex- 
perience in film, production, sales, all 
Phases TV. No room further advancement 
here now. A real find for you. Excellent 

administrator. Top references. Write 

Box 7427, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 

ADVERTISING MANAGER.. Industrial. . 
Automotive 27 years diversified exper- 
lence from budget to finished campaigns. 
Know sales, promotion, distribution. Four 
years agency, 22 Adv. Mgr., present posi- 
tion. College education, married, family. 
Sober, industrious, creative, congenial. 
Prefer mfg. or agency in midwest, me- 
dium size city but will go anywhere. Ex- 
cellent reason for desiring a change. 
Available July. 

Box 7425, ADVERTISING AGE 
290 E. Illinois St., Chicago 11, II. 
CREATIVE P.O.P. ART DIRECTOR 

Litho Displays-cardboard wire metal - 
for all accounts. 

SPECIALIST OUTDOOR MOTION 
Box 7424, ADVERTISING AGE 
200 E. Illinois St., Chicago i1, Ill. 

; TV COPY MAN 
Writer, now at top agency, with 7 years 
diversified TV-Radio experience seeks 
change. Automotive, beverages, appliances, 
drugs, etc. Low five figure salary. For 
resume write now! 

Box 7423, ADVERTISING AGE 
430 Lexington Ave., New York 17, N. Y 
EXPERIENCED COPY-CONTACT 
Food fashion, cosmetic, appliance, public 
relations nat’l. level - all media. Woman. 
Now employed, Chicago. $8,500 - $10,000. 
Box 7418, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, II. 
NATIONAL AGENCY OR MANUFAC. 
TURER Agency man with proven IDEAS. 
Management experience in newspaper, 
radio and TV make this four figure man 
sure fire five figure potential. BBA De- 
gree, age 28, six years in advertising. Two 
weeks notice. Box 7405, ADVERTISING 
AGE, 200 E. lllinois St., Chicago 11, IN. 
TV WRITER-PRODUCER 
Now agency-employed in Chicago writing 
daily network show. Seek bigger role in 
smaller operation. Relocate anywhere. 8 
years radio-TV experience. College grad. 
29. Box 7411, ADVERTISING AGE, 200 E. 

illinois St., Chicago 11, I. 


BUSINESS OPPORTUNITIES 
PUBLISHING CORPORATION FOR SALE 
With Tax Loss in Excess of $300,000 


Box 7434, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


ADVERTISING PERSONNEL 


Employer—Employee 


} 
ART STUDIO, competent staff and top- 
flite freelancers, will furnish your needs 
in spots, continuous tone, line illustra- 
tions. As little as $5. a month. Request 
sample drawings. Harry Volk Jr., Pleas- 
antville 34, New Jersey. 


OFFICE IN ADVERTISING AGENCY 
Rockefeller Center area; ideal for ac- 
count executive, copy writer or artist; 
consider work-space arrangement. 

Box 7432, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


AGENCIES WANTED - We are specialist 
agency serving the dairy industry. Fresh 
and new as the Spring (just started 
March 21). We feel our best bet for fast 
and efficient growth to be thru estab- 
lished agencies in each major area of U. 
S. If you wish to go after a good dairy 
a/c we believe we can help you. All sales 
training films, new ideas, printed matter, 
signs and sales gimmicks will be made 
available to you and your client on a 
“first-choice-if-you-want-it-and-we-don’'t- 
care-if-you-don’t” basis. Experienced? 
Ask Carnation, Personnel Manager, Car- 
nation Bidg., L. A., or Prof. W. . E. 
Reid, Sec. Mo. Ice Assoc., Columbia, Mo. 
I just quit job with Foremost as top adv. 
coordinator for all divisions from Hawaii 
to Florida. If you are from Missouri, 
you’ll want to be “shown.”’ Write, wire or 
phone Bill Pyle, W. H. Pyle & Associates, 
607 Market, San Francisco, Garfield 1-0426. 


POOR MAN’S “MORGUE” 
Data on any subject or business—any 
event—any place, person or thing. Just 
enclose two dollars. Money back if we 
haven't what you want. P. O. Box 56, 
Delafield, Wis. 


GOSSIP, Fun & Facts...a_ different 
monthly house organ-goodwill builder. 


$14.50 per 1,000. Get samples. AD CRE- 
ATORS, Hutchinson, Kans. 


COLLECTORS-ADJUSTORS 
For the Industry 
Representatives Coast to Coast 


STATIONS AND MEDIA ACCOUNTS 
RECEIVABLE 
No Collection—No Commissions 
STANDARD ACTUARIAL WARRANTY CO. 
220 W 42 New York 36 - lo 5-5990 


PERSONNEL DIRECTOR 
MAJOR NEW YORK 4-A 
Seeks man to head personnel depart- 
ment. Ad agency experience a must. 
Under 45. $10-12,000. Write, phone in 

strictest confidence Jerry Fields. 
JOBS UNLIMITED 
Advertising Personnel 
16 E. 50 St., N.Y.C. PLaza 3-4123 


PUBLICITY, ruBiiC KELAIIUNS 


TECH. WRITER, COPY-CONTACT 


Industrial background seasoned by 
varied accomplishment. Director of 
publicity in medium size ad agency. 
Also: edited engineer’s trade maga- 
zine; technical copy, contact; wrote 
catalogs and brochures; contrib. 
editor, top-management monthly; 
authored text-book on PR. No delu- 
sions of grandeur. Seek ‘“on-the- 
way-up”’ position, salary in low five 
figures. Age 32, engineering degree, 
vet, family. New York City only. For 
résumé, write 

Box 334 ADVERTISING AGE 

480 Lexington Ave., New York 17 


ACCOUNT EXECUTIVE 


If you are a successful account executive 
who knows how to acquire new business— 
if you have creative ability, enthusiasm 
and initiative but are dissatisfied with 
your present connection—write us. This 
10 year old, very successful, fully recog- 
nized organization, located in medium size 
Indiana city, needs capable account man 


Investigate who can help build agency into million HAND-LETTERING on film 
° - Z dollar bracket. Prefer man from Indiana $1 a word—all styl N ini 
our active confidential service. or adjoining states. Your qualifications in 4 ees. NO minimum, 
Betty Cl @ great measure will determine financial no “extras”. Glossy print for repro- 
DRAKE P y \iem arrangement. Permanent connection with duction. 24 hour service—delivery 
ral profit- ng arrangement an any wher ; 
R E ERSONNEL, INC. fringe benefits. All letters held in com- Book A ‘hos ng he my ee 
Suite 1009 plete confidence. Write Box 319, AD- : < 
. , : VERTISING AGE, 200 E. Illinois St., tering Div., Rapid Typographers, 
7 W. Madison © Fi nancial 6-2100 © Chicago 2, Ill. Chicago 11, Illinois. aT East 46, New York 17. MU 
MEDICAL WRITER 


Are You Interested in a 
Small Agency Connection? 


Account Executive or Advertising 
Manager can gain a position of lead- 
ership in relation to contribution and 
ability within a _ long-established, 
Chicago agency of fine reputation. If 
you prefer commission arrangement, 
our agreement will be most liberal. 
Write in detail of your background 
and expectations. Confidential. 


Box 331 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


NATIONAL 
ADVERTISING 
FINANCED 


Agency account executive will 
arrange to finance advertising 
on a stock participating basis, 
no cash involved. This is lim- 
ited to a few select and legit- 
imate concerns with a growth 
potential who are either just 
starting or an older firm that 
needs to regain its consumer 
demand. National distribution 
a must. For details write 
Box 333 ADVERTISING AGE 

480 Lexington Ave. 

New York 17, N. Y. 
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Wail of Newborn 


Babies Alerts U.S. 
Marketing Men 


(Continued from Page 3) 
seem, in themselves, to be perpet- 
uating an almost insatiable de- 


mand for the material things which 


make up the American standard 
of living. 

In the ’40s, the number of mar- 
riages per year averaged an as- 
tounding 1,740,000, and the num- 
ber of births in a single year 
climbed past the 3,000,000 point. 
In the ’50s, the number of mar- 
riages has been more “normal’— 
only 1,560,000 annually—but the 
high birthrate has continued, and 
the actual number of births has 
increased. In 1954 it passed the 
4,000,000 mark. 


® Consider what this flourishing 
family life has done to the struc- 
ture of the American market. 
From 60% in 1940, the percentage 
of married adults in the popula- 
tion is at a peak of nearly 70%. 


The number of households, the 
primary purchasing units for 
many consumer durables, _in- 


creased from 34,900,000 in 1940 to 
43,500,000 in 1950, and has gone 
up another 5,000,000 since then. 

Are we catching up with the 
needs of these households? With 
more than 9,000,000 homes com- 
pleted since 1946, the proportion of 
married couples who do not main- 
tain their own households is at 
the lowest point on record—3.9% 
(compared with 8.7% in 1947). 

Yet recent studies by the Fed- 
eral Reserve Board indicate that 
1955 will be better for home build- 
ers than preceding years. And 
reports on building starts for Jan- 
uary and February confirm this 
outlook. 

Though 48,500,000 postwar cars 


FARM COPYWRITER WANTED 


Experienced copywriter, strong in the 
farm field; particularly magazine and 
radio. Agency is medium sized, located in 
downstate Illinois. Truly an exceptional 
opportunity with extremely ideal living 
and working conditions. Send complete 
details in first letter which will be held in 
confidence. Write Box 321, ADVERTISING 
AGE, 200 E. Illinois St., Chicago il, Ill. 


Eastern Pharmaceutical Manufac- 
turer seeks college graduate in pre- 
medicine, biology or chemistry with 
aptitude for literature searching, 
writing and careful attention to de- 
tail, to assist in the planning of 
clinical studies and in the prepara- 
tion of manuscripts, case report 
forms, PrP. charts, and descrip- 
tions of experimental drugs. Com- 
prehensive benefit program. Send 
complete record of education and 
Breviows experience. Box 317, AD- 
ERTISING AGE, 480 Lexington 
Ave., New York 17, N. Y. 


WANTED: 
A YOUNG AGGRESSIVE FOOD 
SALES PROMOTION AND 
MERCHANDISE MANAGER 


There is a real national oppor- 
tunity with one of America’s lead- 
ing baking companies if you are a 
young ambitious food Sales Pro- 
motion and Merchandising Man- 
ager. 

You must be a “self starter’’, ag- 
gressive, determined; age 32 to 35; 
experienced working with com- 
pany salesmen and the grocery 
trade; some success already be- 
hind you and your eyes on a 
BIGGER future. Background in 
bread, milk, beverage or cracker 
business as advertising, promotion 


PLAY BALL!! 


Expert scouting and screening of new talent 
is the difference between a pennant contender 
and a second division team. The same holds 
true for advertising. Whether it be a man or 
a = you seek, a not let a seasoned ADMAN 
with contacts in all ‘‘leagues’’ do your scout- 
ing and screening. Confidential, high-level 
service. 
Comme E. Ikas 
Executive Advertising Consultant 
CADILLAC EMPLO ENCY, Inc. 


LOYMENT 
220 S. State Street Chicago 4 WA 2-4800 


ADVERTISING SPACE SALESMAN 


Experienced advertising space sales- 
man wanted for old established busi- 
ness magazine in New York City. 
Excellent opportunity for right man. 
Write giving résumé including age, 
experience, salary desired. 


Box 329 ADVERTISING AGE 
480 Lexington Ave., N. Y. 17, N. Y. 


WANTED 
Southern Representative with list of news- 
papers, magazines or trade papers, thor- 
oughly covering southern states. Atlanta 
headquarters preferred. To represent a 
growing list of Radio and TV stations on 
commission basis. Sizable volume of busi- 
ness already running in southern states. 
Box 328 ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


The Midwest's 


or brand manager, or account ex- 
ecutive would be to your advan- 
tage. Located in New York. Salary 
open. Write in confidence. Our 
employees all know of this ad. 
Box 330, ADVERTISING AGE, 
a eae Ave., New York 17, 


outstanding placement 
service for Adv.-Art & 
allied fields. 


By appointment only 
59 E. MADISON + SUITE 1417 
CEntral 6-5670 a 
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have been sold, and the automo- 
bile “population” has increased 
from 25,600,000 to more than 48,- 
000,000, the auto industry speaks 
of a 7,000,000-car year. Tv sets 
and household appliances are sell- 
ing in huge quantities. 


® That’s today. But what about 
next year—or the next five years? 

One certainty: the babies will 
keep dad’s nose to the grindstone. 
Experts have estimated that each 
new baby immediately generates 
nearly $150 of business—diapers, 
baby clothes, the bathinette and 
other paraphernalia which soon 
clutters the house. 

But that’s only the beginning. 
Then come food and toys and fre- 
quent pairs of new shoes for grow- 
ing feet. And beyond the personal 
requirements of the infant—or the 


child, or the teenager—there’s his | 


impact on family living patterns. 
Many families are shopping for 
their second—and larger—postwar 
home. And statistics show that 
more than two-thirds of 1954’s 
homes had three or more bed- 
rooms. The station wagon craze 
stems, in part, from a conviction 
that station wagons hold more 
children more comfortably. 


® And of course there’s the tax 
angle. The kids are deductions, 
but they also generate new taxes. 
Schools already are bursting at 
the seams. Elementary school en- 
rollment jumped from 20,500,000 to 
24,400,000 between 1950 and 1955. 
Entering classes will be getting 


Future U. S. Population 
(Projection assumes 1950-53 level of fertility) 
(Add 000) 
Age 1950 1955 1960 1965 1975 

IR: DI BAS ssisceriiscissasrises 151,677. 164,782 177,426 189,916 220,982 
Under 5 years .........ccccee 16,312 17,917 17,928 18,884 24,452 
2. ek: Re 13,300 17,145 18,762 18,732 22,155 
10 to 14 years 0... 11,144 13,342 17,183 18,762 19,688 
TO OF FOIE icisscsscrcees 10,680 11,190 13,383 17,197 18,747 
2 eS Rae 11,621 10,775 11,282 13,463 18,888 
Be BOP GORED escesiccsecoscss 12,314 11,713 10,875 11,361 17,421 
30 20 34 years ........cccsccceee 11,612 12,367 11,775 10,908 13,599 
BD 00 SP YOGES ...ccscciresces. 11,298 11,618 12,379 11,761 11,382 
AO to 44 years ..........ccee 10,271 11,236 11,569 12,300 10,825 
45 to 49 years ........ccceceee 9,115 10,118 11,083 11,386 11,500 
50 to 54 years ou... 8,298 8,830 9,825 10,741 11,732 
55 to 59 years 0... 7,266 7,873 8,402 9,331 10,482 
60 to 64 years on. 6,082 6,685 7,279 7,754 9,422 
GE 06 BE, YORIB airisisccieeces 5,025 5,315 5,867 6,381 7,558 
70 $6 7H YORE © cessescsissssess 3,447 4,092 4,356 4,807 5,584 
75 years and over ............ 3,892 4,566 5,478 6,148 7,547 

—U. S. Census’ Bureau 


bigger and bigger, and another 
five million will be added to the 
elementary school population alone 
by 1960. 

Now for the long pull. 


marriages is down from the post- 


households (compared with 34,- 


, 900,000 in the year these young- 
'sters were born). 


@ And by 1965, when the war 


jority in large numbers, the total 


Remember that the number rad prong will be reaching their ma- 


war peak. And it is likely to re- number of households seems sure 
main down during the next five to swell to 59,000,000 or 60,000,000. 
years, while marriageables will be| Given continued prosperity, 
drawn chiefly from the small | these forecasts could be on the 
“baby crops” of the depression | conservative side. Think back to 
years. \the 1940s for a moment. In that 

But the 1940 crop is already 15) decade, population soared by 18,- 
years old. By 1961 it will have 000,000, and analysts who had as- 


reached voting age. By 1960, the sumed the U. S. was “maturing” 


‘forecasters say, the U. S. market and its population “leveling off” 
‘will probably include 


52,000,000 | hurriedly updated their long range 


forecasts and decided that a popu- 
lation of 150,000,000 by 1975 was 


in Latin 
America... 


~ a Tienda 


¢\-GIVES WIDEST FOOD INDUSTRY COVERAG 


possible. 

5 In 1950, former Secretary of Ag- 

™ | riculture Charles Brannan drama- 

)\ tized the outlook by throwing out 

d this challenge: “By 1975, there 
7% 


will be five mouths to feed for 


maher 
@ publications 


Publishing since 1934 


icans, it’s the only magazine serving 18 major ; 
Latin American grocery markets. Circulation of ‘74 
10,000 includes men who make 71% of all retail 
sales. Covers wholesale grocers, grocery sales agents, / * 
fixtures and equipment suppliers, hotel, club, and/:* 
large restaurant managers. Good results proved. 4/5 


Write today for complete market facts! = 


THE CANTERBURY PRESS 


2001 Calumet, Chicago 16, Ill. 


Down Beat—Country and Western Jamboree—Record Whirl— 
Up Beat—Beverages—Radio y Articulos Electricos—Radio y 
Articulos Electricos Catalog File—Bebidas—Bebidas Annual Directory 
—La Farmacia Moderna—La Tienda—Elaboraciones y Envases 


every four today.” 

But since 1950, there has been 
another net gain of about 14,000,- 
000. And experts say 176,000,000 
by 1960 and 189,000,000 by 1965 
are not unlikely. Mr. Brannan’s 
prophecy seems sure to come true 
—nearly ten years in advance of 
the year he predicted! 


= The American market of 1965 
will be larger than, and a bit dif- 
ferent from, the market of 1955. 
There will be more “over 65s,” 
with their special wants. And pop- 
ulation will be concentrated in dif- 
ferent places. 

With the labor force numbering 
nearly 80,000,000—up more than 


“Next thing you’ll tell me you were included in 
TIME’s new Study of Executive Audiences.” 


If you'd like to see what the executive audience 
does look like (2/2 million strong), — : 
please write T. E. Ryan, Research Di 

TIME, The Weekly Newsmagazine. | 


12,000,000 in ten years, work 
weeks will be shorter, and leisure 
activities will be a more impor- 
tant part of living. 

Assuming present trends con- 
tinue, California, with more than 
17,500,000 residents, will be con- 
tending for New York’s spot as the 
most populous state. Pennsylvania 
will be third, Illinois fourth and 
Ohio and Texas will be in a close 
race for fifth. 


# In the mid-1960s, as depression 
babies enter their 30s, the ranks of 
the junior executives—the 30 to 
40 year olds—will be unusually 
thin: from 24,000,000 today (male 
and female) down to 22,500,000. 


Industrial Ad Assn. 
of New York Invites 
Editors to Moderate 


New York, April 7—Editors of 
the advertising trade press have 
been called on to moderate the 
|four panels making up the all-day 
conference program that marks 
the 50th anniversary of the na- 
tion’s oldest industrial advertising 
group, the Industrial Advertising 
Assn. of New York. 

The historic birthday meeting of 
the local chapter of the National 
Industrial Advertisers Assn. takes 
place here April 12. 


Heading the panels on research, 
planning, creative work and inte- 
| gration, which meet in that order, 
will be Frederick Borden, eastern 
editor of Industrial Marketing; S. 
R. Bernstein, editor of ADVERTISING 
‘Ace; Alvin Outcalt, assistant editor 
of Tide; and Nathan Kelne, asso- 
|ciate editor of Printers’ Ink. Lead- 
‘ing advertising and agency men 
| will participate in the discussions. 
| Gen. Leslie R. Groves, v.p. of 
‘Remington-Rand, who was _ in 
| charge of atomic bomb develop- 
/ment for the use of the armed 
forces, will be the luncheon speak- 
er. W. K. Beard Jr., president of 
Associated Business Publications, 
will deliver the keynote address. 


If this envelope came fror 
de was a message which merely sa 
ours would be the job of proving 
do 


The 40 to 65 group will increase 
from 44,000,000 in 1955 to 47,500,- 
(000 in 1960 and to 51,700,000 in 


of the distant future. The 10 to 19 
year old group, up from 24,500,000 
in 1955 to 35,800,000 in 1965 and 
the “under 10s” from 34,800,000 in 


(1955 to 37,600,000 (assuming al 
continuation of today’s birthrate).. 


| 
Pritikin Opens Studio 

Sam Pritikin, formerly art di- 
rector and promotion manager of 
|the Valley Times, San Fernando 
| Valley, has opened a creative art 
studio at 4624 Fulton Ave., Van 
| Nuys, Cal. 


gett bE nina 


1965. The “over 65s” wil! increase | 
from 14,000,000 in 1950 to 17,300,- 
000 in 1965. 


And in the offing is the promise | 
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In Chicago, it takes 2 — 
for the spring pickup | 


No single daily newspaper reaches even half your Chicago-area 


prospects. It takes Two. For greatest unduplicated coverage, one 


must be the... 


CHICAGO 


SUN-TIMES 


211 W. Wacker Drive, Chicago © 250 Park Avenue, New York 


READERSHIP CONCENTRATED WHERE MOST OF THE BUYING IS DONE! 
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